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We'd welcome an opportunity to talk with you about reducing your packaging costs 


by increasing your packaging machine speeds with faster setting, modern adhesives. 


tonal 


RESYNS®>+ ADHESIVES « STARCHES 


NATIONAL STARCH PRODUCTS INC. (Adhesives Division) 
270 Madison Avenue, New York 16 * 3641 So. Washtenaw Avenue, Chicago 32 * 735 Battery Street, San Francisco 11 





What makes a carton better? 














In the multi-colored world of a modern 
store, where your product has to fight for 
attention, Gair-designed cartons spark the 
shopper’s urge to look, to buy. 


Here’s why: More than good art goes into 
a Gair design . . . more than a keen sense 
of merchandising. Even the details of carton 
construction, the requirements of printing 
on paperboard and the effects of certain 
inks are considered by the Gair art staff. 
This talent, developed and passed on over 
the years since Gair produced the first 











One of the features 
of Gair s Coordinated 


Packdving Service 


mechanically-made folding carton, is part 
of the service Gair offers you. 

Add graphic design to the other features 
—faithful reproduction of the artwork, struc- 
tural design, carton production from a 
variety of materials, expert help on me- 
chanical packaging—and you have the story 
on Gair’s Coordinated Packaging Service. 
This service can solve your packaging prob- 
lem, too; we'll be pleased to tell you how. 
Write for a copy of Cartons by Gair. Please 
address request to Dept. 61. 


FOLDING CARTONS 
SHIPPING CONTAINERS 
PAPERBOARD 


GATR 


ROBERT GAIR COMPANY, INC. + 155 EAST 44th STREET * NEW YORK 17 
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REDINGTON 
Type 23 
AUTOMA 
CARTON 
MACHI 











HERE IS THE AUTOMATIC OPERATION: 


Filled, capped and labeled bottles are fed into the 
machine, standing upright on the intake conveyor belt. 
The REDINGTON lays each bottle down into a 
pocket of the article conveyor. As the filled pocket 
approaches the circular magazines, a separate circular 
is fed from each and brought together; then the two 
are folded down to a unit approximately 5!" x 7", 
which the machine places over the top of the bottle. 
1t the next station, a flat-stacked carton is fed from 
the magazine and formed; the REDINGTON then 
inserts the whole bottle-and-circular assembly, and 
finishes the pack by neatly tucking in the end flaps 
Cartons will not feed if an empty pocket approaches 
the magazine. 


Send for our 32 page illustrated catalog of REDINGTON 
standard and special machines for AUTOMATIC PACKAG- 
ING of everything from Codfish to Razor Blades. Write 
our nearest office. 


F.B. REDINGTON CO. 
110-112 So. Sangamon St.. Chicago 7, Ill. 
HAymarket 1-0680 


342 Madison Ave., Room 828A, New York 17, N. Y. MUrray Hill 2-6959 


MULTIPLE STYLES IN YOUR LINE? 
MULTIPLE INSERTS IN EACH PACKAGE ? 
ONE REDINGTON HANDLES THEM ALL! 


The several packages illustrated, with the extra inserts 
required for each, are easily handled by a REDINGTON 
Type 23 fully automatic cartoning machine for Miles 
Laboratories, Inc. of Elkhart, Indiana. 


One of the special features of this versatile machine is 
that it is equipped to handle two circulars for each 
package where required. Multiple operations of this kind 
are no problem for REDINGTON equipment; other models 
have been developed to handle such inserts as droppers, 
booklets, platforms, corrugated liners, etc. 


And another great REDINGTON advantage, of course, 
is the ease with which it can be changed from one size 
to another, even where sizes in a line vary much more 
widely than do these Miles packages. This means less 
downtime, and a practically uninterrupted flow of produc- 


tion at high speeds. 


Long-life REDINGTON construction features, too, add to 
the profit you'll get by investing in a REDINGTON. One- 
Piece Cast-lron Base for rigidity—Self-Aligning Roller 
Bearings—Ground and Polished Shafting—these are but 


a few of the “extras” which are standard on all RED 
INGTONS. 


Whether your volume is medium or large you will find 
it worth while to check up on what a REDINGTON can 
do for you. Call or write our nearest office—we'll be glad 
to discuss the possibilities in detail, and without obligation. 





REDINGTON 


MATIC MACHINES for 
ATO TONING . -WRAEEING 
SPECIAL PACKAGI 
~ MCE 7297 — 








Executive and Editorial Offices 
575 Madison Ave., New York 22, N. ¥ 
Telephone: PLaza 9-2710 


PRESIDENT AND PUBLISHER 
( harle sA Bre skin 

EXECUTIVE VICE PRESIDENT 
Alan S. Cole 


EDITOR 

Lloyd Stouffer 
EXECUTIVE EDITOR 

Eugene F. Burk 
MANAGING EDITOR 

Pear! Hagens 
ASSOCIATE EDITORS 

Gladvs Darragane 

William ¢ Simms 
MIDWEST EDITOR 

Val Wright (Chicago 
EDITORIAL ASSISTANT 

Muriel Smith 
TECHNICAL EDITOR 

Charles A. Southwick, Jr 
ADVISORY EDITOR 

(>. W. Browne 
PATENTS EDITOR 

Hi. A. Levey 
READER SERVICE EDITOR 

i rence Getter 
ART DIRECTOR 

Donald R. Ruther 
ASSISTANT VICE PRESIDENT 
Lheodore B. Breskin 
ASSISTANT GEN’L MANAGER 

Philip W. Muller 
TREASURER 

Ruth Pulbe rt 


ADVERTISING STAFF 

Alan S. Cole, General Manager 

P. H. Backstrom 

M. A. Olsen 

Jame Ss M Connors (¢ hii iv 

Robe rt C. Beggs (( leve land 

B. W. Gussow 

S_S. Siegel 

William F. Kennedy (Chicago 

James C. Galloway (Los Angeles 

RK. C. Maultsby (Atlanta 

lr. G. Rowden (London 
PRODUCTION STAFF 

Daniel M. Broads. Director 

B. J. Farina, Assistant Director 

L.vnn B. Kahn, Manager 
CIRCULATION MANAGER 

Robert Birnbaum 
PROMOTION MANAGER 

Herbert Friedman 
BRANCH OFFICES 

Chicago 11, 101 E. Ontario St 

James M. Connors, Manager 

Phone DElaware 7-0060 

Cleveland 14, 815 Superior Avi 

Robert C. Beggs, Managet 

l he ne Sl perior l OT 7 

Los Angeles 17, 816 W. Fifth St 

lames C. Galloway, Manager 

Phone MIL tual $335 

Atlanta 5, 3779 Vermont Rd., N. | 

R. C. Mau!tsby, Manager 

Phone CHErokee 3093 

London S. W. 1, England 

Panton House, 25 Haymarket 

T. G. Rowden, Manager 

Phone TRafalgar 3901 

Frankfurt, Germany 

Wittelsbacher Allee 60 

George J. Linder, Manager 
MODERN PACKAGING is regularly 


indexed in Industrial Arts Index 





MODERN 
aN eo]  @Yeil, te 


Never underestimate the male 


7 AVERAGE PACKAGER tends to think of food stores as 
populated solely by women. “Mrs. America” is the image 
behind the gleam in every package-designer’s eye if he’s 
thinking about the supermarket—and the supermarket is, of 
course, the major medium for many things besides food 
today. 

Far be it from us to underestimate the power of a woman, 
but we've long suspected that the vision of this indispensable 
sex as the sole arbiter of purchasing was a bit myopic. And 
now comes Dale Anderson, director of research for Erwin, 
Wasey, with facts and figures to prove it. 

Mr. Anderson’s permanent Consumer Panel, operating in 
275 interviewing places throughout the country, has dis- 
covered that seven out of 10 men shop in food stores at least 
once a week. The majority of the men report that they're 
doing the shopping more frequently today than they did five 
years ago. 

Obviously, it's the big supermarkets—and their satellites 
comprising the modern urban shopping center—that have 
attracted Mr. America. Shorter work hours and longer shop- 
ping hours have made it easier for him to see for himself 
where the pay check goes. Three-fourths of the men who 
shop in food stores, the survey shows, go to the large super- 
markets. And this preference is even stronger among those 
who have acquired the shopping habit only in the last five 
years. 

These male food-store shoppers live in all parts of the 
country and come from all walks of life. They are in the 
majority in all age groups, although the shopping habit seems 
to be stronger and more frequent among men in their 20s— 
the newlyweds—than older men. The proportions shopping 
in food stores decline slightly but steadily as age increases. 

The inference is clear. During the years when brand 
preferences that may last a lifetime are being established, 
the man of the house is increasingly influential. It will pay 
every packager to steer clear of the type of package design 
that appeals only to feminine fancy. There must also be some- 


thing for the boys. 
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Dobeckmun 
Creates... 

















A one-cup wrap for Nescafe’ that gets instant sales results! 


The problem: To produce a sample package that would protect and sell moisture-sensitive 
Nescafe. The solution: Dobeckmun’s Metalam", laminated film and foil, colorfully printed 
for spot identification. Dobeckmun has come up with more than 800 different packaging 
combinations so far. If one of these isn’t right for your product, we’ll bring out one that is. 


Get in touch with us today. You'll profit. 


é 
Dobeckmu n Gom PaNy, Cleveland 1, Ohio- Berkeley 10, Cal. + Wells River & Bennington, Vt. 
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long-lasting, crystal-clear 
























call for strong, flexible, 


FILM LAMINATE OF POLYETHYLENE, GELLOPHANE 


Soft goods, so widely distributed, have always been a problem 
for flexible packagers, as these limp and bulky items must be 
seen to be sold. CELLOTHENE, already widely used for foods, 
ol ar|aaat-loc0h alot: | i-wer- late Mm oles-1en1 <0 0[et-Wam al-I-Mmlaalele]ac-lal @m-) 9) e)iler-hdle)al-mm fel 
textile and domestic item Shatter-proof, puncture-resistant 
CELLOTHENE film stands up to rough handling, has a long 
shelf life and retains the window-pane clarity so important for 
effective display. For your soft goods and other packaging prob 
lems, turn to CELLOTHENE~- the film built to take a beating! 


Cheslam Corporation 


Division of Chester Packaging Products ¢ 


RE-USE FOR STORAGE 


Long-life CELLOTHENE film 


284 NEPPERHAN AVE YONKERS 2.N Y 
YONKERS 8-6500 


‘ packages make then ideal for 
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honfe storage re-use...and do 
\ women go for this feature! 


’ Printing, 
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Another new development using 


B. F. Goodrich Chemical = ==: 
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B. F. Goodrich Chemical Company does not make these wing covers. 


We supply only the Geon paste resin, 


Cover-up story ou Jet Wings 


i poe wings for B-47 Stratojet bomb- 
ers must be protected during rail 
shipment from sub-assembly plants to 
the Boeing Airplane Company's 
Wichita, Kansas, Division. Here’s how 
Geon polyvinyl materials play a part 
in getting the wings there safely. 
The wings are an oversize load, 
measuring 58 feet. They are shipped 2 
pairs to a flat car and must be protected 
against damage from weather, smoke, 
soot and abrasion. A plastiso] based 
on Geon paste resin coated over nylon 
fabric was used by the manufacturer 
for the special covers designed for this 
job. As the result, special crating or 


boxcars are not needed and wings are 
protected during open air storage, sav- 
ing hangar and warehouse space. 


Thanks to the Geon coating, these 
covers resist the effects of grease, oil, 
mildew and retard flame. High tensile 
and tear strength of the fabric and 
Geon coating have enabled the covers 
to make more than 70 trips—with 
more to come! 


This use for a Geon material may 
give you ideas for solving a problem— 
or developing a product with ready 
sales appeal. Geon materials have many 
profitable uses, from upholstery and 
wire insulation to rigid tubing, sponge 


and more applications. For helpful 
technical information, please write 
Dept. GL-6, B. F. Goodrich Chemical 
Company, Rose Building, Cleveland 
15, Ohio. Cable address: Goodchemco. 
In Canada: Kitchener, Ontario. 


GEON RESINS e GOOD-RITE PLASTICIZERS . . . the ideal team to make products easier, better and more saleable 


GEON polyvinyl materials « 
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HYCAR American rubber e 


GOOD-RITE chemicals and plasticizers 


HARMON colors 
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‘Riegel 


More than 600 Riegel Papers are 
now proving their value for many 
of the nation’s best-selling brands. 
It is the greatest variety of pack- 
aging papers available from any 
One source. 

Somewhere among this wide se- 
lection you may find a better or 
more economical paper to protect 
your product. If we don't have just 
what you want, we can usually 
‘“tailor-make"’ a new paper to your 
specifications. 

Write us now and tell us what 
you want paper to do for you. 
Riegel Paper Corporation, P. O. Box 
170, Grand Central Station, New 
York 17, N. Y. 


Tailor-made Packaging Papers 


‘ el 
GLASSINES AND GREASEPROOFS 
Plain e Waxed e Printed e Lacquer-Coated e Laminated 





MODERN PACKAGING 





NATIONAL CAN 


The next time you go on a camp- 
ing or hunting trip—check your 
supplies! You'll find that ever so 
many of the things you have 
with you have been packaged 
in National Can containers. 
The great variety of products 
packaged in NC cans is due— 
to a great degree—to the re- 
search and package devel- 
opment done by our team 

of production expert, re- 
search chemist, agronomist 
and merchandising coun- 
sel. Call or wire today — 


for specific information. 


NATIONAL CAN | 


eR MAO FR AT F O f 


Plants At: BALTIMORE, MD.- CHICAGO, ILL. > MASPETH, N.Y. \ 
CLEVELAND, OHIO + HAMILTON, OHIO and WARREN, OHIO 
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Look at Brand G 


Brand “G” was always a GOOD product, 


But sales were % 
ny 
REASON ... 





Brand “G” was in a| No-Show | package. 
6 


Brand “G’s” smart processors 














Called the nearest ofttice 


(There is always an H-A office or factory near you) 


RESULT...a new showcase.:: = 
So we say, Look at Brand “G” 


That's what the customers do, 


And they buy it, too! 


Capped by an H-A Lithographed 
Closuie for Additional Selling 


HAZEL-ATLAS GLASS COMPANY WHEELING, W. VIRGINIA 








Tri-State 

Rigid Plastic Box No. 05, 
2''x 5x1", is just one 

of a huge variety of stock 
sizes ond shapes that will 
fit your product—or we will 
mold to your specifications 


“row on trees! 


TRI-STATE 


Rigid Plastic Bonus Boxes 


help put over a 


slick merchandising idea! 


‘Tins ingenious display tree dreamed 
up by The Crown Company of Chicago 
provided the ship-show-and-sell 
answers to the merchandising of its 
novel self-forming clip bow. And the 
tree trim provided by Tri-State is the 
individual “showcases” that sell the 


bows on sight! 


In addition to keeping the bows 


The best Rigid Plastic Boxes are Injection Molded by 


bandbox-fresh, en route or on the 
counter, these crystal-clear boxes pack 
an extra selling premium. They're re- 
usable for studs. cuff links, fishing 
flies, what-not! Tie-ups like these are 
a specialty of Tri-State. As molders of 
the world’s greatest assortment of rigid 
plastics, we can provide the bonus 
package that will put your show on the 


road to increased sales! 


TRI-STATE PLASTIC MOLDING CO., Inc. 


HENDERSON 6, KENTUCKY 


NEW YORK: 12 E. 41st St., MUrray Hill 3-8743 CHICAGO: 176 W. Adams St., FRanklin 2-5367 
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DETROIT: 18401 E. Warren Ave., TUxedo 5-5500 
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PROTECTED QUALITY 


The Pot Pie in its aluminum dish has become a national 
institution ... and a fast-growing favorite is 
Chicken-of-the-Sea Tuna Pie. 

Delicious, yes ... and the package foretells its flavor, 
bespeaks its quality. The package does this not just by 
the gleaming beauty of color-printed aluminum... 
but, specifically, by the seal that tells the story of 
aluminum’s protection. Watch customers at the frozen 
food cabinets. Watch more and more of them look for 
the Reynolds Wrap Aluminum Packaging Seal. 

For many other kinds of products, too, this seal is 
boosting sales. To women everywhere, Reynolds Wrap 
stands for aluminum foil . . . and its superior 
protection. That’s why the Seal means so much to them. 
Let us show you what Reynolds Wrap Aluminum 
Packaging can do for your product. Call any Reynolds 
Sales Office or write to Reynolds Metals Company, 
General Sales Office, Louisville 1, Kentucky. 








Consumer Ads Spread Consumer Acceptance! 
Consistent, powerful TV and maga- 
zine advertising consolidates con- 
sumer acceptance of the Seal. See 
the fifth ad featuring Ice Cream in 
the June “Ladies’ Home Journal.” 


SEE “MISTER PEEPERS,” starring Wally Cox, Sundays, NBC-TV Network. 


REYNOLDS @& ALUMINU 


Pioneers in Aluminum Foil Packaging 
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icken FRESH FROZEN 
at Sea TUNA PIE 
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Avery Paper Company 


(Announces 


that it is now in production of its quality line of 


Avery Dry-Adhering Papers 


in its new modern plant at Painesville, Ohio. 


Avery Papers are pressure sensitive, instantly 
self-adhering without moistening. Available in a variety 
of stocks. They are ideal for labels, display signs, posters, bumper strips, 
especially for smooth surfaces such as glass, porcelain, plastics, fine woods, 
metals — stick tight but peel off easily without damage to finish or leaving 
any mark. Avery Papers are now available to the graphic arts industry. 


Write for samples, data and price list. 


The Avery Paper Company 


PAINESVILLE, OHIO 


MEMO to...The Avery Paper Company 
254 Chester Street, Painesville, Ohio 


Please send samples and prices 

C] Printer 

[_] Labet Mfr. 

C] Silk Screen 
Company— : — ™ . C7] Signs & Displays 


ES . — — C] User 


C7] Advt. Agency 
City and State___ ila aa ca = oO 
Other 


Name _____ 3 Position 
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COTTRELL 





BOXBOARD ROTARY 





THE 





Top notch clients and 

outstanding packaging are the earned 
results of any Cottrell 

equipped box plant. 

High speed fidelity, and complete sheet 
control are your guarantee of 

quality and quantity . . . a rare 


combination. 





COLOR PRESS PIONEERS 





C. B. COTTRELL & SONS COMPANY 





Westerly, Rhode Island 





THERE'S A TIE-IN FOR YOU IN 
THIS PACKAGING SUCCESS STORY 


_ cotton cordage manufacturer had 
long sought a better way of merchandis- 
ing twine — of giving it identification, as well 
as a clean, neat dispenser. 

The answer, furnished by the Goodyear 
Packaging Engineer, was a snug, PLIOFILM 
stretch wrap —as you can see in the above 
picture. 

The twine looks almost glamorous in its new 
transparent wrap. But more than that, 
PLIOFILM keeps it clean, protects it from dust, 
moisture and excessive handling. The con- 


\ \- ne 


IYI) Nad 7-1) 


PACKAGING 
FILM 


Pliofilm, a rubber hydrochloride-T M The Goodyear Tire & Rubber Company, 


JUNE 1954 


PLIOFILM STRETCH WRAP PACKAGE MAKES 

EXCELLENT DISPENSER — TO THE LAST INCH 

OF TWINE. CORD PULLS OUT SMOOTHLY 
THROUGH THE NECK SEAL 


WE 
eT 


we 


UTay 


7, 


Product of Shuford Mills, Inc., Hickory, N. C. 


sumer spots the brand name at a glance. And 
the exclusive PLIOFILM stretch wrap process 
insures a strong, durable package that lasts 
as long as the twine. 


What’s your packaging problem? Moisture 
control—a tight, wrinkle-free package—longer 
shelf life — elimination of rewraps? You may 
well discover the answer in a PLIOFILM wrap, 
specifically designed for you by the G.PE. 
Why not write him and find out? Address: 
Goodyear, Pliofilm Dept. R-6418 
Akron 16, Ohio 


Good things 


are better in 





Mothers everywhere protect their 
babies’ soft, smooth, tender skin with 
Comfortine* Baby Ointment. This 
external application is prepared 
for use in minor dermatitis and 
for protection against chafing, 
chapping, windburn, poison ivy 
dermatitis and sunburn. 


ra 


omf Or tine 
Baby Ointment 
“" -" Chal, D Diaper Ra Crown Screw Caps are used as closures on 
Comfortine Baby Ointment. These caps have the 
Prickly Heat, Skin ? well-known Deep Hook Thread and scientifically 
selected liners. In addition to their dependable 
sealing qualities, Crown Screw Caps 
provide trouble-free application on the 
— ‘ production line ... easy opening and 
il -s tight re-sealing. Before ordering closures 
f | ritijnj€ again for rin products, find as about 
the advantages of ordering from CROWN. 
Crown Cork & Seal Company, Inc. 
ORTINE OIN Baltimore 3, Maryland. 


— . 
ee 


= Orr ES Wovld’s Largest Mak Caovn 
: INL OUNIME $s Largest Maker \ wg 


of Metal Closures. 
fer Comfortine Baby Ointment is 


packaged in one-pound jars, 100- 
Gram jars and 25-Gram jars by 
William H. Rorer, Inc., Pharma- 


ceutical Chemists, Philadelphia, Pa, thoy toe, by seerlliprta ve ne 
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AMERICA’S FASTEST GROWING EXTRUDER 
OF POLYETHYLENE FILM- PRICOSE 
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JUNE 1954 






































Produced in our giant new plant, PLicose 
polyethylene—flat and tubular, gusseted and treated, 
plain and embossed—is proving the ideal film for 
almost any polyethylene packaging application. 

Uniformity in quality and gauge, together with 
service and reliability, are earning PLicoseE its rapidly 
growing popularity. It is no wonder that more 
and more converters are using PLicoseE in 
ever-increasing quantities. 

If you are not yet using PLicose, write today 
for full information. Remember, Piicose is now your 
best source for all types of polyethylene film: 
e FLAT e GUSSETED 

TUBULAR e TREATED 

EMBOSSED e Any width to 108” 


Any size tubular e Any gauge 


PLIC@SE MANUFACTURING CORP. 
An affiliate of HARTE & COMPANY, INC. 
267 FIFTH AVENUE, NEW YORK 16 + 937 MAPLE AVENUE, LOS ANGELES 15 
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Take this approach to faster drum filling —and save 
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Automatic Drum Filler 
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The RUCKER Automatic 


The Rucker Automatic Drum Filler 
completely eliminates manual 
handling of drums during the filling 
operation. Manned by a single at- 
tendant, this unit accepts drums; 
locates and indexes bung openings; 
fills, weighs and releases drums 
with a speed that assures maxi- 
mum efficiency and economy at 


any rate of production. 


By actual test, the Rucker 
Automatic Drum Filler more 
than triples the output of an 
average manual filling station. 


Precision-engineered for maxi- 
mum flexibility, consistent with 
accuracy, the Drum Filler permits 
quick changeover from one pro- 
duct to another through fast, easy 
interchange of filling lances. It 
accommodates all existing 53-55 


gallon drums (except the Bayonne 
Barrel) and automatically compen- 
sates for variations in tare weights, 
limiting overfill to a minimum of 
one pound. 


Submerged filling, accomplished 
by a hydraulically-controlled 
lance, minimizes foaming and 
avoids static spark discharge. 
Additional lances are available 
for multiple-product filling lines. 
Special stainless steel lances may 
be had for filling corrosive mater- 
ials or food stuffs. 

When the volume at a given fill- 
ing station does not require the 


View along the approach conveyor leading 
into the Rucker Automatic Drum Filler 


Drum Filler 


speed and capacity of the Auto- 
matic Drum Filler, the efficiency 
and economy of the station can be 
substantially increased by the 
Rucker Semi-Automatic Drum 
Filler, which performs all of the 
functions of the Automatic unit 
except the positioning of the bungs. 
The special Semi-Automatic unit 
may be converted to full automatic 
operation if desired. 


Write, today, for full information 
on these high-efficiency units. We 
will welcome an opportunity to 
furnish proof of the ability of our 
equipment to cut packaging costs 
on any operation. 


THE RUCKER COMPANY 


4228 Hollis St., 


Oakland 8, California, OLlympic 3-522I 
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Here’s a new name in packaging materials 
IVITHENE . . . from a company 
with almost 15 years’ experience in plastic extrusion 


IVITHENE is polyethylene extruded in film, lay-flat tubing and heavy sheeting. It offers all the 
remarkable advantages of top quality polyethylene and has achieved wide acceptance as material 


for drum liners, multiwall bag liners, textile wraps, produce packaging and fabricated containers. 


And it offers an important additional advantage—Irvington's extensive production facilities per- 
mit unusually prompt delivery to users—both large and small. 


For information on characteristics, suggested applications and technical properties, just mail the 
coupon below for your copy of our IVITHENE booklet on packaging materials. 


Irvington Vornish & Insulator, Division of Minnesota Mining & Mfg. Co. 
28 Argyle Terrace, Irvington 11, N. J. MP-6/54 


Gentlemen: 


IRVINGTON i4 \RNISH & Please send me your 8-page booklet on IVITHENE packaging moteriels. 


DIV. OF MINNESOTA MINING & MFG CO. 
28 ARGYLE TERRACE, IRVINGTON 11, W. J. 


Pionts: Irvington, W. J.; Monrovia, Callf.; Homilten, Ontarie, Conoda 
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INTA-ROTO 
NOW MAKES 
GRAVURE 
ENGRAVINGS 























NTA-ROTO NOW MAKES 


GRAVURE ENGRAVINGS 


The new Inta-Roto Engraving Corporation, housed in a modern, fully 
g g | . , 
air conditioned building, is now ready to accept orders for rotogravure 
engravings. The new plant is equipped and manned to give high pre- Write 


cision work, and fastest delivery. 
INTA-ROTO 
BAS YLINDERS @ COPPER PLATING 
oe MACHINE CO. 
STEP AND REPEAT POSITIVES @ ETCHINGS Byrd Airport 
CHROME PLATING @ PROOFING OF CYLINDERS Richmond 23, Va. 


done in one convenient location, by expertly trained and for the next 


d personnel with the newest in equipment. demonstration of their 


Inquiries by telephone or mail are cordially invited. laminating, coloring, or 
embossing machinery 


Inta-Roto Engraving Corp. is only two minutes from 
Richmond’s Byrd Airport. If you have a flight stop 
over, come in and visit us. 


INTA-ROTO ENGRAVING CORP. 


BYRD AIRPORT, RICHMOND 23, VA. * TELEPHONE FAIRFIELD 4181 
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FIBREBOARD 


cartons and containers 
WEST .t EAST! 


Plants strategically 
located in major 
industrial areas can 
efficiently serve your 


packaging needs 


WEST «4 EAST 


It’s the way your goods ARRIVE that counts! 


po O:3: 9 p07 9:9) Dd ted dif oe tO Cem creer BOARD PRODUCTS 


Head Office: San Francisco li, California Philadelphia and Baltim 


EASTERN DIVISION) INC 


re 


SALES OFFICES: (WEST) BOISE « DALLAS « DENVER « FRESNO + LOS ANGELES * OAKLAND + PHOENIX « PORTLAND + SACRAMENTO « SALEM « SALINAS « SALT LAKE CITY 
SAN DIEGO « SAN FRANCISCO « SAN JOSE « SEATTLE « STOCKTON « YAKIMA; (EAST) BALTIMORE * EASTON + LANCASTER «+ NEW YORK « PHILDELPHIA » READING 
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Beautiful craftsmanship in the Matchabelli Crown 
bottle, in keeping with the traditional excellence of 
the perfume, calls for impeccable labeling — deftly 
accomplished by applying the label in the recessed 


base of the flask... a precision registry that calls for a 


PONY LABELRITE® 


MACHINE 
Cotporation 


PAPER BOX MACHINERY + MAKERS OF THE PONY LABELRITE 


FACTORY SALES AND SERVICE BRANCHES 
325 W. HURON ST., CHICAGO 10, ILL. 


1701 CAREW TOWER, CINCINNATI 2, OHIO MAIN OFFICE & FACTORY: 1510 WILLOW AVENUE, HOBOKEN, N. J. 
2500 W. 6™ ST., LOS ANGELES 5, CAL 
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It’s the 


little extra 





Pollock gives 


that makes the 


big difference 





THE MODERN STORY OF 


“THE BAKER'S DOZEN” 


iPOLLOCK 


. PAPER CORPORATION, 
G 





DALLAS 


POLLOCK 


PAPER CORPORATION 








COLUMBUS 
PAPER MILL 


ATLANTA 
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POLLOCK’S IMPORTANCE TO You is the sum of its people. its 
plants, its products. First. “You: Pollock Man” — in his field in the Pollock people . .. the artisans 
we believe he has no equal Ile knows his products like who design and. the operators who 


you know your bread and he knows vour problems and produce your bakery packages. 


needs trom long association with the baking industry. He Their experience. plus their determi- 


is part of your community a triend with a mission to nation to make the finest products you can buy, are 


serve as well as sell important reasons why Pollock is first in bakery packaging 


NEXT, THE POLLOCK PLANTS your source for America’s \ PoLLock PackaGr is MORE than a protective covering. 
finest bakery packaging. They are modern, efficient, well Its a powerful selling force. It attracts, invites, tempts 
equipped. Much of the machinery we engineered ourselves and impresses. because there is about it the “good look” 
to do a specific job better. Now look beyond the that only superior craftsmanship lends to any product. 
physical plants... and you find a determination The ability to make packaging materials that are a credit 
to make the finest packaging ever offered the to your products, an asset to your business, a stimulus 
baking industry. You feel this in every to your sales, is the “Baker's Dozen” formula that has 


far-Hung Pollock unit. You feel it made Pollock first in bakery packaging across the Nation. 
ad @) Mo] oF 
FIRST IN 
BAKERY 
PACKAGING 


— of Quality, Service and Satisfaction Across the Nation. 
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THESE ARE YOUR 


dx 


James V. Melton 
Jack Conrad 


Jack Glass 


2 


B. J. Stotts 


& 


Gene Rieser 


Ken Warren 


POLLOCK MEN 


LESLIE L. JACOBS 


@f) 


Leslie L. Jacobs, Jr 


we) 


7 


a 


\ 
Y 


co y: 
» : 


Ted Jensen 


: 


Dennis Green 


IgG) 


Jim Hardwick 


Jn 


C. A. Tacquord 


a 


ae” 


a> 


ay a 


Ralph C. Lacy 


A . 
L. E. Blackburn 


Pau! Wallace 
“7 a. 


La <1 


~ 


Ww 


R. W. Hubner 


L. M. Cherry 


Dove Craven 


Al Addington 


i 


Bill Latte 


fe 


James Brown 


pl 


Earl Nelson 


Ray Thompson 


& 


W. S. Garfield 


POLLDEK 0 0 


UNIFORMITY 
THROUGH 
LABORATORY 
CONTROL 


TOP 
LABELS 


COMPLETE 
PACKAGING 
SERVICE 


REFRIGERATED 
DELIVERY 
TRUCKS 


The Pollock name stands for the “extra” of everything that’s 
good to get when you're the customer. Come to us for a pack- 
age . . . and you become the special interest of our Design 
Service Department, the largest in the Industry (and inci- 
dentally it’s free). You have a technical problem? Our Labora- 
tory technicians and Service Department will find the solution 
if there is one — and pass it along to you. Everything at Pollock’s 
is “under control” . . . air conditioned plants with regulated 
temperature and humidity, the most advanced equipment, our 
own ink formulas, techniques that guarantee consistent quality, 
special processing that protects against summer heat, plus 
delivery in refrigerated trucks when conditions require. 
Waxed Paper is easily damaged by heat and rough handling. 
Pollock’s refrigerated truck delivery, with experienced drivers 
to handle the loading and unloading, assures the arrival of 
your wrappers in good condition, for trouble-free operation 
on high speed wrapping machines. When you come to 


Pollock you leave with the best in bakery packaging. 
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... THAT'S WHY BAKERS LIKE 


POLLOCK PRODUCTS BETTER 


PACKAGE 


DESIGN 


SERVICE 


SPECIAL 
PRINTING 
EQUIPMENT 


RESEARCH 
AND 


DEVELOPMENT 


Lae] Hola ¢ 


PAPER CORPORATION 


FIRST IN BAKERY PACKAGING 





- 





PLANNING 


INTEGRATED 
PRODUCTION 
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Separated by thousands of miles, 
families every day sit down to enjoy 
this favorite dish, secure in the knowledge 
of its consistent wholesomeness. Quality 
control is important to Stokely-Van Camp 
right through to the shipping containers which 
protect this largest selling brand of Pork & Beans 
on its way to the nation’s markets. That's why so many 
Stokely-Van Camp products are shipped in dependable 
Union boxes, quality controlled from pulp to printing in the 
world’s largest integrated Kraft container plant. 


NION BAG & PAPER pa heli Hes 


CORRUGATED CONTAINER DIVISION * Box Plants: Savannah, Ga., Trenton, N. J., Chicago, | 


Eastern Division Sales Offices: 1400 E. State St., Trenton 9, N. J * Southern Division Sales Offices: P.O. Box 570, Savannah, Ga. 
Wester Division Sales Offices: 4545 West Palmer, Chicago 39, Ill. ¢ Executive Offices: Woolworth Bldg., New York 7, N. Y. 
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TO HELP YOU SELL” YOUR PRODUCT 


EL1t.0-C HRA FE 


CELLU-CRAFT PRODUCTS CORP., General Offices & Plant 133-23 35th Avenue, Flushing, N. Y. 
Branch Plant: Addison, Wl. Sales Offices in principal cities. 


Designers, Converters, and Color Printers of Flexible Packaging Materials 


CELLOPHANE + POLYETHYLENE - PLIOFILM + FOILS + ACETATE - PLASTIC FILMS - GLASSINE 











ALROL 


Processes ALUMINUM 
from INGOT to FOIL 


We are a Canadian firm, producing aluminum foil 
from the ingot, with every phase of production in 
our own plant. 


As converters for many years, we know this 
over-all control is vital to the manutacture of 
quality foil. 


There are no aluminum shortages in Canada—our 
raw material stocks are adequate and we can give 
3 week delivery at all times on foil orders. 


Our 3 week delivery and close proximity* to 
American demand make Aluminum Rolling Mills 
Limited a logical primary or alternative source 
for aluminum foil. 


Immediate Consideration 
to All Inquiries. 


*Our plant at Cap-de-la-Madeleine, Quebec is 
located less than 150 miles from the American border 
and within 24 hours rail distance of the industrial centres 


of the eastern United States. 


ALUMINUM ROLLING MILLS LIMITED 


Executive offices & plant: CAP-DE-LA-MADELEINE, QUE., CANADA 
Cable addresses: “LAPACO” and “ALROL"” 
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X marks the spot where trouble-free rotogravure cylinders begin: 


accurate set-up of each color positive before transfer. 
This, and every other Beck precision operation from artwork to deliv- 


ery of chrome plated rolls, is your assurance of perfect register cylinders 





on press. 


ROTOGRAVURE CYLINDERS 


The Beck Engraving Company + 105 South 7th Street. Philadelphia 6 
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Laminate wih DAREX Resin Adhesives 


You get the benefits of specialized experience 
when you take your laminating problems to 
Dewey and Almy. We have made the tests. We 
know which resin adhesive formulations best 
serve the requirements of complex laminating 
problems. Because we are basic resin producers as 
well as adhesive suppliers, we are able to support 
our sales representatives with extensive research 


facilities... with a wealth of technical know-how. 


Oxy 


DEWEY and ALMY Chemical Company 


Cambridge 40, Massachusetts 
Chicago 38, Illinois 
Montreal 32, Canada 
San Leandro, California 
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That’s why your DAREX man can save you a lot 
of costly experimenting. He knows resin adhesives. 
He knows the properties of the various materials 
with which you work. In all likelihood, he has 
already solved laminating problems similar to 
yours... with resin lamiriants that are strong, flex- 
ible, unaffected by temperature, water resistant, 
mold and vermin proof. 


Write us, or see your nearby DAREX man foday! 


aa 
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\ 


tat \ 


DAREX <| | 
| : Vv 
RESIN gues 


na 


First in 
RESINgineered fi * 
adhesives Pin, | 
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( 
¢ ‘\, OU have a right to expect uni- 
formity, precision an d delivery 
“as promised” in the cans you buy. 
not have the added ad- 
vantages of Heekin Lithographed 
Product Planned Cans. We have 
specific studies made of your product 
... the planning of a can that best 
protects it. ..colorfully lithographed 
to sell it. Today, Heekin Litho- 


graphed Product Planned Cans 
should be a must in your planning. 


“< 


| Pm EX: 
RODUCT 
J PLANNED 


LITHOGRAPHED 











Du Pont " LATHON” 


points the way to 


improved package design 


Cosmetic jar of “Alathon” 
is injection-molded with double 
wall, to keep product fresh 


m, 


PLUGS molded of Du Pont “Alathon” are tough, re-usable... 


... is non-contaminating. molded in one integral part complete with threads. 


DU PONT “ALATHON””* polyethylene resin is a versatile 
engineering material ideally suited for the packaging 
industry. ‘‘Alathon”’ is inert to most chemicals .. . tough 
and flexible even at low temperatures. 

*‘Alathon”’ polyethylene resin needs no plasticizer and 
is free from odor, taste and toxicity. It is light in weight 
(sp. gr. 0.92) and has a low rate of water-vapor trans- 
mission. And ‘“‘Alathon”’ is readily molded in many con- 
venient shapes and sizes. 

Investigate the properties of Du Pont “Alathon”’ and 
the other members of the Du Pont family of engineering 
materials—‘“‘Zytel’’* nylon resin, ““Teflon’’* tetrafluoro- 
ethylene resin, and “Lucite’’* acrylic resin. The applica- 
tions shown on this page are typical of the packaging 
improvements made possible when design and service 
requirements are evaluated in terms of the properties of 
these unique engineering materials. For further informa- 
tion, use the coupon below. 


SQUEEZE BOTTLES of “Alathon” are unbreakable, pleasantly 


*Trade-marks of E. I. du Pont de Nemours & Co. (Inc warm to the touch, enhance sales appeal. 


E. I. du Pont de Nemours & Co. (Inc.), Polychemicals Department 
Room 246, Du Pont Building, Wilmington 98, Delaware. 


Please send me more infor- | Name ____ 
mationon Du Pont*‘.\lathon”’ Titi 
po! yethylene resin: Uses tle 


Processing ‘Techniques : Firm Name 
Properties [_|. I am also in- 


terested in receiving more Street Address 
information on: “Zytel’’ ny- City 
lon resin (|; ‘“Teflon” tetra- 
fluoroethylene resin 

“Lucite’’ acrylic resin |]. Type of Business 

















State 














A ROTOGRAVURE PRESS 
a that Delivers Sheets 











nh 


ADVA ? 
NOW —for the first time—you can take advantage DV NTAGE s ' 


of the high speed of modern rotogravure presses Here are just a few: 
for label and wrapper printing. Improved Cham- For Rotogravure: high-speed precision-register 


, : -— ‘ printing on practically amy stock in multiple colors 
plain Sheet Delivery — operating inline with a —ideal for meeting the increasing demand for high- 


Champlain Rotogravure Press—delivers square-cut many, Nien quantity wraps and labels for pack- 
sheets with 1/64” accuracy 1% TIMES FASTER ee bran ne SPT 

Vv Vv : ea u 
THAN ANY OTHER STANDARD SHEETER! ih feline cceoeeny. hati us 


e@ HIGH SPEED... from 8,500 to 12,500* sheets per 
hour—chart at left shows full range. 


@ ACCURACY ...cuts consistently square sheets to 
1/64” or finer accuracy from any stock —any speed. 


@ SHEET PROTECTION... exclusive individual sheet 
handling insures accurate jogging — undamaged 
front edges. 


@ JAM-PROOF ... separate handling of each sheet 
with continuous individual movements acts as self- 
clearing mechanism — DANGER OF TEARING, 
FOLDING, BUCKLING, OR COCKING IS 
PRACTICALLY ELIMINATED. 


@ NO WASTE TRIM... easily adjustable to any sheet- 
width or length within the range of the press. This 
feature — plus consistent accuracy — produces sheets 
ready for the ream cutter. 


@ VERSATILITY ... handles piper, board, foil, and 
most specialty stocks with equal ease. 


Write today for catalog of Champlain press equipment 

: ; and full information on Champlain improved Sheet 

Champlain manufactures a complete line of roto- Delivery. Champlain Company, Inc., 88 Llewellyn Avenue, 

gravure, aniline, rotary letterpress and allied Bloomfield, N. J. Chicago Office: 520 N. Michigan Avenue, 
equipment for packaging and specialty printing. Chicago 11, Ill. 
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fishers foils .< 





Som ee’S FOILS 2p eI TEoD WEMBLEY MIiDPBtLtes € x ENGLAND 
TELEPHONE WEMBLEY 601! CABLES & GRAMS LIOFNIT WEMBLEY (ABC CODE 6TH EDN) 


>. ¢ A Quality Product of FISHER’S FOILS of LONDON, ENGLAND. 














Throughout all stages of manufacture, every roll 
of foil made by Fisher’s Foils of England is 
automatically controlled for gauge consistency 
by the latest beam gauge. Send today for wide 
range of samples or ask our representative to call. 


fishers 
foils 





The J&L line includes all types of 
Closures and Finishes. Bright, colorful 
decorations may be reproduced to 
your specifications. Heavy-duty ICC 
Drums. Light-gauge Drums. 55, 30 
ond 15 gol. capacity and 100-Ib. 
Grease Drums. Lightwcight Drums for 
Chemical and Powdered Materials. 
1-10 gal. capacity Steel Pails for 
Foods, Chemicals, Oils. 
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FOR STEADY 
ACTION 


... for steady packaging performance 
J&L STEEL CONTAINERS 
ARE ON THE TARGET 


When you specify J&L Steel Drums and Pails you are 
assured of maximum protection for your product. In 
terms of “steady action’ you can depend upon J&L 
because: 


You can obtain J&L Steel Drums and Pails through 
plants located in leading industrial centers. You'll find 
J&L service fast and efficient. 


Sones ¢ Laughlin 
STEEL CORPORATION — Pittsburgh 


405 Lexington Ave., New York 17, New York 


Jee 
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EAUTY COMES FROM WITHOUT AS WELL AS FROM WITHIN 

















CLAY (COATED 

















Clay Coated Boxboard is the Basis for America’s Smartest Cosmetic Cartons 


Improved personal appearance is the very reason for And that means Ridgelo clay coated boxboard! Supe- 
purchasing cosmetics and toiletries. Carton appearance rior not in just appearance alone. Superior also in the 
for such products therefore is of exceptional impor- beautiful reproduction it gives by lithography, gravure, 
tance to their sales. Forefront manufacturers in the and letterpress alike. Superior in its foundation for 
field have learned that their most profitable carton lacquer. Superior in resistance to fading and soiling, in 


investment is in superior boxboard. ease of forming, in strength and rigidity for packing. 





(POLYETHYLENE -— Specialty of the Month >) Write For Interesting Set of Somples, 


in Various Finishes and Colors 
Reggie Ridgelo introduces POLY-WAX coated papers and boards, 
with excellent moisture, acid and alkali resistance, for economy pack- 


& 
aging of non-fat food items, detergents and chemicals. MADE AT RIDGEFIELD, N. J. 
Reggie invites you to investigate this most recent coating blend, as 
well as our standard line of Ridgelo POLYEON, which combines the BY LOWE PAPER COMPANY 
outstanding properties of Polyethylene with selected materials, to Au ” 
help produce superior packaging for your customers. Rofrresentatives 


, ee . H. B. Royce, Detroit 
i " “a _ > i ’ > = ’ . 
Write today for your samples of POLY WAX and POLYEON Bar Philip Rudolph & Son, Inc., Philadelphia 
rier Boards, Food Boards, Kraft, Foil, Non-woven Cloth, Boxboard, A. E. Kelloaa, St. Louis 
Tag and other sales-building combinations for protective packaging. } + tpnatasaen re oy Les Angeles 
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Investigate the special formulations of 


“ACETATE SHEET 





for VACUUM FORMING 


Transparency 
Toughness 
Rigidity 

Economy 


se 


When you want to fit your product like a glove... 
give order and protection to your combination 
packaging . . . provide appeal with visibility . . . pro- 
mote impulse buying—depend on Celanese Special 
Sheeting for Vacuum Forming. 


This acetate sheet—especially formulated for vac- 
uum forming—offers fast cycle, excellent freedom 
from blush, and complete flexibility of detail. 
Vacuum-formed acetate packages permit savings up 
to 50% over previous methods. 


This new development in packaging opens up new 
opportunities for flexible design at low cost. It offers 
new freedom in packaging hardware, jewelry, per- 
sonal goods, toys and hundreds of other products. 


Get in touch with the Celanese representative in your 
district. He can give you up-to-the-minute information. 
Celanese Corporation of America, Plastics Division, 
Dept. 108-F, 290 Ferry Street, Newark 5, N. J. 
Canadian affiliate: Canadian Chemical Company 
Ltd., Montreal and Toronto. 


*Reg. U.S. Pat 


PLASTICS 
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SECC 


CASE SEALING 


with tull water-resistance! 


@ Do you have high speed case sealing equipment 
with exceptionally short compression time — — — 


as little as 10 seconds? 
@ Do you require a seal to withstand soaking in water? 


@ Are you tired of having cases pop open? 


then you need... 


A-182I 


RESIN CASE-SEALING GLUE 
| STEIN |\)| HALL | 


285 MADISON AVENUE NEW YORK 17, N.Y. 


Established 1866 
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Steigerwald 


GOLD and SILVER 


EMBOSSED 


FOIL SEALS 


ON PRESSURE SENSITIVE STOCK 





re 


World’s fastest hand 


. * 2 . 
labeling operation am 
: : ( gwar 
cS 











‘ wa wr 
» \) uw ee 
It's worth a phone call F Quolity — Poy 
or aly We \ : 1 ~y 
CHARLOTTE, MICH. — CLEVELAND DES MOINES hoursvul \ 
LM. Clork A.C. and J. S. Foster E. H. Chappel Joe Herrmann _— 
612 So. Pleasant St 310 Hippodrome Bldg. 3812 W. Washington 416 Jefferson St 
CHerry 1-2468 70133 WAbash 1257 Just pick them off and 
MEMPHIS PICLIZIZdttaee NEW YORK, W. Y. OAKLAND ST. LOUIS press them on. Stick 
Edward Magnus J £ and J. L. Moor Jonn H. McLaren Jean S. Ponten Marvin Yates Company to all surfaces—Hold 
278 S. Front St 3329 DuPont Ave. So 500 W. 111th St. 600 Sixteenth St Arcade Bidg securel h th 
Pe Te Sit) CES) Meee MOnument 2-0237 Bion Oa aT TPE TT) y where otn- 





ers foil. 


a.m. steigerwald co. Remove easily—No 


water—No Glue—No 
910 W. VAN BUREN ST. - CHICAGO 7, ILLINOIS Cleanup. 


TAylor 9-5400 labels all kinds 
all types 


complete service 


protect your product, 
promote your brand name, 
with packages fabricated from 


VISQUEEN 














the ink sloys on - 
ut wow nls off; 


VISQUEEN is stronger—won’t split, crack, shatter or run. 
VISQUEEN is more uniform—yields more units per pound of film. 
VISQUEEN won’t block—keeps packaging lines at top speed. 
VISQUEEN has body—packages are easily filled. 

VISQUEEN is stable—won’t get brittle, dry out. 

VISQUEEN thickness is identified—on invoices and rolls. 


Converters of VISQUEEN film will be glad to help you apply this 


superior product to your packaging lines. The coupon will bring 
their assistance. 


. © 
Important! VISQUEEN film is Vi Quuw film...a product of 


all polyethylene, but not all poly- 

ethylene is VISQUEEN. VISQUEEN film THE VISKING CORPORATION 

is produced by process of U.S. Patents World’s largest producers 

No. 2461975 and 26322CS5. Only of polyethylene sheeting and tubing 

VISQUEEN has the benefit of research Plastics Division, Terre Haute, Indiana: 
and technical experience of The -_ P 
VISKING Corporation, pioneers in the In Caneda: VISKING Limited, Lindsay, Ont. 


development of pure polyethyene film. In England: British VISQUEEN Ltd., London 





The VISKING Corporation, Box H6-1410 


Plastics Division, Terre Haute, Indiana 


Send me names of converters of VISQUEEN film serving my area. 


Address 


Zone______ State 
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Plesats a revolutionary conception of packaging 


machinery-HESSER machines are next-to-noiseless and almost 


completely free of vibration! You'll have to see it to 


believe it... 


we urge you to come and see (and listen). 


Think of it - plants with ten and more big machines in one 


room find that ordinary conversation can be carried 


on without interference. Employee morale goes 


way UP... 


work is done better, faster. 


And these same construction features 
contribute to the long, long life of HESSER 


machines. Glance at the list of these features ... 


you'll begin to understand why. But no words can 


take the place of seeing fhese remarkable machines. 


So write today and arrange for « demonstration 


HESSER makes a complete line of machines for 
ire Lallare PhZe-1 9) iale im ol" lalel ate Mm olaialilatet-lale ll of-let-Te late] 


ae 
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Exclusive Age 


25 BROADWAY, 
CANADA 


Packaging Equipment 


vice, Lin 


Ww 


1954 


ted -124 Willowdall Street, 
»wdale, Ontario 


nts for the U.S.A. 


» 


NEW YORK 4 N.Y 
MEXICO 
Agencia Comercial Anahuac, S.A 
Hugo Schoener, Mexico! D.F. 
Avenida Madero 6 


Mane? 


~~ 


HESSER 


is 
amt? 


t oil bath 


FR.HESSER Co.Ltd. 


permany 
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IMPROVE YOUR SALES 


TiS ChmTRaL 


48 
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WITHOUT INCREASING YOUR COSTS 


Powders and creams especially demand brilliant, hard-hitting 
merchandising. Consumer preference hangs on a thread . . . attractiveness, 
convenience and package size can spell out the difference. 





You can provide your products with these vital sales aids through the use 

of the Ivers-Lee packaging facilities. For then you will be giving them the unique 
advantages of exclusive I-L features—I-L Super-Sealtite* with Feather-Lite 

Tear and Double Diamond Tear Notches*. 





You need buy no packaging machinery for this-—you don’t have to expand 
your plant—you make no capital investment. 





\t Ivers-Lee complete unit-packaging services are at vour disposal. Your 
package can be designed to fit your product. The quantity can be large or small, 
from 5,000 to 500,000,000——for sampling or standard sale use. You 

send us your product in bulk, we return it to you packaged 

and ready for shipment. 





Get your I-L Super-Sealtite samples and details of the complete I-L Service. 
You will receive them promptly and without obligation. 


I-L SUPER-SEALTITE—The Package That Never Stops Selling 


7 wEWARK Hew JERSEY 


*Pats. and Pats. Pending 
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whatever the job... 


-Peemacet Tares 
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KETCHUP 


MAYONNAISE 


LIVER PASTE 


Arenco Fillers meet all requirements 


INCREASE | 
YOUR SALES. / 


for sterile food packaging 


American consumers, long educated to using col- 
lapsible tubes, are eagerly snatching up food in 
tubes in test markets all over the country. Now tube 
technology has developed tubes fit for even the most 
sensitive food products . .. opening new sales and 
marketing opportunities for alert food packagers. 

Rapid-fire, sterile Arenco tube fillers meet the 
large demand of the food industry for filled tubes. 
Filling speeds range up to 55 tubes per minute. A 
single pump is used for both metering and filling 


insuring an accurate measure with all prod- 


ucts. “Give Away” is practically non-existent. Ample 
passage allows smooth, firm flow of foods without 
squeezing that might alter consistency or quality 

. to insure the continued sales-success of your 


product. 


All filling components of Arenco tube fillers are 
of stainless steel, or other resistant materials. They 
are easily demountable to facilitate complete sterili- 
zation. Size changeover while cleaning is completed 
in just 15 minutes . 


. saving you much in time 


and labor. 


Complete detailed information on world-famous Arenco tube 


fillers will be furnished to you upon request. 


ARENCO Machine Ca. 


Representatives 


INCORPORATED 
25 West 43rd Street, New York 36, N. Y. 


R. P. Anderson Co., 317 Texas Bank Bidg., Dallas 2, Texas 

Tom Mclay, P. O. Box #14, Port Deposit, Maryland 

Packaging Equipment, Inc., 2013 Olive St., St. Louis 3, Missouri 
Kruse Packaging Machinery, 5807 W. North Ave., Chicago 39, Ill. 
Canada: Richardson Agencies, Ltd., 454 King St. West, Toronto 
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nvisible coat inside keeps moisture outside 


Keeping moisture out... the prob- 
lem’s the same with cake mixes, 
cleansers, and dried soups...whether 
they're packed in glassine, paper, or 
foil 

That's the job for an invisible inner 
coating of BAKELITI Polyethy lene 
extruded on the pouch material. It 


forms an airtight heat-seal on high 


spec d machinery, even with the 


TRADE-MARK 
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dustiest contents. It covers pinholes 
and adds wall strength. Tough and 
Hexible, it holds fast—won’'t crack or 
flake off wrappers. 

BakELITE Polyethylene keeps the 
pac kage looking good on the inside 
because it wont discolor. It has a 
smooth, glossy finish that lasts. Odor 
less and tasteless, won't affect foods 


BAKELITE Polyethylene being color 


less, won't affect underprinting— 
actually enhances it. 

Consumers will appreciate the 
better product that results, even 
though they don’t see the polyeth- 
ylene coating inside your package. 
Its a must for stronger, safer, more 
dependable Wrapping all around. 
Get our free booklet that tells how 
it works. Write Dept. XO-55. 


Data courtesy Riegel Paper Corp., New York 16, N. Y. 


Osakenite [olkyethyllene 


BAKELITE COMPANY 


A Division of 


Union Carbide and Carbon Corporation 


UCC) 
30 East 42nd Street, New York 17, N.Y. 











Yd /<--4 water-hase flexographic ink 


o— 


that does not run in water 


...f0r colorful, low-cost, water-fast printing on - TISSUE - BOND 
SULPHITE > MACHINE-FINISH - GLASSINE - KRAFT - BOXBOARD 


HYDROTEX INK is BBD’s newest development... 
a flexographic ink with the advantages of earlier water- 
base inks plus water-fastness and higher rub-resistance. 
It is ideal, therefore, for printing all types of packag- 
ing and specialty papers that may be exposed to mois- 
ture at various stages of their end-use or that may be 
subject to rough handling and scuffing. 


Water-fast HYDROTEX INK dries to a smooth flat 
finish that is especially desirable on gift and merchan- 
dise wraps, wrapping papers, notion and shopping 
bags, shipping cases, clothing boxes, shelf papers and 
other specialties. It gives exceptionally color-strong 
and light-fast results...and prints with unusual clean- 
ness. Even smallest type reproduces sharply and with- 
out fill-in when printed with HYDROTEX. 


SALES COMPANY 
Flexographic Ink Specialists 
PHILADELPHIA - CHICAGO - LOS ANGELES 
CAMBRIDGE, MASS. - MONROE, LA. 
Export: McLAURIN-JONES CO., New York 
Canada: MANTON BROS., Toronto 


Bensing Bros.and Deeney G \, 
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Although HYDROTEX does not bleed in water after 
it is printed, water may be used to thin it on the press, 
and to wash up plates, rollers and fountains. This 
makes it very economical in use. A 100% pigment ink 
with a low viscosity at high color concentrations, 
HYDROTEX combines excellent hiding power with 
trouble-free press properties. It does not foam in the 
fountain nor build up on rollers and plates... dries 
fast and free of tack. 


Get more information about BBD HYDROTEX INK 

~and convincing printed samples — by contacting 
your nearest BBD office or writing direct to 
Bensing Bros. & Deeney, 3301 Hunting Park Avenue, 
Philadelphia 29, Pa. 


<i 


MYDROTED 


ariooenria 


Send coupon for 
FREE HYDROTEX INK 
COLOR GUIDE 


Bensing Bros. & Deeney 
3301 Hunting Park Avenue 
Philadelphia 29, Pa. ¥ 


Please send free COLOR GUIDE showing 
standard colors of HYDROTEX INK printed 
on tissue, bleached kraft and natural kraft. 
NAME TITLE 
COMPANY 


ADDRESS 








From Every Angle... 


it’s a Case f 


This Designer’s Dream Material Solves 
Another Difficult Manufacturing Problem 


The new TDC Stereo Project-( yr-View has a U.S 
Royalite housing! As with all new product design 
the Three Dimension Company of Chicago, lead- 
ing manufacturer of two-dimensional and stereo 
slide projection equipment, was confronted with 
the need for a material that would answer a long 
list of requirements in designing the housing for 
this stereo unit. 

Economy was one—low initial tool costs and 
exact, inexpensive prototypes. Strength was 
another—wearability and invulnerability to break- 
age and cracking. Beauty still another--a grain 
finish that could easily be cleaned. TDC design 
engineers, consulting with Regal Plastics Com- 
pany of Kansas City, Mo., decided “It’s a Case fon 
U.S. Royalite.” 

This tough thermoplastic more than solved 
their problems. It answered the above needs per- 


UNITED 


STATES 





as Fabricated by 
Regal Plastics Co. ™ 
Kansas City, Mo. 


or Royalite! 


fectly and helped in other ways, too. U.S. 
Rovalite allowed sh: arpness of detail and contours 
difficult to obtain with other materials. Ease in 
joining as well as forming was another feature 

the housing is made in two pieces and joined 
in the center by means of an adhesive and a bu- 
tyrate extrusion). Its durable finish eliminated 
touching and finishing operations both at the fac- 
tory and the dealers’. 

There were no two ways about it, the difficult 
case was Closed by U.S. Royalite with speed, effi- 
ciency and economy! For full information about 
U.S. Royalite write to the address below. 








RUBBER 


ROCKEFELLER CENTER + NEW YORK 
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SPIRAL WOUND 
PAPER TUBE 
CONTAINERS... 


NO. 4 SPIRAL TUBE 
WINDER 


for Low Cost-Durable-Protective Winds paper tubes from 34 


minimum diameter up to the 
k e following diameters accord- 
Pac aging Units ing to number of plies: 2-5 
; plies, up to 10” diameter; 
- : 3-11 plies, up to 8” diameter; 
12-22 plies, up to 6” diam- 
eter. Can be furnished with 
cut-offs and glue stands to fit 
manufacturer's particular 
needs. Optional machines for 
cutting tubes in single or 
multiple lengths, rough or 
finished cores, or cut- 
ting light and heavy 
side walls up to 2” 
thickness. 





Industries that have used Spiral Wound 
Paper Tubes for cylindrical shaped con- 
tainers have cut their production and 
package costs. Adaptable for a wide va- 
riety of purposes, they can be coated or 
impregnated, inside or out, to eliminate 














effects of moisture, vermin and water 
damage. NO. 77 SPIRAL TUBE 
In fact, Spiral Wound Paper Tube containers have proved WINDER AND CUT-OFF 
they have greater sales, display and shipping value. Winds paper tubes from 2to 5 
Facts can be supplied by our representative that will illus- Rane h ee 
j ; to 1” maximum in diameter. 
trate the economy and efficiency of Spiral Wound Tube pack- 
ages. Write or call the nearest Knowlton office. 





BROOKLYN CHICAGO = TORONTO, can." ae ae 
45-53 Beover St. 9 S. Clinton S 888 Dupont Street Goo Angee’, San se 








ROCHESTER, NEW YORK 














Complete Accessibility of the Kidder gravure press is one of many advancements that make it easier for your operators to deliver the 


top-quality results you want. 


Kidder gravure has earned 


Large Converter Writes: 

“IT am especially pleased with 
the wonderful workmanship . 
You are to be highly complimented 
on an exceptionally fine job of 
engineering . . . This press has 
everything our pressmen have 
been asking for.” 

Speed 1,000 f.p.m. in per- 
fect register fully dried ac- 
curately rewound. 

Quality — A Kidder Gravure 


its leadership 


Press prints the entire etch — 
gives an exact reproduction of the 
original. 

Economy Yevolutionary doc- 
tor blade control doubles cylinder 
life controlled inking and dry- 
ing reduces solvent loss. 

Ask us for the whole story on 
how the Kidder Gravure will print 
your product at the lowest overall 
cost... Kidder Press Company, 
Inc., Dover, N. H. 


x! 
Gili 
W,7 M1 
Letterpress, Flexographic 


and Gravure Presses 
Slitters and Rewinders 














See how BLUE RIBBON Gummed Tape 
Seals Faster... the first time down! 


Stop-action photo proves Blue Ribbon seals with just one fast sweep of your 
packer’s hands. Tests show an 18" carton center-strip is perma-sealed in 1.4 seconds. 
Proof positive of Blue Ribbon’s instant action. 


Try this test yourself. We'll guarantee Blue stays down to last—with no rerubbing or re- 
Ribbon Super Standard sealing tape will sealing. Figure the savings you'll make, too. 
close cartons and packages as fast as your 
operator's hands can move . . . and they You count on consistent good quality with 
are perma-sealed, ready to take the toughest Blue Ribbon . . . insured by ‘pines to paper’ 
stresses of all-condition shipping. control of the world’s finest kraft... you 
get the same fine tape as you did on your 
Figure the increased production you will get last order—your next order—or a hundred f 
with a tape that goes down faster—users* orders after that! / 


report as much as 25% greater output... *Names on Request 


e 
ANOTHER PRODUCT BY 


/ 
/ 


Blue Ribbon Super Standard Gummed Tape is another Hudson Quality Product Prove it yourself! 

. a member of the renowned family of Hudson Paper Napkins, Tissues, Send us your name on your 
Towels, Orange Core Gummed Tape, Kraft Wrapping Papers, Grocery and Heavy 4 company letterhead. We'll 
Duty Bags, Multiwall Sacks and Laminated Wrapping Papers. give you a free trial roll of 

= A Bive Ribbon tape, and a copy 


—- 7) << an ul of “How To Cut Costs In Your 
tur 7 4 le Shipping Room." 
. Py a ae) mS: ma ra HUDSON PULP & 
Ss (4, PAPER CORP. 


ES Dept. MP6-A, 477 Madison Ave 
Super Standard Tape Napkins Gummed Tape Kraft Wrapping Paper Grocery Bogs Multiwoll socks New York 22, N. Y 
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FLEXIBLE 


MOISTURE-PROOF 4 th en e * 


OFFERS YOU 


TRANSPARENT 








(POLYETHYLENE) 





WAREHOUSE 
TOUGHNESS 


Tough and flexible, DIOthene 
is ideal for packing goods 
such as instruments, machin- 
ery and textiles. Because it 
stretches it is neither easily 
burst nor punctured, and 
small cuts do not tear across 
the sheets. 





Transparent, 





ALL-HAZARD 
PROTECTION 


Your goods are safe when 
packed in DIOthene for 
it is unaffected by acids 
and alkalis; insoluble in 
all known solvents at 
room temperature ; liquid 
proof; powder proof ; 
moisture-vapour proot; 
virtually non-inflam- 
mable. DIOthene drum 
liners are ideal for 
packing chemicals 





CLINICAL 
CLEANLINESS 


D1Othene is sterile and 
non-toxic, and cannot be 
improved upon as a food 
packing. NO plasticiser is 
used in its manufacture and 
the purest products can be 
wrapped indefinitely with 
no fear of contamination 
trom within or without 
Frost-resisting, DIOthene 
remains flexible at sub- 
zero temperatures. 


We can offer you DIOthene bags and DI Othene drum liners to required sizes 
and thicknesses, flat and shaped, for quick delivery. Our special printing on 
D1Othene in multicolour— including gold—guarantees excellent ink adhesion. 
We can add the qualities of DIOthene to paper, board, foils, or fabrics by 
coating or lamination—infinite possibilities ! 


We make, convert, and print DIOthene all under one roof. Send us your 
nquiries: ask for more details. Write or phone today. 


—P PROFITABLE 
ECONOMY 


Rigid, heavy, returnable 
containers are old- 
fashioned and expensive, 
costing perhaps 2 /-each. 
The D1IOthene equiva- 
lent — featherweight 
and expendible — costs 
about 2d. The saving in 
space and weight alone 
can halve your freight 


of empties, either. Cut 
costs—pack in DIOthene! 


PUT IT 





INA 


FLEXIBLE PACKAGING LIMITED 


charges. No invoicing } 


> SALES APPEAL 


a rich silky sheen, 


D1Othene has strength, eve-appeal and touch- 
appeal. Your sales mount when you wrap your 
product in D]Othene. 


(Dept. 13), HALIFAX HOUSE, 51-55 STRAND, LONDON, W.C.2, ENGLAND Phone: TRAfalgar 4311 Grams: Transpaper, Rand, London 
AGENTS THROUGHOUT THE WORLD 
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AWORLD OF SIZES AND TYPES 
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when you choose the world’s largest manufacturer 


of cylindrical plastic containers 


You name the exact size and type plastic container you need to package your 
product. Weel supply it! Chances are. in the tremendous variety of containers 
we now produce. there is one that will fit your particular needs perfectly. If 


not. simply supply tls with your specifications and we ll produce special St A bee) 


for you. TRANSPARENT 


Clearsite ‘] ransparent Plastic Containers are tailor-made for your product 


in many other ways. There are a wide variety of closures available. and your 


lettering. design or trade mark can be permane ntly printed in any color right " . 
on the containers. \ 


Besides variety and versatility. you enjoy many other advantages when you 
use Clearsite. They're moisture-tight. dust-proof. and gleaming bright with 


complete transparency. They're feather-light. only about '; the weight of glass. 


PLASTIC CONTAINERS 


that Sell 


*REGISTERED TRADE MARK 


Write for free samples and descriptive literature today! 


CELLUPLASTIC CORPORATION 


General Offices: 50 Avenue L, Newark 5, N. J. 











Deposit 
ANY VISCOSITY 
Center from 








LIQUID CHOCOLATE to stiff TOFFEE 








MASSES on ONE MACHINE 








I he LOESCH DOUBLE DEPOSITOR does 
practically any depositing job you want. It 
handles pasty, semi-firm, or liquid chocolates; 
any kind of cream; fruit-caramel and even 
toffee masses. And that’s not all— 


It controls the weight of deposits accu- 
rately because it’s adjustable to very fine 
limits. 


Up to 6 different centers can be deposited 
at one time using synchronized multiple 
installations. 





A swift change of nozzle bars enables you 
to switch from one type of mold to 
another within minutes, while the pump- 
ing system remains untouched. 


The machine is fully automatic and can 
produce up to 120,000 pieces per hour. 


Most of all, however, the Loesch Double De- 
positor features both heavy duty construction 
and precision engineering—a combination 
which enables it to stay on the job in con- 
tinuous operation, year after year, with little 
or no down time. 


Loesch also manufactures Choco-Shell Plants. 





~GEVEK 


_ MANUFACTURERS’ REPRESENTATIVES * SPECIALIZED MACHINERY AND EQUIPMENT * FOUNDED AMSTERDAM 1876 ¢ 








& COMPANY, INC. 


25 BROADWAY, NEW YORK 4, N. Y. 
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CANCO SAVES YOU 
UP TO 35% 


on pressure packages! 


Canco’s 4-way economy offers you these outstanding advantages: 


1 Lower initial cost—Canco containers themselves actu- 
a 
ally cost you less because they are mass-produced on 


© 
— => : : : 
standard high-speed can manufacturing equipment. 


\\X i 

\ : PRESSURE : 

\ ) PRessult +4 Conant 2 More economical to use—container tops can be as- 
CONTAINER ) a s . ] . 

perwag) a tn ™ A sembled directly to valves. No expensive extra parts 

we i» are required in your packaging operation. 


reise 
Comte 
i 


i = Canco works directly with valve manufacturers and 
] contract loaders to develop the most economical and 
efficient package for your product. 


hae 
we 


Canco’s strategically located facilities, throughout the 
United States, assure prompt, efficient service in all 
phases of pressure packaging. 


\ PRESSURE 
CONTAINER 


PRES SURE 
Clam | aime 


Seow 
tye 


Whatever your product--whether it sprays, mists or 


AMERICAN CAN foams—Canco’s pressure containers, designed to 


accommodate a wide variety of valves, can save 


COM PANY you up to 35% on your package costs! 


New York, Chicago, San Francisco; Hamilton, Canada 
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REYNOLDS METALS COMPANY INSTALLS Jnfernational i faplers 


‘| 


because all other methods failed 
to do the job satisfactorily! 


Reynolds Metals, Louisville, Ky., manufacture a 
large variety of rust proof, corrosion resistant alumi- 
num windows that require very unusual corrugated 
cartons. These cartons posed a difficult closing prob- 


Unusual carton makes difficult closure 
problem for Reynolds Metals. Solution 
—installation of International Stapler 


lem, and several methods were tried with unsatis- 
factory results. International equipment solved 
this problem for Reynolds, and the reasons given by 
Mr. Warner Skaggs, Plant Superintendent are typical 
of the reasons why it will pay you to investigate 
International Staplers. 

“We of Reynolds Metals Window Division use 
International Stapling Machines because: 


. they’re perfect for our packing operations 

. they are easy to install 

. in the event of changes or modifications, they are easily 
adapted for different and various packaging operations 

. they operate quickly and efficiently 


the Royal Family of Packaging 





International Staple & Machine Company 


. they feed staples automatically 

. they do not tire the worker 

. maintenance costs are low 

. hold fast, even when shipped across the country 

. all other methods of closing, such as tape and glue, have 
failed to do the job to our satisfaction.” 

Remember, International Staplers close tops and 
bottoms of cartons simultaneously —after the car- 
tons are filled. Standard units will close from a few 
cartons per hour to a thousand per hour. Closures 
are secure, attractive, and pilfer-proof. The staples 
do not hide ad copy on the carton. There are more 
than twenty models to fit your exact packaging needs. 

It will pay you to investigate International 
Staplers. Many installations have paid for them- 
selves in a few months. Contact your nearest 
International Dealer or write for full details on how 
tc reduce your packaging costs. 


[nternational ffaplers 





806 East Herrin Street, Herrin, Illinois 
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.-- INDUSTRY'S 
MOST RELIABLE 9 Sz 2 ssavae~ 
ELECTRONIC COUNTER 


Model D2144 
Double Decitron with 12 place tubes, 
counts gross lots as one unit on tofalizer. 


Model P2 
Counts in any desired total 1-100. 
Other models 1-1,000,000 


Model P4W 
Desired counts by units 1-10,000 
and wired-in warning system. 


New, highly perfected Decitron elec- 
tronic counters cover every counting 
need ... from pills to case lots — in 
any quantity — at amazing speeds (up 
to 6000 units per second.) 

Preset counters afford desired total 
counts i.e. dozens, fiftys, gross lots, etc. 
Lineal footage counters totalize pro- 
duction of paper, cloth, etc. Warning 
systems and other circuits can be ener- 
gized by these counters if desired. 


Write today — we want your count- 
ing problem. 





ELECTRONIC PRODUCTS DIVISION 
POST MACHINERY COMPANY 
Beverly, Massachusetts 
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NOBODY HAS AS MUCH EXPERIENCE 


AT MOLDING POLYETHYLENE AS 


Tul pPER! 


The logical molder for you to consult regarding that 
product or package of yours which is to be made of 
polyethylene is Tupper. Tupper has done more than 


any other molder to make molded polyethylene a 
practical reality. 


Aside from having designed, patented, and pro- 
moted successful seals, closures, and dispensers for 
polyethylene containers, the Tupper Corporation 
has vast experience in every phase of polyethylene 
packaging and polyethylene injection molding. This 
experience will be of major importance in improving 


your product, in reducing your costs, when Tupper 
goes to work for you. 


Tupper’s combination of experience, technical 
ingenuity, and the most modern equipment is at 
your service for the custom molding of your product 
in polyethylene. You can do no better than the best 
...and the best at molding polyethylene is Tupper! 


ww 


[UPPER CORPORATION 


Monufacturers of — CONSUMER, INDUSTRIAL, 
PACKAGING AND SCIENTIFIC PRODUCTS 


Factories, Laboratories and Sales Offices 
Farnumsville, Mass., Blackstone 
Orlando, Fia., Montreal 


Showrooms: 225 Fifth Ave 


Moss 
PQ 
N.Y. C 


MAMA NINIIND 


iy 


Tupper Seals are air and 
liquid-tight flexible covers. 
The famous Pour All and 
Por Top covers are designed 
for easy dispensing. They 
are made in sizes to fit all 


Tupperware containers. 


When equipped with Tup- 
per Seals, Tupper Canisters, 
Sauce Dishes, Wonder 
Bowls, Cereal Bowls and 
Funnels in various sizes are 
the most versatile reusable 


containers you have ever 
seen. 
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Address all communications to: Dept. MP-6 
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MANUFACTURING CO. 


608 SOUTH DEARBORN ys CHICAGO, ILLINOIS 
34 EXCHANGE PLACE . JERSEY CITY, NEW JERSEY 
633 SOUTH LA BREA AVE. . LOS ANGELES, CALIFORNIA 
7446 VINE STREET : - +. CINCINNATI, OHIO 
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AIM for FASTER, EASIER Packaging 
with Acme Steel Strapping Ideas 


R. F. Henkel, 
Pittsburgh, was the 
Acme Idea Man 
who helped work 
out this modern 


sackagin y system 
I ging 


ask your 
“Acme Ndea Man 


to help solve your 
problems 





A 400 per cent increase in packaging capacity! That’s what happened 

at Firth Sterling Inc., when a modern packaging system 

with a centralized Acme Steel Strapping station was installed. 

Today this Pittsburgh tool and die manufacturer's fast, efficient packaging 
system maintains the flow of shipments weighing from 

50 to 150 pounds—at lower cost. 


The Acme Steel Strapping method (Idea No. 416) used here 

consists of an Acme Steel strapper on a counter-balanced arm 
attached to a portable tool mount. The strapping tool is easily raised 
and lowered to accommodate the varying carton sizes. 


Ask your Acme Idea Man to demonstrate how Acme Steel Strapping 
methods like this can cut packaging costs in your plant. Or, write 
Acme Steel Products Division, Dept. GG-64, Acme Steel Company, 
2840 Archer Avenue, Chicago 8, Illinois. 


Al M For Safe, Lower-Cost Shipping 
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HOW SOAP 
MAKES MERCHANDISING MAGIC 


WITH NEW HEAT SEAL BANDS 


A special sale offering 3 or 4 bars of soap poses a 
problem. Merchandising units can be broken up and 
bars sold individually. Needed: a way to bind the bars 
together . . . firmly and attractively. 

A new heat seal band with extra-strong coating was 
developed for DIAL soap by Marathon’s General Pack- 
aging Department. The band adheres so tightly to each 
bar that wrappers will be torn if any attempt is made 
to separate the units. And the coated stock carries an 
eye-catching, sales-stimulating design. Conventional 
heat seal wrapping machines are used. 

Solving such “out of the ordinary”’ problems... 
working with all types of materials ...is the job of 
Marathon’s General Packaging Department. Roll-style 
uncoated labels, dust-resistant overwraps, linerless sift- 
proof cartons, package liners that prevent loss of mois- 
ture—are just a few developments produced by this 
experienced group. 

Use the specialized resources of Marathon’s General 
Packaging Department to solve your packaging prob- 
lems. Write Marathon Corporation, Dept. 700, 
Menasha, Wisconsin. 


, 
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The packaging research, engineering development and printing 
know-how that have made Marathon an outstanding leader in 
food packaging are applied to each individual problem. Paper, 
paperboard, foils, films, special coatings —and combinations of 
these materials —are used to produce the right package for each job. 


ea 
MARATHON 


PACKAGES 








there are 3 dimensions to 


NIBROC WHITE- 


First: It handles and prints better on your presses 
and helps you sell more bags. 


Second: Your customer can more readily sell the 
merchant his coffee, flour, rice, meal, dog-food in 
an extra-strong bag printed on high- 
brightness Niproc WHITE. 


Third: The product in a Niproc WHITE 
bag is the one that will catch the eye of 
the housewife in the modern supermar- 
ket—and its strength will carry it home 
safely! 


68 


SOLKA AND CELLATE PULPS . 
NIBROC KOWTOWLS «+ 


Use Niproc WHITE and pass on some of these ad- 
vantages to your customer—and on to Ais customer 


as well. Write to our Technical Service Division, 
Dept. DR-6, Boston. 


COMPANY, Berlin, New Hampshire 
CORPORATION, La Tuque, Quebec 





General Sales Offices: 150 Causeway Street, Boston 14, Mass. 
Dominion Square Building, Montreal, Quebec 
SOLKA-FLOC + 


NIBROC TOILET TISSUE « 
ONCO INSOLES « 


NIBROC PAPERS a NIBROC TOWELS 
BERMICO SEWER PIPE AND CONDUIT 
CHEMICALS 
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Three essentiale make packaging ideas bear fruit 


Hard-selling packages that can lift a 
product out of the commodity class 
offer the consumer something extra 
—like the convenience of ready-to-eat, 
individually wrapped apples. Slant- 
ing a package to the likes and buying 
habits of modern shoppers is one of 
the three essentials of a successful 
packaging idea . . . along with choice 
of the right film and efficient pack- 


age construction. 

You can count on Du Pont for help 
in developing an up-to-date package 
that meets all these requirements. 
Get in touch with your Du Pont rep- 
resentative. For information on bags 
or printed materials get in touch with 
your converter of Du Pont packag- 
ing films. E. I. du Pont de Nemours 
& Co. (Inc.), Wilmington 98, Del. 


Why Du Pont is packaging-film headquarters 


1. WIDE VARIETY OF PACKAGING FILMS scientifically tailored to meet 
the needs of varied products and packages. 


2. TECHNICAL assistance to help you plan the most practical and efficient 


construction of your package. 


3 MERCHANDISING help through continuing nation-wide surveys of 
buying habits, to keep your package up to date. 

4. NATIONAL ADVERTISING to continually strengthen consumer prefer- 
ence for your packaged products. 


DU PONT 
PACKAGING FILMS 


CELLOPHANE 
POLYETHYLENE + ACETATE 


er rm 


Better Things for Better Living 
. . through Chemistry 





put your prog 


Join the proud packagers 
who have Rowell create 
square and round set-up boxes 
that put their products 


on a pedestal. 


Manufacturers of Fine Paper 
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8 miles up and everything okay! 


Hairflex Packaging, used by Jack & Heintz, plays an 
important role in keeping these B-47’s in the air! 


The aircraft motor generator, shown upper left, is a critical mechanism 
designed to operate up to 50,000 feet under all conditions. To insure its 
safe arrival at aircraft assembly plants, Jack & Heintz, Inc., Cleveland, 
Ohio, manufacturers of Rotomotive equipment, prepares this unit for ship- 
ment by surrounding it with a protective cushion of HAIRFLEX. This cush- 
ion of springy curled hairs locked in rubber is strong, resilient, and can 
endure the repeated shocks of rough handling. 

Jack & Heintz uses HAIRFLEX because of the cushioned protection it 
affords, and also because of its great flexibility of use. They like the fact 
that wrap-around pads of HAIRFLEX are readily adaptable in packing sev- 
eral of their products. This solved the problem of storing great amounts 
of specialized packaging material, and actually cut company packaging 
costs up to 25°! 

HAIRFLEX, which conforms to military packaging specifications, comes 
in sheet forms of varied density and thickness. Let our engineers help 
decide which is best for you. If you wish, we will die-cut it specially for 
your product. Use HAIRFLEX and be sure that your shipments reach your 
customers in perfect condition, 


SSSSSSSSSSSSSSSSSSSHESETESESESEEHSEEEEEEEEEEEEEEEEEEEEESESESEEESESEEESESESE 


ARMOUR AND COMPANY 
North Benton Road, Alliance, Ohio 


Mail this coupon today ! 


Please send me: 


0 A Free Sample of Hairflex 1) Booklet —“Pillowed Packaging” 


0) Pack specifications and cost estimate for my product (description enclosed). 


Name Title 
Firm 
Address 


City Zone State 


Seeeeeeeeeeeeeeereeeeseeceeeeeeeeeee 


ARMOUR Curled fue North Benton Road, Alliance, Ohio 





The Fast Automatic Crandall Counter 
is IDEAL for Producers of Tablets, Pills or Capsules 





Here’s Why! 
The Crandall . . . 1. handles practically all types of coated 
or uncoated tablets, pills and capsules 
. can be equipped for any count 
. handles bottles, cans or cartons 


4. runs at speeds up to 60 bottles of 100- 
count per minute — faster where counts The original Crandall 
are lower Tablec Counting 
Machine is manufac- 


. can be equipped for automatic or semi- 
quipt tured on/y by US. 


automatic operation 


.-. and here is an important added feature — 


The Crandall can handle several different products simul- 
taneously. By dividing the hopper, the Crandall can count 
several products at the same time. Thus, if you are making 
small volume; of a variety of products, you can set up the 
Crandall to suit your exact requirements with a minimum 
of effort. 


Full details are yours for the asking. Write today. 


U.S. AUTOMATIC BOX MACHINERY CO., INC. 
Owning and Operating NATIONAL PACKAGING MACHINERY CO. « CARTONING MACHINERY CORP. 
122 ARBORETUM ROAD, ROSLINDALE, BOSTON 31, MASS. 
Branch Offices: New York Chicago 
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Bottle at left, dropped 25 feet onto concrete, illustrates the unusual safety feature 


of these plastic containers. 


New Safety Aerosol Bottles 
of Glass-Lined Plastic 


They were developed by Wheaton Plastics Co. to satisfy a long-felt need... 


New Wheaton bottle 
showing the plastic 
wrap cut away 





Now, for the first time, you can com- 
bine in your product package the 
matchless spray of aerosol, the 
shatterproof safety of plastic, and 
the powerful display,appeal of glass. 
This new Wheaton glass-lined plas- 
tic aerosol bottle offers many ‘long- 
needed practical features... and, 
in addition, it will give your product 
an exciting promotional plus. 

The sturdy plastic coating gives 
complete protection. If the bottle 
should drop and the glass break, 
the glass will never spatter .. . for 
it cannot cut through the cover. 
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There are many other advantages, 
too. For example, you always get a 
true aerosol spray—not a squirt or 
stream. And there is no corrosion 


or leakage. 

Wide variety of 

sizes, shapes, colors 

These bottles are available in the 
three stock designs shown in the 


photographs, or they can be molded 
to your own special design in sizes 


their usefulness and beauty will help build sales for your product... their 


plastic coating makes them safe even if they should break when dropped. 


up to 4 oz. You have your choice of 
transparent, translucent or opaque 
plastic, the latter two in a full range 
of colors. We can silk-screen any 
design in any color on the plastic or 
the glass itself. 

If this unusual new packaging 
lends itself to your product... if 
you want the boost of a powerful 
new sales-building feature 
write today for complete informa- 


tion and prices. 
Patent applied for 


WHEATON PLASTICS COMPANY 


MAYS LANDING, N.4J. 

















































































































Testing ink tack at IPI is a laboratory-controlied 


procedure under simulated press conditions 


This dynamic, highly-accurate method for measuring ink tack long ago replaced the 


old-fashioned, hit-or-miss “finger” test at IPI. 


The sensitive Inkometer (shown at left) gauges the tack of lithographic and printing inks 
C c eral | = 

as they are worked on the rollers at various speeds, temperatures and ink film 

thicknesses that closely approximate the conditions of actual printing. It also measures 


changes in tack due to solvent evaporation and other factors. 


Numerical measurements of the amount of torque needed to work the ink film can then be 
compared against established standards of ink consistency. These enable [PI experts to 
control the tack of repeat batches . .. to make process inks trap better... to formulate 


inks that satisfactorily meet the requirements of any given set of press conditions. 


Here is another forward step in the quality control of IPI printing inks ... a further reason 


why our inks behave better, print better. look better on the sheet. 


IPI service at work for you 


Printing plants of all sizes are invited to use [PIs complete ink service facilities in 
printing centers from coast to coast. Each local IPI service station and branch is staffed 
by local experienced ink men, well-seasoned in the special printing problems of each 
locality. They are always on call to help you solve any printing problems—large or small— 


that may arise. For prompt ink service with a personal touch, contact IPI. 


IP i and IC are trade-marks of Interchemical Corporation 


Interchemical Corporation saan 


PRINTING INKS 


PRINTING INK DIVISION © 67 W. 44th ST., NEW YORK 36, N. Y. 


RELY ON IPI FOR LEADERSHIP IN INK RESEARCH 











Collapsible tubes, metal 
containers, closures to 
your exact specifica- 
tion—and made with 
p-r-e-c-i-S-i-O-n 


AGENTS IN INDIA 


HOARE MILLER & 
COMPANY LIMITED, 
5 FAIRLIE PLACE, 
P.O. BOX NUMBER 63. 
CALCUTTA, I. 


JOHN DALE 


LIMITED 





JOHN -DALE LIMITED, BRUNSWICK PARK ROAD, NEW SOUTHGATE, LONDON, N.I1, ENGLAND. TEL: ENTERPRISE 1272 








MANY Staples AND Sige 


... BUT ALL ANCHORGLASS CONTAINERS 
HAVE THE SAME QUALITIES 











Anchorglass" Economy Bottles arc 
available in 8 sizes ranging from 4 ounces to 
1 quart, in crystal, green or amber glass. They 
are idea! containers for all kinds of juices 
as well as for syrups, sauces, salad oils and 
vinegars. 


HEY are uniformly strong, tough, dependable 
lightweight glass containers—high in chemical 
durability, accurate in dimensions, capacity and finish, 
They are designed to withstand the knocks of modern 


high speed produc tion lines, handling and transportation. 


Anchorglass containers are the result of practical 
engineered designs, careful selection and control of 
raw materials, uniform distribution of glass, precise 
temperature control in annealing and thorough quality 


control through laboratory tests and regular inspections. 


If you package or contemplate packaging in glass let 
us send you sample containers with suitable closures 
for your particular needs. The services of our Package 
Engineering and Research Laboratories are also avail- 


able to help you solve glass packaging problems. 


GLASS CORPORATION 
; LANCASTER, OHIO 
* 
: The Most Famous Name in Glass 
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THE OBVIOUS competitive advantages 
of aluminum foil are at work for a growing 
number of aggressive frozen food processors. 
Here’s what they get: 


NEW PRODUCT ATTENTION —Gleaming alumi- 
num foil packages are a standout in the re- 
frigerated case, or on the shelf. They make 
products more desirable to customers because 
foil reflects the quality it protects. 


NEW PRODUCT PROTECTION — Foil’s extra prod- 
uct protection permits distribution over greater 
distances—thus helps you develop profitable 
new markets. Non-porous foil prevents dehy- 
dration. Reflects heat, light. Keeps moisture 
out indefinitely. Imparts no flavor. Prolongs 
shelf life. 


NEW PRODUCTION VERSATILITY—Foil has ex- 
cellent cold transfer characteristics for frozen 
foods. It is pliable and easy to handle. Easy to 


—. 





cnenen PIE 
ALUMINUM FOIL 


print on, color, coat, emboss, or combine with 
other materials. Economical and reliable heat 
seal easily applied. 


WE DON’T MAKE PACKAGES, BUT... 


There are many leading converters eager and 
qualified to tackle your packaging problem with 
you. These converters rely on Kaiser Alumi- 
num as a major supplier because we are an 
integrated operation, producing foil of unsur- 
passed quality in a wide range of specifications. 
Our Engineering and Development Division is 
available to work closely with converters and 
with you. 

For names of leading converters contact the 
Kaiser Aluminum sales offices listed in your 
telephone directory. Or write Kaiser Aluminum 
& Chemical Sales, Inc., General Sales Office, 
Palmolive Bldg., Chicago 11, Ill:; Executive 
Office, Kaiser Bldg., Oakland 12, Calif. 
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setting the pace—in growth, quality and service 
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a key factor 


Vichek Plastic Boxes are key display sales in Kwi kset 


tools of Kwikset Sales and Service 
Company, Anaheim, California. Parts are Sales 

packed in these individually sectioned 

containers for easy viewing of contents. 


Vichek packaging specialists have worked 
successfully with hundreds of companies 
who rely on these attractive boxes to sell and 
service their products. They’re light, durable 
... provide quick, positive identification. 





Standard Vichek Plastic Boxes are made in 
eight sizes with 548 different compartment 
arrangements. Special boxes including 
variations in size, shape, color, interior 
design or hinge design, are also available 
— often at stock box economy. 


We'll be happy to give you suggestions for 
packaging your product... to make 
it easier to sell, easier to use. 


This handy Keying Kit 
contains all the 

necessary parts for re-keying 
cylinders of KWIKSET'S “400” 
Line Locksets. 


+ 87th Street 
3001 Eas Ohic 


Cleveland 4, | 
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SHORT cut 
to packaging 
information 


ARE YOU CONFUSED 
BY TRADE NAMES? 


The Packaging Industry is b« 
set by a welter of trade names, 


A high proportion of your routine ques 
tions about package design, materials and 
manufacture, plus lots of other questions which many of them confusingly sim 
are genuine “puzzlers,” can be answered by ilar. The Directory of Trade 
referring to your copy of the 1954 Mopern Names, beginning on page 715, 
PACKAGING ENCYCLOPEDIA. lists them alphabetically de- 

Here, readily accessible, arranged for gsi 8 nag 7 
quick reference, you will find basic as well as 
specialized packaging information. It contains 
data on the chemical and physical properties 
of different packaging papers . . . on formulat- 
ing package specifications . . . on decorative 
packaging . . . on the new plastic containers 

on films, foils and laminations . . . on 
machinery and equipment . . . on literally hal 
thousands of additional subjects -; esameuny 

Get acquainted with the Mopern Packac- < — MODERN 
ING ENcycLopepia right away. Refer to the — 
many fact-filled ads. Explore the extensive — 4 
Directory Section which lists suppliers of ma- t PACKAGING 


terials equipment and services. Use it often. 


Doing so will be to vour advantage. A: ENCYCLOPEDIA 


Published by 


PACKAGING 
CATALOG 
CORPORATION 


575 Madison Avenue 
New York 22, N. Y. 
An offiliate of Modern Packaging 
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Torr p N b U M A T | 4 Packaging and Bottling Equipment 
aTath — ; TA COMPLETE LINES OR SINGLE UNITS 
ajele ae ayaya 


PNEUMATIC SCALE CorP., LTD., 72 Newport Ave., Quincy, Mass. New York; Chicago; San Francisco; Los Angeles; Seattle; Leeds, En, 





THE Q A D 0 PACK Efficient, Very economical, 


Safest in distribution, Simplest, most convenient, Attractive, 


Displays the product, Lightest, 


ALL the advantages of Unit Packaging are 
embodied in Packs produced by the RADO 
SYSTEM—based on the RADO patents—the 
only fast, efficient way of producing such 
packages. Further interesting developments 
pending; ask for details NOW! 


easiest to pack, Unbreakable 


WE will pack YOUR product in packages of 
YOUR own design, decoratively emboss them 
to YOUR wishes, print them attractively to 
YOUR requirements. Almost ANY kind of 
liquid, semi-liquid or pastelike product can 
be successfully packaged by the RADO 
SYSTEM. 


PACKAGING SERVICE STATIONS IN MANY COUNTRIES 


TECHNOPOL LABORATORIES LTD 


7 A 1 0 LErkenwell 9452-9453 212 St. John Street, LONDON, E.C.1, England Cables: Telabor, London 


British Patent Nos. 599,174,599,183 and 675,073 U.S.A. Patent Nos. 2,530,400 and 2,517,027 


PACKAGING SYSTEM 
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PATENTS IN 36 OTHER COUNTRIES AND FURTHER PATENTS PENDING 


MODERN PACKAGING 



















No more sticking at 


these Cheadache points)! 


SA cepts 





Former 
Nose 





HEN build-up of package coatings causes heat- 

sealing bars to stick on a machine that forms, 
fills, and seals thousands of packages a day, an entire 
production line is blocked while you clear away the 
tie-up. One of the easiest ways to avoid the head- 
aches that sticking barscan cause istocover them with 
Du Pont “Teflon” tetrafluoroethylene resin coated 
glass fabrics. It’s easy to clamp or lace a ““Teflon” 
covering on sealing surfaces . . . and each quick in- 
stallation will assure you of 3 to 4 days of trouble- 
free operation. Losses due to downtime for cleaning 
the sealing surfaces, production halts, and improp- 
erly formed seals are cut to a minimum as your line 
rolls smoothly and eificiently. 


“Teflon” coated glass fabrics boast a unique com- 
bination of properties that make them well fitted 
for this type of service. They are anti-adhesive and 
will not stick, resist heat and abrasion, are dimen- 
sionally stable, tough and sturdy. There are many 
packaging uses for these unusual fabrics. In sealing 
odd shapes—as in wrapping produce and meats—a 
cover of “Teflon” on hand-iron sealing elements 
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Glass fabrics coated with DuPont TEFLON 
assure trouble-free heat sealing 












tetrafluoroethylene resin 


keeps your output at its peak, besides eliminating 
the need to take time for cleaning the surfaces of 
the iron. 


Ask us for complete information on how you can 
adapt “Teflon” coated glass fabrics to your own 
specific needs. For full data and samples, write to 

E. 1. du Pont de Nemours & Co. (Inc.), 
Fabrics Division, Newburgh, New York 





Glass Fabrics Coated with 
DU PONT 


TEFLON 


tetrafluoroethylene resin 


Product of Fabrics Division 


q BETTER THINGS FOR BETTER LIVING .. . THROUGH CHEMISTRY yy, 
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INTRODUCING 


— PRESENTS A FULLY AUTOMATIC 
GLUING AND TAPING MACHINE 


FOR BETTER PROTECTION 
OF SHIPPING CONTAINERS 


Write for Further Information 


CLYBOURN MACHINE CORPORATION 


6479 North Avondale Avenue, Chicago 31, Illinois 
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NEW 6-COLOR GIANT for NEW PACKAGE APPEAL 


Four colors in one printing used to be quite 


an achievement, then came the presses that could 
print five colors at once — and now six colors 


have been added to the range of KVP production. 


It broadens the design horizons of packaging 
stylists ... permits an almost unlimited selection 
of colors for adding dramatic new buying appeal 
to packages, on which so much depends at the 


point of sale. 


Combine this new printing flexibility with the 
new unrivalled br:lliance and sealing qualities 


of KVP Kalapak (for frozen foods) and KVP 


Specialists in FOOD PAPERS 


JUNE 1954 


Super Kalakote for other foods, and you have to- 
day’s best answer to many marketing problems 
— and lower packaging costs. 

The colorful brilliance of reproductions by 
either letterpress or gravure on KVP papers is a 
continual source of satisfaction to sales-minded 
food producers. If you haven't seen examples 


lately, send for some today. 


KALAMAZOO VEGETABLE PARCHMENT COMPANY 
Parchment, Kalamazoo, Michigan 


BRANCH AT DEVON, PA. 4SSCCIATED COMPANIES. KVP CO. OF TEXAS 
HOUSTON, TEXAS —HARVLY PAPER PRODUCTS CO., STURGIS, MICH 
KVP CO. \TD., ESPANOLA, ONT APPLEFORD PAPER PRODUCTS LTD 
HAMILTON, ONT.; MONTREAL, QUE 


For Protection and Sales Appeal 
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Carton designer at work 


Good carton ideas aren’t dreamed up in ivory 
towers. Most of the time great ideas in packag- 
ing are discovered where good packaging works 
best —right at the point-of-purchase. 

Times without number Gardner carton engi- 
neers and designers have returned from a trip 


to the “corner store” with an idea that became 


a>-in 


4 


a great package for a fine product. And in some 
cases, these notions started a “revolution” in 
point-of-purchase promotion. 

A Gardner representative can cite case his- 
tories in support of this practical approach to 
packaging. You might find his visit eminently 
worth your while. 


ns Many of America’s greatest products go to market in “Cartons by Gardner” 
» 
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Res | 


GENERAI 


OFFICES: Middletown, Ohio—PLANTS: Middletown, Ohio; Lockland (Cincinnati), Ohio 


SALES OFFICES in Chicago, Cleveland, New York, Philadelphia, Pittsburgh, St. Louis 


THE GARDNER BOARD AND CARTON CO. 


S Vianufacturers of Folding Cartons and Boxboards 
. 
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Y OF FAMOUS AMERICAN PACKAGES 


FROM THE GARDNER GALLER 





To protect and promote a new product 


*Y KEEBLER 


a FRESH 
approach in 
packaging 


y 
NASHUA 


Freshness, in more ways than one, gives this 
package design its shelf-appeal. 

The wrapper is Nashua-printed waxed paper, 

to protect product freshness. 

The design of the wrap is fresh, and imaginative. 
Created by Keebler and Nashua’s packaging 
experts, working together, it distinguishes the 
new Princess (unsalted top) Crackers from 
Keebler’s familiar saltine package. 

Reproduction of the crackers (in their air-tight 
paquets) on the wrapper, and high-fidelity 

color printing, combine to show the product at its 
freshest, stimulating impulse sales. 

From front to back (where other cracker 
favorites by Keebler are displayed), this 
package is “tastefully” designed for today’s 
self-service selling. 


open weres™ 





To get a fresh slant on your packaging problem, 
send for samples of saleswraps designed and 
printed by Nashua for some of the 

leading food marketers. 


_ 
\ 
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“NASHUA CORPORATION 
~~ he Dept. A-7, 44 Franklin Street 


NASHUA, NEW HAMPSHIRE 
ks 


Everything in Flexible Packaging that Sells 








DESIGN /PRODUCTION 





PRINTED FILM * WAXED WRAPPERS * BOX PAPERS * BOX STAYS * GUMMED PAPERS * HEAT SEAL PAPERS * FLOCKED PRODUCTS 
PARTY PAPERS * PRINTED BANDS * CORRUGATOR’S TAPE * SEALING TAPE * MOISTENING MACHINES ¢ TECHNICAL PAPER PRODUCTS 
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NSALTED TOP 


PRINCESAS 


GALLETAS de SODA 


pr KEEBLER. 





INGREDIENTES: HARINA ENRIQUECIDA, MANTECA, MALTA, SAL, Y LEVADURA 
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DOG FOOD is perfect example 
of a product with all require- 
ments for successful multiple- 
unit selling in a carry-home car- 
ton: high frequency of use; all 
units alike; popular price. 
“Name the Puppy” contest shows 
how carton surface may be used 


for special sales promotions. 










$20 000 
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= idea of having a handy paper- 

board carrier to encourage the 

l pick-me-up-and-carry-me-home sale of 
multiple units started with the bot- 

tled soft drinks. Then, because their 

more regular shapes and _ lighter 

weights obviated the need of a carry- 

i on | ing handle, simpler and more ingen- 


DOG FOOD 


















jous multiple packs were devised fo 
canned beers. Now the practice is 
spreading from beverages into all sorts 
of canned products, food and non- 
food, and it promises to become one of 
the most revolutionary merchandising 


devices of recent vears. 


Since the multiple pack has become 
‘ almost standard practice in the beer 
” and beverage fields—particularly for 


cans—this article will skip over those 
familiar fields, recently discussed in 
these pages,’ and look into the recent 


c extension of this package to other 
products. 

PREADS OUT Almost over night the four-can and 
six-can carton has become the success- 


ful vehicle for selling multiple units 
of fruit juices, dog food, canned milk, 
It’s moving from beer and beverages roiegs oft, household cleaning pow- 
ders—even aerosols. And, judging 
from the vast amount of research that 
is being done by makers of the car 


into every kind of product that can benefit 


See “Beer and Beverages,”” Mopean Pack- 
AGING Industry Survey, Jan., 1954, p. 100 


by promotion of multiple purchases 93 
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E } : tons, by suppliers ot equipm nt to set 
- a up and fill carriers, and by present 
MID-WEST and — — the carry _— 

yon container has only begun to tap its 
Doaks potentialities. 

The use of the carry-home carton is 
being watched closely by all packers 
of baby foods, canned soups and 
canned fruits and vegetables. And al- 
though most of the current new actis 
itv involves canned products, bottles 
and every other form of unit package 
are feeling the influence. One carton 
supplier reports that his company will 
shortly go into production with a giant 
carry carton for six loaves of bread. 

Trade reports indicate that canned 
fruit juices will soon be the biggest 


NUMEROUS BRANDS indicate consumer acceptance of carriers for dog users of carriers outside the beer and 


foods. Market: 22.6 million dogs owned by American families. soft-drink field. Birds Eve 


FRUIT JUICES are fastest-growing users of can carriers, next OMCENTRATED 
to beer and soft drinks. Birds Eye’s first factory multiple pack 
for frozen concentrate received a folding-box award in 1953. 
Wilrick, Inec., uses a four-can carry-home container to mer- Re BRAPE sure 
chandise its canned concentrated mix for grape drink. 


adopted 
carrier cartons tor trozen juice con- 
centrates at least two years ago and 
while Minute Maid is not using car- 
tons, this firm has adopted the princi- 
ple with carrier-handle bags filled at 
the store level for six cans of orange 
juice and a picnic-pack assortment of 
frozen juices. It is predicted that 
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Today’s product leaders using carriers 
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CANNED MILK carriers have been adopted for several leading brands. 
Success is indicated by Sorden’s recent branching out with four-unit 
carrier for !2-pint cartons of chocolate milk—a fresh milk product. 
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nearly every major packer of canned 
juices will be using carriers betore the 
end of the vear. 

In the dairy field, the six- and tour 
can carrier for Borden's Evaporated 
Milk has been followed by anew Cal 
rier in some markets—this time in the 
fresh-milk category for four individual 
Chocolate Milk. 


Other users of carrv-home cartons for 


cartons of Borden's 
evaporated milk include Armour & 
Co. and A & P, which has tried them 
for its White House brand. 

At least a dozen brands of canned 
dog and cat food are being merchan 
dised in carriers. The extent of this 
market 
known 


can be realized when it is 
that 


22.6 million dogs and 26.7 million 


American families own 
cats, which must be fed daily. 

Sears, Roebuck & Co.'s carrier for 
All-State Motor Oil 


Penola’s carrier for five cans are open 


six cans of and 


ing up the motor-oil field—a natural 
application. 

In addition to carriers for the multi- 
ple selling of staples, there is a defi 
nite trend to their use for many 
field, 


ice-cream toppings, cocktail fixings, 


spe 


cialties in the food such as 


jams, jellies and confections. 


Multiple-selling principles 

Growing interest in carriers is, of 
course, the outcome of market studies 
that point to the effectiveness of mul- 
tiple packaging in general as a mod 
ern tec hnique for boosting sales. Some 
sources predict that multiple packag- 
ing will prove to be one of the most 


ies 


cil 


oe 


LATEST EQUIPMENT for cartoning three, four, six or 12 cans in 
sealed-end carriers has reported speed to handle between 700 and 800 
cans per minute. This development is being watched closely by con- 
centrate, dog-food, soup and baby-food packers. Machine automatically 


separates required 


number of cans, inserts cans, glues and closes 


both ends of carton and discharges through heated drying conveyor. 
Case packer (not shown) will take full output of cartoning machine. 


significant advances in merchandising 
since the change from the cracker 
barrel to the unit package. 

Multiple packaging has been de- 
fined by a leading carton manufac- 
turer as the secondary packaging of a 
number of units, each of which is al- 
ready in some form of primary pack 
age, to give merchandising advantages 
not attainable with the primary pack- 
age. Encouraging a bigger unit of 
purchase is only one of these advan- 
tages. 

In today’s self-service outlets the 
multiple-unit package offers a sound 
way to cut prices—six for the price of 


five, or four for the price of three. It 
also offers the opportunity for a man- 
ufacturer to broaden the use of his 
product. A unit of two or three cans 
of cleansing powder, for example, pro- 
vides the consumer with enough single 
packages for all spots in the home 
where such a product might be used 
the kitchen, the bathroom, the laun- 
dry, etc.—without having to fetch one 
can from place to place when it is 
needed, 

On the weekly stock-up shopping 
trip to the supermarket, consumers are 
becoming accustomed to the conven- 


ience of carriers with their multiple 


HOUSEHOLD CLEANERS may be offered 


in carriers for special price promotions 


or to promote new uses—a handy can in 


the kitchen, the 


MOTOR OIL is 


units of six by Sears, Roebuck 


offered in 


& Co. and in a five-unit carry 


carton by Esso for Penola. 
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bathroom, the 


laundry. 








Carry-homes 
y 


special 
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Oat cane 
*- . FREncy be 
» SEW vanian, 


FRENCH-DRESSING _ kit 


tains Star Lucea olive oil and 


Star California wine vinegar as 


an introductory offer. 


MILLS CORP 
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ne UMBERTO Parri-PaL/ : 


RE 


COCKTAIL FIXINGS—martini olives, Manhattan cherries, 
Gibson onions—are combined in Re Umberto Party-Pal pack. 
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BACARDI RUM is 
cruise and air passengers in cor- 
rugated take back 
from Cuba to the States. 


offered to 


carriers to 


ICE CREAM TOPPINGS 
are turned into multiple- 
unit impulse’ items by 
Flavoripe Co., which mer- 
chandises four flavors in 
container with handles, 


PHOTO COURTESY BRADLEY & CILBERT 


units that provide, in one package, 
practically a week's supply of fruit 
juices, dog food, etc. They like the 
ease of handling the multiple unit 
from store to refrigerator or pantry 
shelf. Market studies show that shop- 
pers like carriers so much they will 
even put single units back on the 
shelves to pick up another brand in a 
carrier. 

Retailers favor multiple packs, ob- 
viously, for any product that it is 
practical to handle in this manner. A 
multiple unit means a larger sale with 
less overhead. It takes less work to 
arrange multiple units than single 
packages—and the carriers are easier 
to keep in order in the store. 

There are other factors favoring the 
extension of carrier-type multiple 
packaging to new product fields. They 
include: 

1. Efficient high-speed methods for 
setting up and loading the carriers me- 
chanically are already available as the 
result of large-scale usage in the beer 
and soft-drink fields. 

Broad printing surfaces provide 
excellent opportunity for full-color il- 
lustrations and presentation of selling 
copy. 

3. Frequent changes in treatment 
to meet seasonal requirements and 
special promotions are possible with- 
out disturbing primary package-design 
identity. 

4. Flat printing surfaces offer more 
effective point-of-sale display than the 
curved surfaces of individual bottles 
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COOKING UTENSILS are a gift set in corrugated carton with 


handles 





or cans—a factor that often encourages 
mass display of the carriers at the re- 
tail level. 


Types of carriers 

Until recently, variations in the con 
struction ot carriers were endless. de 
pending on the details of die cutting, 
scoring and gluing, but with the de- 
mand for high-speed, mechanized han 
dling there is now a noticeable tend- 
ency to concentrate on a few basic 
designs. Carriers, as they are evolving 
today, may be placed roughly in five 
basic categories: 

1. Open-top or basket type. This 
type is the oldest and most familiar, 
having started with bottled soft drinks 
a number of years ago. For bottles, 
this type is usually designed with par- 
tial partitions or dividers to hold each 
bottle individually and with a die-cut, 
upright handle. Open-top and basket 
stvles are also suitable for carrying 
cans, but for this purpose are usually 
made without dividers and are 
equipped with slots or locking flaps 
to keep the cans in position. They 
may be set up and loaded with bot 
tles or cans by a number of different 
mac hines. 

2. Can band or sleeve type with 
locking end flaps. Patented carriers of 
this tvpe are supplied in the form of 
pre-fabricated glued _ paperboard 
sleeves with end flaps that lock into 
the chimes of the end cans to hold the 
unit in place. The cartons may be ap- 
plied by hand or by special machines 
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a convenient pre-pack for retailers and consumers. 





which set up the sleeves and insert 
the cans. They have the advantage of 
accommodating odd as well as even 
numbers of units, such as threes and 
fives as well as twos, fours and sixes. 
They may be made either with thumb 
holes or stand-up handles for carrying. 

3. Wrap-around, flat-sheet type 
with die-cut slots. This carrier is sup- 
plied as a flat, unglued, die-cut and 
scored sheet which is w rapped around 
the assembled cans and glued by spe- 
cial machinery supplied with the car- 
ton order. Positioned slots in the sheet 
lock each of the cans in place when 
the carton is filled and sealed. These 
patented cartons may be equipped 
with thumb holes or stand-up handles 
as desired. They are made by a se- 
lected number of licensed carrier man- 
ufacturers. 

1. Sealed-end type. The construe- 
tion of these carriers is as simple as a 
sealed-end square or rectangular car- 
ton, made with die-cut holes as a car- 
rying convenience or with an upright 
handle. They may also be made with 
an open top to accommodate bottles 
or cans. They may be produced by 
any carton manufacturer and can be 
loaded automatically on high-speed 
can- or bottle-packing equipment de 
signed for the purpose. 

5. Specialties. Many  custom-de- 
signed constructions may be ordered, 
tailored to specific uses, such as for 
glassed products, assortments of food 
delicacies, confections, etc. Usually 
these are set up and filled by hand. 


COFFEE DUO of 1-lb. vacuum packs replaces Woods 
Bros. Coffee Co.’s former 3-lb. glass pack. 





{ reportedly promising new tray 
type of carrier is also being studied by 
the fruit-juice-concentrate, canned- 
soup and vegetable packers. It permits 
full view of the cans on their sides, 
holds them in place by locking flaps 
and may be made, without glue, of 
wet-strength board to withstand mois- 
ture of refrigerated display cases. Spe 
cial machinery has been designed to 
provide a system for setting it up and 
inserting the cans, and loading the 
trays into cases. Market tests have al- 
ready been conducted by the Florida 
Citrus Commission using various na 
tionally advertised as well as private 
brands. 


Economics of handling 


The first essential in the adoption of 
any carrier package, of course, is the 
choice of the design that will best fit 
the circumstances. In the selection of 
carrier’, particularly by large users, 
1 more important consideration than 
physical construction of the carton is 
the whole related mechanical system 
of the carrier and its loading. One firm 
in the household-products field, for 
example, wants to use multiple-unit 
carriers and will use them by the mil 
lions—but is waiting for a suitable me 
chanical system for handling the car- 
riers in synchronization with its can 
lines. 

Many users are discovering that a 
low-cost carton, even though it may 
save a certain amount of board, is far 
from the answer to economy when 
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STORE-LEVEL packaging of 
six assorted Minute-Maid frozen 
juice concentrates in handled 


bags, treated for frozen-food 
cabinet display, indicates pop- 


ularity of multiple purchasing. 


related to desired production speeds 
ease ot set up and loading, continuous 
operation, etc, 

\s in other phases of production, 
experience in carrier handling systems 
is showing that greatest economies 
mav be achieved by the use of the 
simplest carton-forming and loading 
operations. This calls for cartons that 
require fewer difficult folds and less 
complicated means of securing the 
cans or bottles in the container. Such 
cartons may require more board, but 
material costs can be well offset by 
the economies of higher speed and 


continuity of production. 
| 


SIX AEROSOLS containing Ameri- 
ean Potash & Chemical Corp. re- 
frigerants in a carrier carton pro- 
vide new convenience for storing 
the product and are easier for the 
refrigerant service man to handle. 
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Much study is being given to these 
production requirements by both car 
ton and equipment manufacturers. 
rhe results are showing up in the 
trend toward greater standardization 
in carrier constructions and handling 
systems. Some sources predict that 
this standardization will eventually 
approach that which now exists for 
primary packaging in the handling of 
soap and cereal cartons. That such 
standardization of carton and carrier 
handling pays off is indicated by the 
rapid progress being made by one 
firm whose patented cartons are ap- 
plied by a high-speed machine sup- 
plied with the carton order. The num- 
ber of carriers used with this system 
has more than doubled in one year. 

And the speeds that are being at- 
tained by modern can- and _bottle- 
packing equipment as the result of 
simplified construction of the carriers 
are little short of amazing. One firm 
has available machinery which will 
insert six cans into cartons, group the 
cartons and insert them into corru- 
gated cases, and seal the cases at 
speeds which will keep pace with can 
lines turning out 500 cans per minute. 
\ new machine performing similar 
operations has just been announced 
which is said to handle between 700 
and 800 cans per minute, with com- 
panion equipment to group and insert 
cartons of six, eight or 12 units into 
master cases. Change-over time from 
one quantity or size is said to be only 


a matter of minutes. 


Best applications 
To what products can the multiple- 
unit carrier best be applied? Is it most 


effective in offering multiples of the 
same product, or assortments? 

There is apparently no hard-and 
fast rule; it depends upon the product 
and upon consumer habits. But it may 
be pointed out that the greatest suc- 
cess has been had in multiples of the 
same product, where the product has 
daily or frequent repeat use, The dan 
ger in an assortment is that it may 
contain one variety that the family 
doesn't care for and that will kill the 
sale of the entire multiple. On the 
other hand, the assortment pack may 
be a valuable way of introducing con- 
sumers to new or additional products 
in the manufacturer's line. 

Beer and soft drinks were naturals 
for carrier selling because of the con- 
sumer convenience of having a ready 
supply on hand, eliminating frequent 
repeat trips to the store. It is, of 
course, basic psychology that more of 
such products will be consumed _ if 
there is an ample supply in the house. 
The same reasoning is behind the 
more recent success of fruit juices and 
dog foods in carrier packs. 

Similar successes are predicted for 
carrier cartons of baby foods and 
canned soups. Packers of these prod- 
ucts, however, have a_ ticklish prob- 
lem in determining which varieties of 
baby foods and soups to put up to- 
gether in an assortment package. It 
is mechanically feasible to package 
several varieties together Via Conveyol 
lanes that converge in the cartoning 
machines, but so far the large compa- 
nies have not been able to determine 
suitable assortments that will meet the 
preferences of a large enough segment 


(This article continued on page 200) 
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MEXICAN DINNER for six is a popular seller in the Southwest. It is 
promoted in a five-can carrier carton with handles and includes chili 
con carne, fried beans, tamales, enchaladas and Mexican-stvle rice. 
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ATTRACTIVE APPEARANCE of 
green board helps boost Sterling’s 
expanding mail-order — business. 
Company slogan is featured on the 
side opposite the address label. 


DURABLE MAILER with double 


and triple walls is formed around 


Sterling’s eye glasses in their case. 


Printed copy on inside wall of outer 


container replaces labels _ previ- 


ously used 


two-piece carton. 


Box within a box 


A new one-piece mailer designed for Sterling's eye glasses 


shows promise for shipment of other fragile items as well 


6 ers mailing of eye glasses would 
obviously require a carton offering 
superior cushioning and protection. 
But the optical trade has traditionally 
fallen back on stock two-piece, set-up 
mailers which, although they per- 
formed a satisfactory job, did leave 
some room tor improvement. 
Sterling Optical Co., well-known 
opticians with retail outlets in New 
York City and Washington, D. C., 
is setting a new pace for the trade 
with a custom-made, one-piece cor- 
rugated folding carton which is actu- 
ally a box within a box, or an outer 
container with an integral liner. 
This new mailer, which is also said 
to be adaptable for other delicate 
items, is used for mailing eye glasses 
from the Sterling stores to the homes 
of customers and is sturdily con- 
structed so that it can be re-used 
should the customer desire to return 
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the glasses to the optician for any 
additional work. 

According to Sterling, the mailer 
fits the job to a “T” because it is 
extremely durable and _ resilient. It 
has double walls throughout and in 
some parts triple walls. The construc- 
tion is no more than an inner liner 
of B-flute, non-test kraft glued to an 
outer container of B-flute 200-test 
kraft. 

Requiring no taping or stapling, 
the mailer is rapidly and easily folded 
around the glasses which are, of 
course, enclosed in a conventional eye- 
glass case. It is sealed shut by simply 
inserting its end flaps into the oppo- 
site folds. Shipped to all parts of the 
United States, Europe, Africa and 
South America, the mailer is said to 
remain tightly closed from the time it 
is formed until it arrives at its desti- 
nation. Reductions in size and weight 


have resulted in a saving of three 
cents in postage on every mailer sent 
out. 

Since the new mailers are shipped 
to Sterling knocked down, the com- 
pany estimates that about 30% is 
saved in storage space. In the near 
future, the optical house expects to 
have a double mailer (for two pairs 
of eye glasses) which will be only 
about three-quarters of an inch higher 
than the one illustrated. 

Although Sterling is the first com- 
pany to use the mailer, it is expected 
that it will prove useful in shipping 
other products, including jewelry and 
bottled liquids. It is reported to be 
available in a wide range of sizes and 
can be used with or without the liner. 


Crepir: “Uni-Pak” mailer, Lanco Con- 
tainer Corp., 39-49 York St., Brook- 
lyn, N. Y. 
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END PANELS were planned with white arrowheads to give quicker 
brand recognition when packages are stacked endwise in today’s drug 


and cigar stores, even if the revenue stamp partially covers the name. 
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FLEXIBILITY of design is shown by its adaptability to 10-pack carton. 
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or months the cigarette industry 

has been waiting to see how the 
maker of the biggest brand of all 
Camels*—would move to meet smok- 
ers decided trend toward king-size 
and filter-tip cigarettes. All of the 
other major brands had, by early this 
year, adopted one course 01 the 
other—either in their regular brand 
or in a companion brand. 

The R. J. Reynolds Co.’s answer is 
a companion brand for Camels which 
goes both ways. It’s a king-size ciga- 
rette with a filter tip, called Winston 
(the name being derived undoubt- 
edly from the hyphenated North 
Carolina city where the Reynolds 
company headquarters, rather than 
from the Former Naval Person who is 
more famous for cigars). 

The advent of Winstons is an 
event of considerable interest not 
only in the tobacco world, but in the 
packaging world, for with Camels 
Reynolds has long been recognized 
as the packaging leader in the ciga- 
rette industry, having pioneered such 
basic forms as the cup-style 20s pack, 
the one-piece carton and the moisture- 
proof cellophane w rap. Since it is dif- 
ficult to improve upon these basic 
forms, now universally used in the 
cigarette industry, interest in the 
Winston package lies primarily in its 
label design. 

With Camels enjoying a wide mar- 
gin of sales leadership over all other 
brands, the Reynolds company has 
been ultra-conservative. Despite its 
pioneering in construction and mate- 
rials, it hasn’t changed the design of 
the Camel label one iota since it was 
first introduced 40 years ago. It has, 
up to now, stayed away from the 
companion-brand idea, even though 
competitors were having notable suc- 
cess with it. 

The new Winston is a departure 
not only in policy but in design, for 
its label is as refreshing and modern 
as Camels’ is familiar and traditional. 

The new package is brilliant red, 
widely banded in the center with a 
white panel edged in gold and car- 

© Sex “Camel Cigarettes,” Packaging’s Hail 


of Fame, Movern Packacinc, Oct., 1951, 
p. 78. 
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bab Y Its a lusty, king-size. filter-tipped infant 


named Winston. its label marks a striking 


rying the distinctive Winston brand 
name in red letters. Black is used to 
emphasize the words “Filter Ciga- 
rettes,” which appear directly be- 
neath the brand name, “Winston.” 

The red panel above features the 
words “King Size” in small white let- 
ters separated by a tiny gold crown, 
while the bottom red panel carries 
the words—“Finer Filter, Finer Fla- 
vor ’—also in white letters. 

The design was easily modified to 
the carton, which also is printed in 
red, black and gold on white. 

An interesting design detail that 
indicates a new trend in tobacco dis- 
play is the handling of the end panel. 

Today cigarettes are being stacked 
more frequently in drug and cigar 
stores as well as in back-bar racks 
with only the end panels of the pack- 
ages showing. Since these panels are 
used for tax stamping in most states 
and cities, brand names tend to be 


Winston 


A cigarette rich 
in Flavor... 
Easy drawing... 
With a finer Filter 


KING-SIZE 
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departure for the old conservative 


covered up. To provide quick and 
sure brand identity for Winston, the 
designer has planned the new pack- 
age so that the bottom forms two 
white arrowheads, pointing directly 
at the brand name. Thus, even if the 
brand name is partly covered, the 
arrow acts as a strong distinguishing 
feature. 

\ design for a cigarette package 
must meet an unusually long list of 
requirements. It must be strong in im 
pact for visibility, yet not be offen- 
sive as a personal accessory. It must 
be equally attractive to both men 


and women, and to widely varving 


income groups. It must be capable of 
reduction to the values of black and 
white without loss of contrast or legi- 
bility for television and newspaper 
advertising, and it should be adapt- 
able easily to limited as well as full- 
color reproduction, for posters and 
magazine ads. 

All of 
carefully considered by the designer 
during the development of the Win- 
ston package. 


these requirements were 


Crepitrs: Design, Royal Dadmun & Asso- 
ciates, 1118 N. Calvert St., Baltimore 3. 
Md. Wrap, The Multi-Colortype Co., 
$575 Eastern Ave., Cincinnati, Ohio. 
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Winston 


LETTERPRESS PRINTING used for Winston labels illustrates good broad solid color work with over- 
print of gold. After initial promotion, back panel may change to repeat face design, as originally planned, 





SMOOTH, TIGHT LABEL is au- 
tomatically heat sealed to cello- 
phane bag top by new machine 
after bag itself has been heat 
sealed. It replaces hand stapler 
that often damaged saddle label. 





CONTINUOUS LINE moves from stainless-steel-and-plastics weigher-filler 
at right through new sealer-labeler at left. Two attendants are required 


only to load and remove cellophane bags from revolving filler hoppers. 


Bag sealer-labeler 


In a continuous two-stage operation, it heat seals Durkee bags. 


then picks up. folds and applies thermoplastic saddle labels 


its progress toward complete 
mechanization of its production 
lines, The Glidden Co.’s Durkee Fa- 
at Elmhurst, N. Y., 


has taken another forward step with 


mous I oods Div 


the adoption of a continuous-motion 


machine which automatically heat 
seals cellophane bags filled with Dur- 
kee’s shredded cocoanut, then auto 


- 
matically 


applies a saddle label and 
heat seals it in place 

The Durkee installation, which has 
been running now for nearly a year, is 
said to be one of the first completely 
successtul applications of the new ma- 
chine, which has also attracted the at- 
tention of other bag users in the 


CFA ker 


fields. Its main point of difference 


biscuit and confectionery 


from other sealers on the market is 


that it first seals the bag and then ap- 
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plies and seals the label in place, mak- 
ing what is said to be a foolproof, air 
tight closure without crimping marks 
on the label. Ordinarily, the label is 
applied to the open bag and the heat 
seal made through the label and the 
bag. Control of heat and dwell time 
must alwavs be exacting in these cases 
so as to apply sufficient heat for a 
tight seal, but not an excessive amount 
which will scorch the label. 

\ conveyorized operation, with a 
standard type of net weighing and fill- 
ing machine often used for semi-dry, 
free-flowing products such as potato 
chips and cereals,* makes the Durkee 
set-up a model of efficient automatic 
packaging of a product difficult to 
handle. Two operators are required on 

© See 4 New Flexible Net Weigher and 
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the filling machine for loading the 
cellophane bags on 15 revolving plas- 
tic chutes and for removing filled bags 
and guiding them into the new sealer- 
labeler. 

From here on in, the labeling is 
completely automatic. Two compres- 
sor wheels straighten out the film to 
make it easy for an arm to fold over 
the top of the cellophane bag before it 
passes through a rotary heat sealer. 
Now tightly sealed, the bag passes a 
half-moon wheel, the carrier for the 
label. Automatic labei feed is accom- 
plished by a vacuum which pulls a 
single label from the magazine, in 
back of the passing bag, and carries 
it around to the sealed bag every time 
the carrier wheel makes a complete 
revolution. The vacuum is cut off long 
enough to allow the wheel to release 
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LABEL FEEDING mechanism, 


pulled from magazine by 


the label 
function of pre-heating the 
plastic label before 
bag The tacky 
the bag top by a folding arm and is 


The wheel serves the second 


thermo- 


Rr: 


application to the 


label is folded over 


then firmly sealed in place as it passes 
through a 12-in. bar sealer and com- 
at the end of the line. 


moves the 


pression unit 
A conveyor bags to a 


table where they are packed in 2-doz. 





units in a shipping case and placed on 
' a conveyor which delivers them to the 
shipping room on the floor below. 
The machine is adjustable to the 4 

8- and 16-o0z. bag sizes which Durkee 
uses. To adjust for different-sized 
bags it Is only necessary to raise or 
section of 


lower the sealer magazine 


the machine, which is conveniently 
mounted on a four-post trestle. 
Machine speed achieved by Durkee 
has not been divulged. According to 
the machinery manufacturer, the unit 
can do about 40 bags a minute. An im 
result of consider- 
Durkee’s and other 


is expected to have a capacity 


proved model, the 
able testing at 
plants 
of 70 bags a minute. 
will he 
everv time the 
i 1SO deg.. 
| plete revolution of the wheel. 

Durkee’s co- 
from the 


which 


The extra speed 
label 


carrier wheel rotates 


reached by feeding 


or two labels for each com- 


y 
¢ Only four vears ago, 
coanut packaging was far 
J streamlined 


guishes it 


efficiency distin- 
Non-free-flowing 
products like cocoanut at the Durkee 


plant, and at other food packer plants 


today. 
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back (left) and front views, 
vacuum onto revolving carrier wheel which preheats the 
thermoplastic before setting label (right) on bag top. 


In front view, 


to folding arm behind label about to be folded over top of the bag. 


as well, were loaded into bags by op 
erators with hand scoops. The change- 
over to a more mechanized technique 
was made when the automatic filling 
machine was installed in conjunction 
with the 


The latter machine, 


rotary bag-sealing machine 
however, had no 
provisions for attaching a label and a 
straight-line 


continuous, production 


system, for the sake of faster filling 
speeds, was still desired by the plant 
management. At that time an operator 
manually stapled each label to a bag. 

That its present bag sealers can be 
converted to the new, completely au- 
tomatic labeling system is claimed to 
be a distinct advantage for the com- 
pany and explains why the equipment 
has aroused interest from other users 
who already have rotary bag sealers. 
Not having a limiting time cycle 
common to other type sealers is said 
advantage 


to be another outstanding 


of the machine. According to the man- 
ufacturer, labels up to 6% in. long by 5 
in. high (before folding) can be han- 
dled. Durkee’s eye-catching 
red, blue 
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3% by 2716 in., 


vellow, 
and white label, measuring 
is now used for the 8 
oz. package and wiil also suffice for 
the 4- and 16-0z. sizes since only the 
height and not the 


changed. 


width will be 
Maximum depth of | seal, 
front and back, is 2 in. The label may 
be folded in half SO 


evenly divided on both sides, as on the 


as to make it 


Durkee bag, or it may be divided un- 
evenly with the short edge sealed to 


showing how label is 


arrow points 













































DISCHARGE END of sealer-labeler, 


showing finished bag emerging 
from compression unit which firmly 
label. 


and smoothly seals saddle 


the back and the front 
The latter is often done when the man- 


long to the 
ufacturer of product uses the un 
sealed perforated edge of a label as a 


coupon or for special promotion. 


Crepirs: Sealer-labeler, Doughboy Indus 
tries, Inc., New Richmond, Wis. Bag 
filling machine, Woodman Co., Ine., 
Decatur, Ga. Labels, Tompkins Label 
, Frankford at Allegheny, Philadel- 
phia 34, Pa. Printed cellophane bags, 
Continental Bag Specialties Corp.,: Clif 
ton, N. J 


Service 


THE OLD WAY 


‘ 


s BS o> =, 


—< a 


PREVIOUSLY 
tached by hand with ordinary 
desk bottleneck in 
the production line, producing a 








saddles were at- 
stapler—a 


much less attractive package. 
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ast year an historical milestone 
#§ was 


A reached in the wonderland 


of the toys and games industry. For 


the first time, the industry—a com- 
parative youngster in this country 
reached one billion dollars in retail 
sales. The cash registers were ringing 
up toys and games sales in many and 
strange places—supermarkets, news 
stands, automobile, drug, stationer, 
and hardware stores—in addition to 
the regular sales in tov, department 
and variety stores 

Toy manutacture has become a 
full-Hedged industry in this country 
Bet ore 
World War I, large quantities of toys 


only in the last 40. vears. 


were imported from Japan, Germany 
and other foreign sources. As recently 
is 1940, according to Fortune, ow 
tov industry amounted to only $240 
million 

rhe expanding dimensions of the 
industry were apparent at the annual 
Toy Fair in March of this vear in 
New York City. A record-breaking 1 
300 toy manutacturers exhibited—a 
10% increase over last year and 30% 
more than three vears ago. An over 
whelming 13,000 buyers and other 
interested persons plodded from dis 
play room to display room in two 
hotels and several exhibit rooms scat 
tered about the city. 

Including borderline cases, you 
can probably find about 2,000. toy 
manufacturers in the United States 
today. Many are small; many have a 
short business-life expectancy in a 
hazardous industry where public ca- 
price and fancy spell the difference 
between success and failure. Out of 


4 NEW DIMENSION has been 
given to toy merchandising by 
special appeal to impulse and 
self-selection sales in supermar- 
ket, drug and hardware stores. 
The film bag with saddle label 
perforated for hanging on wire 
rack is very effective package. 


SHIPYARD 


curs mm perma 


PHOTO COURTESY TOY GLIDANCE COUNCH 


APPEAL TO ALL AGES is one of the reasons for recent remarkable growth 
of toys and games industry. Model making and other forms of hobbyeraft 
often involve father and son—and maybe granddad, too. Packaging and 
display of model kits has become a highly developed art. 


these legions of manufacturers, only 
about 500 cut the largest slice of the 
sales volume. 

Despite these dangers, the indus- 
try still enjoys an expanding sales 
volume in the 


midst of a_ sharp 


change from a seller's to a_ buyer's 
market in most commodities. One key 
to the industry's current and future 
growth is the continuing high birth 
rate. According to the Bureau of the 
Census, U. S. 
merce, there are now about 16,000,- 
000 children in the United States un- 
der five years old and a total of over 
51,000,000 under 19. The Bureau's 
projections show that by 1975 there 
should be over 24,000,000 children 
under five and a total of 85,000,000 
under 19 out of a total population of 
220,000,000, _ if growth 
continues at the 1950-53 rate. 

But big though the market is, the 
winning of it is not easy. Toy manu- 


Department of Com- 


popula‘ion 


tacturers must use strategy to coax a 
share of the consumer's dollar and in 
industry 


their own competition — is 
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growing keener all the time. Tovs and 
games are not staple products that 
people must buy; they fit more in a 
quasi-luxury category and, according 
to one survey as yet unpublished, the 
impulse-buying figure for toys is far 
above the average supermarket prod- 
uct. 

The toy manufacturer has never 
been more packaging conscious than 
he is today, for the very good reason 
that he now knows that the package 
serves him as an irreplaceable sales 
tool. Like numerous other manufac- 
turers, he now needs a package that 
will push sales under a variety of 
self-service and_ self-selection selling 


BRIGHT COLORS and imagina- 
tive design of packages stimul- 
ate youthful interest. Platforms, 
dividers, die cuts and cellophane 
envelopes to keep components 
straight are special problems of 
toy packaging. Colorful molded 
plastics are increasingly popular. 
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games 


Its a rapidly rising billion-dollar industry. 
borne on a wave of colorful. informative. smDUSTRY SURVEY 


well-designed and well-aimed packages 


COLOR PLATES COURTESY CATALIN CORP, 





Good design 


is no stranger 


to toy and game 


packages today 


CLEAN DESIGN; bright, action- 
filled, amusing motifs; unusual 
vet” related 


colors distinguish 


this new series of packages 
for The Embossing Co. products. 
Note white 


space and display-winning tech- 


generous use of 


niques. Each package is marked 


as to toy’s suitable age level. 
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PHOTOS COURTESY MILPRINT, INC 


Unlike the manufacturer 
in staple lines, his sales are not pri- 


conditions. 


marily keyed to any one outlet, such 
as the food market. In the last dec- 
ade his taken on 


many new complexities, fanning out 


distribution has 


to cover sundry retail outlets—hard- 


ware, stationery, food, automobile 
and furniture stores. 
The big objective in recent years 


make 


vear-round business, rather than hav- 


has been to tovs more of a 
ing sales concentrated in a month or 
two before Christmas. The objective 
has been won—but it has imposed an 
even greater burden on the package 
as a salesmaker. 

MopeRN PackAGiInG has selected 
the vigorous toy industry for its In- 
dustry Survey this month because of 
toy makers’ skill in using the package 
to help consumers intelligently to se- 


lect toys and games. 


Informative packaging 

Having seen the lessons in other 
fields, the toy 
very sensibly 


manufacturer today 
vests his confidence in 
the so-called “informative package” 
that spells out what the toy is, its 
educational or value 
and how it works. The poorly labeled, 


entertainment 


blind carton—a disappearing species 
obviously does not fit into the scheme 
of self-selection selling. 

Toy outlets today are crammed 
with colorful packages which demon- 
strate some of the best principles of 
informative packaging and which 
would vie for attention with some of 
the best self- 
service food feature 


full-color 


copy; window cartons combine the as- 


packages found in 


stores. Cartons 


illustrations with explicit 


sets of rigidity with look-see trans- 
parency; combination shipper-display 
cartons with risers are widely used 
as another way to place additional 
product information before the shop- 
per at the point of sale. 

One of the leading proponents of 
branded, informative 
Childhood 
Park, N. J., 


cent MopERN PACKAGING study.’ 


packaging, 
Roselle 


was the subject of a re- 


Interests, Ince.., 


The company has a line of family- 
designed, attractive cartons, each of 
which illustrates the toy in color and 

an increasingly trend 
designates the age group for which 
best More than 
anything else, the package answers 


important 
the toy is suited. 


the most frequent question from” toy 


See “30 Toys Under One Name,” 
ERN PACKAGING, Sept., 1953, p. 155. 


Mbpe” 


shoppers: “What have you got for a 
child X years old?” 
Childhood 


one among many 


Interests’ line is only 
which the editors 
of Moprern Packacinc could have 
selected to illustrate classic informa- 
tive packaging in the toy industry. 

It should be noted that the inform- 
ative than just 


aspects cover more 


copy, color and_ illustrations. Good 


packages also draw strength from 


transparency, since there is nothing 
that sells faster than sight itself. This 
undoubtedly accounts for the grow- 
ing use of cellophane and_ polyethy! 
ene bags, window cartons and many 
clear acetate and polystyrene rigid 
containers, 

Greater attention is being accorded 
all these 
packaging because of the sweeping 


ingredients of informative 
changes in the distribution of toys, 
previously pointed out. The most ex- 
acting demands are, of course, made 
in the new-found business in super- 
markets where, it has been said, the 
package has a fleeting 30 seconds to 


coax a sale. 


Rack-jobber sales 

Toy manufacturers generally have 
entrusted their supermarket sales to 
the great tactician of non-food mer- 
chandising, the rack 
knows at first hand 


jobber, who 
what is re 
quired of the package on self-service 
shelves.2. A leading authority on the 
subject, Arthur Weiss of Acme Sales 
Co., Inc., Atlanta, Ga., has been busy 
counseling toy manufacturers. He 
Savs: 


“We find that the toy 
turer is definitely interested in’ rack- 


manutac- 


jobber business. However, some man- 
ufacturers fail to realize that they 
must package their items in attractive 
containers rather than in the unattrac- 
ive chipboard they have been using. 

“Where they have spent thousands 
for dies to produce an item they will 
spend only half a cent for a label 
instead of having it lithographed or 
a three-color print job. In most cases 
they have a label which says toy but 
which fails to describe the item. 
These manufacturers have forgotten 
that the lakel is their private sales- 
man. Some of these labels don’t even 
have a price spot to mark the mer- 
chandise; others are without hang-up 
holes or eyelets for use of our route- 
men.” 

No one knows for sure the dollar 


See “The Rack Jobber’s Viewpoint,’ Mop- 
ERN PACKAGING, July, 1953, p. 81. 
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These packages 



















































is formed from 


DRESSING TABLE the CRADLE THAT ROCKS sells Shush-a- DE LUXE SUITCASE forms 


folding carton used for a child’s play cos- Bye Baby doll for Darling Doll Corp. permanent home for Effanbee’s 





metic set by the Merry Mfg. Co. Its a one-piece folding carton. DyDee Baby and her wardrobe. 
volume of toys passing through su provement in the — film—improved label for supermarket distribution be 
permarket turnstiles, but it is cer clarity and clear, scuff-resisting print cause this is the kind of package rack 
tainly big and growing. In 1950 onl\ ing on treated film. jobbers demand. 
about 2,000 supermarkets sold toys Polyvethylene’s popularity in’ pack 
and then mostly odds and ends. By aging the “hardware” toys is for the Special problems 
last vear the number had jumped to basic reasons often cited in these While the bag with an informative 
11,000, or more than half of the na pages. It's tough and resists tearing saddle label is highly acceptable for 
tion's 21,000 supermarkets. The su provides transparency, is low in cost supermarket selling, it may not be as 
permarket’s interest in toys is ex in proportion to the selling price of cordially accepted in a different type 
4 plained by an average mark-up of most toys and often has attraction as of outlet, such as the toy-speciality 
- 95%. as compared to the food-store a re-use bag or as a storag place 1Ox store, which will often be handling a 
average of around 15%—and _ this the toy after play. more expensive version of the prod 
without the headaches and cost of Bags—whether used to packag uct anyway. Mckinnon Leather, for 
§ handling perishable products. candy, produce or tovs—offer a way example goes to the additional ex 
Mr. Weiss’ sage advice hasn't to unitize a product or to bring two pense of a window carton for $1.50 
fallen on deaf ears, judging by the related products together in the same ind $2 versions of its glove-and-ball 
multitude of supermarket-designed container. Polyethylene film, largely t to suggest higher quality. 
packages now in the running. A pack because of its strength, is consistent] One special problem is frequently 
age entirely different from that used used this way in the toy field. A overlocked: the fact that millions 
' in other outlets may be used for the multiple sale of a baseball glove and of dollars in toys are sold every yea 
supermarket. The toy manufacture1 a ball, selling for $1.25, is made by through the mails. And that opens up 
usually reserves items under $1 for McKinnon Leather Products Corp. the need for special packaging. 
; this trade. He may put his product in New York, by combining them simply Probably the world’s largest. retail 
" a window carton or in a cellophane in a polyethylene bag with a saddle business devoted exclusively to toys 
or polvethvlene bag, if possible, fon 
greater visibility. He may even go so 
far as to reduce the physical size of SELF SELECTION is today’s selling technique in department-store toy 
the package out of regard for the departments. As in supermarkets, it puts the whole burden on the pack 
severe space limitations in the self- age. This typical department is J. W. Robinson’s, Los Angeles, using a 
service store. method of display and stock control called Vizusell. 
\ line of polvethylene-bagged rub 
ber tovs manufactured by Bavshore : 
Industries, Inc., Elkton, Md., copes 2 
with space limitations with specially = 
punched headers which can be hung = 
on wire racks for supermarket selling. 4 
Bagged tovs have become almost E 
synonymous with supermarket selling. 
Lighter-weight tovs have been : 
bagged tor a long time in cellophane, 
4 but the greatest gains in this field 
have been made recently by the 
i newer workhorse of packaging—polvy- 


ethvlene film. In this connection, the 
most cheering news to the industry 


of late has been the two-fold im- 
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and games is that of yy A & 
Schwartz, with headquarters in New 
York. In its retail 


Schwartz will show 


display rooms, 
a few packages 
on a clerk-service counter, but when 
an item is purchased, more often than 
not it 


customer 


is mailed or delivered to the 


from the stockroom. For 


these orders and those produced by 


its 100-page mail-order catalog, the 


COMpany needs more than a paper- 


board display carton. 

Companies like Schwartz flatly re 
fuse to take on the added packaging 
expense and insist that the manufac 
turer supply a paperboard sleeve or 
i corrugated mailer inh the first place. 
One large 


department store will pay 


a premium for tovs having outside 


containers for mailing or delivery. and 


that the toy manutacturet 


irgues 
can do such packaging cheaper. 
The tov 


sque C7t 


manufacturer is in a cost 


on this pomt { number do 
mailing cartons 
One 


manages to cut down expenses some 


provide sleeves ind 


at no extra” cost 


organization 
what by eliminating the top lid of its 
usual tele- 


en losing 


lithographed two-piece, 


scoping set-up carton and 


just the base section in a mailer when 


the item is destined for delivery 
rather than display 

Special should 
from the 
to sell the toy 


contents at the 


problems not, of 
detract 


tive of the package 


course true objec 


and to protect the 
lowest possible cost. The designe 

and more professional designers are 
at work on toy packages todav—must 
consider the multitude of outlets and 
the fact that, even in the large de- 
partment stores there is a swing to- 


ward open display and self selection. 


Design considerations 


Besides bags, what are the typ- 


ical packaging forms in the toy in- 
todav? What are 


dustry the reasons 


for using them? And what are out- 
standing examples of good design? 

Toys are not standardized in con- 
venient shapes and sizes like crackers 
and candies and cigarettes, and any 
one toy or game may be made up of 
many parts or components. 

The box or carton, whether of the 
folding type, is the 
perennial standby in toy 
due to the fact that it 
rigidity, can be easily displayed and 
stacked, and 


possibilities for securing components. 


set-up or the 
packaging 
provides 


provides all kinds of 


Though the carton may be an old 
timer, it is surely not being used in 
the same old ways. The most widely 
used type of carton contains either 
dividers or a platform with die cuts, 
staples or other holders for parts. 

Although paperboard is the tradi 
tional material for platforms, a very 
new and important trend is to the 
use of low-cost vacuum-formed plas- 
tic sheet, which 


can readily be 


shaped to the exact contours and 
depths of the tov or set components. 
An excellent example is provided by 
the A. C. Gilbert chemistry sets. 

For packaging a complicated tea 
set, the Worcester (Mass.) Toy Co. 
has a paperboard die-cut platform in 
both the top lid and bottom shell of 
a hinged paperboard carton, 

Improvements in full-color printing 
on boxboard* have enabled toy man- 
ufacturers to adopt beautiful litho- 
graphed cartons, showing the con- 
tents of the package or what can be 
made from it. More color is certainly 
being used and cartons are more sim- 
ply designed. 

The best stopper colors for both 
and seem to be 


children parents 


bright, glossy reds and yellows, ac- 


See Vacuum-Formed Plastics,” Mopenrn 
PACKAGING, Feb., 1954, p. 108 

‘See “Trend to Fine-Screen Printing,” 
ERN PacKaGInG, June, 1953, p. 99 


Mop- 


DOUBLE 


is served by telescop- 


function 


ing fibreboard cylin- 
der for Ideals inflat- 
able wading pool. lt 
is both a _ package 
and a pump. 


IMAGINATION in 
silk-sereen decora- 
this all- 


box for a 


tion turns 
acetate 


Hol-le 


into realistic setting. 


Toy animal 


cording to Stanley D. Levits, advertis- 
ing manager of the Statler Mfg. Co., 
Chicago. But uniformity is dangerous. 
While _ little 
should be found on color, it is es- 
tablished that more colorful packag- 
ing is the one yardstick being fol- 
lowed by almost all manufacturers. 
A company that 
hard thinking about the design ele- 
ments which make a good toy pack 


agreement can or 


has done some 


age is the Embossing Co. of Albany, 
N. Y. that has 
been in the 1870, 


manufacturing blocks, dominoes and 


Here is a company 


business since 
checkers. But, by the company’s own 
admission, it had until recently noth 
ing but a “hodgepodge of 60 badly 
designed box wraps.” 
Striving for more of a family de 
sign, the company already has rede- 
signed 20 of these 


packages. \ 
uniform concept is being carried out 
blue, 


box 


with the same basic colors of 
black on each of the 
The further en- 
hanced by these 
colors and by intriguing picture situ- 
ations. All of the 
look. 


of white space and drawings. 


red and 
Wraps. design is 
many variations of 
designs have an 


uncluttered with generous use 


Putting the package to use 

In his eagerness to offer some little 
extra which may put him ahead in 
the sales race, the toy entrepreneur 
also is turning more and more to the 
package which has play value in its 
own right and is therefore an integral 
part of the toy. The list of examples 
is long and impressive. 

A window box introduced by Flagg 
& Co., Jamaica Plain, Mass., is used 
to great advantage by employing lid 
die-cuts as house windows with a doll 
A similar idea was 
carried out by the Ideal Toy Corp., 
Hollis, N. Y., by having three acetate 
windows in a folding carton lid for a 


in each window. 
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“three-ring circus” toy. Auburn Rub- 
ber Co. designed a five-color window 
carton in the shape of a barn for an 
animal assortment. 

A folding carton which is cleverly 
used as a functioning part of the toy 
is the Doll Cradle, produced by the 
Darling Doll Corp., New York. A one- 
piece folding window carton contain- 
ing a doll, it creates the effect of a 
decorated cradle with a hood and 
rockers. The “rockers,” separate die- 
cut blanks, are inserted in cut outs 
on the bottom of the carton. During 
shipment, the hood is folded flat and 
the rocker blanks folded under it for 
safe kee ping. 

\ carton with re-use or play value 
may often stimulate new interest in a 
toy which has begun to decline in 
“market interest.”. An industry in 
which three years is a long life for a 
product is always eager for a new 
packaging gimmick. 

\ prize example of package func- 
tion can be found in Ideal Toy’s con- 
tainer for an inflatable wading pool. 
What the company has is a two-piece 
evlindrical fibre container which also 
functions as a manually operated air 
pump for inflating the pool and as a 
storage container when it is not in 
use. As a pump, the top half of the 
cylinder telescopes into the lower 
portion, forcing air through a check 
valve which prevents the back flow of 
air while it is in use. The same prin- 
ciple is used by the DriClad Corp., 
Rockford, Ill., for an inflatable swim- 
ming raft. 


Games and hobbies 


Once having got hold of a budding 
consumer through infant playthings 
and juvenile toys, the toy industry 
never lets him go. Through. skillful 
building of leisure-time interest in 
teenage hobby sets, such as airplane 


and automobile model building and 


PRINTED POLYETHYLENE is a 
workhorse in toy packaging. Bag of 
Halsam’s blocks has a _ zip-string 
tie for storing blocks after use. 
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MINIATURE PRODUCTS make play sets realistic and are regarded by 


packagers like Campbell's Soups as important in building good will. 


adult games of both the parlor and 
lawn variety, this industry now fol- 
lows the consumer literally from the 
cradle to the grave. 

Thus the industry, in its packaging 
outlook, should not be thought of as 
concerned only with juvenile psychol 
ogy. Package appeal and packaging 
convenience have played a big part 
in building this phase of the business 
and the industry has become expert 
in packaging for every age level. 

Hobbvcraft, although it is aimed 
first of all at teenagers and sub-teen 
agers just emerging from the toy 
stage, has a particularly wide appeal. 
Many a father finds relaxation in it 
along with his voungster and many a 
grandfather on retiring from business 
has been known to become a regular 
patron of the corner toy store for 
model building kits. 

Not since the days of Monopoly 
has a game been swept to success on 
a sudden wave of popularity as 
quickly as what is now a familiar word 
in every parlor “Scrabble.” 

The initial production was the out- 
put of one lone man, working in a 
Connecticut barn. By last summer 
about 200 Scrabble sets were sold a 


THE CARRY CARTON has a place in 
games packaging, too. Design helps sug- 
gest setting for game of ten pins and 
upped sales of Sollman & Whitcomb srt. 


week. Suddenly, thousands of orders 
deluged the manufacturer. Not being 
geared for large production, the 
manufacturer turned the job of mak 
ing the game over to Selchow & 
Righter. The basic package is a plain, 
two-piece, set-up box with a simple 
“Scrabble” label on the top lid. 

Since a game can be meant strictly 
for a child or strictly for adults or 
for both—a clue to the age bracket is 
called for on the package. 

The nation’s current “do-it-vourselt” 
craze has kindled new interest in 
hobbycraft, with father and son build 
ing fire engines, old-time automobiles, 
famous ships of history, airplanes, etc. 

Colorful, informative toy packaging 
is often at its best here. Before a per 
son will buy, he must be assured how 
easy the model is to build and how 
pleased he'll be to add it to his col 
lection. Toward these ends, a finished 
model is invariably put on display 
with the packaged kits so that the 
hobbyist can inspect it in detail. 


Component packs 

A comparatively new trend in the 
toy field today is the component 
This article continued on page 211 


EFFECTIVE PACKAGING = enables 
manufacturer to capitalize on a 
game suddenly swept to popularity 
like Scrabble, now a household word. 


a aa - 


——_—Design 


Two travel packs for powdered detergent capsules 


New space savers are Sud-Zettes, capsules filled with 
powdered detergent that will do light overnight laun- 
dry for the travelling woman. The capsules, made ot 
hard gelatin and especially colored in flaming pink, 
come in two different types of packages, one holding 
16 and the other 44 Sud-Zettes, product of the Q-W 
Laboratories. The 16-capsule container is a_ plastic 
envelope die cut from press-polished vinyl and elec- 
tronically heat sealed with a *3.-in. straight stitch 
seal with pie-crust edges that are designed to prevent 
seepage of water into the kit. A printed paper label 
is fitted into the kit so that the product name appears 
at the front of the package, and directions and sell 
copy at the back. The 44-capsule container is a trans- 
parent polystyrene hinged box fitted with inner paper 
dividers to hold the c: ipsule s in pli ice. Each capsule 
contains sufficient detergent for a = ot water. 





Modern look for Bakers Cocoa trademark figure 


“La Belle Chocolatiere,” Baker Cocoa trademark figure 
familiar to generations through more than 100 years 
of use (see “Baker's Breakfast Cocoa,” Packaging’s 
Hall of Fame, Movern Packacinc, March, 1950, p. 90) 
is now as modern as the most modern supermarket 


on the new Baker’s Cocoa can label. The tormer full- 





color figure, from an original painting. has been re- 
placed by a_poster-like reproduction of Madame 
La Belle Chocolatiere dominating the face of the new 
package. Across her figure is a band carrying the 
name, “Baker's.” The starched white apron and cap, 
plus the rich cobalt blue skirt, stand out boldly against 
the bright vellow background. The dark brown in her 
jacket and on the tray is repeated in the ribbon and 
in the broader band around the bottom which serves 


sous Bevenacs to tie all four sides together. The diagonal bright red 
coconr sticker reproduced on the face of the package an 
= : ' nounces the new product formula. 


Crevits: Design, Jim Nash, New York. Can, American Can Co 
New York. Label, U. S. Printing & Lithograph Co., Cincinnati. 








Histories 


How much is left? 


\ “zip-out” window that enables the consumer to see 
at a glance just how much of the product remains in 
the bottle features the new label for Kraft All Purpose 
Oil—a new Kraft Foods Co. product being strongly 
promoted in an extensive national advertising program. 
\ll-purpose feature of the new oil, which is now made 
from refined cottonseed oil, is highlighted in the eye- 
catching green, red, gold and white wrap-around 
paper label. A metal screw cap replaces the formerly 
used vacuum-type closure. An arrow on back of the 
label indicates the point where there are “approxi- 
mately two cups left’—the time to “order more.” Re- 
moval of a perforated tab on the back of the label 
creates the window. 


Crepits: Label, Walter M. Carqueville Cc 
Owens-Illinois Glass Co., Toledo, Ohio; Ball Bros. Co., Muncie, 
Ind.; Hazel-Atlas Glass Co.. W heeling, W. Va Caps, Owens 
Illinois Glass Co 


is hicago Jars 


Designed for U.S. market 


The German firm of Rud. Osberghausen, which de- 
veloped this new “double slant” Fasan Durasharp 
razor reported to be scientifically engineered to fit 
facial contours, engaged an American firm to design 
the packaging for the product’s introduction to the 
United States market. The packaging program in- 
cluded designs for a razor carton, blade dispenser 
and point-of-sale display. The designs were forwarded 
to Germany, where both packages and display are 
produced. The razor comes in a smartly designed 
black carton overprinted in orange with reverse white. 
The same design is used for the paperboard card that 
slides into the open face of the styrene plastic blade 
dispenser. The dispenser also provides for the dis- 
posal of used blades at the bottom of the case. Cello- 
phane wrap on the dispenser has a yellow color patch 
with the words “5 blades” appearing in black. Ten 
dispensers are attached to a display card. 


Crepit; Design program, Raymond Loewy Associates, Neu 


York 
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TINY SWITCH CONTROLS are completely protected in individual sealed pockets. Compartmented polyethylene bags come 
in rolls of a thousand pockets, can be cut off at any desired length. Idea was adapted from silverware industry. 


ompartmented bags 


Simple polvethylene-film construction originated for silverware 
becomes efficient protective package for tiny parts 


nother striking example of how unit-packaging machines or may not, pieces of silver, this firm discovered 
_ idea in packaging may in for some other reason of handling, be that a hand-filled polyethylene bag 
spire others in totally different fields suitable for such machines. with compartments made by heat 
may be found in the way compart Among the first to use these com- sealing offered a convenient means 
mented bags of polyethylene, origi partmented bags for silver was the of protecting various merchandising 
nated for the silverware industry, are International Silver Co., Meriden, units for the dealer, such as place 
spreading out into the industrial sield Conn. Having demonstratec the ef- setiings, a baby speon and fork, ete. 
as a method for packaging and pro fectiveness of factory-sealed _ poly- The bags are designed to serve the 
tecting delicate precision parts. ethylene packages® for individual same purpose for silver as traditional 

The method has many applications a re ‘ ; flannel tarnish-proof bags with the 

e¢ terling Silver in Polyethylene, 

for operations that may not be of suf MoperN PacKAGinc, July, 1949, p. 76, and added advantages of economy and 


7 Fe R New Techniques for Silver,” Mopern Pack- ooh we > a . 
ficient volume to justify high-speed AGING, March, 1954, p. 194 visibility permitting quick pattern 
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identity. The compartmented bags 
also have won favor with consumers 
because of their protective properties 
for storing silver in the home. 

In Ashland, Mass., Fenwal, Inc., a 
manufacturer of electric temperature- 
control devices, was looking for a bet- 
ter way to package miniature Ther- 
moswitch controls. The company’s 
packaging engineer saw the compart- 
mented bags that were being used 
for silverware. It gave him an idea. 
Polyethylene would offer sufficient 
protection against water-vapor trans- 
mission to prevent rust and corrosion. 
Its transparency offered visibility for 
identification. Individual pockets for 
each miniature switch control would 
protect each item from mars or 
scratches and permit economical and 
efficient grouping of orders in desired 
numbers of pockets. 

The supplier of the compart- 
mented bags for the silver company 
was called in to develop containers 
for these parts and a 
method of handling. The method of 
packaging that 


precision 


resulted from this 
study has opened up many applica- 
tions in fields where individual unit 
protection is required and where it 
is more convenient to group the items 
for selling, such as electronic parts, 
machine parts, precision shafts, gears, 
cutting wheels, watch parts, lenses, 
drill bits, electric motor coils, ream- 
ers, drafting instruments, storage of 
X-ray dental film, ete. This method of 


packaging is also finding application 


PLACE SETTINGS and other 
selling units like baby spoon 
and fork are being packaged 
by International Silver in com- 
partmented polyethylene bags 
that serve same purpose as the 
traditional flannel  tarnish- 
proof bags, with added advan- 
tages of visibility and economy. 
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for efficient in-plant handling of parts. 

The compartmented polyethylene 
bags are fabricated from continuous 
rolls of polyethylene film in gauges 
from 0.0015 to 0.004 in., depending 
on requirements. The film is folded 
once lengthwise and heat sealed 
crosswise at desired intervals to form 
the pockets. The bags may be made 
with compartments of anv length up 
to 14 in., with widths down to a mini- 
mum of | in. inside dimension. The 
pockets may also be made in varying 
widths on the same strip to accommo- 
date different-sized products. There 
is nO maximum limit to the width of 
the pockets, although most specifica- 
tions to date have been under 8 in. 
By making the lengthwise fold only 
part way across the sheet instead of 
in the middle when the film goes into 
the heat-sealing machine, a Hap may 
be provided that can be folded over 
the compartments, a construction In- 
ternational Silver is using for its place 
settings. Otherwise the film is folded 
in the middle so that the edges meet. 
When these edges are heat sealed 
after filling, each compartment be- 
comes a completely sealed unit by 
itself. 

Up to the time Fenwal investi- 
gated these new packages, the bags 
had been supplied cut to length with 
a specified number of compartments 
for a deinite number of pieces of 
silver. 

Fenwal’s orders for switch controls 
called for such a variety of quanti- 


ties, however, that the firm decided 
to purchase the heat-sealed compart- 
mented material in continuous rolls 
containing up to a thousand pockets. 
In this way, orders may be packaged 
in any required number simply by 
cutting off the desired number of 
pockets from the roll. 

A double seal between the pockets 
is provided, allowing % in. between 
seals for rapid cutting. 

Fenwal does all the packaging of 
the miniature Thermoswitch controls 
by hand. The required numbers are 
counted according to orders, inserted 
into the required number of pockets 
cut off from the roll and heat sealed 
across the top so that each item is 
separately sealed in its individual 
pocket. 

Packaged 


boxed and labeled for quantity, size 


switch controls are 
and style. Users find the compart- 
mented bags a much more conven- 
ient way to keep inventory control of 


these tiny items and the polyethylene 


is reported to give excellent protec 
tion in storage. 
The bags, of course, may be 
printed if desired with an all-over de 
sign so that trade and product iden- 
evident no matter in what 
units the compartmented strips are 


tity are 


cut, 


Crepirs: Compartment bag made by 
Austin Industries, Inc., 133 E. Main St., 
Marlboro, Mass., using Du Pont’s Alathon 
#10 polyethylene film and Olin poly- 
ethylene film. 
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NO TAPE IS USED in newest version of tear-strip 
case. Slits in inner liner channel the 


uring the past year, a quiet revo- 

lution has been taking place in 
the corrugated — shipping-container 
field. Containers so constructed that 
they may literally be “zipped” open 
cleanly and rapidly are finding in- 
creased favor for many types of pack- 
aged products. And 
different 


easy-opening feature are now in use, 


while several 


methods of obtaining the 
the basic objectives sought in each 
instance are essentially similar. 

The steadily 


this new 


growing interest in 
feature for 
shipping containers appears to stem 


convenience 


from two principal factors: 

1. Reduction of actual damage to 
packaged goods resulting from the 
use of knives, cutting wedges and 
other opening tools on corrugated 
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s 
m ommany, CHICAGO & 
oars (ONS 


< packaoes 


tear, which is 
started by scored thumb notch at top of strip. 


sat 


shippers. Many suppliers of cereals, 
frozen foods and other products have 
in the past paid out thousands of dol- 
lars annually, through their sales rep- 
resentatives, to cover such damage. 

2. The desire, on the part of man- 
facturers, to supply their retailer cus- 
tomers with containers which can be 
opened quickly and easily, saving 
valuable employee time, facilitating 
the price marking of consumer pack- 
ages and making effective store dis- 
plays simpler to set up. 

Acceptance seems certain to be 
spurred by amendments to* rail and 
motor-truck acceptance rules, effec- 
tive May 15, which specifically per- 
mit the use of tear-strip corrugated 
limitation. 
Previous to that date a special per- 


containers, without size 


TOP LIFTS BACK like a hinged lid for easy marking and re- 
moval. Note light spot gluing along lifted edge of flap. Quaker 
is heavily promoting the E.T.O. (Easy to Open) case. 


mit had been required under Rule 41. 

Actual surveys have shown that 
through the use of tear-open-style 
shipping containers, retailers can save 
approximately one-third of the time 
usually required to open shipping 
cases, price mark the merchandise 
and stock the shelves. Because much 
of this work must be handled dur- 
ing regular store hours, when busy 
customers are on the move and ev- 
ery square foot of store space is at a 
premium, anything that can be done 
by the supplier to speed up and sim- 
plify the process is warmly welcomed 
by store operators. The fact that part 
or all of the zipped-open case (de- 
pending upon the location of the 
opener feature) makes an excellent 
carry-home container for use by cus- 
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tomers constitutes a bonus feature of 
interest both to the retail outlet and 


the food manufacturer. 


Betty Crocker  pie-crust mix, 
packed in Y-oz. consumer cartons, 
was a pioneer in the use of easy- 
opening-tvpe shipping containers. 
Since the appearance of this package 
early in 1953', a number of other 
food products have been switched 
over to some form of tear-open ship- 
per. The same applies to various 
types of non-food items. 

Among the products now being 
shipped in tear-open corrugated 
cases are chewing gum, margarine, 
pre-packaged luncheon meats, soda 
crackers, cookies, flour. miscellaneous 
canned goods, frozen foods, biscuit 
mixes, candy, poultry feeds, house- 
hold and _ toilet tissues, household 
food wraps, canned beer, cereals and 
cellulose sponges. And the list is 
growing daily. 

From the damage _ standpoint 
alone, it is not difficult to see how 
the new tear-open feature makes 
sense. When a shipping container is 
opened by means of a wedge or 
other cutting device, a fraction of an 
inch in the depth of the cut may 
spell the difference between no dam- 
age and severe damage to inner bags 
or cartons which may render them 
unsalable. A cutter properly set for 
one manufacturer's shipping case may 
slash too deeply through other cases. 
Also, as with any cutting tool, much 
depends upon the skill and experi- 
ence of the person wielding the blade, 
whereas even the most inexperiencd 
stock boy can quickly become an ex- 
pert at handling tear-open containers. 
Another plus value of the easy-open- 
ing containers, of course, is the fact 


1See ““Tear-Tape Shipper,” Mopern Pack- 
aGinG, March, 1953, p. af 
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The zip-open corrugated container is no longer an experiment; 


big shippers are flocking to it for convenience and protection 


that they do away with one of the 
most common causes of employee 
cuts and minor injuries. 

Whether or not a manufacturer 
should adopt a tear-open-style ship- 
ping container depends upon a num- 
ber of considerations which he can 
best judge for himself. Naturally, 
such containers cost more than others 
without this feature, but the added 
cost may be only a fraction of a cent 


per case, depending upon the type 


Four big advantages of the tear-strip case 


SAFER OPENING is a big point for 


Oscar Mayer. Careless opening might 
slit film on Mayer’s special vacuum 


pack and destroy product protection. 


errr =e 


| 


EASIER REMOVAL; shelf stocking is re- 
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of opening device used, the size of 
the case and number of units in- 
volved. Against this added cost must 
be weighed the important reduction 
in merchandise damage, the good 
will of the retail organization for 
whom time is being saved in opening 
boxes and setting up displays, and im- 
provements in store displays them- 
selves made possible through the use 
of container bases. 


The unit value of the consumer 


EASIER MARKING of price means 


valuable manhours saved for super- 


market operators. Price marking is 
reported to be 45% faster. 

















HANDY RE-USE of container sec- 
ported at 41% faster for this product. tion is as a customer carry-out. 
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TEST SHIPMENT of McCormick pepper in containers having slit-liner 


type of opening device shows excellent condition of cases on arrival. Note 
instructions and warning not to cut case, Label revision is indicated, how- 


ever, to avoid destroying brand name when cases are torn in half. 


packages involved and their relative 
knife or othe 
sharp object also enter into the pic- 


vulnerability by a 


ture. Obviously, a slashed open box 
of cereal cannot be placed on the re- 
tail store shelf, but a can with a mu- 
tilated label the 


damage is not too severe. 


might get by if 

From the standpoint of the re 
tailer, the time saving made possible 
through the use of easy-opening ship- 
ping containers is one of the most im 
portant factors favoring their adop 
tion. Although the relative amount of 
time saved in opening, pricing and 
received — in 
the 
product, number of units 


stocking merchandise 


such containers will vary with 
type of 
packed in the mother container and 
other considerations, a reasonable av 
erage figure, based on numerous re- 
ports, appears to be about one-third. 


This means that with tear-open-type 


COTTON TAPE adhered to inside surface of the box, with 
a seored pull-tab starter, is easy-opening device used by 
Ball Bros. Co. on re-shipper containers for their glass jars. 


shippers, retail outlets can open, 
price and stock about 100 such cases 
in the time required to handle 65 
cases not equipped with some form of 
quick-opening device. 

These figures were borne out in a 


The 


wholesale 


study recently conducted by 
Winston & Newell Co., 
grocer organization for Super Valu 
stores, in conjunction with General 
Mills, 


manufacturers and a major supplier 


Inc., several other product 
of tear-open-style shipping contain- 
ers (1).2 The purpose of this survey, 
conducted in a supermarket outlet 
at Golden Valley, Minn., was to de- 
termine the time necessary to open, 
price mark and shelf stock various 
types of food products packed in 
conventional 


cases against goods in 


tear-open-style containers. Products 


Numbers in parentheses identify 


f Supply” at end of artick 


“Sources 


PAPER CORP 


PHOTO COURTESY EDDY 


involved included dry cereals, canned 
goods, packaged cake mixes and 
waxed-paper packs. The easy-opening 
shipping cases were equipped with 
a filament-tape type of tear strip (2) 
which is applied to the inner surface 
of the box during the manufacturing 
process and is now available through 
a number of container suppliers. 
Tabulation of results on this survey 
total 
of 34.5% for all products involved. 
13.9% 
in opening time, 44.9% in price mark- 
ing and 40.6% in shelf stocking. The 


study was not conducted in the form 


showed a over-all time saving 


This was based on a saving of 


of a “speed test”; savings quoted were 
derived from times weighted to a 
normal 8-hr. work day with adequate 
allowance for rest and delays. The 
study was made in a market having 
very efficient operation, with over 50% 
of the standards established by _ its 
chain headquarters. Thus it is esti- 
mated that in a less-efficient operation, 
even greater time savings could be 
realized through the use of tear-open- 
stvle boxes. 

For individual products and open- 
the 


corded were as follows: 


ing methods, time savings re- 
By products 
Tear strip showed 
total savings of 
147 
29% 
12% 


waxed paper 319% 


On 
On 
On 
On 


dry cereals 
canned goods 


cake mixes 


By opening methods 
Tear strip vs. 
wedge method 39.4% taster 
Tear strip vs. 
cutting device 30.5% faster 
Tear strip vs. 


hand method 31.0% faster 


Five different ways 


is concealed 
the slit-liner 


~~ 


TAPE-JOINT container has a patented “Pull-Tab” which 
under the corner tape. This container is of 


type of tear-open construction. 


PHOTO COURTESY WALDORF PAPER PRODUCTS CO. 











Convenience as well as time-saving 
features of the tear-open-type ship- 
ping-ease are of interest to the retail 
store operator. For example, if a lo- 
the of the 


side walls is used for a two-tier case, 


cation near center line 
all items are immediately exposed as 
soon as the tear strip is pulled and 


the top of the case lifted off. If top 


or bottom opening is used, the 
opened case is still much more ac- r 
cessible than is the case with con- 


ventionally opened containers; there 
are no awkward flaps to interfere 
with price marking or removal of the 
individual packages. 

When the 


used as a trav, mass store displays 


bottom of the case is 
can be built quic kly, since there is no 
clerks to handle the 
containers. Very little handling time 


need for unit 


is required on the selling floor, as 


merchandise can be opened and 


AUTOMATIC machine, 
with one-man push-but- 
designed 
filament 


ton control, 


for applying 


Suction 


Conveyor 
Teor Strip 


Applicator 


Toke Off 
Conveyor 


























tear tape to corrugated 


container blanks at 























more than 60 per min. 




















of a strip of pressure-sensitive fila- 
ment tape which is applied directly 
to the inner surface of the container 
the manufacturing 
The end of the tape is turned back 
at the manufacturer's and ad- 
hered to the the 


serving as an easily grasped pull tab 


during process. 
jomnt 
outside of box, 
this feature of the opening device 
varied, if desired, as 
pointed out later. When the tab is 


can also be 








weber & 
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TAPE-APPLYING 


firms 


attachment for 


desiring to apply tear-strip 


tape at the corrugator. Filament 


price marked in the back room be- pulled and continuing pressure ex tape feeds from roll and beneath 
fore removal from the parent con- erted, the tape cleanly severs its way ¥ bufling roller which buffs to 
tainer. With a center-opening loca- through the wall of the container the corrugated board as it flows 

: : ; under the attachment. This is a 
tion, the container is automatically along a line determined by the plac e 


divided into two convenient carry-out 


boxes which can be used at the 
check-out counter for customers’ pur- 
chases, requiring no extra clerk time 
to tie up flaps. A point worth em- 
phasizing here is that this extra us¢ 
tor the boxes carries the manufactur- 
ers name directly into the household, 
where the container is likely to be 


ke pt for storage or other service. 


Two basic methods 


Two basic methods are NOW avail 


able to corrugated box manufacturers 


for production ot tear-open-style 


shipping containers. 


The 


first method 


involves the use 


ment of the tape. Utilizing the same 
principle, cotton tape or other mate- 
rials having suitable tensile strength 
may also be employed as the cutting 
medium. 

The other method 


the production of 


being used in 
tear-Open Ccorru 
gated containers involves slitting the 
liner stock of the box and providing 
contame! 


an initiating notch in the 


wall which may be grasped between 
the fingers. With this type of opening 
the slit itself 


the medium which cuts through the 


device. liner serves as 
wall of the container for quick, easy 
opening. No actual tear tape is added 


to the box in this instance: the slit- 


of starting the zip 


mock-up to show the principle. 


of the liner deter 
width and location of the 
the 


standpoint, one method, on which 


ting or “scarifving 
mines the 
opening strip. From technical 
patents are pending, covers the slit 
ting of the liner stock just ahead of 
the board-combining operation, while 
another involves slitting through the 
liner ply otf the combined board. In 
the finished container, both methods 
appear to produce a similar result. 
The slit liner and tear-tape open 
different 


dling at the box manufacturing plant 


ing methods require han 





































STITCHED-JOINT CONTAINER simply has notches to help 
start tear along slit-liner channel. The slit liner itself is the 











rWO WAYS to use filament-tape tear strip. Left, tab of tape 
adhered to outside of box projects from manufacturer's 


medium which cuts through container wall. joint. Right, scored tab for stapled or glued-joint boxes. 
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Big-name packagers among the users of tear-strip 


VARIATIONS in box styles and 
tear-tape starting tabs, Labeling 
in each case calls attention to 
easy-opening feature to forestall 
cutting. Burkhardt’s beer con- 
tainer splits into two identical 
carry-home of 12 cans 


each, All these containers are of 


boxes 


filament-tape constructions, 


PHOTOS COURTESY MINNESOTA MINING & MFG. CO 


but there is no difference in filling or 


closing of the containers at the user 


level: both are 


standard shipping containers having 


handled the same as 


no opening device. 
With the 
tainer the 


slit-liner tvpe of con- 


inside facing sheet re- 
ceives two parallel slits just prior to 
or after the board-combining opera- 
tion; these provide the ribbon of ma- 
which actually 

the wall of the box 


opened. rhe 


terial tears through 

when it is 
starting feature, com- 
monly handled in the form of an 
H-shaped die cut affording one tab 
which may be pushed inward so that 
the other may be grasped and pulled 
outward, can be applied in various 
ways. Usually it is handled by means 
of a special attachment on the printer- 
slotter. Production speeds on con- 
tainers carrying this type of opener 
are only slightly lower than on stand- 
ard boxes and the added cost of the 
nominal. Of 


tear-open feature is 


course, the box manufacturer must 
exercise care to insure that the slit- 
ting is confined to the liner stock and 
does not penetrate the corrugated 
material, since this would impair the 
strength of the container, 

On containers employing the fila- 
ment-tape type ot opening device, 
various pieces of special equipment 
3) have been designed to apply the 
tape to the fibreboard blanks, or to 
the board as it flows from the corru 
gator. The original piece of automatic 
used exten- 


equipment, still being 


120 


sively, consists of a shuttle-conveyor 
section, a taping mechanism and a 
take-off conveyor. This machine han- 
dles slotted corrugated and solid fibre 
container blanks in sizes ranging from 
24 by 45 in. to 48 by 96 in. Its speed 
than 400 
board feet each minute. Fully adjust- 
able for different 


machine is 


permits handling more 


carton sizes, the 
designed for one-man, 
push-button operation. The - or 
+1 ,-in.-wide filament tape feeds 
automatically from a_ level-wound 
$,000- o1 6,000-yd. roll and is auto- 
matically applied to the blanks, sev- 
ered by a solenoid-operated knife 
and folded under the leading edge of 
the blank to form the tear-strip tab, 
the complete operation requiring less 
than one second. 

A second piece of equipment per- 
forming the same operations as the 
fully automatic machine is a new 


hand-fed 


only 3% by 5% ft. in size. Designed 


portable unit, measuring 
primarily for limited production of 
the tear-strip containers, it can also 
be adapted to fully automatic opera- 
tion if necessary. The latest piece of 
equipment available in connection 
with this method is a special attach- 
ment which applies the tape di- 
rectly at the corrugator. Mounted on 
guide bars, it consists of a tape-roll 
mounting with tape-roll lock and a 
friction adjustable drag for control- 
ling tape tension. Tape feeds from 
the roll and beneath a buffing roller 
buffs it to the 


which corrugated 


the attach- 
ment, whose location on the corru 
gator is just after the “double-backer” 
and ahead of the “slitter-scorer.” To 


board as it flows under 


facilitate use of the tape applied in 
this manner, it is necessary to die cut 
the container at the “zipper” line to 
gain access to the tearing tab, which 
is laminated inside the container. On 
containers with stitched or glued 
manufacturer's joints, the die cut is 
made right at the joint; on those with 
taped joints, an “H” type cut is made 
down the side of the case along the 


tear line. 


Testing and acceptance 

Until last month, rail shipments of 
containers incorporating the slit-liner 
type of opening device were made 
under special permit, since they were 
not yet covered under Rule 41 of 
the Consolidated Freight Classifica- 
tion. Effective May 15, however, Sec- 
tion 2 of Rule 41 was amended to 
permit the use, without size limita- 
tions, of containers with this opening 
feature, provided the strength of the 
box is not materially affected. Under 
the amended rule, boxes “may have 
inside facing cut or scarified to form 
not more than two ribbons for easy 
opening, provided further the corru- 
gating 


medium is neither cut nor 


crushed nor otherwise 


Basically 


damaged.” 
similar approval covering 
shipment of these containers by mo- 
tor truck has been granted through 
amendments to National Motor 
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Freight Classification No. A-1l and 
Supplement No. 6 to National Motor 
Freight Classification No. 12, effec- 
tive April 20, 1954. 

Prior to official acceptance of the 
slit-liner containers by carriers, e€x- 
tensive shipping tests were conducted 
for a period of approximately a year 
under special permit, involving a wide 
variety of products and container 
sizes. Among the items involved in 
these shipments were black pepper, 
canned sauerkraut in No. 2% cans 
(weighing 45 lbs. per case), sanitary 
napkins and various cereal products. 
Quaker Oats Co., Chicago, shipped its 
first test run of 27,085 tear-strip boxes 
containing rolled oats and pancake 
flour. Only $3 boxes (*,,, of 1%) of the 
total shipped were damaged and in 
no instance was any damage ascribed 
to the easy-opening feature. These 
were end-opening-style boxes with 
two opening strips located on the top 
panel. 

The results of these and _ other 
shipping tests, all of which indicated 
that the strength of the containers 
was not materially impaired through 
incorporation of the slit-liner opening 
device. were confirmed by extensive 
tests conducted by a container-testing 
laboratory 1) for the Classification 
Committees. These tests, covered in 
detail by a report issued Dec. 14, 
1953. showed that composite loss of 
strength due to incorporation of the 
slit-liner feature was less than 3%. 


The purpose of the laboratory tests 
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was to determine and compare the 
compressive resistance—in the top-to- 
bottom, end-to-end and _ side-to-side 
directions—of conventional and slit- 
liner corrugated boxes of two differ- 
ent sizes. The tear-strip feature con- 
sisted of two parallel slits in the inner 
facing and the easy-opening band 
thus provided was positioned in the 
center of one lot of each size and 
off-center in another Jot. Materials 
tested consisted of 192 corrugated 
fibreboard boxes divided into. six 
groups of 32 each. All boxes con- 
tained vertical A-flute corrugations 
and facings of nominal 42-Ib. Four- 
drinier kraft. Prior to testing, all boxes 
were conditioned to produce a mois- 
ture content equilibrium. 

Ten sealed boxes of each group 
were then individually subjected to 
top-to-bottom compression tests and a 
similar number to end-to-end and 
side-to-side compression tests. Un- 
sealed boxes of each lot were used 
for combined-board bursting tests and 
combined-board caliper determina- 
tions. If averages of the three direc- 
tions of compression are considered, 
these tests indicated that the “cen 
ter-slit” boxes had substantially the 
same compressive resistance as the 
“plain” boxes, while “off-center pull- 
tab” boxes were less than 5% lower. 
Examination of all boxes compressed 
in the end-to-end and side-to-side di- 
rections indicated, from the nature of 
the failure, that the slitting had no 
apparent effect on their rigidity. 


Typical applications 

While space does not permit a 
complete listing of the many products 
now going to market in one form or 
another of “tear-open” shipping con- 
tainer, the following paragraphs will 
indicate some of the principal types 
of products covered and the particu- 
lar advantages which have resulted 
in some instances: 

General Mills, Inc., which _pio- 
neered the use of the filament-tape 
type of opener early in 1953 with its 
Betty Crocker pie-crust mix, is prob- 
ably the biggest single user to date. 
Based on its favorable experience 
with initial sectional tests covering 
several brands of packaged foods 
which demonstrated the potential 
savings in time and labor costs to re- 
tailer customers, General Mills has 
now extended the use of the tear- 
strip containers (5) to all full-size 
cases of its national brands of pack- 


aged food products, as well as several 








of the more important _ sectional 
brands. 

A similar type of easy-opening con- 
tainer has been adopted by the 
O-Cel-O Corp., division of General 
Mills, Inc., Buffalo, N.Y., for its new 
utility-size  “moist-pack” _ cellulose 
sponges, which are specially proc- 
essed and sealed in polyethylene 
bags so that they remain soft and 
flexible all the way to the retail con- 
sumer. Through the use of the tear- 
open-style containers, the sponges 
can now be opened and __ price 
marked without danger of damaging 
the polyethylene bags. Also, due to 
the location of the tear opening, an 
entire row of the sponges may be 
lifted out of the box at one time in 
stocking retail sales shelves, whereas 
otherwise they would have to be 
handled individually. 

Quaker Oats Co., Chicago, is cu 
rently perhaps the largest volume 
user of the slit-liner type of easy 
opening shipping case (6), According 
to Myron J. Aubineau, vice president 
in charge of purchasing, Quaker’s 
new E. T. O. (Easy-to-Open) case is 
now being used to ship most Quaker 
products and soon will be used for 
all of them. “For nearly a vear,” he 
stated, “test shipments were made to 
see how the E. T. O. case withstood 
transportation and warehousing haz 
ards. It came through with flying 
colors.” 

Through discussions with food dis 
tributors, Quaker was able to include, 
along with the opening features of 
the new case, many other innovations 
helpful to the trade. All four sides of 
the container have a clear and ade- 
quate description of the product to 
make identification faster and easier, 
particularly in poorly illuminated 
storage areas. In addition, a system 
of numbering has been set up, simi- 
lar to the Dewey decimal classifica- 
tion used by public libraries, in order 
to group products and simplify the 
warehouse operation. Combined with 
five different color designs, this num- 
bering system, incorporating 2-in. 
block letters, makes each type of 
product and consumer package size 
easy to identify immediately. “Deal” 
containers are plainly marked to dis- 
tinguish them from regular stock. 

Quaker is currently running large- 
space advertisements in 11 food- 
trade magazines promoting the new 
E. T. O. shipping containers. One of 
these ads calls attention to their ad- 
vantages as follows: “Two zips and a 
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NO TEAR STRIP AT ALL, but 
a special system of perforations 
and non-glued areas by which 
end flaps of carton can be split 
open by slight finger pressure 
represents Lucky Lager’s inter- 
esting answer to the easy-open- 
ing trend. Carton is said to have 
withstood shipping tests well. 


rip open new Quaker ETO shipping 
case. Less work for you—just follow 
the directions printed on every case 

pull up tabs zip along arrows 
litt up top the case opens 
CAasier and faster There's no danget 
of cutting or damaging the products 
inside because you need no cutter o1 
knife to open the new Quaker Easy 
to-Open container Its easier, too, to 
mark the and stock vou 
When the E. T. O. case is 


Presto! the packages are all 


p! ces 
shelve Ss 
opened 
lined up ready for quick price-stamp 
ing and transferring to your shelves 
or building displays. Use the empty 
cases for your. carry-out — orders. 
Thev ll hold as many of the hous« 
wifes groceries as ever before . 
Another user of the slit-liner type 
of quick-opening corrugated — con 
Maver & Co., a 
independent 


tainer (7) is Oscar 
leading meat-packing 
organization headquartering at Chicago 
and Madison, Wis. Products for which 
Oscar Maver is currently making use 
of such boxes include liver sausage 
in’ saran casings and pre-slicea sau- 
sage and _ loaf products pac ked in 
Ib. vacuumized consumer pack 
ages. These unique packs, an Oscar 
Maver development, consist of a rigid 
tin base, similar to the end of a can, 
on which the sliced meat is placed 
and covered by a sheet of transparent 
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saran. The plastic material is fastened 
to the edge of the metal base by 
means of a crimping operation, folded 
beneath a plastic strip which pro- 
vides an airtight seal. Oscar Mayer's 
use of the tear-open shippers for 
these two types of products is based 
retailer 
convenience and product protection; 


solely on considerations of 
the use of a knife or other cutting de- 
vice involves too great a risk of dam- 
aging the consumer packages, de- 
stroving the vacuum protection and 
rendering the products unsalable. 
Consolidated Dan- 


ville, IL, utilizes a combination of a 


Products Co., 


scarified-liner corrugated — shipping 


container (8) and a sealed moisture- 
proof inner bag to produce a conven- 
for poultry. After 
tearing oft the top of the box, the 


user then punctures the inner bag, 


ient self teede1 


allowing some of the chicken feed to 
escape into the box and converting 
it into a self feeder. Another user of 
the same scored-liner type of box is 
the Lusk Candy Co., Davenport, Ia. 
which has adopted such a container 
for candy suckers fastened to pad- 
dles and packed 36 units to the box 
The Lusk easy-opening container is 
so designed that after opening it is 
a self-merchandising display unit. 

Ball Bros., Inc., 


stvle shippers 9) to carry glass jars 


Is using tear-op¢ n- 


and other containers to its customers. 
Actually, these are reshippers, since 
after filling, the jars are returned to 
the boxes and thev are sealed for 


delivery to warehouses and_ retail 
outlets. ¢ onsequently, many of these 
shipping containers carry the brand 
name and related information cover- 
ing the product to be placed in the 
glass packages. The boxes are sent 
via rail or truck from the Ball Bros. 
plants with the top flaps folded down 
but left unsealed so that jars may 
be removed and placed on the filling 
lines. At the retail outlet, the tear- 
opening device is brought into play 
when the glass-packed merchandise 
is conveniently removed from the 
shipper and placed on sales shelves. 

The stvle ot self-opening container 
being used by Ball Bros. incorpo- 
rates a 4-in.-wide cotton tape glued 
horizontally to the inner facing of the 
wOXx, a short distance up from the bot- 
tom. This tape is applied at tke cor- 
rugator. Next, by means of a die- 
cutting attachment on the printer- 
slotter, a pull tab is cut in one of 
the panels to facilitate opening. In 


operation, the cotton tape cuts its way 


through the wall of the box, permit- 
ting the top to be lifted off and leav- 
ing the individual containers in a 
sturdy trav which facilitates handling 
and setting up of store displays. The 
added cost of containers having this 
type of opening device is said to be 
approximately 2: cent per box. 

Still another quick-opening method 
for corrugated shipping containers 
which involves no tape, string or slit- 
ting of the liner to form a cutting 
ribbon has been adopted by Lucky 
Lager Brewing Co. tor use on a cor- 
rugated “mother” container holding 
eight 6-Pak can cartons of Lucky La- 
ger beer. This West Coast brewer is 
said to be the first in the industry to 
use this type of shipping container 


10). The 


opened with only 


which can be 
slight 


from two fingers, is the result of a 


carton, 


pressure 


vear of experimenting with various 
zipper, ink, perforation and glue de- 
signs. End flaps of the Lucky Lager 
box have a strip of ink on the outer 
edge to which glue will not adhere, 
then a pertoration line and a section 
of two squares to which glue is ap- 
plied. When the carton is opened, 
these squares tear at the perforation 
marks and adhere to the outer flaps. 
Tests conducted early in April with 


the package proved that it stood up 


satisfactorily under shipping abuse. 
It is interesting to note that the six 
can carrv-home cartons of Lucky La 
ger beer also have a tear-open fea- 
ture which makes it easier to remove 
the cans from the package. 

It is apparent from the preceding 
paragraphs that today’s manufacturer 
of food items and other products sold 
mass-market retail 


through outlets 


has at his disposal a wide choice of 
methods and suppliers if he is inter- 
ested in adopting an easy-opening 


Many 
manufacturers have already capital- 


type of shipping container. 
ized on the competitive advantage 
provided by this new package fea- 
ture and others are studying its pos- 
sible application to their own prod 
ucts. The general feeling among users 
appears to be that the numerous ad- 
vantages of quick-opening containers 
the slight added 
cost involved. Meanwhile, box suppli- 


more than offset 
ers, machinery manufacturers and 
other firms serving the container field 
are continuing their efforts to prov ide 
improved opening devices at reduced 
cost. 
The fact that the tear tape or 

(This article continued on page 22 
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N° fi true is the old statement 
LN that Japan ships eve rything in a 


TT J straw bag tied with a straw rope. 
l Ancient oriental methods of pack- 
l aging and shipping in Japan are giv- 


ing way to large-scale adoption of 


modern standardized packaging and 


package handling, based on American 
procedures, through the cooperative 
efforts of the Japanese Procurement 


Agency (a U.S. Army agency), the 
Japanese government and Japanese 
manufacturers. 
U.S. Army's procurement standards have heptire yp peadnnnestaebvers te 
; only in the rapid improvement in both 
military and commercial packaging 
’ ; which is saving money for U.S, tax- 
introduced the country to modern packaging— payers as well'as for the Japanesi 
but in the growth of new Japanese 
industries for the production of barrie: 


and saved millions for U. S. taxpayers — m#teris!s: wetstrength papers, pres 


sure-sensitive tapes, water-resistant 


ARMY PHOTOS, 
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MILITARY STANDARDS 
packaging, nailing, strapping 
and marking are now practiced 
at a Japanese packaging plant 
in Tokyo which is supplying the 
Army Medical Department. 


MODERN METHODS are seen 
in assembly-line construction of 
military wooden boxes at Tokyo 
plant. Abundance of labor jus- 


tifies their hand operations. 
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ancient way 


TRADITIONAL METHOD | in 
Japan has been to wrap every- 
thing in straw paper and to tie 
package with flimsy straw rope. 


idhesives, preservative compounds 
and fibreboard containers—all of which 
are now being produced locally and 
used by local Japanese manufacturers. 

\ report on this progress comes 
from the headquarters ot JPA in 


Yokohama. 


Today, 95% of the packaging mate- 
rials procured by the JPA are pro- 
duced in Japan, the report states. 
Three years ago that percentage ap- 
proached zero. Just as impressive are 
the tremendous strides made in the 
inspection phase of the adopted pro- 
gram. Improper packaging or pack- 
aging materials as the cause of post- 
shipment rejections has been cut from 
80% to less than 0.5%. 

What this means to the U.S. tax- 
payer has been carefully enunciated 
by Frank J. Spinar, JPA’s packaging 
expert. According to Mr. Spinar, 
formerly of Forest Products Labora- 
tories, the JPA has spent over $1.4 
billion on goods for the Far Eastern 
Division of the U.S. Army and Air 
Corps in the last two fiscal years. To 
package this vast quantity of materiel, 
the JPA spent over $8 million an- 
nually. 


Need for better packaging 

The pressing need for the standard- 
ization of packaging was pinpointed 
at the outbreak of the Korean hostili- 
ties in June, 1950. Huge quantities of 
vital materiél were moving into and 
out of Japanese-based supply depots. 
The nature of military shipping and 
storage required stringent packaging 
specifications for numerous items that 
had to be 
periods, stored in a variety of climatic 
conditions and often broken down 


handled over extended 


into smaller packaged units for dis- 
tribution over widely scattered areas 


THE MODERN WAY involves scientific specifications and standards 
testing. Here bursting strength of a fibreboard container is evaluated 
by physicist at JPA’s testing laboratory in Yokohama. 


upon arrival at point of destination. 

The crisis came when officers of 
the Japanese Procurement Agency ap- 
proached local manufacturers in an 
attempt to get badly needed pack- 
aging materials. The Japanese manu- 
facturers had their own specifications, 
methods and materials which failed 
when measured against U.S. Military 
Specifications. Millions of dollars of 
goods contracted for procurement by 
JPA had to be rejected due to im- 
proper packaging. In some cases, re- 
placements of whole shipments were 
necessitated because of damage to 
contents. 

Under analysis it was discovered 
that packaging materials specified in 
the contracts were not always avail- 
able and, under some circumstances, 
were totally non-existent in Japan. To 
correct the situation, JPA went about 
the task of finding and developing the 
proper materials, and helping the 
Japanese to manufacture them. 


How it was done 


First step of the undertaking was to 
evolve a practical set of packaging 
specifications. These covered everv- 
thing from the type and size of con- 
tainers to amount and type of pre- 
servatives required. 

Second step was to translate the 
proposed specifications into official 
Japanese documents—a job taken over 
by the Industrial Arts Institute of the 
Ministry of International Trade and 
Industry. This work, now over 50% 
complete, will aid greatly in breaking 
down the language barrier as well as 
offering a guide to the Japanese for 
further development of proper pack- 
aging, 

The next step was the training of 
inspectors. Testing of materials pro- 
posed for use by Japanese contractors 
is conducted in JPA’s Yokohama test- 
ing laboratories. More than 10,000 
tests per year are processed to deter- 
mine compliance with contract speci 
fication requirements. These inspec 
tors supervise every phase of the 
packaging and packing of goods pur 
chased. Assistance and advice are 
freely given to contractors in comply- 
ins with the requirements. 

An important method used by JPA 
to exchange ideas on the many prob- 
lems encountered in packaging and to 
pass on information regarding latest 
developments is the packaging semi- 
nar. Army training films on cleaning, 
preservation, crating, packing and 
boxing are frequently shown at these 
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PREVIOUSLY, napalm land-mine cans arrived at a Japa- 
nese Procurement Agency plant in traditional Japanese 


fashion—just tied together with straw rope. Japanese 


NOW, 16 napalm land mines are protected in a crate with 
an approved water-barrier material. This prevents damage 


to the cans, provides easier handling and insures excellent 


methods failed when measured against U. S. standards. 


seminars, which are held periodically 
in major cities in Japan. 
]PA’s 


Branch, composed of six Japanese en- 


Technical Information 
gineers, is set up to offer aid to the 
local manufacturers in special as well 
as everyday problems in design and 
shipment. In an unusual case, special 
designing in packaging was necessary 
to ship a 48-ton, 750-kw diesel gener- 
ator, procured by JPA, from Niigata 
to Tokyo, which covers a distance of 
approximately 150 miles. 


NEW IN JAPAN, produced 
the first time six months 
ago under JPA  specifica- 
tions, are wirebound boxes 
and crates, This was a re- 
cent packaging exhibit in a 


Tokyo department store. 


JUNE 1954 


The contractor, with the aid of 


the spec ial board, designed the pack- 


age to clear every railroad tunnel en 


route. The stator of the generator 
cleared one tunnel by a scant two 
inches. As an indication of the size of 
this job, 22 freight cars were used in 
the shipment. 

JPA is also working for greater 
standardization of packaging mater! 
als and containers—a move which 
would enable Japanese manufacturers 


to mass produce cans or containers, 
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condition of the 


mines when they are ready for use. 


for example, at a considerably lower 
price per unit. 

After two years of research and de- 
velopment, the standard specifications 
have been adopted. 

Che results thus far obtained have 
been so encouraging that a project is 
now under way to have all U.S. tech- 
nical services in the Far East adopt 
the Army Forces Far East proposed 
packaging specifications, which can 
be used for all of the general pack- 


aging requirements in that area. 


nae 
om 5 
mam 
, C HEPE DT eet 
t peel aw 
mas vena: Bio : 
iS | 


i H 





SHAMPOC 
EGG f 


| Frade identity and better protection have been 
given to Home Nursery’s rose-bush packages 
by the use of colorful opaque polyethylene bags. 
The opaque film, in white and yellow to distinguish 
different grades of bushes, hides moss and roots. Red 
and green printing forms a border of roses. Bags, 
Central States Paper & Bag Co., St. Louis, Mo. 


») What promises to be the first successful 
-~ aerosol can for a shampoo product is the spe- 
cially coated 6-0z. can for Sweetheart Shampoo, a new 
product of the Manhattan Soap Co.’s Sweetheart 
Cosmetic Div. The lithographed metal aerosol can 
is colorfully decorated with special enamels in red, 
white and gold, with a red plastic dispenser. Can, 
American Can Co., New York. 


> These graceful containers, re-usable as sun- 
e 


dae or parfait glasses, were selected by 
Seasnack Co, for packaging its new line of five 
Sundae Snack “Ready to Serve” ice-cream toppings. 
Metal closures are lithographed. Glasses, Hazel-Atlas 
Glass Co., Wheeling, W. Va. Closures, Anchor Hock- 
ing Glass Corp., Laneaster, Ohio. 


4 An increase in sales was evident soon after 
the Barclay Tissue Co.'s packages were re- 
designed for stronger, more dynamic appeal to hold 
their own against competition at point of sale. The 
new packages retain the identity of the former de- 
sign. Design, Gerald Stahl, New York. Wraps, Bristol 
Paper Products, Inec., Long Island City, N.Y. 


i" The Adams & Peterson Produce Co. has re- 
e cently joined the list of produce growers 
doing their own packaging. The company’s “Panda” 
carrots come in a polyethylene bag carrying a cartoon 
of a panda. Bag. Dobeckmun Co., Cleveland, Ohio. 


() Sue Ann Food Products Co., Inc., puts ready- 

to-use icing for accurate decorating of cakes 
and pastry in handy squeezable tubes made of polvy- 
ethylene. Applicator caps, with openings in several 
shapes, are interchangeable for decorating pastry 
in a variety of designs. Cap has a *,-in.-diameter 
spout and is about !% in. long. Tube length is slightly 
under 6 in., with a 21'4-0z. capacity. Tubes molded 
by Elmer E. Mills Corp., Sub. Continental Can Co., 
Inc., Chicago, using Bakelite polyethylene. 





BARCLAY 


CFIA 


BARCLAY 


Petal Sol 


Faciar Quau’ j 


7 Park & Tilford “Kentucky Bred” presentation 
eartons carry a four-sided design showing a 
series of miniature portraits of Kentucky thorough- 
breds in full color. When four cartons are displayed 
together, the panels integrate to depict a continuous 
gallery. Design, Nesbitt Associates, New York. Car- 
tons, Lord Baltimore Press, Inc., Baltimore, Md. 


8 Hermetically sealed metal cans used for Sears, 

Roebuck & Co.’s “Cross Country” grass seed 
are said to control moisture content of the seeds and 
thereby lengthen their life span; protect against 
rodent or insect infestation; prevent water damage 
and contamination by fumes, chemicals or dust. The 
containers, supplied in 1-, 3- and 5-lb. sizes, are of 
the standard type with double-seamed ends. Cans, 
American Can Co., New York. 


) Newest product of the Professional Art Prod- 
. ucts Co., maker of art and hobby supplies, 
is this Pearl Spray Kit containing everything neces- 
sary for “pearling” items of almost any texture. 
Formerly used only by professional people, pearl 


essence packaged in a metal aerosol spray container 








6 


can now be easily applied by anyone. “Spra-tainer™ 
can, Crown Cork & Seal Co., Ine., Philadelphia. 


10 Crimson red velour used as a backdrop in this 
set-up box for Gerber Legendary Blades’ bur- 
nished stainless steel carving knife adds a touch of 
glamour to the product. The box is covered with 
white paper embossed with a leather pattern. Natural 
wood rests secure the knife in the box. Gerber’s 
trademark seal is on the inside cover. Box, Pacific 
Paper Box Co., Portland, Ore. Velour, Nashua Corp., 
Nashua, N. H. 


I] This ingenious container for Wolco Products, 
Inc., Hi-Shine shoe polish enables direct ap- 
plication of polish from container to shoes without 
smearing the hands. It consists of a clear, light- 
weight tube molded of butyrate plastic, with a black 
butyrate base and cap. A turn of the base forces 
polish out through the center of a thick felt stopper 
which spreads it evenly over shoe surfaces. The con- 
tainer, which is assembled by the company, is dis- 
posable. Container parts molded by Fischer Plastics, 
Inc.. Burbank, Calif., from Eastman’s Tenite butyrate. 
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SELLING JOB is done by colorful labels that appeal to women, identify brand with advertising, explain uses, promote other 
products in line. Such labeling is needed in self-selection department like this one at Gimbel’s, Pittsburgh. 


Vlore ‘sell’ for less money 


Quantity buying in gang runs gives Rubbermaid four-color labels 


that pack a full sales story—at less than the cost of two-color 


he product that has no package 

other than a label has a real prob- 
lem—particularly in these days of self 
service and self selection when the 
package is expected to do the whole 
job of attracting and selling. Nowhere 
is this problem more acute than in the 


line of housewares, for which super- 


TWO MEN most responsible for 
Wooster Rubber’s repackaging 
program: Guilford Johnson, ad- 
vertising manager (left), with 
George Twickler, Rubbermaid’s 
packaging engineer and _ techni- 
cal 


service manager, demon- 


strating locking-end box flap. 


market outlets are becoming increas 
ingly important and which no longer 
can expect clerk service even in con 
ventional hardware- and department- 
store selling. Frequently the whole 
selling effort for a housewares item 
must be concentrated in about 20 sq 
in. of stick-on label. 

Significant, therefore, is the story 
of the Wooster Rubber Co., Wooster, 
Ohio, which has turned the labels for 
its line of Rubbermaid line of rubber 
household items into effective selling 
instruments and achieved four colors 
at less than the cost of its former drab 
two-color labels. 

As a matter of fact, the newly im- 
proved labels have reduced packaging 
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costs right across the board for this 
manutacturer. 

The Rubbermaid line—rubber mats, 
drainboard trays, dish drainers, dust 
pans and other allied accessories for 
dishwashing and household clean-up 
—last year rang up more than $13 
million in sales on housewares racks 
and counters across the country. 

Many of the 60 items are sold un- 
packaged in open display, half of 
them classed as pure impulse items on 
the part of housewives. Proper label- 
ing not only is the sole means of 
providing brand identification, but it 
must tie up with national advertising 
and provide necessary explanation 
and promotional data. 

In the space of two decades, the 
Rubbermaid line has grown from a 
single item—a rubber dust pan which 
James R. Caldwell, founder and presi- 
dent, started making and peddling 
house-to-house during the depression 
of the ’30s—to a line-up of products 
that now commands a “Rubbermaid 
department” in most of the large de- 


partment stores, hardware outlets, etc. 

The current Rubbermaid packages 
took the leading Gold Award in the 
Household and Housewares Division 
of the contest sponsored by Variety 
Store Merchandiser. Cited as the basis 
for the award was the transformation 
of “a former ‘problem item’ on variety 
store counters into a product which is 
easy to display, easy to handle, easy 
to buy and is easily adapted to all 
types ot variety display and self-selec- 
tion fixtures.” 

This growth, which has been heavi- 
est in the seven years since rubber 
supplies became plentiful after World 
War II, pushed labeling and packag 
ing into a dark corner until more 
urgent advertising, selling and manu 
facturing problems could be solved, 
according to Guilford Johnson, adver- 
tising manager. 

The rise of the supermarket “gen- 
eral store” and the increasing trend 
to self selection in all types of outlets, 
however, indicated an urgent need 


for labels and packages that would 


give greater selling help. Like the 
company’s advertising, it was felt 
that the labels should have colorful 
illustrations of young housewives in 
action, that would quickly attract 
homemakers’ attention and show the 
labels 
needed more emphasis on product 
Rubbermaid — trade 
name, plus illustrations to show addi 


purpose of each item. The 
name and_ the 


tional uses and to promote related 
products. 

The label-redesign project, under 
taken by the advertising department, 
was begun with a compilation of the 
monthly usage of each label over a 
two-year period, It was soon dis 
covered that up to that time Rubber- 
maid had been purchasing labels in 
“job lots’—one order at a time as 
needed by the production department. 

With this compilation in hand, Mr. 
Johnson called in the company’s pur- 
chasing department and one of its 
label suppliers. He sketched out the 
problem. 


“Could we save enough money buy- 


Four basic categories are key to Rubbermaid label economy 





Group 3. Standard die-cut paperboard labels, four colors. 
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Group 4. Odd-sized die-cut paperboard labels, varied colors. 
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DISH RAINER 
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CROSS SELLING is essential to a company with as many items as Rubber- 
maid, Store checks show that shoppers who bought dish drainer with 
this label went back to buy items featured on reverse side of label. 


WINDOW CARTONS, profusely illustrated to show usage and permit view 
of product, as well as cellophane wraps, have permitted simplified mer- 
chandising for items which would otherwise be unmanageable. 
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ing a year’s supply of labels at one 
time to warrant a change from two 
colors to four-color printing?” he 
asked. 

It was found that by taking steps 
to “gang” similar labels during a press 
run, by buying paper in larger 
quantities and by purchasing printing 
on a yearly basis instead of monthly 
or bi- monthly, costs could be reduced 
to a point where the increase in the 
effectiveness of the labels would 
probably offset any possible higher 
costs. What has actually happe ‘ned in 
practice is that the company is now 
spending less money for its complete 
line of labels including four-color 
than prior to the change-over! 

To larger companies, such things 
as gang runs, paper buying in carload 
lots and forecasting label require- 
ments a year ahead is probably old 
stuff,” says Mr. Johnson. “To the 
voungish staff of Wooster Rubber 
Co., however, there had been no 
chance previously to establish such 
procedures. The line of products 
Se aught on so quic ‘kly and — te ly, 
there was time only to ‘make and 
ship it.” 

In working out the details for quan- 
tity buying, analysis showed that the 
li ibe ls ‘could be classified into five 
basic categories for most economical 
handling: 

1. Standard-sized paper labels, four 
colors. 

2. Odd-sized paper labels, varied 
colors. - 

3. Standard, die-cut paperboard 
labels, four colors. 

1. Odd-sized, die-cut paperboard 
labels with varied color requirements. 

A fifth category, handled separately 
and not included in the over-all label- 
ing program, included boxed items. 

After the initial breakdown, priori- 
a were set up for each category. 
Top priority was assigned to Group : 
the items leading the company’s best- 
seller list, and following numerically 
with Groups 2, 3 and 4. 

Careful notations were kept for 
each phase of layout, finished art, 
plate making and printing. 

To take advantage of multiple runs, 
the advertising department requested 
printers to bid on complete label cate- 
gories ratuer than individual labels. 
Estimated future usage of each label 


was included by the company in 
printer’s-estimate information to aid 
suppliers in seeking still further means 
for cutting costs. 


As far as possible, the treatment 
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of the labels has been related to the 
illustrative treatment, color and de- 
sign of the company’s advertisements 
so that the consumer when she sees 
the labels at the point of sale will 
immediately associate them with what 
she has seen in Rubbermaid advertis- 
ing. Wash-color drawings are used 
rather than photographic illustrations 
to achieve greater simplicity and more 
emphasis on the product. The draw- 
ings, however, have been styled after 
the action-photograph technique so 
successful in home-making magazines 
and on the home-making pages of the 
daily newspapers—showing the smil- 
ing voung housewife using Rubber 
maid products. 

Design patterns have been estab- 
lished for two basic appeals. Where 
the end purposes of the product need 
little explanatory copy or illustration, 
as in the case of a drainboard mat, 
one large, full-color illustration shows 
the product use. A smaller, secondary 
line drawing of a sink layout shows 
other major Rubbermaid sink acces 
sories, such as a dish drainer, drain- 
board tray, sink liner mat, sink 
strainer, etc., suggesting other items 
the housewife may want. 

Another technique has been adopted 
for products, such as the Rubbermaid 
sink liner mat, whose use may not be 
immediately obvious to all shoppers. 
lhe label illustrations for this product 
show the way the mat is used in the 
sink, with end flaps turned up against 
sink sides to offer additional protec- 
tion for dishes. Supplementary illus- 
trations in this case do not suggest 
other Rubbermaid products, but con- 
centrate instead on the construction 
advantages of the Rubbermaid sink 
liner mat itself. 

Label copy, like all copy for pack- 
aged Rubbermaid products, is phrased 
in the same style as used in the com- 
pany’s advertising. The brand name 
gets more prominent display than the 
name of the manufacturer and great- 
est emphasis is placed on product 
designation. Each label gives dimen- 
sions of the item and style number, 
a listing of its advantages, the Good 
Housekeeping seal, plus a good slogan 
or eye-catching phrase, such as “Saves 
30 minutes a day,” “Make a rubber 
cushioned dishpan of your sink” or 
“Added protection . . . added work- 
ing space.” 

Wooster concedes that some of the 


labels look, but 


knows they are doing a wonderful 


have a crowded 


job because of this ability to stimulate 
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impulse sales by the cross-selling 
messages. 

“With so many items in the present 
Rubbermaid line, a large percentage 
of the advertising had to do a round- 
up job in helping to sell a lot of 
products. This automatically throws 
a bigger load in the label,” Mr. John- 
son explains. 

How the labels are helping to make 
sales is illustrated by experience with 
a new label card for the Rubbermaid 
dish-drainer line, which the company 
reports is one of the best display sales 
tools it has. The front of the 6 by-15- 
in. label, which clips to each dish 
drainer, sells the product. On the re- 
Rubbermaid 
illustrated 
and indexed in what the ad manager 
calls “real work-horse art.” The Rub- 
bermaid plate rack, Shelf Kushion, 
drainboard tray, sink strainer, floor 


verse side, 13. other 


items for the kitchen are 


mat, ete., are pictured before the 
housewife when she removes the dish- 
drainer label in her home. 

It's a complicated label, but ap 
parently it works. Approximately L100 
women sales representatives who sell 
Rubbermaid on housewares floors of 
leading department stores reported to 
Wooster that customers buy only one 
or two items on their first visit to the 
Rubbermaid department—but often 
come back for a half-dozen more. 

Wooster has had to solve many 
troublesome problems in securing la- 
bels to the difficult rubber surfaces 
and odd shapes of its products. All 
adhesives must be water soluble so 
that the labels may be easily removed. 
Labels must not be secured so tightly 
that they will crack or tear if the 
rubber mat or drainboard is bent. 
After considerable research with all 
kinds of 
company has found that the most 
efficient for its purpose is a tapioca 
glue. On 


adhesive formulations the 


starch-base odd-shaped 
items, where there is no surface for 
adhesion, the company uses carefully 
engineered die-cut labels which fit 
securely to the items. 

The same careful planning has gone 
into the designs for packaged Rubber- 
maid products, which include shelf 
coverings, appliance mats, bathtub 
mats, etc. 

Shelf Kushions are a typical ex- 
ample of the company’s packaging 
problems. The company believes these 
items are one of its greatest potentials 
and envisions thousands of 
miles of shelves that can be covered 
with them. But both advertising and 


many 







































































































MILES OF SHELVES can be 
covered with Shelf Kushions, but 
housewives must first be told on 
package how easy they are to fit 
and trim, and that there are even 
many uses for trimmed pieces. 
Ten illustrations are used on 
package to tell this story. 















MACHINE LABELING is done 
on many flat items. Traveling 
vacuum-faced platen picks up 
label, passes over glue spreader, 
deposits and presses label into 
position on drainboard tray. An 


operator positions the tray. 


packaging must sell housewives the 
idea of buying a permanent covering 
for cabinet shelving. 

Therefore, on the Shelf Kushion 
carton, there are 10 full-color illustra- 
tions that tell the shopper that the 
product is easy to fit, easy to trim 
(This article continued on page 223) 
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ONE AT A TIME, swabs are dis 
pensed from finger slot in re- 
polyethylene rim of 
Each 


swab is protected prior to use in 


volving 
polystyrene container. 
individual compartment of poly- 
ethylene-film refill unit. Cotton 
from hole. 


pulls out center 


2 


«2 
Cotton one Serestnis 


Org 


COMPONENTS of the ingenious package, showing swabs in polyethylene 


strip, 


transparent molded polystyrene container and dust lid, revolving 


polyethylene dispenser top and center paperboard tube of cotton. 


\ molded plastic container for swabs and cotton 


with 


EF ver watch a mother try to hold a 
4 squirming, freshly bathed baby 
on the 
while she fumbles with the other for 


bathinette with one hand 
a dab of cotton or a swab stick? The 
man who devised Glasco Products 
Co.'s new “Cotton Tails” dispenser 
package evidently had done so, for 
he created an ingenious new perma 
nent container that dispenses either 
a swab or a puff of cotton at the 
touch of a hand. The package, de- 
signed to use refills of both items, 
certainly marks a new high in com- 
bining protection with convenience. 

Now entering the volume produc- 
tion stage and sold nationally in drug 
stores, department stores and other 
the highly 
functional package has been enthu- 


types of retail outlets, 
siastically welcomed by housewives, 
doctors, first-aid workers and others 
who use cotton in these two forms. 
The permanent package consists of 
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an ingenious refill, its the mother’s friend 


a molded transparent container, so 


designed that individually sealed 


swabs may be withdrawn singly 
through a revolving finger slot in the 
top edge of the unit, while any de- 
sired amount of loose cotton may be 
plucked through the opening in the 
center. When the dispenser is not in 
use, it is covered by a clear plastic 
lid. Both the basic container and 
outer cover are polystyrene. 

The convenient dispensing action 
of the combination package is made 
possible threugh the use of a flexible 
rim, molded of polyethylene mate- 
rial, which snaps in place over the 
edge of the container and may be 
easily rotated until the finger slot in 
the top lines up with one of the swab 
sticks. The outer skirt of this part is 
molded with four shallow lugs or un- 
dercuts which snap down over a pro- 
jecting bead on the top of the con- 
tainer. Although they hold the rim 


firmly in place, these undercuts per- 
mit the piece to swivel freely. 

The assured one-at-a-time dispens- 
ing action of the new Cotton Tails 
package is in sharp contrast to the 
bags and boxes customarily used for 
this type of product, which fre- 
quently permit extra swabs to tumble 
out on the floor when the user at- 
tempts to withdraw one applicator. 

The molded polyethylene snap-on 
rim of the dispenser is made with a 
flat bottom pierced by a center open- 
ing 1% in. in diameter, through 
which the loose cotton is withdrawn. 
The cotton feeds from a tubular paper- 
board sleeve in the bottom of the 
container. Polyethylene proved to be 
the ideal material for the functional 
top of the dispenser because it not 
only may be readily snapped on and 
off the transparent base, but also ex- 
erts a slight “dragging” action on the 
loose cotton when it is withdrawn. 
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From the protective and functional 
standpoints, the most ingenious fea- 
ture of the Cotton Tails dispenser 
package is the method used to pro- 
vide a individual enclosure 
for the 54 applicators and support 
them in vertical position for conven- 
ient dispensing. It is accomplished by 
sealing the 


sanitary 


swabs in tiny individual 
compartments formed by heat seal- 
ing two 2%-in.-wide webs of poly- 
film together, 


the top % in. of 


ethylene leaving only 
each stick exposed. 
Examination of the package shows 
that the two strips of film are of dif- 
ferent light. 
rhe heavier strip serves as a semi- 
rigid backing against which pockets 
for the 


gauges—one heavy, one 


swabs are formed by a pleat- 


SHIPPING PACKAGE for 12 com- 
plete dispensers also make a counter 
display, with riser 


printed piece, 


ing of the lighter film during heat 
The length of this pocketed 


approximately 11 in., 


sealing. 


strip, matches 


the inner circumference of the plas- 
tic dispenser into which it fits, with 
the tube of cotton in the center hold- 
ing the swab strip in position. 


Although details of the 
used in enclosing the 


method 
swab sticks be- 
tween the two layers of polyethylene 
film have not been disclosed by the 
Chicago company, it may be said that 
this package is literally “built around” 
the swabs on high speed equipment 
specially designed for this purpose. 
The packaging operation is closely in- 
tegrated with the manufacture of the 
themselves. Refills of the 
54-swab sealed polyethylene packs, 
encased heat-sealed, printed, cel- 
lophane envelopes come in counter 


swabs 
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display cartons containing 12 of the re- 
fills. The die-cut display riser of the 
counter package highlights an illus- 
tration of the Cotton Tails dispenser 
unit, along with identifying copy and 
the white-tailed bunny used as a 
trade character in all packaging and 
promotional material for this product. 
Illustrated suggested uses for the cot- 
ton swabs appear on the front panel. 

Refills for the cotton used in the 
center of the dispenser are sold in 
the white 
with blue friction-style paper base 
and cap, the latter carrying a_pink- 
and-blue paper label identifying the 
product and 


tubular paper packages 


instructing the user to 
remove the top and bottom when 
placing the refill in the plastic dis- 


OF Mine nines vow 
LOLA KD LE 
LOT 

mowieuany bere 


ITARY 


N . 
ever before tenng 


box and three of the units are com- 
bined in a corrugated shipping case. 

Placement of refills in the plastic 
dispenser is easily accomplished by 
the consumer. First the rotating poly- 
ethylene cover is removed by push- 
ing up on the outer edges, causing it 
to snap over the lip of the polysty- 
rene base. Next the refill strip of 
swabs is placed around the outside 
edge of the with the 
smooth side outward and the pock- 
eted compartments toward the in- 
side, against the tube 
pull-out cotton, A internal 
groove in the bottom of the container 
next to the side wall, helps to anchor 
the refill firmly in place at the bot- 
tom. Then the cover is snapped back 


container, 


containing the 
shallow 


wih 


5° conven) 
mently packs 
ged ! 


COUNTER CARTON for refill units of swabs suggests various uses and different 


means of handling swabs other than in the 


envelopes may be tacked on wall, 


observed that the 
cotton itself is coiled within the tube, 
to promote easy, 


penser. It may be 


convenient feeding. 
in di- 


hold 


The spiral-wound tubes, 3 in. 
length, 
approximately 4% oz. of cotton. 


ameter and 2% in. in 


The Cotton Tails swabs and cotton 
dispenser, fully loaded and ready for 
use, is merchandised from an attrac- 
tive double-duty corrugated shipping 
container which converts to a color- 
ful counter display unit holding a 
dozen of the dispensers. 


im,winted with 


Each box is 
dealer instructions 
on how to set up the unit, which is 
labeled in pink and blue and includes 
a die-cut riser identifying the prod- 
uct and calling attention to its many 
uses in the added 
sleeve is 
slipped around each counter display 


household. For 
protection in shipping, a 


kept in bathinette pocket or medicine 


molded dispenser. Sealed plastic 


chest. 


in place and the dispenser is ready 
for another period of service. 
From the 


point, the 


merchandising — stand- 
Cotton Tails dispenser 
pack ige is particul: rly interesting to 
retailers because it is not a one-time 
item, but a staple household neces- 
sity offering opportunities for repeat 
sales due to the refillable feature. 
The product is being solidly backed 
by ads in national magazines 

Crevits: “Visqueen” polyethylene film, 
Visking Corp., 6733 W. 65 St., Chicago 
38. Cellophane wrap for swab refiills, 
Crystal Tube Corp., 6625 W. Diversey 
Ave., Chicago 35. Counter carton for dis- 
penser units. Container Division, Owens- 
Illinois Glass Co., Toledo, Ohio. Counter 
carton for cotton-swab refills, Randolph 
Box & Label Co., 834 W. 


Van Buren, 
Chicago. 
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Brand clincher at point of sale 


National Lead Co. is making the most of a current 
tie-in of its national magazine ads with point-of-pur- 
chase material as a means of reminding the shopper 
to buy the brand which has become familiar through 
these advertisements. Illustrated is a display card for 
National Lead Co.’s Dutch Boy House Paint which 
repeats one of its current magazine ads for the prod- 
uct. The display, which is lithographed in four colors, 
7 ° is in two planes and is set up by a single wing pop- 
A little horne , out easel in back of the unit. 

¥ lot of oft " | Dominating the display is an illustration that has 
: popular appeal—a freshly painted home. Copy points 
Hives out “A little home . . . a lot of Happiness.” The 
Dutch Boy, trademark of the company’s paint products, 
A Big or little, your home is a conspicuous part of the design. Two children are 
{ @ wilt keep emgen nents shown: a girl holding a Dutch Boy doll and a boy re- 
4 sembling the Dutch Boy shown painting a miniature 
of the home illustrated. A can of the paint is repro- 
duced at the lower left side of the display alongside 
of the copy, “Big or little, your home will keep its 
good looks longer . . . painted with Dutch Boy House 

Paint.” 


Crepir: Display, Forbes Lithograph Mfg. Co., Boston 


re ie y® a @ 


Dis 


A paraphrase for sauces that stops the shopper 


Chef caps that top the bottles quickly attract shoppers’ 
attention to this eye “compe ‘lling display for four cook- 
ing flavorings c: alled “Butcher Shop Quartette” and 
marketed by Butcher Shop Quartette, Inc. 

A full-color-printed paperboard poster is attached 
to a wooden base. Four circular openings in the base 
hold actual bottles of the four flavorings. Die-cut 
bottle labels illustrating humorous drawings of a chef 
are topped by the chef's cap, attached by shrink-type 
cellulose seals re-usable as covers for left-over foods 

2 on : , | stored in refrigerator jars. Primary bottle closures are 
Queers fay ap J metal screw caps. Full-color reproductions of the 


ern nies Batehep bottles appearson the display poster so that the unit 
= —— “Sa ar never looks empty. 
nateee comes me r Crepits: Display, Fine Creations, Inc., New York. Bottles and 
metal screw caps, Owens-Illinois Glass Co., Toledo, Paper la- 
bels, Ever Ready Label Co., New York. Refrigerator jar caps, 
Protex Products Co., New York. Cel-O-Seal shrink-type closures, 
I. du Pont de Nemours & Co., Inc., Wilmington, Del. 
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Bulletin board for supers 


\ display designed to appeal to supermarkets is this 
permanent price board and tear-sheet holder intro- 
duced by The Squirt Co., maker of Squirt bottled soft 
drink. Development of the display stemmed from a 
survey of supers conducted by Hugh McKellar, the 
company’s promotion manager, who canvassed food 
stores, asking a single question: “What kind of a dis- 
play do you want?” The invariable answer he received 
was, “something that facilitates chalking up our own 
store ‘specials’ and displaying tear sheets of our own 
new ‘P: uper ads.” Lithographed in full color, this 16%-by- 
29-in. display is mounted on composition board and 
ree for permanency. The face has an erasable 
finish. A carry-home carton of Squirt, together with 
the company’s trade character pointing to the specials 
listed, appears at the top of the unit. Behind each hand 
is a hidden clip for fastening newspaper ads of any 
size up to a full page. Hand at the left is in fixed 
position, while the right hand is movable, sliding 
along a rod. The display is engineered at the back to 
permit its use at various heights in various store loca- 
tions, including shelves, gondolas, ete. 


Crepit: Display, Einson-Freeman Co., Long Island City, N. Y. 


Glenmore’s ‘4 little words 


\ free-form art design is combined with wrought iron 
to create this modern counter display for the Glen- 
more Distilleries Co.'s Glenmore Kentucky Straight 
Bourbon Whiskey. Held in a wrought-iron stand is a 
locked-in actual fifth bottle of Glenmore, backed by a 
paperboard copy panel that describes “4 little words 
with a great big meaning!” The four words, “Distilled 
and Bottled by,” are the basis of a current newspaper 
and magazine advertising program by Glenmore Dis- 
tilleries, which this display supplements, to promote 
its Glenmore brand. A triangular arrow reading, “Look 
at the Label!” points to the four words on the label 
of the bottle. A blown-up, full-color cut-out of the 
base of the bottle—also highlighting the four words— 
appears at the base of the copy panel. The display 
occupies a minimum of space on the counter and the 
bottle itself is pilfe rproof. 


Crepit: Display, Associated Display Services, Chicago. 
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7 vears fourth annual Set-l p 
Paper Box Competition sponsored 
by the Nati nal Box Mtrs. 


\ssn., was participated in by a third 


Paper 
more of the association membership 
than in anv forme competition, his 
increased interest in set up boxes was 


marke d 


ment in construction ot the containers, 


iccompanied by a improve 
as well as greater sales appeal of the 


package designs, according to the 
judge ‘ 
The winning boxes, exhibited at the 


6th annual convention of the associa- 


Cosmetics 


Set-up box winners 


tion in Chicago, May 16-19, were se- 
lected by a judging panel of design- 
ers, users and makers of set-up boxes. 
Winning entries were selected for 22 


specific end-use categories, based 
upon such qualities as protection of 
product, appropriateness of the pack 
age, display value, brand identifica- 
tion, convenience in packing and in- 
spection by customer, and sales 
appeal. In addition to the General Su- 
periority According to End Use classi- 
fication, entries were also judged and 


awards presented in four other cate- 


gories: Best Surface Design and Exe 
cution, ’ 
Best Display Box and Best Transpar- 
ent Box. Two awards were presented 


Superiority ot Construction, 


for each winning entry—one to the box 
manufacturer and one to the customer. 
\ change in rules for the 1954 compe- 
tition eliminated the selection of a 
Grand Award winner as in previous 
competitions. 

This year's competition judges in- 
cluded Robert S$. Dunlap (retired), 
Dominion Paper Box Co.; Walter Hil- 
liard Mig. Co.; 


(retired), Dennison 


First awards in 22 





Confections 


iz 


ys 


Hosiery & wearing 


Photographic products & supplies Toys & games 
apparel accessories 


Hardware appliances, auto- 
motive & household supplies 


Beverages Sporting goods Textiles & wearing apparel Jewelery & silverware 
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Entries in NPBMA’s fourth annual competition show 


marked advancements in construction and design 


\. P. Bondurant, Glenmore Distiller- 
ies; Milton Fitch, Howard-Wesson 
Co.: Kenneth S. Omer, General Elec 
tric Co.; Raymond Loewy, Raymond 
Loewy Associates; Milton R. Schuette 
The |. L. Hudson Co.; A. Craig Smith 
Gillette Co.; Mrs. Virginia McCone, 
Ladies Home Journal: and E. H. Bal- 
kema, Colgate-Palmolive Co. 

Award winners and honorable men- 
tions in the various categories are as 
follows 

General Superiority According to 
End Use—Drugs: First award, Walter 


P. Miller Co., for Ciba drug-samples 
box, manufactured for Ciba Pharma 
ceutical Products, Inc. Outer design 
of the box is plain and quietly conveys 
the impression of high quality; color 
scheme ties in with the drug line and 
inside lid pictures Ciba’s main plant. 
Second award, Western Paper Box 
Co., for Barry Laboratories Skin Test 
box. Honorable mention, Walter P. 
Miller Co., Inc., for SKF drug-samples 
box for Smith, Kline & French Labora- 
tories. Cosmetics: First award, George 


H. Snvder, Inc., for cosmetic gift box 


end-use. categories 


Personal accessories 


Footwear 


Stationery & other paper 
goods & products 
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gy . 


Office equipment 
& supplies 


Mailing boxes 


manufactured for Helena Rubinstein 
Inc. Unusual in construction, this ex 
otically designed box has two pull 
drawers that slide into a deep shell 
covered in white paper printed with 
metallic inks In varied tones and pure 
colors that create an aesthetic reaction 
to the package and product. Second 
award, Newark Paper Box Co., for 
Barbara Gould’s “Nocturne” cosmetics 
box. Two honorable mentions were 
selected in this category: F, N. Burt 
Co., Inc., for Spring Creation cosmetic 
box for Avon Products, Ine.; and Ni 


Tobacco & smokers’ supplies 


Holiday boxes 








Best surface design and execution 


Best display box 


agara Box Co., Inc., for Colgate-Palm- 
olive Co.'s men’s toiletry box. Personal 
Accessories: First award, Dennison 
Mig. Co. for pen and pencil box man- 
ufactured for Parker Pen Co. A dis- 
play and gift package, this ingeniously 
constructed box makes proper display 
almost automatic. Contents are held in 
the cloth-covered center of a slotted 
insert, glued directly to the front halt 
of a flat scored hinged lid which ac- 
cordions back when opened tor dis- 
play. Second award, Dennison Mfg. 
Co., for Esterbrock Pen Co.'s pen and 
pencil box. Soap: First award, New- 
ark Paper Box Co., for Jasmin soap 
gift box manufactured for Colgate- 
Palmolive Co. This distinctive pack- 
age combining transparent and paper 


set-up boxes also won an honorable 
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mention in the Best Transparent Box 


category. The transparent box slides 


into a gold-colored foil-wrapped tray 


to provide a rich setting for three 
cakes of quality soap. A dignified white 
outer box with gold embossed letter- 
ing creates a gift appearance and at 
the same time protects the display 
Honorable 
mention, The Central Carton Co., for 
the Hewitt T.V. soap box for The 
Hewitt Soap Co., Inc. 


award, Congress Paper Box Co. for 


contents. 


package and 


Food: First 


Reese seafood box manufactured for 
Swiss American Food Co. Box lid for 
this collection of seafood delicacies is 
sea-green paper with a modern design 
of fish, nets and bubbles printed in 
tones of lavender seen in luminescent 
sea life. Box base is wrapped in deep 
purple and lined with deep water- 
green foil. Rustic brown fishnet cover- 
ing completes the marine atmosphere. 
Second award, Congress Paper Box 
Co., for Swiss American Food Co.'s 
Cocktail Delight tray box. Honorable 
mention, Acme Paper Box Co., for 
Spice Islands Co.’s Spice Chest box. 
Confections: First award, The Con 
gress Paper Box Co., Inc., for Mar- 
shall Field’s candy box manufactured 
for Marshall Field Co. This box also 
took second award for Best Surface 
Design and Execution. This gift unit 
for a 1-lb. variety of high-quality 
candy has three small extension-edge 
boxes and a lined board sleeve for 
spacing, which are bundled together: 
wrapped trays are slipped over each 
end of the box group, which is finally 
tied in white satin ribbon. Each box 
and each part of the bundle comple- 
ment one another in geometric line 
and color tones. Second award, Box- 
craft Paper Box Co., for Douglas 
Shaw’s candy step box. Two honorable 
A. Deline 


Paper Boxes, Inc., for Mary Vess Can- 


mentions were selected: I. 


dies’ “For Men Only” candy box; and 
Boxcraft Paper Box Co., for candy 
book box for Hooper's ( hocolates. 
Inc. Tobacco and Smokers’ Supplies: 
First award, The Bradley & Gilbert 
Co., Ine., for tobacco-blending kit 
manufactured for Tobacco Blending 
Corp. An economical, compact, angu- 
lar display package with tobacco- 
brown lid has a box insert that is 
scored only and automatically held in 
position by the weight of the 12 com- 
ponent materials. 
Good display for impulse sales and a 


tobacco-blending 


sturdy box for home use and storage. 
Second award, Thoma Paper Box Co., 
McDonald 


Inc., for Products Co.'s 


Smoking Companion box. This entry 
also took second award in the Best 
Transparent Box category. Hardware 
Appliances, Automotive and House- 
hold Supplies: First award, The Brad- 
ley & Gilbert Co., Inc., for Mercury 
seat-covers box manufactured for 
Ford Motor Co.'s Lincoln-Mercury 
Div. This reinforced box, wrapped in 
solid green and yellow papers, has a 
base consisting of two boxes, one 
within the other. The inner box acts 
as a ledge for the flat lid which, when 
raised, slips into a narrow space be 
tween the two component base boxes. 
A high-visibility display placard is 
mounted on the inside surface of the 
lid. The box is designed to be kept 
at the sales counter. Second 
award, The Bradley & Gilbert Co., 
Inc., for Ford Motor Co.'s Ford seat- 
covers box. Honorable mention, Spit- 


open 


zer Paper Box Co., for Hostess glasses 
box for Libbey Glass Div., Owens IIli- 
nois Glass Co. Photographic Products 
and Supplies: First award, Consoli- 
dated Paper Box Co., for camera box 
manufactured for Polaroid Corp. In- 
side of box lid is built up with lavers 
of die-cut corrugated and black-lined 
paperboard which hold the camera 
lens in position during shipment. Base 
is a double unit of neck and shoulders 
combined to allow exact positioning 
of contents and to give the essential 
feature of box durability. Tray padded 
in red velvet adds a luxury touch. See- 
ond award, Paper Package Co., for 
lens box for Argus Cameras, Inc. Hon- 
orable mention, Newark Paper Box 
Co., for Image Orthicon tube box for 
Radio ¢ /Orp. of America, R.C.A. Victor 
Div. Textiles and Wearing Apparel: 
First award, Old Dominion Box Co.., 
Inc., for Martex towel box manufac- 
tured for Fairfax Mills. A hinged-lid 
box in white moire complements an 
elaborate towel set. Restrained han- 
dling of the Martex name on the gold- 
colored foil-lined lid and an enclosure 
card with envelope make the package 
a year-round gift item. Towels are pro 
tected by a heavy-gauge acetate cover. 
Second award, Van Ness Bros., Inc., 
for The Manhattan Shirt Co.’s Currie1 
& Ives pajama box. Two honorable 
mentions were presented in this classi- 
fication: Thomas Paper Box Co., Inc., 
for M. Wile Co.’s Tattersall vest box: 
and Old Dominion Box Co., Inc., for 
Mills’ 
box. Hosiery and Wearing Apparel Ac- 
cessories: First award, Friend Box 
Co., for Mitten’s Sea Chest manufac- 
tured for Cape Ann Mfg. Co. A dis- 


Cannon Cannon __ pillowcases 
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play sea chest features the Glouces 
ter fisherman's theme to tie mittens 
in with a line of boys’ nautical jackets. 
Chest is wrapped in wood-grain paper 
and fitted with heavy rope handles 
Inside of the raised lid and back of 
the box are billboards for sales mes- 
sage. Front of the sturdily constructed 
box hinges down to reveal price label. 
Second award, Van Ness Bros., Inc., 
for The Manhattan Shirt Co.’s men’s 
handkerchief box. Honorable mention 
Niagara Box Factory, Inc., for La 
Fleur’s Swiss handkerchiefs box. Foot- 
wear: First award, Frank C. Meyer 
Co., Inc., for Lord & Taylor box, man- 
ufactured for Lord & Taylor. This box, 
which also took an honorable-mention 
award for Best Surface Design and 
Execution, incorporates smart fashion, 
feminine appeal and a practical mer- 
chandising feature with standard shoe- 
box construction. Rich dark-green 
wrap for the background of a single 
long-stem red rose radiates quality. 
Base wrap is printed with a shipping 
label for mailing to out-of-town cus- 
tomers. Second award, W. H. Albrecht 
Co., for Newton Elkin Shoe Co.'s 
bridal shoe box. Honorable mention, 
Manufacturers Box Co., Ine., for 
United States Rubber Co.’s Gaylites 
boots box. Retail Boxes: First award, 
Paragon Box Co., for Rich’s hat boxes, 
manufactured for Rich’s, Inc. Gray 
striped base and shining white tops 


are forcefully contrasted by adroit use 


ot jet-black paper and nylon cord tor 


these three sizes of hat boxes. Store 
name appears in reverse on the lid. 
For carrying, the cord is tied between 
opposite sides of the box and slips 
ove! the lid to lock box closed. Second 
award, Pacific Paper Box Co., for Tom 
Preissman’s_ retail box. Honorable 
mention, Western Paper Box Co., for 
Hutchings-Marmaduke’s department- 


Boxes: First 


Holiday 


award, Wayne Paper Box & Printing 


store boxes. 


Corp., for holiday gift boxes manu 
factured for Wyman’s. A family of 
gay Christmas gift boxes features the 
department-store name on the lid, 
framed by a forest of red and green fir 
trees. Suave art design makes further 
gift overwrapping unnecessary. Sec 
ond award, Wayne Paper Box & Print 
ing Corp., tor E. C. Minas Co.'s holi 
day gift boxes. Beverages: First 
award, The Bradley & Gilbert Co., 
Inc., for Kentucky Tavern box manu- 
factured for Glenmore Distilleries Co. 
Appealing counter display boosts pur- 
chasing in multiple units. Hinged lid 
is green velour with gold trim; when 
raised, it reveals sales message on in 
side lid. Inner construction protects 
product and shallow base permits 
good visibility of contents. Sporting 
C. Ritchie & 


Co., for pistol boxes manufactured for 


Goods: First award, W. 


Browning Arms Co. This family of 
three boxes has glued-in, die-cut trays, 
inverted and molded with red_ vel- 
veteen. A hinged shoulder-type box, 
the lid, base and neck are tight 
wrapped in jet-black embossed _ alli 
gator paper. Base and lid are hinged 
inside and out with black cambric and 
ribbons support the lid when open. 
Second award, I. A. Deline Paper 
Boxes, Inc., for Wright & McGill Co.’s 
spinning-line box. Two honorable 
mentions were awarded in this classi- 
fication, both going to I. A. Deline 
Paper Boxes, Inc., one for Hank Rob- 
erts, Inc., fisherman’s gift box and the 
other for Spinn-X Sales Corp.'s family 
of fishing reels and handles boxes. 
Toys and Games: First award, The 
Box Shop, Inc., for Scrabble game, 
manufactured for Production & Mar- 
keting Co. Wrapped in a fire-engine 


red leather-grain pyroxylin-coated ma- 


Superiority of construction 
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terial, this box can be washed, will 
not discolor and will wear long in the 
purchaser's home. The padded 
hinged cover has a luxury feel. A plas 
tic-coated snap fastener is used. Sec 
ond award, Heminway Corp., for The 
U. S. Time Corp.'s “Hopalong” wrist 
watch box. This box also took second 
award in the Best Display Box cate 
gory. Honorable mention; L. Gordon 
& Son, Inc., for General Glaze Corp.'s 
Jr. Nite Lite box. Stationery and 
Other Paper Products: First award 
Columbus Paper Box Co., Inc., for 
Copco stationery box manufactured 
for The Central Ohio Paper Co. With 
lid removed, hinged side of this box 
drops to make envelopes and paper 
easily accessible. Rigid shelf holds pa 
per and pigeon holes keep envelopes 
in place. Lid is chocolate colored: 
base papel is cottee colored and de 
signed in a rich gold basket weave. 
Second award, I. A. 
Boxes, Inc., for Sportsman writing- 


Deline Paper 


paper box for Hobby Stationers, Inc. 
Jewelry and Silverware: First award 
Niagara Box Factory, Inc., for steak 
knife book box manufactured for Im 
perial Knife Co. The green leathet 
grain paper and gold-stamped book 
title imply quality and arouse curios 
ity. Product is held in a gold-wrapped 
tray. Easily opened for inspection, box 
makes a distinctive gift package. Sec 
ond award, Dennison Mfg. Co., for 
Joseph H. Mever 
semble jewel case. Office Equipment 


Bros.’ pearl en 


and Supplies: First award, Van Ness 
Bros., Inc., for pencil carbon-paper 
box, manufactured for Burroughs 
Adding Machine Co, Lucid cover de 
sign in warm colors and smart con 
struction indicate that the contents of 
this box are made with care. Golden 
tan wrapper is printed in chocolate 


This article continued on page 206 


Best transparent box 





Don’t buy closures 
by guesswork— 


when it’s so easy to have our technicians help you 
select one that’s exactly right for your product 


Closures play an important role in the sale and resale 





of your product. Thev must be efficient... they must 
be convenient to use... they must be economical. 
So you must select yours with care. 


Finding new and better lining materials for your product 
calls for evaluation under rigidly controlled storage conditions 
such as are provided by this humidity control cabinet 


Another control test with the precision pene- Packaging as a sales tool is more important than ever befor 
trometer measures the hardness of waxes and “ap designs can actually help a product’s sales. Here, careful 
other liner materials for closures. matching of inks assures you bright, colorful closure designs. 
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Careful and rigid inspection of liner and cap is one of the many 
steps Owens-Illinois takes to produce better, fully controlled quality 


See ak i 
BEFORE: Something’s needed to give this package the extra AFTER: This salespackage has it—a smart, colorful eye-catching 
sell that makes the difference between many a “pick-up” and closure-label design. It’s ready now to flag attention at knee- 
i “pass by” in todav’s self-se rvice selling. le vel as well as eye level positic hh. 


METAL AND PLASTIC CLOSURES Owens-ILLINoIs 


AN (i) PRODUCT GENERAL OFFICES « TOLEDO 1, OHIO 
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SIMPLE NEW STYLE is made of eight |-in. timbers, which eliminate the 
usual nine blocks on the bottom. The blockless pallet measures 41 by 35 
in. Trucks with chisel or sabre-pointed forks can handle it. 


No-block pallets 


Ternstedt introduces a new type of 


unit-load platform. simplifying shipping 


procedures and cutting costs 


large manufacturing operation 
l like that of the Ternstedt Div. of 
the General Motors Corp., at Trenton, 
N.]., has taken many a big stride in 
the direction of cost-cutting efficiency 
with modern methods and procedures, 
multiple-purpose dies, trained foremen 
and other exacting supervision. But, 
as all production engineers know, a 
point ts reached at which the oppor- 
tunities for economies in production 
methods begin to dwindle. 

At this point many companies, in 
cluding Ternstedt, have shifted their 
cost-saving scrutiny from production 
to packaging materials handling. The 
company's concept of efficient mate 
rials handling begins with the man- 
ner in which raw materials are 
brought. into plants’ and ends only 
after finished products are on their 
wal to 


assembly plant customers. 


Maintaining a round-the-clock pro 
gram to improve its handling meth 
ods, Ternstedt has recently recorded 
some of its largest savings through 
unit-load packaging and 


pallet 


simplification. 
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As a manufacturer of hardware ac- 
cessories tor 
Ternstedt 


plants throughout the world in vari- 


General Motors cars,° 
ships parts to assembly 
ous types of corrugated and wood 
containers. With a tremendous vol- 
ume of materials flowing in and out 
of the plant, great pains have natu- 
rally been taken to reduce handling 
to a minimum. 

Ternstedt’s most rewarding innova- 
tien (which incidentally took Second 
Prize in Group 7, Materials Handling, 
in the 1953 National Protective Pack- 
aging and Materials Handling Compe- 
tition at Bostont) is the no-block pal- 
let. Of simple lattice-work construc- 
tion, it is minus the nine 3-by-4-in. 
blocks found on the conventional pal- 
let and has instead eight 1l-in: full 
umber strips extending 35 by 41 in. 
to the full length and width of the 
pallet. Trucks with chisel or sabre- 
pointed forks can pick them up easily. 

In less than a vear’s operation, the 


See “Unit Packaged for the Assembly Line,” 
Mopern PAcKaGine, June, 1953, p. 126 


+ See Industrial 
Mopern PackaGinc, Dec., 1953, p 


Packaging Highlights,” 
3 126 


pallets have proved themselves cost 
savers on several counts. Savings are 
derived from a_ reduction realized 
in the cost of each pallet, this being 
made possible mostly by the elimina- 
tion of the individual blocks. Ship- 
ping costs have also been reduced 
because the no-block pallets weigh 
somewhat less than others and take up 
less cubic area of space. There has al- 
so been a large reduction in ware- 
house stacking space for unloaded 
pallets and impressive savings in tier- 
pallet load. 


Over-all savings from this innovation 


ing pallet load upon 
by General Motors’ Ternstedt Div. is 
convincing evidence of what a com- 
pany can accomplish in the field of 
packaging and shipping. 

Indirect benefits are also being ob- 
tained. Because of the pallet’s full- 
beam construction, weight of the load 
is more evenly distributed, with the 
result that as much as 2,500 Ibs. can 
be safely supported. Elimination of 
the nine blocks in the old-style pal- 
lets has resulted in less damage to 
merchandise in shipment and storage. 
While the block-style pallets were 
being squeezed into freight cars, a 
fork truck might push one of the 
blocks out of position, weakening the 
entire structure. Blocks might also be 
loosened in unloading the pallet at 
the receiving end. 

Over 30,000 of these new pallets 
have been loaded and shipped by 
Ternstedt to General Motors’ assembly 
plants. Due to the fact that they are 
low cost, the pallets are expendable 
although pallets shipped to plants at 
nearby points are returned if ship- 
ping costs are less than the value of 
the pallet. 

Recognition of pallets as an effi- 
cient tool for handling 


packaged 


FORMERLY, these five sizes of 
old-style pallets were required to 
move Ternstedt products. Now 
everything goes, in glued unit 
loads, on new blockless pallet. 


MODERN PACKAGING 





BUILDING UP glued unit load. Each layer of open 
trays is covered by a common telescoping glued lid; 
temporary metal “collar” facilitates lid bond; lid tops 


are glued and another layer started. 


goods has been long since estab 


lished, but 
recognized as a need, has been gen 
erally slow. The difficulties can be 
seen when an organization like Tern- 
stedt is confronted with 16 different 


standardization, though 


corrugated assemblies used on pal 
lets of five different sizes. A revised 
system now requires cartons of only 
five different sizes, which can be 
used on only one pallet, the standard 
41-by-35-in. size. The multi-purpose 
pallet is sufficiently versatile — for 
shipping 125 part numbers, totaling 
10,000 unit loads each month. 

In condensing the 16 assemblies 
into five, it was necessary, in some 
instances, to re-arrange the interior 
packaging methods. Engineers, whose 
first objective was to reduce costs, 
endeavored to keep interior packag 
ing to a minimum. Their tests showed 
that pallet 


when parts could be arranged in the 


packs performed _ best 
carton so that they were self-support 
ing, adding strength to the pallet 
load. A seat adjuster, for example 
instead of being placed flat in the 
shipping carton, increasing the bur 
den of the load, is stood upright. 
thereby increasing the strength of the 
unit, Stress and strain are given more 
careful consideration now because of 


higher tiering—often srx high. 


The unit system 


The company s change-over trom 
the individual bundle or carton to the 
unit pallet load is an interesting dem- 


onstration of cost saving in_ itself 
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SPACE IS SAVED and the possibility of damage to merchandise 
is minimized by elimination of the need for blocks under the pal- 
lets. These benefits accrue in stacking both for shipment and 


warehousing. Other indirect benefits are also being obtained. 


After enlisting the cooperation of 
vendors, the system was put into ef 
fect for incoming as well as outgoing 
finished products, so that today 85% 
of all incoming packaging materials 
are received in unit loads. In further 
proof of the method's practicality, the 
division figures it this way: Sixteen 





unit loads of incoming packaging ma 
terials such as knocked-down cartons 
are the equivalent of 800 bundles. Al 
though it formerly took 12 manhours 
to unload the bundles, the equivalent 


16 units are } 


unloaded in % hr. by 
one man using a fork truck. 


For outgoing finished parts, unit 


PRIZE-WINNING PACK at Boston Industrial Packaging Show was this 
typical unit load for view-control ventilators, cut away to show interior 
packing. Some of the ventilators are still shipped on block pallets because 
not all of the receiving plants as yet have thin-fork trucks. 
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INCOMING MATERIALS at 


Pernstedt also use unit-load prin- 


ciple. These knocked-down ship- 
ping containers are simply 
banded together, with four cores, 
eut by vendor from paper roll, 
to provide space for truck forks. 





load handling has become standard 
procedure at this General Motors di- 
vision. Included are several refine 
ments, added since the system was 
first introduced, which should be of 
interest to other packagers. 

As the system is now constituted, 
pallets are placed on roller conveyor 
belts for loading with one-half regu- 
lar slotted double-wall corrugated 
cartons, customarily six to the pallet. 
Not only must the cartons be loaded 
in a way to save handling and costs, 
but also securely so that the finished 
products will arrive at their destina- 
tion in undamaged condition. To do 
this, Ternstedt spot glues the bottoms 
of the first two cartons to the pallet 
and then adds a common telescoping 
cover—a scored and_ slotted corru- 
gated lid. The cover is glued into 
place and a metal ring is brought in 
to position around both cartons so 
that compression will provide a strong 


bond between the walls of the carton 





INTERIOR ARRANGEMENTS OF TYPICAL TERNSTEDT PACKS ) 


and the cover. Glued in this way, the 
cover acts as a re-enforcing shoulder 
to the carton. The tops of these two 
cartons are spotted with glue and the 
next two cartons set in place and so 
on until the load is completed. A fork 
truck picks up the completed load 
and deposits it in the warehouse or 
directly in a freight car, depending 
upon the delivery schedule. 

Among the advantages tallied by 
Ternstedt in favor of unit pallet loads 
are: less product damage because of 
less handling; less warehouse acci- 
dent because of less traffic; better 
employee morale through the elimi- 
nation of heavy manual effort; less 
inventory-taking time due to uniform 
loads; greater capacity of storage 
area because of higher tiering; quick 
and easy transfer of palletized mate- 
rial from the packaging area to the 
warehouse or freight-car siding, and 
more efficient use of shipping and re- 
ceiving docks due to decreased time 
for loading and unloading. 

From the production floor, the 
rigid unitized load is easily trans- 
ferred to the warehouse area where 
it is tiered and stored on steel racks 
where size limitations allow. 

The experience has been that racks 
relieve the weight from the loads 
themselves during storage, providing 
still another measure of product pro- 
tection. Then, too, there are the ad 
vantages of saving warehouse space, 
simplifying inventory control, proper 
stock rotation and better housekeep- 
ing, safety and material flow. 

At Ternstedt, as with other manu- 
facturers, the simple maxim is ac- 
cepted that the best-designed pack- 
age is futile if it is not correctly 
placed and braced within the freight 
car. The so-called “equipped” car, 
now used exclusively by Ternstedt, 
appears to them to be the solution. 


Crepits: No-block pallets, Mt. Airy Lum- 
ber Co., R. D.. No. 1, New Providence, 
Pa.; Otto Fichte & Son, P. O. Box #4 
Hollis 23, N. Y.; Stokes Equipment Co.. 
N. E. corner School Lane & Wayne Ave.. 
Philadelphia, Pa., Corrugated cartons, 
Schiffenhaus Bros., 2013 McCarter Hwy., 
Newark, N. J.; Standard Corrugated Case 
Corp., 686 Grand Ave., Ridgefield, N. J.; 
Allcraft Container Corp., 405 Kingsland 
Ave., Harrison, N. J.; David Weber Co., 
3500 Richmond St., Philadelphia, Pa. 
Tape machines, Nashua package Sealing 
Co., Inc., Nashua, N. H. Gummed paper 
tape, Gilman Paper Co., 630 Fifth Ave., 
New York; St. Regis Paper Co., 230 Park 
Ave., New York; Stocker Mfg. Co., Net- 
cong, N. J. 
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will now benefit by the 
outstanding facilities offered by 


“PACK AGE” 


The acquisition of the Transparent Wrap Machine Corporation marks a 
significant development in Package Machinery Company's 41 years of steady 
growth and progress. 

The addition of Transwrap machines to the many different types of 
machines built by “Package” results in a line that is unrivalled in scope. 
Moreover, package goods manufacturers can now benefit by the combined 
ingenuity and experience of the top-ranking technical personnel of both 
organizations. 

Transwrap machines have established a splendid record throughout the 
packaging field—for versatility, dependability and economy. The various 
models developed cover a wide range of products. They automatically weigh, 
fill and seal liquids or solids into transparent bags or sandwich-type en- 
velopes which are simultaneously made by the machine from roll stock. The 
machines are supplied with various types of feed and each machine is 
CUSTOM BUILT to the user’s particular needs. 


We take pride in adding these unique machines to our line and assure all 
Transwrap users of our utmost cooperation. We want you to obtain the 
greatest benefit from this fine equipment. 

W rite us for complete information or assistance on any packaging problem. 
PACKAGE MACHINERY COMPANY 


NEW YORK PHILADELPHIA BOSTON CLEVELAND 
DENVER LOS ANGELES SAN FRANCISCO SEATTLE 


Springfield, Massachusetts 
CHICAGO ATT ANTA DALLAS 
TORONTO MEXICO, D.F 
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Plastic films at low temperatures 


New data on toughness and gas-transfer characteristics of films. 


including Mylar. By 


E™ in General Mills’ development 
of giant plastics balloons for 
probing the stratosphere, polyethylene 
film was selected as the most promis- 
ing of the candidate barrier materials 
The critical requirements placed on 
these polyethylene films in service at 
high altitudes made it necessary to 
develop methods of differentiating 
among polyethylenes to select only 
the types with the optimum properties 
in extruded form for the highly spe 
cialized application at hand. 

Polvethvlenes in general have been 
recognized as having excellent low- 
temperature toughness and low mois- 
ture absorption These properties, and 
the relative ease of extrusion into thin 
films, have made polyethylene one of 
the most promising of packaging ma- 
terials. Currently, the use of this film 
in packaging is mushrooming and it is 
predicted that polyethylene may be 
come the first — billion-pound-a-vear 
plastic 

The properties which recommend 
polyethylene for packaging also make 
it attractive for balloon fabrication 
Balloons are, after all, only hugs 
packages which must hold as much as 
three million cubic feet of gas. Speci 
fications on film for balloon service 
tend to be more stringent than are the 
specifications for film in normal pack- 
aging applic ations, but these require 
ments differ only in degree. 

° The authors are associated with the Re 
search Laboratories of General Mills, Inc 
Minneapolis, Minn. Under the titk 
and Gas Transfer Characteristics 

s_ at Low Temperatures this 


Film 
No. 167, Journal Senes, Re 
General Mills 


Poughness 


search Laboratories 
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Iwo of the most important proper 
ties for a satisfactory balloon film are 
toughness and low gas permeability 
or porosity over a wide range of tem- 
peratures, These two properties also 
are of interest to the packaging engi 
neer concerned with low-temperature 
packaging. 


Toughness at low temperatures 


rhe term toughness when applied 
to plastic film at low temperatures 
may be thought to consist of two in 
dependent properties: (1) brittleness 
and (2) resistance to tearing or punc 
ture. Tensile strength at low tempera 
tures is not of great importance in 


most cases since almost invariably the 
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tensile strength increases as the tem- 
perature is lowered. Hence, if the ten 
sile strength is adequate at room tem 
perature, it will be more than 
adequate at low temperatures. We are 
more concerned here with resistance 
to tearing and with shock brittleness 
of plastic films. 

A method suitable for determining 
the cold-brittleness temperature of 
thin plastic films has been described 
by Renfrew and Freeman (1).' 

This method has been used exten 
sively in the evaluation of the cold- 
balloon 


brittleness temperatures — of 


films. It is the method used to obtain 


Numbers 
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FIG. 1 


FALLING BALL PUNCTURE 
RESISTANCE OF VARIOUS FILMS 
AT DIFFERNT TEMPERATURES 
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, FIG. 2 
IPERMEABILITY EQUATION 


Q = PAt (p, - Po) 


Volume of Gas Permeated 
Permeability Coefficient 
Area of Membrane 
Thickness of Membrane 
Time for Permeation 
>, + Po = Partial Pressure of 
? Subfect Gas on Each 
Side of Membrane 
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* CENTIGRADE 
GAS PERMEABILITY FOR POLYETHLENE FILM 


the cold-brittleness results presented 
in this paper. 

The standard methods of measur 
ing tear strength, such as the Elmen- 
dorf and the Graves tests, are not in 
most cases suitable for polyethylene 
Anomalous results are almost invari 
ably obtained with either method be 
cause ot polyethylene’s tendency to 
An in 


strument which was found to give 


stretch and elongate so easily 


more meaningful results was a drop- 
ping-ball puncture tester. 

In this test a steel ball is dropped 
from a fixed height and allowed to 
pierce the test specimen. The velocity 
of the ball after breaking through the 
test piece 1s measured by the use of 
two photo ele tric cells and a Berkley 
lime Interval Meter. The difference 
in velocity between a free-falling ball 
and the ball which has punctured the 
film may be used to calculate the en- 


films are not greatly deformed outside 
of the actual area of impact. This 
tvpe of rapid stressing is often en- 
countered during actual balloon fly- 


ing. 


Toughness measurements 

A) Polyethylene films. Our work 
on toughness at low temperatures was 
concerned primarily with polyethylene 
films. Polyethylene is especially well 
suited for balloon fabrication, since it 
can be extruded readily into wide 
films as thin as 0.001 in. 
relatively tough and flexible down to 


It remains 


temperatures of minus 60 deg. C. o1 
lower 

It was found that the melt-index 
value of the polyethylene resin had a 
marked effect on the _ brittleness 
characteristics of the film. Films with 


% polyiso- 


TABLE II[—LOW-TEMPERATURE 
TOUGHNESS OF POLYETHYLENE- 
POLYISOBUTYLENE BLENDS 


Falling-ball 
puncture restst- 
20° C. 
in. Ibs./mil 

0 71 19 

3 63 21 
15 57 26 
x0 16 29 
50 10 23 


Cc ( old- 
brittleness 


temperature 


ance at 
butylene 


the lowest melt index, in general, had 
the lowest cold-brittleness tempera- 
ture and the best tear and puncture 
resistance, although some exceptions 
were found. 

Table I illustrates how the brittle- 
ness temperature and puncture resist- 
ance vary with the melt index. This 
value depends upon the viscosity of 
the molten pt lymer and is believed to 
be a measure of the molecular weight 
of the polymer. The higher the melt- 
index value, the lower the molecular 
weight. The table shows that high 
weight both the 
cold-brittleness properties and punc- 
ture strength of the films. The devia- 
tion from perfect correlation indicates 
that other addition to 
molecular weight influence the low- 
temperature toughness (2). Orientation 
seems an important factor in puncture 
strength, but it does not appear to 
influence the measured cold-brittle- 
ness temperature to any marked de- 


gree. 


molecular favors 


factors in 


(B) Polyethylene - polyisobutylene 
blends. Blends of polyethylene and 
polyisobutylene were investigated as 
possible candidates for balloon films. 
These blends proved to be unsuitable 
because small quantities of polyiso- 
butylene in polyethylene raised the 
cold-brittleness temperature of the 
blend markedly. Also the puncture re- 
sistance dropped off rapidly in the 
very low temperature range. 

There blends, however, may be of 


TABLE I—COMPARATIVE LOW-TEMPERATURE TOUGHNESS OF FILMS 
ergy absorbed by the film when punc- FROM DIFFERENT GRADES OF POLYETHYLENE 
tured by the ball. The change in 
velocity can also be used as an indi- 
cation of film strength, although the 


relationship between velocity and en 


Puncture 

Film resistance 

Melt-index thickness Cold-brittleness (in. lbs./mil) 
value in.) temperature (°C.) at —20°C 


0.002 —72 16 
0.0015 —70 17 
0.001 66 1] 
0.001 67 10 
0.0015 —60 9 
0.0015 —52 10 
0.0015 —62 10 


Manufacturer's 
grade 


ergy absorbed is not strictly linear. ‘ 041 


The very rapid rate of stressing B 0.83 


produced by the dropping ball as op- 
posed to the slow rate of stressing in 
conventional tear-strength tests is 
probably the reason for the more 


meaningful results. The punctured 
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considerable interest in the packag 


ing field, since they seem to have 
quite good toughness characteristics 
in the moderately low temperature 
regions. The low-temperature tough 
ness properties of these blends are 
shown in Table Il. At minus 20 deg. 
C., a blend containing 30% polyiso 
butylene had a puncture resistance of 
29 in. Ibs./mil in comparison with 19 
for the uncompounded polyethylene 
The cold-brittleness temperature was 
minus 71 deg. C. to 
\ brittleness tem 


perature of minus 57 deg. ¢ 


raised from 


minus 57 deg. C. 
x a prob 
ably acceptable for almost all pack 
aging applications. 

Fig. 1 compares graphically the 
puncture resistance at different tem 
peratures of a straight polyethylene 
film and a polyethylene polyisobutyl- 


ene film. As 


stronger at 


shown, the blend is 


the higher ten perature 
but the puncture resistance starts to 
drop off rapidly at minus 20 deg. (¢ 

and the film has no strength whatso 
ever at minus 50 deg. C. The poly- 
ethylene film has better puncture re 
sistance than the blend below minus 
30 deg. C., 
poo! in the low-temperature regions. 
No polyethylene 
found which have a puncture resist- 
ance at minus 50 deg. C. that is at 


although it is still quite 


films have been 


all comparable with the puncture re- 
sistance at room temperature. 

Tensile strengths, however, do not 
change in this fashion. The tensile 
values usually increase with decreas- 
ing temperature. The tensile strength 
of a polyethylene film at minus 30 
deg. C. may be almost double what 
it is at room temperature. 

C) Other plastic films. Other types 
of plastic films reportedly good at 
low temperatures were investigated. 
These films and some of their low- 
temperature properties are 
in Table III. 

The plasticized polychlorotrifluoro 
ethvlene (Kel-F or Trithene), poly- 


reported 


t 


IV—LOW-TEMPERATURE TOUGHNESS OF VARIOUS 


PLASTIC 


Measure film 


Material thickness (in 


Polyethylene 
0.002 polyethylene /0.001 
Mylar 
0.0005 Mylar /0.0005 Mylar 
0.0005 Mvlar/0.00045 al. foil 
0.001 polyethylene /0.00035 al 
foil /0.001 poly thylene 
0.001 polyethyl ne 0.001 
ce llophane 


0.0015 


0.003 
0.001 
0.0015 


0.0035 
0.002 


tetrafluorethylene (Teflon) and polvy- 

7 Mylar)? all 
appear to have good low-te nperature 
other 


considered also inh films for 


ethylene terephthalate 


toughness. Of course, factors 
must be 
balloon and packaging applications 
For example, Teflon cannot be heat 
sealed and Mylar is heat sealed only 
with difficulty. certain 
properties these films are 


markedly 


superio1 to polyethylene and they find 


However, in 


application where these special prop 
erties (e.g., high softening tempera 
ture) can be put to good use. 

D) Special laminates. Laminated 
plastic films have been considered as 
a method of combining the optimum 
prope rties of several plastics into one 


film. A 


have been obtained and evaluated. 


number of such laminates 
The low - temperature - toughness 
characteristics of several of these plas- 
tic laminates compared to. straight 
polyethylenes are 
lable IV. 
As the data in this table indicate, 


most laminates, and especially those 


presented mn 


made with Mylar film, have superior 
toughness at low temperatures to 
straight polvethylene film. 

It should be pointed out, however, 
that while such laminates should be 
of great interest in low-temperature 
packaging application, they are quite 
expensive these 


and, also, some. of 


Mylar is a condensation product of ethylene 


yeol and terephthalic acid, and is 


x chemically 
distinct from polyethylene 


TABLE TII—LOW-TEMPERATURE TOUGHNESS OF MISCELLANEOUS 
PLASTIC FILMS 





Film Thickness 





Vinyl chloride copolymer 
(plastic ized) 0.002 
Polvchlorotrifluorethylen¢ 
unplasticized 0.001 
Polvchlorotrifluorethylene 
plastic ized) 0.002 
Polvethvlene terephthalate 
(Mylar—two-way oriented 


5. Polytetrafluoroethylene 


0.0005 
0.00] 
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Puncture-resistance 
in. lbs. /mil 0° C 


Cold-brittl ness 


temperature ( 
QO—15 
0) 


71 


73 to 


be low 7 


temperature ( 


LAMINATES 


Cold-brittleness Puncture resistance 
in lbs./mil at —60° ( 


7 5.2 
below 
he low 


be k mw 
be k ™w 
50 


laminates have a tendency to delami 
nate. 

E) Irradiated polyethylene. One of 
the newest and 


most interesting 


methods of modifying polyethylene is 
by subjecting the film to high-energy 
radiation 

A process has been developed by 
Electric Co. for irradiating 


plastics with cathode rays. Small areas 


General 


of different films irradiated to various 
degrees by General Electric’s Milwav 
kee laboratory have been obtained 
The low-temperature toughness of 
these irradiated samples has been in 
vestigated. 

While the data are 
enough at this writing to warrant pres 


entation in tabular form, the follow 


not complete 


ing generalizations can be made. 

irradiation in 
creases low temperature and room 
temperature 


a High-intensity 


puncture and — tear 
strength up to 20%. 

2. Tensile strength also is increased 
10 to 20%. 

3. The cold-brittleness te mperature 
is not lowered markedly. There ap- 


3. LOW-TEMPERATURE eabi- 
net used in the author’s evalua- 
tion of polyethylene films. 


Lt 
we 
i 


—_—-* 


te 





TABLE V—TYPICAL POROSITIES OF VARIOUS PLASTIC FILMS 


Permeability constant x 10 
P cc. cm. sec. cm.2 cm. He 
Co N 
rc. ec. w@Cc & Cc. § . 90°C. 40°C. 


Ethyl cellulose 1.10 1.70 2 60 1.00 : 0.66 1.05 
Polvethvlene 1.45 3.20 0.90 1.93 3 0.11 0.32 


Polystvrene 3.50 3.90 9.00 9.20 35 0.78 0.77 
Vinvlite VB-1920 1.80 2.18 1.99 5.05 





TABLE VI—PERMEABILITY OF MYLAR® (POLYESTER) FILMS 
AT VARIOUS TEMPERATURES 


Px 10° (P cc. cm. sec. cm.2 cm. Hg.) 





Gas 0°7Cc 25° C. 0° C 


Helium 0.042 (0.21 0.097 (0.70) 0.200 (2.00 


a 


1. FALLING-BALL puncture and 
tear-resistance tester. Velocity of 
ball after breaking through test 
piece is measured by use of two 
photo-electric cells and a Berkley 
Time Interval Meter, 


pears to be an optimum level of irra 
diation, above which the cold-brittk 


ness temperature is ac tually raised 


Gas permeability 

The term gas permeability of plas 
tic films is used to describe the flow 
of gases through an integral plastic 
film. Flow of gases through small dis 
crete holes is termed porosity. Most of 
the methods for evaluating gas trans 
ter through plastic films are concerned 
primarily with permeability, as it can 
be measured with much greater ac 
curacy than porosity and in most ap 
plications is the predominating tvpe 
of gas leakage. However, in applica 
tions where large areas of films are 
used (such as in balloons) or where 
the film is subjected to much mechani- 
cal action, porosity may become as 
important as, or even more impor- 
tant than permeability. Gas leakage 
caused by porosity is not uniformly 
distributed over the entire plastic film 
and hence it Is necessary to measure 
the porosity over very large areas to 
obtain meaningful values. No really 
good method for evaluating porosity, 
either qualitatively or quantitatively, 
has vet been found. 

The gas-permeability measurements 


described here were conducted by 
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Hydrogen 0.025 (0.32) 
Oxvgen 


Nitrogen 


0.058 (1.17 0.120 (3.50) 
Practically zero 


Practically zero 


© Mylar is a trademark of E. I. du Pont de Nemours & Co., Inc 


°° Figures in parentheses 


Prof. Karl Kammermever at the State 
University of lowa under contract to 
Mills. They 


measurements of this type on poly- 


General were the first 
ethylene films carried out at tempera- 
tures of minus 40 deg, and below. 

Mechanism of gas permeation. As 
early as 1866, Graham (3) studied the 
flow of gases through rubber. He re- 
garded this permeation process as a 
sequence of solution, diffusion and re- 
evaporation of the diffusing gas, a 
viewpoint which is still held today. 
More recently, permeation has been 
described in some detail by Brubaker 
and Kammermeyer (4). A gas will per- 
meate whenever a partial pressure ot 
that gas exists across the film. The 
rate of permeation is directly propor- 
tional to the partial pressure differ- 
ence and inversely proportional to the 
film thickness. 

The permeability characteristics of 
a film to a gas have been described by 
Brubaker and Kammermeyer in terms 
ot a permeability coefficient. This co- 
efficient is Gefined as the number of 
standard cubic centimeters (zero deg. 
C., 1 atm) of gas which will pass 
through 1 sq. em. of film 1 em. thick 
per second per centimeter of mercury 
partial pressure difference across the 
film. This value is determined at a 
constant temperature and the partial 
pressure difference across the film is 
held constant during the run. For 
polyethylene, it was found to remain 
remarkably constant for films of dif- 
ferent different 
crystalline amorphous ratios and dif 


molecular weights, 
terent degrees of orientation. 
rhe apparatus used for measuring 


the gas permeabilities listed in this 


list the corresponding permeability for polyethylene 


paper has been described in an earlier 
Brubaker and Kam- 


\ similar permeability 


publication by 
mermever (2). 
apparatus also has been described by 
Carson (6). 

The effect of temperature on per 
meability is more complex than the 
pressure or thickness effects. Kammer- 
meyer has found the change in P, the 
permeability constant, with tempera- 
ture is essentially unpredictable. The 
permeability effect varies from film to 
film and gas to gas. It may increase 
with temperature, remain unchanged 
or decrease. 

In most cases the permeability 
varies exponentially with temperature. 
When the logarithm of the perme- 
ability is plotted versus the recipro- 
cal of the absolute temperatures, a 
straight line results. Occasionally, a 
combination of gas and plastic film is 
encountered where this straight-lined 
relationship does not hold. This be- 
havior cannot be explained satisfac 
torily on the basis of what is now 
known. 

Happily, the permeability of poly 
ethylene films decreases rapidly with 
a decrease in temperature. Also the 
straight-lined relationship has held in 
all films tested to date. so extrapola- 
tion has been relatively easy. 

Fig. 2 shows how the permeability 
of polyethylene film to various gases 
decreases with temperature. This de- 
crease, of course, is very significant 
in balloon work, since balloons often 
float at altitudes where the tempera- 
tures are minus 50 to minus 70 deg. C. 
Actually, at low temperatures the de- 
permeability 
marked that it became unimportant 


crease in became so 
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and porosity, or the number and size 
of holes in the film, became the pre 
dominating factor. As Fig. 2 illus 
trates, the permeability at room tem 
perature for helium is about 1,000 
times what it is at minus 70 deg. C. 

Both molecular weight and film ori 
entation appear not to affect the pel 
meability of polyethylene films to any 
significant degree. Thus, the actual 
permeability of polyethylene should 
be practically the same regardless of 
manufacturer or resin grade. The film 
thickness, of course, is very impor 
tant. 

Our studies were concerned pri 
marily with polyethylene films and 
complete low-temperature data are 
available only for that film. However 
some studies were made on other 
plastic films in the higher temperature 
ranges and these may be of interest 
rhe results of these tests are listed in 
lables \ and \ & 

Table VI lists permeability infor 
mation on Mylar (polyester) film, This 
film has been attractive for potential 
balloon fabrication partly because of 


its verv low gas permeability. 


Gas porosity 

As described before, porosity reters 
to gas transfer through some type of 
hole in the plastic film. The true po 
rosity of any given film is very diff- 
cult to evaluate. For one thing, it is 
not uniform over the plastic film, but 
may be extremely high in one small 
section and non-existent over most of 
the film surface. Also, while a film 
may transfer gas only by permeation 
when new, it may, if subjected to m« 
chanical handling, develop minute 
holes and lose gas by porosity also. 

The hole size is the greatest factor 
which affects gas porosity. Kammer 
mever and Osborn have shown. that 
the rate of porosity decreases rapidly 
as the hole diameter decreases. The 
rate of gas transfer through holes 0.1 
mm. and less is in the range of true 
permeability. Leakage through a | 
mm. hole is more than 100° times 
greater than leakage through a 0.1 
mm. hole. 

These studies have been primarily 
directed toward determining gas leak 
age through films to be used in bal 
loon fabrication. Hence ou primary 
concern 1S porosity at low tempera- 
tures. It has been shown earlier that 
permeability at low temperatures is 
only a small fraction of what it is at 
room temperature. Unfortunately, this 
the case with 


does not seem to be 
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TABLE VII—EFFECT OF PRESSURE DIFFERENCE ON GAS FLOW 


THROUGH 


(27 


SMALL HOLES 


27° C., pressure 740 mm. Hg. ) 


Film thickness 


in mim 


0.0015 0.2 


0.0035 


porosity. The volume rate of gas 
transfer through holes should theoreti 
cally be unaffected by temperature. 
Actually, in practice, this was found 
to be essentially true. Practically all 
of our porosity determinations were 
done at room temperature and it was 
assumed that the porosity would be 
the same at low temperatures 

It was pointed out that permea 
bility varied directly with partial 
pressure difference. Porosity does not 
It varies depending on the hole size 


Fable 


VII shows how porosity varies with a 


shape absolute pressure, ete 
pressure difference across the film. An 
increase in pressure difference has less 
effect on porosity than it does on pe 
meability. 


Effect of flexing 

Plastic films in packaging encountet 
flexing often because of mechanical 
handling. This flexing, if severe 
enough, will increase the porosity of 
the film. The lower the temperature, 
the more this flexing will cause pin 
holing and hence increased gas po- 
rosity. Polyethylene film, which will 
stand almost unlimited flexing at room 
te nperature, will he come quite porous 
when flexed at minus 50 deg. C. 

Table VIII shows how the flexing 
mcreases porosity and also how 
thicker films are much more resistant 
to damage from flexing than are thin 
ner films. Films 2 mils thick are much 
superior to 1-mil films. 

Che instrument used to induce the 
mechanical flexing is similar to the 
Gelbo flex tester, but produces more 
severe twisting and flexing. The in 
strument was especially designed by 
General Mills to operate at very low 
temperatures. In addition to evaluat 
ing flex resistance, this instrument has 
been found useful in testing heat seals 
and tape adhesion at low tempera 
tures. 

The laminated films described ear 
lier have been considered as a POssl 
bility for reducing gas porosity. The 


chance of two holes matching up ina 


Hole diameter 


D.P Rate of helium flou 
of water cc./mun 

0.60 38.5 

0.25 22.4 

0.10 10.2 

0.50 99 1 

0.25 11.0 

0.07 16 


TABLE VUI—EFFECT OF MECHAN.- 
ICAL FLEXING AT —50° C. ON 
FILM POROSITY 
(Helium test gas) 


Loss because of flexing 


I-mil film —2-mil film 


Time of flexing 
0 0 0 
5 min 0.26 0.10 
10 min 0.28 0.13 
15 min 0.36 0.17 
20 min 0.48 0.27 


laminated sheet of film is very slight. 

Polyethylene-to-cellophane combi 
nations seem to possess the desirable 
characteristics of each film. Such a 
combination is completely transparent 
and combines the low-temperature 
characteristics of polyethylene with 
the strength characteristics of cello 
phane. In our tests, however, we have 
found that rapid flexing at low tem 
peratures breaks the cellophane in iso 
lated spots and the sharp edges 
formed cut through the polyethylene, 
causing gas porosity. 


laminates 


Mylar-to aluminum-foil 


probably will also be subject to in 
crease in porosity due to flexing at low 
temperatures for the same reason as 
polyethylene cellophane laminates. 
Mylar-to-aluminum laminates also 
have the undesirable characteristic 
of being almost impossible to heat seal 
satisfactorily, as is the case with Mylar 
alone. While bonding by heat is pos 
sible, the heat sealing causes the film 
to disorient at the seal and thus lose 
almost all of its strength. A “good” 
Mylar seal might have, at best, 10% oi 
the strength of the film itself. The 
strength of Mylar is one of its very 
outstanding properties. Films 4 mil 
thick are considerably stronger than 
l-mil polyethylene films even at low 
temperatures. 
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Fibre cans for Ordnance—Il 


Performance of spirally wound metal-end military containers 


with ‘free foil’ type of barrier. 


This is the second of two articles 
In Part 1, Mr. Borkenhagen discussed 
one series of tests covering the evalua 
tion of spirally wound fibre cans with 
metal ends which used an aluminum 
foil-kraft laminated ply as a barrier 
for Method 1A and Method II applica 
tions, covering various constructions 
test loads and materials, test proce 
dures and analysis of results 

Part IL herewith is concerned with 
thre performance of different construc 
tions of spirally wound fibre cans 
with metal ends which used a “free 
foil” type of barrier, also for Method 
[A and Method II applic ations 

The entire two-part testing pro 
cram occupied a ye ars time and was 
conducted as a joint proj ct between 
members of the Forest Products Labo 
ratory and the Packaging 
Office at Rossford Ordnance Depot, 


Ordnance 


ineering Div., Ordnance Pack 
stord Ordnance Depot, Toled 


Toledo, with cooperation and samples 
furnished by the fibre tube and can 
industry. 


fPhe total of 958 spirally wound 
metal-end fibre cans used in this 
second series of tests were of one size, 
being approximately 3 in. in diameter 
and 5 in. in height, and were made of 
single-body, multi-ply, spirally wound 
fibre tubes fitted with one metal end 
at time of manufacture. Details of the 
four constructions investigated in this 
part of the study follow: 
Construction A-a. First (inner) ply, 
Grade A, Type II, Class 1, Specifica- 
tion JAN-B-121 greaseproot barrier, 
overlapped and glued, not less than 
% in., with dextrin glue, Specification 
JAN-D-232. 0.024-in. 
chipboard, 50-11-134. 
Third ply, 0).024-in. chipboard, Speci- 
fication 50-11-134. Fourth ply, 0.024- 
in. chipboard, Specification 50-11-134. 
Fifth ply, 0.001-in.-thick free alumi- 


Second ply A 
Spec ification 


PHOTOS COURTESY FOREST PRODUCTS LABORATORY 


5. TYPE OF LOAD and arrangement of the interior packing of Method 11 
fibre-can packs subjected to cyclic exposure tests, 
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num foil with 4-in. overlap. Asphalt 
adhesive was used to bond the foil 
overlap and to laminate the foil to 
adjacent plies. Sixth ply, (.007-in. 
duplex kraft, Specification 50-11-85, 


4 in., bonded 


overlapped not less than 
with asphalt adhesive, Specification 
MIL-A-3029. Seventh 


0.006-in. asphalt-impregnated kraft, 


(outer) ply . 


Specification 50-11-77, overlapped not 
less than 4% in., bonded with asphalt 
adhesive, Specification MIL-A-3029. 

Construction A-b. The A-b cans 
were constructed the same as the A-a 
cans except that in the fifth ply a 
water-resistant resin-type glue was 
used to bond the foil at the overlap 
and to laminate the foil to adjacent 
plies. 

Construction B-a. First (inner) ply, 
Grade A, Type II, Class 1, Specifica 
tion JAN-B-121 greaseproof barrier, 
overlapped and glued, not less than 
% in., with dextrin glue, Specification 
JAN-D-232. 0.024-in. 
chipboard, Specification 50-11-1534. 
Third ply, 0.001-in.-thick free alumi- 
num foil with 4-in. overlap. Asphalt 


Second _ ply, 


adhesive was used to bond the foil 
overlap and to laminate the foil to 
adjacent plies. Fourth ply, 0.024-in. 
chipboard, Specification 50-1 1-134. 
Fifth ply, 0.024-in. chipboard, Speci 
fication 50-11-134. Sixth ply, 0.007-in 
duplex kraft, Specification 50-11-85, 
overlapped not less than 4 in.. bonded 
with isphalt adhesive, Specification 
MIL-A-3029. Seventh (outer) ply, 
0.006-in. asphalt-impregnated kraft, 
Specification 50-11-77, overlapped not 
less than % in., bonded with asphalt 
adhesive, Specification MIL-A-3029. 

Construction B-b. The B-b cans 
were constructed the same as the B-a 
cans except that in the third ply a 
water-resistant glue was 
used to bond the foil at the overlap 
and to laminate the foil to the adja- 
cent plies. 


resin-type 


Construction C-a. First (inner) ply, 
Grade A, Type II, Class 1, Specifica- 
tion JAN-B-121 greaseproof barrier, 


overlay sed and glued not less than 
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% in., with dextrin glue, Specification 
JAN-D-232. 0.024-in. 
chipboard, 50-11-1534. 


Second ply, 
Specification 


Third ply, 0.001-in. thick free alumi 
num foil with 4%-in. overlap. Asphalt 


adhesive was used to bond the foil 
overlap and to laminate the foil to 
adjacent plies. Fourth ply, 0.024-in. 
chipboard, Specification 50-11-1534. 
Fifth ply, 0.024-in. chipboard, Speci- 
fication 50-11-134. Sixth ply, same as 
third ply. Seventh ply, 0.007-in. du- 
plex kraft, 50-11-88 


overlapped not less than % in., bonded 


Specification 


with asphalt adhesive, Specification 
MIL-A-3029. Eighth 
0.006-in. asphalt-impregnated kraft 
Specification 50-11-77, overlapped not 


(outer) ply, 


less than % in., bonded with asphalt 
adhesive, Specification MITL-A-3029. 

Construction C-b. The C-b cans 
were constructed the same as the C-a 
cans except that in the third and sixth 
plies a water-resistant resin-type glue 
was used to bond the feil at the over- 
lap and to laminate the foil to adja- 
cent plies. 

Construction D-a. First (inner) ply, 
Grade A, Type II, Class 1, Specifica- 
tion JAN-B-121 greaseproof barrier, 
overlapped and glued, not less than 
% in., with dextrin glue, Specification 
JAN-D-232. 0.020-in. 
chipboard, Specification 50-11-134. 
Third ply, 0.001-in.-thick free alumi- 
num foil with 4-in. overlap. Asphalt 
adhesive was used to bond the foil 
overlap and to laminate the foil to 
adjacent plies. Fourth ply, 0.020-in. 
chipboard, Specification 50-11-134. 
Fifth ply, 0.007-in. kraft, 
Specification 50-11-88 overlapped not 


1 


Second ply, 


duplex 
less than % in., bonded with asphalt 
adhesive Specification MIL-A-3029. 
Sixth (outer) ply, 0.006-in. asphalt- 
impregnated kraft, Specification 50- 
11-77, overlapped not less than % in., 
bonded with asphalt adhesive, Speci 
fication MIL-A-3029. 


pe 88 +5 


6. TEST SET-UP used for top-to-bottom compression 


tests, showing 


sealed cabinet to maintain desired temperature for duration of test. 


D-b. The D-b cans 


were constructed the same as the D-a 


Construction 


cans except that in the third ply a 


water-resistant resin-type glue was 
used to bond the foil at the overlap 
and to laminate the foil to adjacent 
plies. 

The main difference in the four 
constructions of fibre cans just de- 
scribed is in the location of the 0.001- 
in.-thick “free aluminum foil” barrier 
material. Constructions A and C have 
the foil located near the outer surface 
of the fibre tube; B and D have the 
foil located near the inner surface 


Test loads and materials 

Metal load. The load consisted of 
rods (SAE 
1020 steel) approximately 1 in. in 


four standard steel test 


diameter, 3 in. in length and weighing 
about % Ib. each. One steel test rod 
which was cleaned according to 
Method C-5 of Specification MIL-P 


16 was used as the corrosion speci- 


TABLE IV—WATER-VAPOR TRANSMISSION RATES OF FIBRE CANS 
WITH A FREE FOIL TYPE BARRIER 


Water-vapor transmission rates of fibre cans with: 


Construction group 


Gm. of water/can/24 hrs.) 


A-a 0.015 
A-b 0.020 
0.160 
0.175 
0.010 
0.020 
0.140 
0.120 
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Standard closure only 


Standard closure plus wax dip 
(Gm. of water/can/24 hrs.) 


\ 


0.015 
0.020 
0.130 
0.175 
0.015 
0.020 
0.140 
0.130 


men. The four steel test rods were 
positioned in the fibre can by use of a 
single-face corrugated fibreboard side- 
wall liner and cellulose wadding at 
each end, as shown in Fig. 5. The 
other packaging materials used were 
similar to those previously described 
for the Part I tests. 


Test packs and test procedures 

For water-vapor transmission tests. 
A total of 30 fibre cans from each 
construction group was prepared in 
the following manner: 

1. Ten cans were sealed empty. 

2. Ten cans were loaded with about 
100 milliliters of anhydrous calcium 
chloride and sealed with metal ends. 

3. Ten cans were loaded and sealed 
as described in Step 2 and then were 
further sealed by dipping the metal 
ends in a wax sealing compound to a 
depth of % in. This wax dip was done 
to make certain that no leaks occurred 
at the metal ends. 

4. The 
rate of the four constructions of fibre 


water-vapor transmission 
cans was obtained from the average 
moisture pick-up of enclosed desic- 
cant during a set cycle of exposures 
in a standard humidity cabinet, as 
described in Part I. 

For MIL-B-131 cyclic exposure 
tests. A total of 18 fibre cans from 
each construction group was prepared 
in the following manner: 12 of each 
{8 cans contained a l-oz. bag and a 
[5-gm. bag of desiccant in addition 
to the load and cushioning material. 
The remaining six cans did not con- 
tain any desiccant and were used as 
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7-10. TYPE AND AMOUNT of 


corrosion on standard steel test 


the corrosion control spec mens, 1 hese 
fibre cans were overpacked and sub- 
jected to the MIL-B-131 evelic ex- 
posure test, as described in Part I. 

For MIL-P-116 cyclic « rposure 
tests. The specimens for these tests 
were prepared in the same quantities 
and in the same manner as those for 
the MIL-B-13] cyclic exposure tests 
and subjected to the cyclic exposure 
test specified in Military Specification 
MIL-P-116, which is as _ follows: 
a) 4 hrs. at 120 to 130 deg. F.; (b) 2 
hrs. at 70 to 90 deg. F.: (c) 2 hrs. at 
zero to minus 10 deg. F.; (d) over- 
night at 35 to 50 deg. F. 

Repeat this for three consecutive 
times and then continue as follows 
e) 4 hrs. at 120 to 130 deg. F.; (f) 2 
hrs. at 70 to 90 deg. F.: g) 2 hrs. of 
tap water spray at approximately 60 
deg, F.; (h overnight at 35 to 50 
deg. F 

Repeat this second cevcle four con 
secutive times and then open and 
inspect the package. 

For top-to bottom ¢ ompression tests. 
\ total of 40 fibre cans from each con- 
struction group was sealed empty and 
10 of each group were conditioned in 
the following manner for a period of 
24 hrs. before being subjected to the 
top-to-bottom compression test: (1) at 
minus 65 deg. F.; (2) at 72 deg. 
F.—50% relative humidity; (3) at 120 
deg. F.; and (4) at 160 deg. F. A 
standard compression testing machine 
equipped with a sealed cabinet ca- 
pable of maintaining the desired tem- 
perature for the duration of the test 


was used (see Fig. 6). 


Analysis of test results 
Water-vapor transmission rate. The 
results of the exposure tests of the 
fibre cans in the humidity cabinet in 
dicate that the position of the “free 


aluminum foil” barrier in the wall of 


the fibre cans influenced the entry of 
water-vapor into the cans. By basing 
the transmission of water-vapor into 
the cans bv the increase in weight 
during exposure, it is seen that the 
water-vapor transmission rate of con- 
structions A and C fibre cans which 
had the “free aluminum foil” nearet 
the outer surface of the wall was 
negligible. In contrast, constructions 
B and D fibre cans which had the 
“free aluminum foil” nearer the inner 
surface of the wall had_ relatively 
high water-vapor transmission rates. 
This high water-vapor transmission 
rate of constructions B and D is prob- 
ably explained by the fact that the 
fibrous wall material with a low water 
resistance which is wound around the 
outside of the “free aluminum foil” 
barrier quickly picks up a consider 
able amount of moisture which may 
then wick over the foil barrier at the 
ends of the can. 

There was no indication of moisture 
entry into the fibre cans at the me 
chanical seal made when sealing the 
metal ends to the fibre tubes. The 
water-vapor transmission rates of the 
different constructions are indicated 
in Table IV. 

VIL-B-131 cye lic ¢ xposure tests. In 
general, the performance of the fibre 
cans prepared as Method II packs 
and subjected to the MIL-B-131 
evclic exposure followed very closely 
the same pattern as did similarly con- 
structed fibre cans when exposed in 
the relative-humidity cabinet. The fibre 
cans constructed with the “free alumi 
num foil” nearer the outer surface 
constructions A and C) performed 
better than those with the “free alumi 
num foil” nearer the inner surface 
constructions B and D°. There were 
signs of corrosion on all of the stand 
ard steel test rods placed in the fibre 


cans without anv desiccant (used as 


TABLE V—AVERAGE MOISTURE CONTENT OF DESICCANT IN FIBRE 
CAN AFTER DIFFERENT CYCLIC EXPOSURES 


Moisture content of desiccant: after 


Construction group 


A-a 


3.1 
2° 
> Pee 


MIL-B-131 cycl 


MIL-P-116 cycle 


10.952 
11.70 


l 
A-b l 


rods packed without desiccant B 


5) 
5 
5 


‘ 1.3 
in various constructions of fibre B-b 29 40 10.05 
cans after subjection to MIL-B- C-a 13.35 9.90 
131 eyelie exposure test. Cor- C-b 13.85 10.55 


18.50 8.50 
18.90 9.80 


9.40 


rosion varied from little or none D-a 
(left, in each photo) to con- D-b 
siderable (right, in each photo). 
The average moisture content of the used at the time of placing it in the cans at the 
start of the test was 5.1 
Each value represents the average of desic« from 12 cans 
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TABLE VI—RESULTS OF TOP-TO-BOTTOM COMPRESSION TESTS 


\Viaximum load 


Construction group 65 


Ibs 


1.060 


1.097 
1,125 
1.06] 
1115 
1,125 

SSO 


776 


controls), but the amount or degree 
of corrosion was not sufficiently con 
sistent to form a basis for making a 
comparison ot the performance of the 


different ¢ 


nstructions (see Figs. 7 
through 10). None of similar corrosion 
specimens which were placed in fibre 
cans containing desiccant were visibly 
corroded after being exposed to this 
evele. 
However, the increase in the mois 
ture content of in the 


various constructions of fibre cans did 


the desiccant 


provide a basis for comparison. The 
moisture content of the desiccant in 
the fibre cans of constructions A and 
C increased from 5.1% to 13.2 and 
13.8%, respectively, while that of the 
desiccant in the fibre cans of construc 
tions B and D increased from 5.1% to 
21.9 and 18.7%, respectively. Since 
Specification MIL-B-131 specifies that 
the moisture content of the enclosed 
shall not be than 
15% after this cveclic exposure, con 
structions B and D are not acceptable 
for Method II packages. 

Table \ 
average moisture content of the desic- 
cant taken from the fibre cans afte: 


MIL-B-13] 


desiccant greater 


gives a. summary of the 


being exposed to the 
cvcle. 

ViIL-P-116 tests 
The performance of the fibre cans 
prepared as Method II packs and 
subjected to the MIL-P-116  evclic 
exposure did not provide data ‘that 


cy lic ( Xposure 


could be used in measuring the per- 
different 
tions. There were no fibre-can failures 


formance of the construc- 


and no visible corrosion was evident 


on any of the standard steel test rods 


regardless of whether the packs were 


prepared with or without desiccant. 


The average moisture content of the 
taken from the fibre cans 
exposed to the MIL-P-116 cycle is 
also shown in Table V. 


desiccant 
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when conditioned and tested at 


72° F 120° I 160° I 


lbs (Ibs Ibs 
550 147 328 
578 155 318 
548 106 320 
547 140 357 
106 273 
150 303 
240 175 
308 228 


lop to-bottom 
In general, the top-to-bottom 
fibre 


varied indirectly with the temperature 


compression tests 
com- 
pressive 


strength of the cans 


at which they were conditioned and 
tested. There was no significant dif- 
ference in the compressive strength 
of fibre with the 
same number of plies at any of the 


cans constructed 
various temperatures. Typical failures 
of the fibre cans are shown in Fig. 11 
and the maximum loads obtained in 
the top-to-bottom compression tests 
are shown in Table VI. 


Conclusions 


The information obtained from the 


series of tests which used a “free 
aluminum foil” material as the water- 
vapor barrier in the construction of 
spirally wound fibre cans with metal 
ends indicated: 

1. That the location of the “free 
aluminum foil” in the wall of the fibre 
can affected the water-vapor trans- 


mission rate of the sealed container. 


11. TYPICAL FAILURE of fibre 


top-to-bottom compression tests at 


The entry of moisture was negligibl 
in fibre cans with the “free foil” neat 
the outer surface, while the entry of 
moisture increased considerably in 
the fibre cans constructed with the 
“free aluminum foil” located near the 
inner surface. 

2. That only the type of fibre can 
constructed with the “free aluminum 
foil” located nea} the outer surtace ot 
the fibre wall is considered adequate 
for Method II applications as speci 
fied in Military Specification MIL-P 
116. 

3. That there 


difference in the water-vapor trans 


was no. significant 
mission rate of fibre cans constructed 
with one layer (Group A) or two 
lavers (Group C) of “tree aluminum 
foil” so long as one of the lavers was 
located near the outer surface of the 
fibre tube wall. 

1. That the top-to-bottom compres 
sive strength of the fibre cans varied 
inversely with the 
‘they 


temperature at 
which conditioned and 


tested. 


were 


Result 


As a result of 
tests, the Ordnance Packaging Office 
and industry 


these two series of 


representatives devel- 
oped Military Specification MIL-B 
12147A (ORD), entitled “Containers 
Shipping, Fiber Tube, Spirally Wound 
Single Body Type.” This specification 
provides the details for the construc 
tion of spirally wound fibre cans with 
metal ends that are acceptable for use 
in preparing Methods IC-4, 1A-5 and 
lid packages and, accordingly, Ord 
nance Corps has approved their use 


for these methods. 


eans which have been subjected to 


various temperatures. 
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This consultation service on packaging subjects is at your com- 
mand. Simply address your questions to Technical Editor, Modern 
Packaging, 575 Madison Ave., New York 22, N. Y. Your name or 
other identification will not appear with any published answer 


Rigidity and heat transfer 
QUESTION: We are trying to de- 
velop a special-purpose package that 
must be very rigid and have good 
heat transfer. We have been trying 
various aluminum foil and paper lami- 
nations, but they show separation and 
poor heat transfer. Can you suggest 
a better material for our needs? 


ANSWER: It would require a very 
unusual adhesive and special paper- 
board even to approach your needs 
for both 
transfer. 


good heat 
Most laminating adhesives 


stiffness and 


tend to make the resulting combina- 
tion less rigid at elevated tempera- 
tures. Also many adhesives will blis- 
ter or lose their tack when exposed 
to excessive heat. Paperboard is a 
better 
heat, as you 


conductor of 
found by 


insulator than 
have 
experience. 

The best answer to your problem 
is to use heavier gauges of aluminum 
foil or sheeting. Aluminum is avail- 
able in almost any thickness and in 
various degrees of hardness or tem- 
per. You might try 3- or 4-mil alu- 


minur in a hard temper. This would 


be very rigid in package form and 
certainly would have a very high rate 
of heat transfer. 

You may have some problems in 
handling this hard temper and if so 
you can try softer grades. A package 
formed of this material will be very 
protective if you can make tight clo- 
sures and seams. 


Closures for pottery containers 

QUESTION: Our company is corm 
templating using a special pottery or 
hand-made glass bottle for one of our 
liquid products in the cosmetic field. 
We are trying to simulate an antique 
effect, but have had many leaks in 
the samples we have made up for 
tests. The closure is a cork, but ap 
parently the irregularities in the bot- 


56 


tles present a tight fit even if the 
cork is oversized and forced into 
place. We would like to try wax or 
some other sealing agent to reduce 
leakage and to keep the cork in posi- 
tion. Do you believe this will solve 
our problem? 


ANSWER: Pottery and hand-made 
glass containers can present a very 
difficult problem in making liquid- 
tight closures. Apparently the neck 
finishes vary in size and in some cases 
are not perfectly concentric. These 
two facts can make it almost impos- 
sible to get a good seal even with 
oversized corks. 

The use of sealing compounds is 
not recommended unless the primary 
closure is effective. No sealing com- 
pound can be expected to make a 
reliable liquid-tight seal if the pri- 
mary closure is not a good fit. You 
must also remember that the user 
will have difficulty opening a jar hav- 
ing a heavy coating of sealing com- 
pound plus a cork that has been 
forced into the bottle. Also the user 
may wish to reclose the bottle and 
that cannot be done with a .distorted 
cork that fits poorly. 

Your best answer is to insist that 
the manufacturers’ of the jars, both 
glass and pottery, improve the uni- 
formity of the sealing zone. This 
might require an added operation of 
grinding out the necks to a uniform 
size, but the result would be well 
worth the cost because of the 
elimination of loss from leakers and 
user satisfaction in both opening and 
reclosing the containers. 


Retention of flavor in bags 

QUESTION: One of our products is 
packed in a printed polyethylene bag 
made from 2-mil film and heat 
sealed. This product is a crisp baked 
product which contains a special spice 
flavor. We are receiving complaints 
that the product after purchase by 


the consumer has little or no flavor. 
We are very pleased with the han- 
dling and appearance of these poly- 
ethylene bags, but are concerned with 
the apparent loss of our special flavors. 
Is there any grade or brand of poly- 
ethylene film that will do a better job 
of holding flavor? 


ANSWER: Polyethylene film will al- 
low many volatile aromatic flavors 
and odors to pass through it quite 
readily at room temperatures. Even 
if your bag is perfectly sealed me- 
chanically, the volatile portions of 
your spice flavor can migrate through 
the film and be lost to the atmos- 
phere. This type of flavor migration 
or permeation is typical of all poly- 
ethylene films on the market today 
because this characteristic is inherent 
in the chemical nature of the resin. 

It is possible that your flavor may 
also be lost by oxidation in storage. 
Apparently your product is packed 
with air in the package and that, plus 
the fact that polyethylene film is 
quite permeable to oxygen, could re- 
sult in some loss of flavor from oxida- 
tion of the spices. Probably both of 
these conditions are occurring and the 
result could be a rapid and complete 
loss of aromatié flavors. 

You might try other spices or fla- 
vor components that have less vola- 
tility and better oxygen stability. 
Your flavor supplier could — sug- 
gest new materials with improved 
stability. 

You might also try some of the 
many combinations of polyethylene 
and cellophane that are on the mar- 
ket. This laminated or coated mate- 
rial would reduce the loss of volatile 
flavors out of the package because 
such flavors cannot in general per- 
meate through cellophane. However 
such a combination would not solve 
the problem of oxidation of the spices 
from air in the package at the time 
of filling and sealing. 
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~ Establish a New Food Product... 
Package for Point-of-Sale 


wih DU PONT 
““Marketing a new food CEL-O-SEAL 
item on a limited advertising budget 


is a difficult job in this era of supermarkets. sy accurate 
Even established products must constantly com- 
pete for space and sales. That’s why we at Allied Food 
Products Sales Co. decided to place the emphasis on a pack- 
age that would attract—and sel/l—right off the shelf. That’s 
why our new Sparib Sauce is sealed with an eye-catching 
Du Pont ‘CEL-O-SEAL’ band, printed all around with 
strong selling points. Brokers and retailers like to handle 
our colorful new package; consumers like to buy it. We 
regard packaging—with ‘CEL-O-SEAL’—as an 
integral part of our point-of-sale advertising 
program.” 


Says Mr. Harold M. Ross, President, 
Allied Food Products Sales Co. 


ae SS 


Sa 


SPSSSS ogg 555555 


ATTENTION-GETTING “Cel-O-Seal’”’ bands can give you a 
self-selling package, too! These colorful bands, printed with 


your brand name or sales message, can be an attractive label 
or secondary closure—or both. Investigate the extra profit 


possibilities of Du Pont ‘‘Cel-O-Seal’”’ on your package. 


FREE PACKAGING SERVICE: See what ‘“‘Cel-O-Seal’”’ does CEL-O-SEAL BANDS 


for your products. Send in your package. Our packaging ex- 
perts will band it, make recommendations, return it for your 
inspection. Write: ‘‘Cel-O-Seal’’ Section, E. I. du Pont de Ne- 


mours & Co. (Inc.), 9529-A Nemours Bldg., Wilmington 98, 
Delaware. 


REG. U. S. PAT. OFF. 


“Cel-O-Seal”’ cellulose bands are also sold by Armstrong ates 
Cork Co., Lancaster, Pa., and on the West Coast by I. F. BETTER THINGS FOR BETTER LIVING 
Schnier Co., San Francisco, Calif. ..» THROUGH CHEMISTRY 
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Equipment and materials 


4 CARTON AND TRAY FORMER AND GLUER 
reported to be the fastest and most efficient machine of its kind 
er built has been announced by the Peters Machinery Co 
TOO N. Ravenswood, Chicago 40. ¢ illed the Model SG, it 
tomatically converts low-cost blanks into pertectly shaped 
glued cartons or trays, 
the company reports, at 
speeds ot 175 or more 
per minute exceeding 
by 50 to 75% the speeds 
otf other available equip- 
ment. The unit is said 
ilso to operat effi- 
ciently at lower speeds 
of 50, 75, 100, 125 on 
150 cartons per min- 
ute. It is easily adjust 
ible and convertible to 
set up a wide range of 
top-opening, hinged car 
tons or trays, the manu 
facturer states, suitable for such food products as crackers 
wkies, baked goods, tomatoes, fruit, candy, gum, cigarette 
cartons, drug items, hardware specialties, ete. Carton blanks in 
izes trom 6 to 18 in. long and 9% to 22 in. wide can be han 
dled. Blanks are automatically fed, with glue applied to the end 
flaps. As they are formed into cartons, they are held firmly in 
position by V-lock clamps while they rotate through the com- 
plete glue-setting cycle, which is said to assure perfectly squared 
ind formed cartons. The machine, which occupies a floor area 


tf only 5 by G6 ft requires only one attendant 


A NEW METHOD OF PACKAGING FRESH CHICKEN 

is reported to be simple to operate ind Inexpensive to install. 
Developed by the Shellmar-Betner Flexible Packaging Div., 
Continental Can Co., 100 E. 42 St., New York 17, the new 


Perfo-Roll” method is said to allow faster wrapping with less 


waste motion, Operators pull perforated sheets of Shellene 
polvethvlene off a roll, wrap the chicken and heat seal the 
wrapper The pac kage passes off on another belt right-side up 
ready for shipping or storage. The Shellene wrappers, printed 
ind supplied by Shellmar-Betner, can be decorated in a variety 
if colors with sharp, clear printing or designs. Perfo-Roll sheets 
ire stretch wrapped in close contact with the chicken and 
trav. The sheet is form fitting, eliminates voids and trapping of 
CXVCESS all j es moisture allows carbon dioxide to escape 
ind eliminates the need for store rewrapping, according to the 
company. The method is shown in operation at George I. Petit 
Poultry, Inc., Doylestown, Ohio, in the accompanying illustra- 
tion. The Perfo-Roll packaging operation can be installed for 
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less than a $400 investment, the company states, The dispenser 
ipparatus Is leased to users by Shellmar-Betner and the spec ial 
heat sealer, Model CS 17-B, is available from the Great Lakes 
Stamp & Mfg. Co., 2500 Irving Park Rd., Chicago 1S 


4 NEWLY DEVELOPED ELECTRONIC COUNTER 
capable of extremely accurate, high-speed counting has been 
announced by the Post Machinery Co., Electronic Div., 150 
Elliott St., Beverly, Mass. Known as the Quadruple Preset 
Decitron, the unit permits totalizing counts in any quantity 
from one up to and including one million. Counts by dozens 
hundreds, gross lots or any other 

combination are also possibl 

for convenience in production 

operations The Model PW4 

illustrated is a preset counter 

which will tabulate any desired 

batch count from one to 10,000 

ind works in conjunction with 

a warning signal. For example 

it a count of 4.850 is desired. the top set of switches is set to 
that figure and the lower set of switches is turned to 4,825 
When the 4,.825th article breaks the light beam, a sounding de 
vice is automatically ope rated 


NEW POLYETHYLENE-RESIN COMPOUNDS 

recently developed by L. A. Dreyfuss Co., P. O. Box 500, South 
Plainfield, N. J., in cooperation with Bakelite Co., a Division of 
Union Carbide & Carbon Corp., 260 Madison Ave., New York 
16, are reported to enable new packaging applications. Known 
as Ladcote compounds, they are designed primarily for extru- 
sion coating of packaging materials such as paper, board, foil 
and film. These compounds require only certain of the proper- 
ties of Bakelite polyethylene, according to the company. Kraft 
paper coated with a particular blend of Ladcote by the Lowe 
Paper Co., Ridgefield, N. J., is said to have high resistance to 
water-vapor transmission, lower cost, lower heat-sealing temper- 
atures, higher gloss and improved release of packaged mate- 
rials. Multiwall bags costing about 4% less than bags made of 
straight polyethylene-coated papers are fabricated by Arkell & 
Smiths, Canajcharie, N. Y., from compound-coated paper 


4 NEW HIGH-SPEED HYGROSCOPIC POWDER FILLER 
manufactured by Fr. Hesser A. G., Stuttgart, Germany, was ex- 
hibited at the recent Packaging Show by Geveke & Co., Ine., 
25 Broadway, New York 4, exclusive representative for the Ger- 
man firm in the United 

States The 


features a hydraulic vi- 


machine 


brating mechanism 
which settles — hygro- 
scopic and fatty non- 
free-flowing powder ma- 
terials such as milk 
powder, cocoa, cake 
mixes, chemicals,  ete., 
in a working area of 
only 20 sq. ft. of floor 
space. A specially de- 
signed auger, readily 
accessible for cleaning, 
does the filling at a re- 
ported rate of 50 to 70 


pel minute and main- 
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Cypng 


Stepping up the output of your high-speed machines 
probably means using a stronger cap. But does that have 
to mean a more expensive cap? Not if you're changing to 
Armstrong’s Hi-Tork® Caps. 

Here’s the simple reason why these caps can give you 
extra strength at no extra cost. Instead of adding costly 
extra plastic, the plastic in the cap is scientifically dis- 
tributed for maximum strength. Each part—dome, skirt, 
and thread—gets exactly the share of plastic it needs 
for the stress it has to take. 

The real proof, of course, is on your own lines. Check 
these caps yourself and see how they stand up under 
higher line speeds. We'll gladly help set up a test run. 
Call your near-by Armstrong office or write 
Armstrong Cork Company, Glass and Closure 
Division, 5306 Crystal Street, Lancaster, Pa. 


ti ae 
Skyy 


* 








ARMSTRONG’S "#//-70RK” MOLDED CAPS 
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Perhaps “Oliver” 
has the answer to your 
labeling problem 


ROLL-TYPE LABELS 


Attractive and economical 


The fine quality of “Oliver” diecut 
labels is well known. The stock has a 
lustrous surface; reverse side a special 
heat-seal coating. Offered in wide range 
of sizes and shapes. Ask for samples and 
prices 


PACKAGE-TOP 
LABELER 


Labels 40 to 80 
a minute 


Has many uses in the 
tood field as a separate 
unit or with machines 
not equipped with la 
belers. Heat-seals a die 
cut label (from roll) to 
top of cardboard con 
tainer or package with 
firm surtace. Automatic 
imprinter available. 


LABEL IMPRINTER 
CUT-STACKER 


Reduces inventory costs 
Eliminates waste 
Smart, custom design 


It supplies heat-seal loose, cut, 
stacked, diecut labels for hand ap 
plication. Imprints and stacks 140 
labels a minute. Electric counter 
tops unit after predetermined 
number of labels is cut. Imprints 
label of standard design for im 
mediate needs. Pays for itselt! 


A “blank” foll- 
type label is im- 
printed with title, 
ond other infor- 
mation. Imprint 
items can be 
changed in a few 
seconds. 


GRAND RAPIDS 2, MICHIGAN. U.S.A. 





OT Ta and materials 


1 


tains close weight tolerances to +'%. A simply constructed ex- 
haust duct assembly is said to assure dustless operation. Quan- 
tities of from 4 oz. to 2 Ibs. can be handled by the machine, 
with a half-hour change-over from one size to another, accord- 
ing to the company. 


AN AUTOMATIC CASE SEALER AND GLUER 

soon to into production it the Clybourn Machine Corp., 
6479 N. Avondale Ave., Chicago 31, is an “Americanized” ver- 
sion of the very successful “Ceka” machine made in Sweden 
This Type F-24 machine closes shipping containers either by 
pasting both side flaps and taping the top and bottom with 


gummed tape, or closes the case solely with gummed tape. The 
machine, which does not require an operator, is said to be 
economic to run, since it consumes a minimum of glue and 
tape and eliminates the need for cardboard inserts or transverse 
taping. Containers are brought to the sealing section of the 
machine by conveyor, Container flaps are glued at the top and 
bottom simultaneously, then moved along to the taping me- 
chanism which applies gummed tape to the whole length of 
the container and cuts it off automatically at a specific distance 
behind the trailing edge of the container. The machine handles 
a wide range of container sizes and resetting time for size 
changes is reported to be only 3 min. On request, the machine 
can be equipped with a special device making the sealing of 
containers of different sizes possible without resetting. Since the 
F-24 machine needs no special drying section, total length of 


the machine can be made quite short, approximately 16 ft. J in 


A NEW PRECISION FILLING MACHINE 
for liquids, powders and viscous ma- 
terials recently introduced by the 
Rockford, 
Ill., is reported to make up to 150 
fills per min. and to hold filling toler- 
inces to within +1¢ of exact fill. 


Bartelt Engineering Co., 


This high degree of accuracy is at- 
tributed to the prope r timing control 
whieved through the use of sturdy 
electric brakes and electric control 
circuits, using a positive mechanical 
timer 

Special features claimed for this 
new ac hine Ine lude machine-tool- 
type low-friction motor with quick 
and positive action, timing with a 


positive mechanical revolution con- 
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How would you package 


Honey- Butter or 


Barbecue Sauce? 


Hard to package frozen or refrigerated food specialties are finding 
their way more and more into a bright new idea in sales packaging — 
the plastic-coated Sealright Alservis paper container. 


Honey-butter or barbecue sauce... you can pack it easier, 
sell it faster in neat colorful, plastic-coated 
Sealright containers with ‘‘see thru ' covers too. 


Sealright sales packaging meets any 
production requirement — easily adaptable for 


— MTURAL FLAVOR 1 } hand-packing or high speed filling equipment. 


SEALRIGHT 
Sanrary StPwE 


Sealright Sealright Co., Inc., Fulton, N. Y. 


Please send me some samples and more information on 


Sealright's newest idea in paper packaging for frozen food. 


ALSERVIS NESTYLE 


Name.. 
Plastic Coated Containers 


Company 
OSWEGO FALLS CORP.—SEALRIGHT CO., INC., FULTON, N. Y., Address 


KANSAS CITY, KANSAS—SEALRIGHT PACIFIC, LTD., LOS ANGELES, CAL. City 
CANADIAN SEALRIGHT CO., LTD., PETERBOROUGH, ONTARIO, CANADA, 
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here’s the bag that 
broke a bottleneck 


PACKAGE IT IN SECONDS . 


oil coatings eliminated. 


OPEN IT AND IT'S READY for immediate 


use no 


. grease and 


de-greasing 


NEW CROMWELL FERRO-PAK’ 


—for rustproof packaging of all ferrous metal products 


A manufacturer found it took almost as long to 
package clutch plates as to make them! Time was 
lost grease-dipping every part, wrapping, and 
packaging in heavy wooden boxes. Result: ship- 
ments weren’t keeping up with production. He asked 
Cromwell for help, and our paper engineers had 
the answer ina hurry... a strong but lightweight 
Ferro-Pak paper bag. 

Ferro-Pak broke the bottleneck. Now, as fast as 
they come off the production line, parts are 
bagged, sealed, slipped into lightweight containers 
and shipped for a fraction of former costs! Find 
out today how low-cost Ferro-Pak can help cut 
costs and increase efficiency in your plant. 


Produced in compliance with Military Packaging Specifica- 
tion MIL-P-3420. At leading paper houses in rolls, sheets, 


bags, pouches, shrouds. 


Peoeeeeeeeeeeeeeeeeees 
Cromwell Paper Company 


4805 South Whipple Street * Chicago 372, Illinois 


Send free samples and complete information on Ferro-Pak. 


Name_ 





Firm__ 





Type of Products__ 
Address__ 








City and Stote__ 
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trol counter, spun stainless steel hopper with quick-releas 
clamps for easy cleaning and a complete range of feeder tool- 


ings all easily interchangeable. 


AN AUTOMATIC POLYETHYLENE BAG MAKER 

that exceeds the size range of bag makers heretofore available 
for this purpose has been announced by Packaging Industries, 
30 Church St., Montclair, N. J. The equipment produces drum 
liners up to 46 by 65 in., 

or even longer by means 

of a built-in skipping 

Bags — of 

smaller size for 


attachment 
fruit, 
produc e and other prod- 
ucts mav also be made 
from either flat or gus- 
seted polyethylene tub- 
ing. The material is held 
under pressure during 
both the 
cooling cycles, which avoids strain on the polyethylene that 


heating and 


might cause distortion at the seal, according to the manufac- 
turer. A special arrangement enables bags for packaging fruits 
and vegetables to be produced automatically with a squared- 
up bottom and heat seals at the sides. These bags are produced 
two at a time from gusseted tubing. Speed ot production de- 
pends upon bag sizes and film gauges used, but speeds in larger- 


sized bags are said to exceed by far present methods 


AUTOMATIC CYLINDRICAL PAPER-TUBE LABELER 
known as the Model TL-1 applies glue to labels, then forwards 
the labels automatically to the labeling station where they meet 
tubes which are automatically time fed from a hopper. The label 
is accurately registered in relation to the ends of the tube, ac- 
cording to the Potdevin Machine 

Co., 285 North St., Teterboro, 

N. J., maker of the machine. The 

label is wrapped around the tubc 

and the labeled tube then is car- 

ried from the labeling station be- 

tween the traveling 
belts which hold the label onto 
the tube while the glue is setting 


conveyor 


Tube diameters the machine will 
handle range from % to 1% in. The 
hoppe ris adjustable for tubes up 
in length. Patented de- 


vices are said'to assure complete 


to 27 in 


glue coverage of the entire label 
so that both leading and trailing 
adhered to 
the tube even when using var- 


edges are definitely 
nished or waterproofed labels. Tight labels are obtained even on 
thin-wall paper tubes, the company reports, and an arrange- 
ment prevents a label from being fed when a tube is not in 
proper receiving position. Speed range of the machine is re- 
ported at 30 to 60 tubes per minute, 


4 NEW COATING FOR GLASSINE PAPERS 

for food packaging, sold under the trade name “( larophane,” is 
being offered by the Rhinelander Paper Co., Rhinelander, Wis 
Five years of research in the company’s laboratories went into 
the development of this new coating, which is reported to have 
twice the moisture-vaporproof qualities of most nitrocellulose 
lacquers. In addition, the manufacturer claims that its excellent 


heat-sealing qualities will give top performance on automatic 
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...and 


\ 


Has soiling turned thumbs down on 
your profits? Let Sylvania Research 
tackle the problem—show you how 
to “keep it clean” with cellophane 
packaging 





greetings to a profitable idea! 


| a oo . ~~ 


Why is this card wrapped in cellophane? Customers just naturally like to handle 
greeting cards. Handling means fingerprints and fingerprints destroy cards. 
Now, here’s an idea as practiced by smart retailers ... each sample card is individually 
wrapped in Sylvania Cellophane. Ideal for self-service. Remember, only cellophane 
gives protection plus sparkling eye appeal—at a price with budget appeal. Does this give 
you a profitable idea? Talk it over with your Sylvania man today. Sylvania Division, 


American Viscose Corporation, 1617 Pennsylvania Boulevard, Philadelphia 3, Pa. 


AMERICAN VISCOSE CORPORATION 


AVISCO YARNS AND FIBERS:SYLVANIA CELLOPHANE 




















_. of 
Packaging 


Progress! 


Founded in an era when food 
was spot-packaged at the point of 
sale, DIXIE has kept abreast 

of every new development in 
flexible packaging, today being 
recognized as one of the 

leaders in the field. More than 

a quarter century of experience 
and specialization gives 

DIXIE an enviable position in 
the growing packaging industry. 





Modern Plants 


A 


With four modern plants i < yy 
strategically located in the U. S | a 
and Mexico, with printing 

facilities including Flexographic, eaaataensica 
Letterpress and Rotogravure, along 
with the latest type fabricating 
equipment, DIXIE is prepared 

to handle practically any flexible 
packaging problem arising in 

the protection, preservation and 
merchandising of foods. 


Divisio 


Memphis Division 


f 
& 
, 


New Jersey Division 


FOILox 


FON-POLY_p 
PAPI 
COMBINATInn=” 


DIXIE LINER 
CARTON LINERS 
FOR EVERY PURPOSE 


FROZEN FOOD OVERWRAPS 





DALLAS «@ MEMPHIS @ WASHINGTON, N. J. © MEXICO, D. F 
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bag equipment. Glassine bearing the new coating has been field 
tested for over a year with very satisfactory results, the com- 
pany reports. 


4 NEW ROTARY FILLING MACHINE 

for large ~quantity liquid handling of 5-gal. cans has been devel- 
oped by the Drum Equipment Corp., Union, N. J Adjustable 
to the nature of the liquid being dispensed, the machine is said 
to be capable of filling up to 20 cans per min. at a continuous 
rate of speed. Only two men are required for its operation, one 


to feed empties onto filling stations and one to remove and cap 
filled cans. No lifting is required. Conveyors are brought to the 
unit so that cans are simply fed to and from filling positions 
There are LO filling stations on the rotary table drive, each ad- 
just thle to 5-gal. volume plus or minus one pint \ supply line 
from the source of material enters trom the top, The liquid then 
flows to a evlinder beneath the table and from there by posi- 
tive displacement is delivered to the cans. The manufacturer 
claims that the accuracy of each charge is within 1 cu. in., or 
0.001155%. The machine is placed in a level area of 50 sq. ft., 
with no spec ial se t-up require d. 


NEW CLEAR SQUARE PRESCRIPTION CONTAINERS 

for capsules and tablets, offered by the Owens-Illinois Glass 

Co., Toledo 1, Ohio, are designed to meet the needs of retail 
druggists who prefer clear con 
tainers for dry prescriptions to 
match the clear vials they may be 
using. This new line of Dura- 
glas Clear Dry Rx Squares sup- 
plements the company’s Emerald 
Green Dry Rx line. The line in- 
cludes eight sizes, ranging from 1 
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If You Print 


to 16 oz. White molded closures have improved plastic-coated 


aluminum-foil liners, which Owens-Illinois reports assures maxi 


mum protection for dry prescriptions Z Materials: 


4 FULLY AUTOMATIC WEIGHER AND FILLER 
developed by Autopack, Ltd., Birmingham, England, for rapid 
precision weighing and filling of milk powders and_ similar 
light, bulky powders now available in the United States 
through Autopack, Ltd., 50 Church St., New York 7. Mechani 
cal vibration and final 
pressure 1s applied to 
settle the powder in the 
same machine as an in- 
tegral part of the weigh- 
ing and filling opera- 
tion. Containers are fed 
into the machine bv a 
conveyor which can link 
up with other equip- 
ment and are diverted 
into two rotors which 
feed them to filling po 
sition Powder is 
weighed In from four 
weighing machines re- 
ported to give an ac- 
curacy. of é over-all 
tolerance for quantities 
of i to 1 Ib. While be- 
ing carried to the out- 
let, vibration is applied to settle the material down to the re- 
quired level in the container. Spring-loaded funnels with soft 
rubber washers seat on top of the containers surplus material 
being retained by this funnel and the feed plate ibove it and 
is vibrated down as the containers pass through the machine 
Pressure is then applied to complet the settling down of the 
powder and filled containers discharge on to the outlet con- 
vevor which links up with the scamming machine Speeds are 
reported at up to 50 per min Other new machines available 
from the New York Autopack office are a double-beam high- 
speed tea weigher: a vibr itor feed we ighing machine for con 
fections; a machine for vial filling, rubber stoppering, capping 
and sealing; and a vibrator-feed weigher machine for high- 


speed weighing of lumpy and irre gular materials 


LOW-COST SEMI-AUTOMATIC LOLLYPOP WRAPPER 


that twists and heat seals 0 or more lollypops a minute, tor- 


The odds are that your packaging can be 
: ; printed better, faster and with less down 
merly produced by the I. L. Mitchell Co., is now be ing manu- 2 i b ls ’ de | om bb 
facture d by the I be rt Elke ( tronic Ss time y SERS — eve opments in ru er 
Corp., Wrapper Div., 212-26 Jamaica or plastic printing plates. 
Ave Queens Village 28 N. ¥ The . 
Mitchell Super-Speed _ cellophane We will be happy to send you the name of a 
lollypop wrapper is simply con- reliable platemaker in your area who will show 
structed, with no intricate parts. you the advantages of the latest develop- 
Heads are interchangeable for vari- ments as they apply to your specific require- 


ous pop sizes. Operation is b eans ° . . 
SN ae ee ments. There is no obligation whatsoever. 
of an adjust ible foot pedal, which 


leaves the operator's hands tree tor feeding The 25-lb. unit 


IS TeCOMTHi nae d as an aunili iy or emergency mia hine 


WILLIAMSON 


TWO NEW STOCK CELLOPHANE BAGS AND COMPANY, Incorporated 


being offered by The Dobeckmun Co., P. O. Box 6417. Cleve- 
Caldwell, New Jerse 
land l Ohio ir the P l \ to accommodats larger heads of ‘i y 


lettuce and a new produce bag designated P-7 (or PM-7 for Foremost Supplier of Machinery, Materials and Methods 
this bag with price-marking panel). The lettuce bag measures for Rubber and Plastic Platemaking Essentials. 


Continued on page 168) 
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FUNDAMENTALS OF CREATIVE PACKAGING 


No. 3 of a series 


Make it convenient to use 


and re-use your product 


All that advertising and promotion can hope to 
do for a packaged product is to get people to ask 
for it — or look for it — in a store. If, on inspec- 
tion, the package seems awkward or hard to use, 
sales will be disappointing. 


Again, a package may have design faults 
that do not show up until the product is taken 
into the home. There, these faults will lessen 
considerably the chance of repeat sales. The 
responsibility of the package is multiplied when 
the product is not consumed all at once. For 
am item that is used over a period of weeks or 
months, the package can be a constant pleasure 
—or a continuous source of annoyance. 


Creating an efficient package is an intricate 
and exacting art. For instance, you must antici- 
pate any possible obstacles to easy use. You 
must make the package sturdy, attractive and of 
handy size. You may also include special 
“convenience” features such as are incorpo- 
rated in the Continental packaging shown on 
the opposite page. 


Questions to ask yourself 


From their long experience, Continental 
creative packaging experts have set up questions 
to guide them in approaching the problem of 
packaging products for convenient use and re- 
use. You may find them helpful: 


1. Should the package be of convenient size 
to store on a pantry shelf or in a small medi- 
cine cabinet? 


2. If it is to be used on the family table or in 


a dressing room, how can it be styled or 
decorated for pleasing appearance? 

3. How will the contents be used? Should the 
top be wide enough to admit a spoon? Should 


there be a sifter top, spray valve or other 
dispensing features? 


4. What kind of closure will best prevent 
spilling, leaking or admission of humidity... 
permit simple reclosure? (Screw top, press-on 
top, cap, coverall lid, tin ties, etc.). 


5. If the package is to be carried in the pocket 
or handbag, should it be especially designed 
for ease in opening and re-closing? 

6. Can a “mother” package be devised so 
that individual portions will remain protected 
until all are consumed? If not, can the pack- 
age be designed to signal when it is time to 
re-purchase? 

7. Will the package be refrigerated? If so, is 
it moistureproof and economical of space? 
Would a special opening feature be helpful? 


8. Is there any reason why this product has 
to be packaged in a container of conventional 
form? Can the product be adapted for more 
convenient use in an aerosol can, squeeze 
bottle, foil or cellophane wrap, etc.? 


9. As an extra buying incentive, can the 
package be designed so it will serve for other 
purposes (re-use) after the original contents 
are gone? 

10. Does the label tell the complete story: 
What is in the package, what can be done 
with it, recipes, how many servings it con- 
tains or how long it should last, under what 
conditions it should be stored? 


There are many other questions that will need 
to be answered before a successful package can 
be designed for any product. The nature of the 
product itself and the packaging method enter 
into the picture, as does the money that can be 
economically allotted for packaging. 


Continental people welcome difficult prob- 
lems. With more materials at our command 
than any other U.S. packaging concern, we are 
able to produce a tailor-made, easy to use pack- 
age for nearly any product you can name. 





[ | 


Top directs powder-flow to the brush Bend-back tabs re-close bag securely Just push the button and spray 





=m 


Each service in an individual envelope Defrosts quickly in warm water 








After-use value creates buying urge Pouch container appeals to smokers Quick squeeze dispenses contents 











All these Continental packages have built-in 
features that make them a pleasure to use and 
re-use. They win first and repeat sales for 
worthy products. 


- CONTINENTAL (C CAN COMPANY: - - - - 


CONTINENTAL CAN BUILDING 100 EAST 42nd STREET ~NEW YORK 17- N.Y. 





DRESS UP YOUR PACKAGES 
FOR COLORFUL EYE 
AND SALES APPEAL 


.. With 


Color Printed 
Kraft Gummed 
Sealing Tape 


4 Points to remember about On-To-Sta 4 Color Sealing Tape 


® Every carton and package leaving your plant carries your 
4-colorful advertising message everywhere. 


*® Your packages are padiocked with your company's name 
—they're pilferage proof. Dust and dampness are locked 
out. 


On-to-Sta tape is of uniform top quality. It seals securely 
and remains perfectly flat. 


Our creative art staff will skillfully prepare art work for 
4-color tape to fit your particular needs. 


An ATLANTIC Product 
“Sticks to the Last” 


Ask your local jobber about 
ATLANTIC’S 4 Color Tape, 
or contact us directly. 


ANTIC GUMMED PAPER CORPORATION 
PRINT TAP DiviSiton 
1 MAIN eaacemantyn | NY 


BRANCH OFFICES: 
PHILADELPHIA * PITTSBURGH * CHICAGO 
BUFFALO * BOSTON * HAVANA 
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Continued from page 165 
6% by 4% by 10 in., is made from 300 MSAT film and is de- 
signed to accommodate the larger heads of lettuce now being 
packed by the vacuum-cooled process. The produce bag, meas- 
uring 6 by 2% by 10 in., is designed for packaging 1 to 2 Ibs. of 
grapes, three or four ears of fresh corn, or anv of several other 


produce items 


4 NEW SEMI-AUTOMATIC MARKING MACHINE 
designed specifically for handling articles whose shape requires 
flat surface markimg is available from the Markem Machine Co., 
Keene 42, N. H. Designated the Model 25AD, it will print de- 
scriptive data or decorative designs 

on items such as paper or plastic 

covers for ice-cream and food con- 

tainers, refrigerator dishes, _ plastic 

novelties, etc., at speeds of trom 30 to 

60 printing strokes per minute. The 

multiple-station dial feed is hand fed 

or readily adaptable to special feed or 

automatic discharge mechanism, Work- 

holding fixtures may be easily changed 

to suit size and shape of article being 

marked. Precision molded printing 

elements are simple to mount, accord- 

ing to the manufacturer, and pro- 

vision can be made for rapid change- 

over of variable information. Printing area measures 11 in., left 
to right, and 5 in. front to back 


A SPECIALLY FORMULATED ADHESIVE 

for adhering paper to polystyrene, unpigmented vinyl film to 
paper and board, laminating heavy foil to paper and adhering 
cork to wood or metal is being offered by the Federal Adhesives 
Corp., 210 Wythe Ave., Brooklyn ll. This “C-62 Adhesive” 
may be applied by hand or mac hine ind Is said to posse SS eEXCe ‘. 
lent machining qualities for both semi-automatic and fully 
automatic equipment. 


AN IMPROVED LABEL HOPPER 

in the Amsco jaw bag sealer that enables rapid change-over to 
different-width labels has been announced by Amsco Packaging 
Machinery, Inc., 31-31 48th Ave., Long Island City 1, N. Y 
This new label device, which accommodates labels from 2% 
to 8 in. wide, operates by a simple hand-screw adjustment 
which simultaneously centers the label in relation to the sealing 
jaws while re-adjusting the width of the hopper. As in earlier 
models, the labels can be folded back to back, or shorter back 
and longer front for a generous label-design message. Labeling 
and sealing are dene in a single operation in the Amsco sealer. 
With the filled bag in position, bag top and label are guided 
automatically between the sealing jaws, while simultaneously 
another single label is packwd from the bottom of the hopper 
by a vacuum attachment. Danger of spillage is eliminated by 
having bags fed into the machine in a vertical or near-vertical 
position. The 1954 Amsco handles square, rectangular and die- 
cut labels made from either casein or thermoplastic stock. It 
automatically header labels and seals cellophane, polyethylene, 
Pliofilm and other heat-sealable materials 


CONTRACT VACUUM FORMING OF PLASTICS 

is now being offered by Printloid, Inc., 93 Mercer St., New 
York. The company reports it is equipped to form such mate- 
rials as cellulose acetate, butyrate, styrene and vinyl in thick- 
nesses ranging from 0.010 in. through 0.125 in. from inexpen- 
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of research 
and engineering 


HALLEY gravure presses successfully solve the prob- 
lem often encountered of frequent stock changes. 
Job tickets may vary from transparent film to foil, 
paper or laminates to polyethylene . . . Halley time- 
saving operation remains constant. 


HALLEY advanced design includes: flying splice 


(unwind and rewind), full automatic web tensions 


with dial indicators . . . Printing on air, both sides of 


web... High velocity air dryers .. . Interchangeable 
printing units... Web break detectors and strobo- 
scope visual aid. Change gears are nof required. 


The standard 4-color gravure press illustrated above is 


susceptible to modification to suit specialized requirements. 


Halley Rotopress Corporation, 3310 North Ravenswood, Chicago, Illinois 


FLEXOGRAPHIC (ANILINE) —LETTERPRESS & GRAVURE ROTARY PRESSES 








ore 
BRANDS 
TAILOR MADE PAPERS 
FOR PROTECTIVE PACKAGING 


FOR FOODS «© TOBACCOS 
PHARMACEUTICALS « METALS 


GLASSINE 


TRANSPARENT @ OPAQUE 
WHITE @ COLORED 
PLAIN @ WAXED @ TREATED @ COATED 
WAX LAMINATED 
GLUE MOUNTED 
ALSO TO FOILS @ FILMS @ KRAF7S 
AIR-TIGHT 
ODORPROOF 
GREASEPROOF 
MOISTURE PROOF 
HIGH DENSITY 
PRINTABLE 
FLEXIBLE 
HIGHEST QUALITY © PROMPT SERVICE 


THE HAMERSLEY MFG. CO. 
PAPERMAKERS 








GARFIELD NEW JERSEY 


“77 Years of Service to the Food Industry” 
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A COMPLETE PLASTIC 
aie & maha 


— — 
UNDER ONE igbbetes 
ROOF! as Hig chester! 


PLANNING Let CLAREMOULD 


ed design-engineers de- 
DESIGNING velop the plastic 
package which will 
put your product 
far ahead in sales 
and profits. From 
start to finish, you 
can depend on 
CLAREMOULD 
for expert 
workmanship, 
economy, and 
prompt service. 


TOOL MAKING 
MOLD MAKING 
INJECTION MOLDING 
ASSEMBLING 


IMPRINTING 


Inquiries Invited. 


Est. 1936 


PLASTICS CO. 
200 WRIGHT STREET *NEWARK 5, N. J. 








The talk of the packaging show... 


NEW REVOLUTIONARY FEATURKS 
enthusiastically acclaimed 


NATIONAL EQUIPMENT 
SC SHORT CASE SEALER 


National has perfected it... the finest case 
sealing machine with new revolutionary 
gluing device. 

@ No glue rollers to clean. 

@ Rapid case size adjustment. 

@ Overall space only 11 ft. 


NATIONAL EQUIPMENT 
WR 100 OVERWRAP MACHINE 


@ Quick change by handwheels from one size 
box to another in a matter of minutes. 


@ No changeover parts whatsoever required 
for different size packages. 


@ No tools needed for changeover. 


These new innovations in packaging are 
the result of many years of creative 


engineering research and development. 


WE CAN SOLVE YOUR 
PACKAGING PROBLEMS 
Tell Us Your Requirements 


National Equipment Corporation 


Packaging Division 


153-157 CROSBY STREET NEW YORK 12. N.Y 
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sive molds to customer spe ifications. The company has facilities 
for spraying, silk screening and letterpress printing of vacuum 


formed plastics 


4 RUBBERIZED CUSHIONING MATERIAL 
re porte d to have exc« ptional resilience, toughne ss and durability 
has been developed by the Columbian Rope Co., Auburn, N. ¥ 
Called Co-Ro-Tex, this latex-treated cushioning material was 
deve loped by Columbian’s Allied Products Division at a cost of 
approximate lv a quart r-million dol 
Ihe material is said to be odor- 
dust and lint free, and re- 
portedly will be priced up to 40% 
below other rubberized cushioning 
products It is available in flat sheets 
25-vd. rolls or in die-cut shapes in 
three densities—firm, medium and 
soft: in widths up to 72 in, and in thicknesses ranging from '% 


to 4 in. Greater thicknesses can be made bv lamination 


A NON-WARP FLEXIBLE ANIMAL GLUE 

tor use on paper specialties, set-up boxes and as an adhe SIVE 
for paper, leather and leatherette coverings and liners has been 
introduced by Swift & Co.’s General Adhesive Products De pt., 
Union Stock Yards, Chicago 9. Known as Econoflex, it is de- 
signed for hand application, semi-automatic or automatic ma 


chines 


A NEW THIN-WALL POLYETHYLENE BOTTLE 

offering many of the same characteristics of the original squeeze 
bottle, designed for single-use packaging, has been developed 
by Plax Corp., West Hartford, Conn. First application of the 
disposable unit is the packaging of a professional-use enema by 
C. B. Fleet Co., Lynchburg, Va 


A STOCK BOX FOR HAT MANUFACTURERS 
or for department-store use, being offered by S$. Rappaport 
Inc., 155 Ave. D, New York 9, is smartly designed for use anv- 
= where in the United States. The cover, 
far a ON which carries a pictorial map of the 
Fa United States, also has the names of 
various cities printed around the edge 
Base of the box illustrates scenes in 


New York, Niagara Falls, etc. This 
4 WS : is a companion design to the com- 
™ art pany’s French-designed box 


AN ADHESIVE FOR BONDING STYROFOAM 

has been announced by the Adhesive Products Corp 1660 
Boone Ave., New York 60. Unlike most conventional cements, 
this transparent adhesive, known as Styrogrip, is said not to 
disturb or collapse the Styrofoam structur 


A NEW SMALL ROTOGRAVURE PRESS 

developed by the Mt. Vernon, N. Y., Div. of American Pype 
Founders, 200 Elmora Ave., Elizabeth B, N. J., is designed 
primarily for printers wishing to enter the rotogravure field, 
but is valuable as auxiliary equipment for those already in the 
field. Relatively low in cost, this new Economette press is pre 
cision made to the same standards and close tolerances of* other 
ATF-Klingrose rotogravure equipment, according to the com- 
pany, and is capable of printing in two colors at speeds up to 
250 ft. per minute. It will handle cellophane, glassine, poly- 
ethylene, laminated foils or paper in widths up to 31 in 
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the family touch... 


Gordons MP mae 1H | Hi) 
oa oe 


oe 


= 


O™ 0 -— 


e 
and SELLS em... witn sparxuine Wulpniace PRINTED CELLOPHANE! 


Here’s a “family” that knows the secret of making offers the widest variety of packaging materials 

friends fast—the Gordon Foods family! One reason and printing processes available anywhere...so 

is the attractive color and sparkle of the Gordon cull your Milprint inan-—first! 

package—Milprint precision-printed Cellophane— 

that combine outstanding eye-appeal with supe- 

rior product protection, so Gordon products look 

good, stay good...and win repeat sales. 
Whether yours is one product or a “family,” . PACKAGING MATERIALS 

put your best foot forward with handsome, self- , | | a ae 


This insert printed by Milprint, Inc. 


Printed Cellophane, Pliofilm, Polyethylene, Soran, Acetate, Glassine, Foils, Folding Cartons, Bags, Lithographed Disploys, Printed Promotional Materiel 
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The boards of directors of Mathieson 
Chemical Corp. and Olin Industries, Inc., 
both of New York, have voted unani- 
mously to submit to their stockholders a 
proposal to merge the two companies. 
The announcement was made jointly by 
John M. Olin, president of Olin Indus- 
tries and Thomas S. Nichols, president 
and chairman of Mathieson. The name of 
the new company will be Olin Mathieson 
Chemical Corp. Following the merger, 
Mr. Olin will become chairman of the 
board of the new firm and Mr. Nichols 
will become president. John W. Hanes 


is chairman of the finance committes 


Federal 
Paper Board Co., Inc., Bogota, N. J., has 
not yet been compl ted, according to a 
report made by John R. Kennedy, presi- 
dent, to stockholders at the 
recent annual meeting. Changes that have 


The expansion program of the 


( ompany S 


been made in the company’s properties 
and plants will be follows d by additional 
Kennedy 


stated, to strenethen the firm and en- 


forward-looking — steps Mr 


hance its profit possibilities 


A new graphic design service known as 
Penson-Tuttle has been established by 
John B. Penson and James B. Tuttle, 
with offices at 101 FE. Ontario St., Chi- 


y 
cago 


Rodney C. Gott has been named execu- 
tive vice president of American Machine 
& Foundry Co., New York 


The H. B. Fuller Co., St. Paul, Minn., has 
completed the third major expansion of 
its Atlanta, Ga., plant since 1949 when it 
began manufacturing adhesives there. The 
recent addition gives the Atlanta plant 
about four times its 1949 capacity 


Chase Bag Co., Chicago, 
has promoted J. P. Widlar 
to the company’s Paper Bag 
Div. Mr. Widlar will work 
directly with the general 
sales office in Chicago in 
the sale and promotion of 
multiwall and consumer- 
Mr. Widlar size paper bags. He will 
make his headquarters in 
the Kansas City, Mo., 


pany. 


offices of the com- 


Atlas-Boxmakers, _Inc., 
elected Victor E. Hemming as vice presi- 


Chicago, has 


dent. Mr. Hemming will be in charge of 
corrugated and solid fibre box sales. 


The Sylvania Div., American Viscose 
Corp., Philadelphia, Pa., has appointed 


=) 


- 


William Hadfield as salesman in the 
Philadelphia branch. 

Emil M. Farris, Sylvania’s New York 
district sales manager, will be transferred 
to the Philadelphia general sales office to 
work on special assignments under the 
direction of John W. Little, sales man- 
iger. Thomas O. Williams will assume 
Mr. Farris’ former position in New York. 


Equitable Paper Bag Co., Inc., Long Is- 
land City, N. Y., 


manufacturer, has opened a polyethylene 


specialty paper bag 
bag division. 


William W. Pflug, general sales manager 
of Sun Tube Corp., Hillside, N. J., has 
been elected vice president in charge of 
sales. Mr. 
Pflug has been 
associated 
with Sun Tube 
1933 
when he 
joined the 
company as 


since 


sales manager 
of its shell di- 
vision. Paul R. 
Curtis, Jr., has joined Sun Tube as prod- 
ucts manager in charge of tube sales. Mr. 


Curtis was formerly with Plax Corp. 


Mr Pflug left) and 
Mr. Curtis 


J. J. MacFarland has been promoted to 
the newly created post of assistant to the 
general manager of the Plastics Div. of 
Celanese Corp. of America, New York. 


Robert Gair Co., Inc., New York, manu- 
facturer of folding cartons, paperboard 
and shipping containers, has re-elected 
all members of its board of directors and 
appointed William H. Caddoo as vice 
president in charge of boxboard opera- 
tions. Norman F. Greenway and Ray- 
mond F. DeVoe, vice presidents, were 
elected senior vice presidents. Herman 
Whitmore, who has been with Gair for 34 
years, has moved to the West Coast 
where he will work with Gair on a re- 
stricted basis. 


The Gardner Board & Carton Co., Mid- 
dletown, Ohio, has appointed Wayne A. 
Carlson as salesman. 


John A. Summerlin has been made sales 
manager of the Westfield River Paper 
Co., Inc., Russell, Mass., manufacturer 
of glassine and greaseproof papers used 
for protective food packaging. 


William F. Pfeiffer, vice president of the 
Hinde & Dauch Paper Co., Sandusky, 


Ohio, and a member of its board of di- 
rectors, has retired after 40 years of 
service with the company. He will re- 
main on eall asa financial consultant. 


Waxide Paper Co., Kansas 
City, Mo., producer of 
films, foil and 


waxed paper for frozen- 


printed 


food packaging, has ap- 
pointed Robert C. 
as a packaging technician 
with headquarters in De- 
troit, Mich. Mr, Lynes was 
formerly associated with 
the B. F. Goodrich Co. and 
with the transparent film division of 
Goodvear Tire & Rubber Co. 


Lynes 


Mr. Lynes 


Durethene Corp., Chicago, manufacturer 
ot polyethylene film for converters, has 
appointed the following companies as its 
sales representatives: Robert §. Bacon 
Co., Newton, Mass.; Paul B. Porter, 
Oahu, Hawaii; Mair-Smith 
Ltd., Vancouver, Canada. 


Agencies, 


Aluminum Co. of America, Pittsburgh, 
Pa., has appointed J. M. Hileman works 
manager of its Richmond, Ind., works. 
Mr. Hileman replaces Roy M. Wareham, 
who retired in May. 


Ball Bros. Co., Muncie, Ind., has ap- 
pointed Harold L. as plant 


manager for glass container manufactur- 
ing in Muncie. 


Maranda 


Dane Hahn has been elected vice presi- 
dent of W. L. Stensgaard & Associates, 
Inc., Chicago. Mr. Hahn is manager of 
the industrial design firm’s Eastern Div., 
with headquarters in New York. 


C. F. Scott, R. H. Brown and E. R. 
Bailey, each with 50 years of service with 
Bemis Bros. Bag Co., St. Louis, Mo., 
were honored in Chicago recently by a 
group of Bemis officers and executives. 
Mr. Scott, a member of the board, is still 
active in the company as counsellor. Mr. 
Bailey is manager of Bemis in San Fran- 
cisco. Mr. Brown, special representative 
for Bemis, retired on March 31, 


The Canning Machinery Div., Food Ma- 
chinery & Chemical Corp., San _ Jose, 
Calif., has appointed the following East- 
ern sales representatives: Dale Davis, 
Wisconsin territory with headquarters at 
Fond du Lac, Wis.; Ward Armstrong, 
territory consisting of Arkansas, Louisi- 
ana, Oklahoma and the Northern portion 
of Texas with headquarters at Denton, 
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INDE & DAUCH 


17 FACTORIES AND MILLS 


40 SALES OFFICES 


Como yted o! : 
© neo 


Write for booklet, 

‘How To Specify Corrugated 
Boxes ‘' Hinde & Dauch, 
Sandusky 4, Ohio 





makes Hard Goods 


New THERMATRON SEALERS for acetates, 

saran, vinyls and other hard-to-heat materials 

opens the door to economical hard goods packaging. 

v4 Now plastic wraps — spheres, envelopes and other semi- 
rigid packaging devices — can be sealed in your own plant, 


quickly, easily, economically. THERMATRON makes seals up 


to 12” long on .005” or heavier cellulose, acetate, vinylite; makes 

area seals up to 12” long and 8” wide. Seals up to the edge of the 

material. For complete information on this unique method of product 
protection ... and sales enhancement ... write today! 


Thermatron Protective Packaging Safeguards 
DELICATE ) ——— 
COMPONENTS os 


Vital, sensitive components, as 
semblies, small instruments enjoy 
ready acceptance when protected 
against dirt and dust contamina- 
tion... rough handling, etc. 


NEW ILLUSTRATIVE 
DESCRIPTIVE BULLETINS 
AVAILABLE ON 
REQUEST 


CLIMATE. PROOF PACKAGING 


DISTRIBUTED 
NATIONALLY BY 


SPECIAL PRODUCTS CO. 


73 RUTLEDGE STREET, BROOKLYN 11, NEW YORK 
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Tex.; Harold Murphey, Alabama, Geor- 
gia, Mississippi, North Carolina South 
Carolina and Tennessee with headquar- 
ters in Decatur, Ga.; C. J. Simpson, New 
York State, that portion of Pennsylvania 
which borders Lake Erie, and the New 
England states with headquarters in 
Rochester, N. ¥ 

The Packing Equipment Div. of Food 
Machinery has appointed Donald D. Der- 
ricott product manager in charge of its 
Modern Materials Handling Section, re 
sponsible for sales of materials-handling 
equipment throughout the nited States 


Continental Can Co., New York, has 
named Thomas R. Metzger sales manager 
of general line, non-food- 
product containers for th 
company’s Central Metal 
Div. Mr. Metzger, who has 
been with Continental since 


1934, will headquarter in 


‘ the Central Div. offices in 
y | Chicago 


Continental has formed 

Mr. Metzger 4 new district sales office 
the Chicago meat-can dis- 
trict—with Norbert M. Potts as sales man- 
ager. Stephen M. Murphy will succeed 
Mr. Potts as sales manager of the Chicago 
city district and will supervise sales to 
all industries other than meat packing. 
John R. Porn has been named sales 
manager for Continental’s Omaha metal 


can sales district. 


Frederick S. Crysler and Balfour Phelan 
have been elected vice presidents ot Con- 
tainer Corp. of America, Chicago. Mr. 
Crysler will be in charge of the corpora- 
tion’s folding carton and boxboard prop- 
erties at Boston, Philadelphia, Oaks, Pa., 
and Greensboro, N. C. Mr. Phelan will 
be in charge of the company’s carton and 
boxboard properties at Chicago, Cleve- 
land and Wabash, Ind. He will also be 
responsible for the carton plant and box- 
board mill of the O. B. Andrews Co.. 
Chattanooga, Tenn. 

Gaylord A. Freeman, Jr., has been 
elected to membership on Container 
Corp.'s board to fill the vacancy created 
by the retirement of Ira C. Keller as 
executive vice president and director 

Edward J. Kirstein has been made gen 
eral manager and William D. Jackson as- 
sistant general manager of Container 
Corp.'s shipping container plant on Og- 
den Ave., Chicago. Also appointed at the 
Ogden plant were: James F. McDowell, 
general sales manager; Walter G. Cott, 


sales manager for corrugated containers; 
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Both cottage cheese containers are identical ex- 
cept for the coating. The one on the left was 
treated with petroleum wax the usual way. The 


container on the right had 3% A-C Poty- 
ETHYLENE added to the petroleum wax. Both 
were then tested with the standard methylene 
blue test at 40°F for 3 days. 

See how the lactic acid was absorbed into the 
fibers of the standard package. See how A-C 
POLYETHYLENE effectively reduced—almost to 
zero—the lactic acid absorption in the container 
at right! 

WHAT iT DOES 


Tough A-C POLYETHYLENE is a hard polymer 
that mixes easily with petroleum waxes. It 
helps strengthen cartons, reduces leakage—yet 


you coat the same number of containers per 
pound as with standard petroleum wax alone. 

A-C POLYETHYLENE in your present wax 
blend actually improves the appearance of your 
package. Printing takes on added attractive- 
ness. Shelf life is lengthened with the increased 
resistance offered to damaging water vapor. 

WHERE TO USE IT 

Eye-appealing and loss-reducing, A-C Poty- 
ETHYLENE, in wax blends, is especially useful 
on milk, cream, cheese, ice-cream, and other 
similar containers. 

Have your wax supplier make blends for you 
containing this material! 

For complete information on A-C Poty- 


ETHYLENE, Call or write today! 
*Trade-mark 


SEMET-SOLVAY PETROCHEMICAL DIVISION 


ALLIED CHEMICAL & DYE CORPORATION 


40 Rector Street, New York 6, N. Y. 


1954 





FILMOTYPE /s changing the 


Write for a FREE 
demonstration right in 
your own office 
r for full details to 

department MP654 


entire concept of hand /ettering 
and type for packaging! 


Filmotype slashes cost, time and work of package 
design, preparation and production! Produces both 
hand lettering and type ready for paste-up and repro- 
duction—almost instantly! Filmotype’s tremendous 
hand lettering library assures the right face. . . exactly 
the weight and condensity desired . . . for every 
packaging job. Yet just a flick of a finger does the 
work at a cost of pennies! Filmotype is important to 
the packaging industry—important to you! 


e Ali-inclusive selection. Over 700 styles and sizes 
of both hand lettering and type! 


e Convenient size Filmotype is only slightly larger 
than a typewriter! 


e Easy to operate. Produce ‘‘ready-to-go’’ proofs 
after 2 hour instruction. 


See why package designers everywhere have adopted 
Filmotype as standard, necessary equipment. 








The MODERN /nstant-Sealing 
Way to Package Banded Merchandise 


NO PINS! NO MOISTENING! 
NO STITCHING! 


STEP UP packaging efficiency and 
effectiveness with “SELF-STICK” Bands and 
Wrappers that seal instantly at a finger's 
touch. Beautiful FLEXOGRAPHIC printing 

in one to four colors. Band and wrapper 
sizes from 1%” x 8” to 30” x 34”. 


Write for “SELF-STICK” Sample Kit. 


hoe ) 
TILK PACKAGING 


PHOENIX 


4711 N. 27th STREET © MILWAUKEE 16, WISCONSIN 


Division of 


PROEOUCTS CO. 
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Ralph L. Peck, sales manager for solid 
fibre containers; Herbert M. Donhowe, 
plant manager; and William A. Giese, 
mill manager. E. W. Woodhall, formerly 
plant and mill manager at the Ogden 
plant has been transferred to the com- 
pany’s Fernandina, Fla., kraft container- 
board mill. 


E. R. Friese, director of 
manufacturing for Sun 
Chemical Corp., Long Is- 
land City, N. Y., has been 
named vice president by 
the board of directors of 
the corporation. Mr. Friese 
joined Sun Chemical in 
one of its production de- 
partments in 1936. Mr. Friese 
Ivers-Lee Co., Newark, N. J., has elected 
the following officers: James A. Short, 
vice president and treasurer; John R. 
O”™Meara, vice president and general sales 
manager; Maclay J. Salfisberg, vice presi- 
dent in charge of personnel and package 
control. 


Arthur P. Bamford has been made chief 
development engineer of George F. Mot- 
ter’s Sons, York, Pa., designers and manu- 
facturers of rotogravure presses, high- 


speed folders and auxiliary equipment 


Stephen W. Smith, former vice president 
and general plant manager of the New 
Haven Board & Carton Co., New Haven, 
Conn., has retired after 23 vears of serv- 
ice with the company. Mr. Smith is well 


known in the board and carton industry 


Machine O’Matic, Inc., Chicago, has ap 
pointed Harold Fisher Associates, Balti- 
more, Md., as re presentatives in that area. 


Robert F. 


been made divisional vice 


Duemler _ hias 


president in charge of sales 
of the Crown Can Div., 
Crown Cork & Seal Co., 
Inc., Baltimore Md. Mr 
Duemler, who has had ex- 
perience in sales manage- 
ment and marketing in the 
Mr. Duemler United States as well as in 
South America and Europe, 
will headquarter in Philadelphia. 


E. I. du Pont de Nemours & Co., Inc., 
Wilmington, Del., has named Ralph C. 
Krueger southern district sales manager 
of the Film Dept., with headquarters in 
Atlanta, Ga. 


Previously, Mr. Krueger 
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automatic operation cuts cost! 


Bartelt has added an efficient, auto- 
matic cartoner as an accessory to their 
popular packaging machine. Now, 
automatically without additional oper- 
ators this machine will: (1) Form a 
pouch style bag from a roll of preprint- 
ed paper, film, or foil. (2) Fill the bag 
accurately. (3) Heat seal safely. (4) 
Transfer finished pouch to the cartoner. 
(5) Set up carton, insert the desired 
number of pouches, glue or tuck ends 
of the carton. (6) Rack package in com- 
pression track for transfer fo Overwrap 


or tor caser. 


The dependability of these machines is 
greatly increased by a simplified design 
and efficient, precision manufacturing. 
If you can use a pouch style, heat sealed 
package . . . send us your packaging 
problems. CHICKEN 
NOODLE 
souP 
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Widths: 24” to 60” 


Ingenious supported-web con- 
struction solves register problems 


for plastic film printers. 


Introduced only last year, the Lembo 4-color Supported-Web Press 
is fast becoming the favorite of critical printers. And here’s why . . . 
The supported-web construction permits in-register printing at 
high speeds, even with polyethylene and other extensible plastic films. 
All the strain of going through the rollers is taken up by the con- 
tinuous blanket. The web is carried—-not pulled—from impression 
cylinder to impression eylinder, assuring perfect printing at speeds 
from 0 to 500 feet per minute. 
Check these 4-Star Lembo features 
REGISTER Choice of 360° planetary gear register control or 
electronic register control 
sy EASE Impression cylinders taken out of contact with print- 
ing rollers by electric motors 
SPEED Optional unit dries ink between impressions for out- 
standing speed 
sy EXTRAS Can be equipped for gravure printing, and with re- 
winds for cellophane or paper 
An appointment to see this superior press in 
operation can be arranged at your convenience, 
Write for full particulars and quotations. 


L E M i O machine works, inc. 


248 East 17th St. Paterson 4, N. J. 


Manufacturers of Printing Presses and Cylinders 
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served as sales development supervisor in 
Du Pont’s Film Dept. working on sales 
development of Mylar polyester film. Dr. 
John P. Wilkins has been named to suc 
ceed Mr. Krueger as sales development 
supervisor and Dr. Arthur B. Ness has 
been appointed manager of the develop 
ment section of the research division 
The Du Pont Kinetic Chemicals Dis 
has established a new sales service lab 
oratory, to be headed by Dr. J. S. Lann. 
The new laboratory will take over some 
of the functions of the present Fluorine 
Chemicals Div. In a re-assignment of key 
technical personnel to serve the aerosol 
industry, Dr. D. E. Kvalnes has been 
named technical manager of the Kinetic 
Chemicals Sales Div., reporting to Em- 
ory M. Fanning, assistant director of 
sales, and Dr. Fred S. Palmer has been 
transterred to Wilmington as assistant to 
Dr. E. G. Young, sales deve lopment man 


ager of the division 


Wabash Fibre Box Co., Terre Haute 
Ind., has appointed Mark Fisk to its out 
side sales force. He will cover the West 
ern Indiana-Southern Illinois area 


Andrew M. Toft, vic« president of Na- 
tional Can Corp., Chicago, has been 
elected to the company’s board of direc 
tors. 


Carlton F. Diskin and Samuel D. Bass 
have been elected vice preside nts of Na- 
tional Container Corp., manufacturer of 
kraft paperboard and corrugated ship- 
ping containers, New York. Arnold Gins- 
berg was elected assistant vice preside nt 


The Celluplastic Corp., Newark, N. J] 
manufacturer of transparent plastic con- 
tainers and capsule vials, has appointed 
Bowden & Co., Indianapolis, Ind., as its 


representative in Indiana 


The Chelsea Carton Co., Chelsea, Mass 
has changed its name to Packet Products 
Corp. and will transact all business under 


the new name. 


The formation of Custom Display Serv- 
ice, Inc., 503 W. Division St., Chicago 
Ill., has been announced. The firm will 
serve display brokers and sale S organiZa- 
tions engaged in the manufacturing of 


permanent and semi-permanent displays. 


The Multiwall Bag Sales Div., Union Bag 
& Paper Corp., New York, has trans 
ferred Paul K. McKinney, multiwall sales 
representative, from the Houston office to 
Kansas Citv. Mr. McKinney's new terri- 
tory includes Eastern Kansas, Western 
Missouri, Northwest Arkansas and Okla- 
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appeal 


Spectrum-wide choice 


of colors to spur sales at 
point-of-sale. 


use 
appeal 


Ease of squeeze dispensing 
to increase consumption 


at point-of-use. 


repeat 
appeal 


Use convenience and 
shelf-impact combine 


to foster brand loyalty. 
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PLAX CORPORATION 


WEST 


HARTFORD, CONNECTIC 


PLAX CANADA, Ltd 





MODERNIZE 


SCREW CAPPING OPERATIONS 


with the 


FULLY AUTOMATIC 


“TITE-CAP” 
SCREW al 


CAPPER 


Submit Sample 
Containers 
and Caps 
for Prompt 

Introduction to 

A Gilt-Edged 
Investment! 


Quick Change-Overs; Easy Adjustments. 
Trouble-Free; Any Handy-Man Services It. 
Performs the Work of 2 or 3 Men. 


Increased Output, Automatic Operation 
Pay for the “TITE-CAP" in about 6 months 


New Hopper Handles Large Variety of Caps. 


Models for all Types of Capping Operations 
including Special Closures, Inner Seals, Lids, 
Plugs, Etc. 


TITE-CAP MACHINE CO. INC 


56 Rose St., New York 38, N. Y. 





“SCIENTIFIC 


portable 


SEMI-AUTOMATIC STRAIGHT LINE 
VACUUM FILLER 


Fills Directly from 
Drum; No Overhead 
Tanks Required. 
Vials to Quarts, 
Glass or Tin 
Up to 10 Spouts for 
Small Containers. 
Quick Change- 
Overs. Cleans 
Itself. 5 Minutes. 
ONLY ONE OPER 
ATOR for Loading 
and Filling 
LOW PRICED 
BENCH and STAND 
MODELS. 

Actually Pays For Itself In A Few Weeks 

Write for FREE TRIAL OFFER 





SCREW 
CAPPER 


© Replaces Uncertain 


Hand Capping; Elim- 
inates Fatigue and 
Worn-Out Fingers. 
ANY CAP. —ANY 
CONTAINER— 
PERFECT SEALING! 
Adjustable Tension 
Device Controls Cap 
Tightness. 
Portable, Flexible, 
Fast; Easy to 
Operate. 
CAN YOU AFFORD TO BE WITHOUT IT? 
ACT NOW! Send Sample Caps For FREE TRIAL 


SCIENTIFIC FILTER CO. 


56 Rose St., New York 38, N. Y. 
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homa. D. Leon Williams, formerly of the 
company’s New York office, will be a 
multiwall sales representative for Texas, 


with headquarters in Houston. 


Ottawa River Paper Co., Toledo, Ohio, 
has appointed Robert J. Dull to the newly 
created position of chief engineer. Other 
at Ottawa are: James J. 
Danehy, assistant manager of 
Ottawa’s Toledo Harris L. 
Behlert, sales promotion manager; Paul 


appointments 
sales 


division; 
Koproski, sales service manager. 


Paper Package Co., Indianapolis, Ind., 
has elected Donald B. Fobes president 
of the company, succeeding Raymond F. 
Stilz, who has Martin L. Me- 
Manus was elected vice president in 


retired. 
( harge of sale s 


\ new firm, Plastic Packaging Corp., 345 
Central St., Leominster, Mass., has been 
formed to specialize in the production of 
transparent or tinted poly styrene con- 
tainers for food and specialty products. 
Fred Weiss is president of the new com- 


pany. 


Robert E. Kenim has been 
named vice president in 
charge of overseas opera- 
tions of T. C. Wheaton Co., 
Millville, N. J. The newly 
organized Overseas Opera- 
Div. will direct the 
Wheaton 
products and supervise the 
activities of Wheaton do 
Brasil, S.A. The 
will handle relations between 
affiliates. 


tions 


foreign sales of 


Mr. Kenim 


new de- 
partment 
Wheaton and its world-wide 
Upressit Products Corp., manufacturer of 
metal snap-on closures, has moved into 
its own building on Sugar Hollow Rd., 
Danbury, Conn. 


E. H. Russell has been elected a director 
of The United States Printing & Litho- 
graph Co., Cincinnati, Ohio, filling the 
vacaney created by the death of Gen. 
William Ottmann. Mr. Russell will con- 
tinue as Erie Div. manager. 

The Thatcher Glass Mfg. Co., Inc., 
Elmira, N. Y., has announced completion 
of a new container plant at Saugus, Calif. 
The new plant has an 80- to 100-ton tank, 
equipped with Hartford Empire I. S. ma- 
chines and lehrs. Present production is 
devoted exclusively to amber containers. 
With construction of the Saugus plant 
This article continued on page 184 
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PARTITIONS! 


Solve YOUR 
Internal Packaging Problems 


SAFELY—SECURELY! 


Made to Your 
Exacting Specifications 
for Pharmaceuticals 
Candy 
Heart Box Inserts 
Collapsible Tubes 
Toys and other fragile items 





PROTECT 
WITH 





Plain and Die Cut 








Prompt Delivery 
Write or Call for Complete Data 


API ) CUTTING 


CO., INC. 


90-96 ENGERT AVE. 
BROOKLYN 22, N.Y. 
EVergreen 8-2512-3-4 
(Formerly at 169-173 Franklin Ave.) 


= 
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PACHAGE 
PRODUCT 


Carolina Manufacturing Company 





master package by 


Product: Hav-A-Hank handkerchief. 


Description: Printed in two colors on moisture 
proof cellophane for heat sealing. 


Sales Status: Carded handkerchiefs—an item that 

sells by display alone. Colorful, 

persuasive packaging has helped this 

brand become the world’s largest 
eller in carded handkerchiefs. 














What's the score your product 

racks up when it comes to selling itself? 

If the answer is ‘less than satisfactory,’ then take 
a lesson from Hav-A-Hank. 


Package Products creates sales-stimulating multi-color 

designs for bags, wraps and envelopes, 

and prints them on all transparent films. Let us show 

you how superior designs and printing will give 

your lagging sales a shot-in-the-arm. Package Products Company 


Charlotte, North Carolina 
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CAPPERS 


A MODEL FOR EVERY PURPOSE... 
A SPEED FOR EVERY NEED! 
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Capacity up (4 
to 60 per gy |] 
minute. 

ee 
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RESINA 


Standard, single head, 
automatic screw capper. 





Flexible 
Fast 
Fully 
Automatic 


RESINA 


High speed, straight line 
screw capper. Rated for 
speeds up to 300 per 
minute depending on 
size of container. 


Capacity 20 
to 60 per 
minute 


RESINA 


chine for selecting and 

» applying standard inner- 
- seals to various types 
and sizes of tin cans as 
commonly used in the oil 
industry. 


cl 


y ... Automatic innerseal ma- 
— 


Other models available 


Write for descriptive Agents in principal cities through- 


out the United States and Canada 
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This article continued from page 180 
for West Coast production, the company 
has established Pacific Coast Div. offices 
at 1350 N. Highland Ave., Los Angeles 
28. John B. Miller is division sales man 


ager. 


The New York office of the Rhinelander 
Paper Co., Rhinelander, Wis., has moved 
to new and larger quarters at 500 Fifth 


Ave., New York 36 


St. Regis Paper Co., New York, has ap- 
pointed Neil McClarnan as a sales su- 
pervisor in the company’s Midwestern 
Multiwall Sales District, with headquar- 


ters in Chicago. 


Formation of a new corporation known 
as Western Containers, Inc., Lockport 
N. Y., has been announced, The new 
company will purchase the physical prop- 
erties of Western New York Container 
Corp. and Lockport Paper Products, Inc., 
and will be affiliated with the Ohio Box- 
board Co., Rittman, Ohio. Albert W. 
Sterritt will serve as president of West 


ern Containers. 


The Webhart Corp., Pasadena, Calit 

has established an engineered packaging 
service to help meet the growing require- 
ments of West Coast industry. Webhart’s 
chief engineer is William D. Long, for- 
mer chief of the packaging branch of the 
U. S. Air Force Air Materiel Command 


George H. Nelke has been appointed 
sales representative for the Transparent 
Package Co., Chicago, manufacturer of 
cellulose and plastic casings for Sausage 
and other meat and food products. Mr. 
Nelke will cover Kansas, Missouri, Okla 
homa and Southern Illinois. 


Maj. Gen. William Ott- 
mann, chairman of the 
board of The United States 
Printing & Lithograph Co., 
Cincinnati, Ohio, died April 
20 at Mt. Sinai Hospital, 
New York, after a brief ill- 
ness. He was 76. General 
Ottmann spent his entire 


Maj. Gen. 
Ottmann 


business career in the 
lithographic industry, hav- 
ing been associated with U. S. Printing 
& Lithograph Co. since 1897 


Leonard Robert Light, director of adver- 
tising of Stone Container Corp., Chicago, 
died on April 21 at Michael Reese Hos- 


pital, Chicago, following a brief illness. 
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NIEMAND BROS. PRODUC 
Of” QUALITY and 


BEAUTY 


If it’s eye catching appeal you’re looking for, 
Niemand Bros. quality tubular packages are 
your answer. 

Our line of attractive packaging may be 
printed and styled with decorative papers, and 
are made with closures of metal, paper or 
plastic with shaker or sifter dispensers where 
needed. 

Why not turn your next packaging problem 
over to us and prepare yourself for some pleas- 
ant surprises. 

We'll be happy to submit suggestions. 

















NeEMAND BROS. UNC. Mesfectirors of 


PAPER TUBE PRODUCTS 
37-01 THIRTY-FIFTH AVENUE + LONG ISLAND CITY 1,°N. Y. 





For your information 


rhe third biennial Packaging & Materials 
Handling Institute to be held June 8-9 
t the University of Southern California 
vill include the following panel topics: 
Analysis of Handling Problems and Selec- 
tion of Materials Handling Equipment, 
vith James P. Kennedy of James P. Ken- 
nedy Co. as chairman; Bulk Handling, 
Frank Reed of Southern Pacific Railway 
Handling Raw Materials 
Process, chairmaned by 
McCulloch Motors 
Corp.; Shipping of Parts and Materials 
between Plants, Vendors and Customers 
Manufacturing Clint Umphress of 
North American Aviation, In 
Distribution and Warehousing, Harlan 
Nisson of Terminal Refrigeration Co., 


Co hairman 
ind Parts inh 


Robert Phoenix of 


, chairman 


Maintenance and 
Materials Handling 
Wallace Fore of North 
American Aviation, Ine 


chairman; Preventive 
Re place ment ot 
I quipme nt 


chairman. 


More than 100 executives attended the 
recent semi-annual meeting of the Pack- 
aging Machinery Mfrs. Institute in At- 

Institute president, Robert 
outlined the new 


lantic City 
Foreman, activities 
which the Institute is inaugurating in the 
statistical and publicity fields and through 
ooperative committees with other asso- 
ciations. The Institute’s new insignia was 
displaye d at PMMI's booth and by PMMI 
members at the Packaging Show. Speak- 
ers at the included 
W. R. Ruguenin of Stokes & Smith: 
George von Hofe of New Jersey Ma- 
chine Corp. and Frank K. Zimmerman of 
Lynch Corp. E. J. Abendschein of Chis- 
holm Ryder Co. of Pa., r ported on the 
progress made in the revised Packaging 
Machinery Directory, to be issued this 
vear. Tom Miller of Package Machinery 
Co. was panel chairman. The Institute’s 
fall meeting will be held Sept. 23-26 at 
Grove Park Inn, Asheville, N. C 


busine SS session 


The 1954 edition of “The Penrose An- 
nual” (Farrar, Strauss & Young, Inc., New 
York; $8.50) has just been published. This 
review of the graphic arts, edited by 
R. B. Fishenden and published in Great 
Britain by Lund Humphries & Co., Ltd., 
is striking in its presentation and broad 
scope of theme and _ illustration. Pro- 
fusely illustrated, this new Vol. XLVIII 
covers the graphic-arts field through gen- 
eral and technical articles written by 
leaders in their re spective fields 


One of the most ambitious attempts to 
inalyze all aspects of cereal packaging is 
contained in a new book entitled “Stor- 
age of Cereal Grains and Their Prod- 
ucts,” published by The American Assn. 
of Cereal Chemists and edited by J. A. 
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Anderson of the Board of Grain Com- 
missioners in Manitoba and A. W. Alcock 
of Purity Flour Mills The 
titled “Packaging and Storage of Cereal 
Charles A. 
Southwick, Jr., technical editor of Mop- 
ERN PackAGING. This illustrated book, sec- 


section en- 


Products” was written by 


ond in a series of monographs sponsored 
by the association, is a useful treatise 
combining compre hensive reviews of sci- 
entific literature in the field, with knowl- 


edge drawn from other sources. 


Some 800 executives from all parts of the 
United States are expected to attend the 
American Management Assn. general 
management conterence scheduled for 
June 21-23 at the Hotel Statler, New 
York. Chief problem before the confer- 
ence 1s to determine how business Can 
tighten its belt for the current readjust- 
ment and at the same time be ready to 


capitalize on expansion opportunities. 


4 1953 distinguished service award for 
outstanding contribution in the field of 
packaged butter mere handising has bee n 
iwarded by the American Dairy Assn. 
to the Paraffined Carton Research Coun- 
cil for its part in promoting the use of 
new pictorial butter cartons that tie in 
with ADA advertising. This marks the 
first time that such a dairy-supply group 


has been so honored 


More than 50% of the total exhibit area 
iwailable for the 1954 National Industrial 
Packaging and Materials Handling Ex- 
position, to be held at the Chicago Coli- 
seum Sept. 28-30, has already been re- 
served for former exhibitors, according to 
Jack L. Ware of the American Excelsior 
Corp., general chairman of the « xposition. 
Sponsored by the Society of Industrial 
Packaging & Materials Handling Engi- 
neers, the exposition is being held in con- 
junction with SIPMHE annual convention 
Short Course. 
Rounding out the meeting is the 1954 
National Protective Packaging and Ma- 
terials Handling Competition under th 
general chairmanship of R. A. Mantz of 
International Harvester Co., with Wil- 
burn Couch of General Motors Corp. and 
K. W. Kruger of the Forest Products 


Laboratory as associate 


and annual Technical 


chairmen. The 
competition, restricted to users of pack- 
iging and materials-handling equipment 
and supplies, is divided into seven groups 
wccording to types of containers and ma- 
terials-handling techniques, as follows 
Corrugated or Solid Fibre Boxes, Nailed 
Wood Boxes and Crates, Wirebound 
Boxes and Crates, Cleated Panel Boxes, 
General, Export Packages and Materials 
Handling. 


The Canning Machinery & Supplies Assn. 
is now located in a newly completed 
office building, the Bethesda-Chevy 
Chase Professional Bldg., Montgomery 
& Weaverly Sts., Washington 14, D. C. 
Mailing address, P. O. Box 5926, Wash- 
ington 14, D. C., remains unchanged. 


The Babcock-Hart Award for 1954 will be 
presented to Dr. Edwin John Cameron, 
director of the Washington Research 
Laboratories of the National Canners 
Assn., on June 29 during the annual 
meeting of the Institute of Food Tech- 
nologists at the Biltmore Hotel, Los An- 
geles. This award, established in 1948 to 
honor Stephe n M. Babcock and extended 





What's doing 


June 6-10—Confectionery Industry 
Exposition, Conrad Hilton Ho- 
tel, Chicago. 

June 7-10—Sixth National Plastics 
Exposition, Cleveland Audito- 
rium, Cleveland, Ohio. 

June 8-9—Third Biennial Packag- 
ing and Materials Handling In- 
stitute, University of Southern 
California, Los Ange les. 

June 9-l11—American Society for 
Quality Control, eighth annual 
convention, Jefferson Hotel, St. 
Louis, Mo. 

June 12-16—National Housewares 
Mfrs. Assn., trade show, Atlan- 
tic City. 

June 13-16—American Marketing 
Assn., spring conference, Am- 
bassador Hotel, Atlantic City. 

June 13-17—National Retail Tea & 
Coffee Merchants Assn., Edge- 
water Beach, Chicago 

June 13-17—Toilet Goods Mfrs. 
Assn. of Canada, White Face 
Inn, Lake Placid, N. Y. 

June 19-23—National Assn. of 
Display Industries, trade show, 
New Yorker Hotel, New York. 

June 21-23—A.M.A. Conference on 
General Management, Hotel 
Statler, New York. 

June 23—U. S. Trade-Mark Assn., 
76th annual meeting, Hotel 
Pierre, New York. 

June 25-29—National Assn. of Re- 
tail Meat & Food Dealers, trade 
show, Chicago. 

June 26-30—American Drug Mfrs. 
Assn., Lake Placid, N. Y. 

June 27-July 1—Institute of Food 
Technologists, technical pro- 

gram, Los Angeles. 
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®@ So widespread has been the pub- 
lic acceptance and demand for self- 
dispensing packages equipped with 
colorful Precision valves, that new 
type products and additional brands 
are added daily to the long list en- 
joying the plus values offered by 
Precision. To keep pace with this 
tremendous growth, Precision’s pro- 
duction and research are continually 
expanding both here and abroad so 
that your package may have the 
merchandising and technical advan- 
tages of a Precision valve regardless 
of the product, container or filling 


Why a Frevision 
Hee Sealer 7 


DESIGN 
valves featuring positive, fingertip op- 


The wide range of Precision 


eration assures a successful solution to 
your specific spray characteristic 


requirements. 


CONTAINER . . . Precision has a valve 
engineered for the aerosol container of 
your choice plus the widest selection of 
plastic colors to enhance the beauty of 


your package. 


PRODUCTS Plastic construction 


eliminates corrosion enabling Precision 
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valves to perform efficiently for all 
products whether foam, residual or true 
aerosol. 


FILLING METHOD... All types of aerosol 
products with Precision valves, are be- 
ing filled successfully by pressure as 
well as refrigeration at the lowest cost. 


QUALITY ... Precision’s basic research, 
production skill, development tech- 
niques and 100° inspection of over 
100,000,000 time-tested valves is your 


assurance of high quality. 


700 NEPPERHAN AVENUE ®* 





ECONOMY ... The highest plant pro- 
duction efficiency, as well as the lowest 
rejection rates for filled containers, as- 
sures maximum economy with Precision 


valves. 


AVAILABILITY . . . The world’s largest 
aerosol valve manufacturing facilities, 
are combined with the latest produc- 
tion methods and techniques, to give 
production schedules that assure 


prompt deliveries. 


orboralion 


YONKERS 3, NEW YORK 
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The 
MANHASSET 
Flexographic Press 


performs at its best with 


MOSSTYPES* 


... the pre-madeready 
rubber printing plates 


The finest engines run at peak efficiency only with the Write for literature about 
right fuel. It's the same with flexographic printing equip- MOSSTYPE Rubber Plates 
ment, too — for top-quality performance you have to team 
a precision-engineered press with precision-molded print- a Pla > 
ing plates. That's why most leading makers check out eX SS ~, ¢ 
their new presses with MOSSTYPES, the rubber plates @ (4-<S2 
you can always depend on for accuracy and uniformity. IKE a 

& 


MOSSTYPE CORPORATION 
33 Flatbush Avenue - Brooklyn 17, N. Y. 





INTRODUCING... 
OUR 12” WIDE, MODEL 654 


AIR-OPERATED, SCORE-CUT 
SLITTING LEVER 


with . . . HARDENED SIDE PLATES 

AND QUICK-DISCONNECT 
SELF-SEALING COUPLINGS 

Maximum knife life with minimum set-up time. 

Eliminates spring adjustments. 

Uniform cutting pressure. 

Ideal for narrow cuts. 

V/," cuts can be achieved by double banking of '/,” levers. 

This lever can be run upside down or sideways. 


Interchangeable with your existing slitters or by a simple 
modification of your slitting machine. 


On making narrow cuts investigate multiple manifolding to reduce 
down time to 30 seconds between changes of width . . . Slitting, scor- 
ing and perforating operations on Printing Presses, Coaters, Lamina- 
tors and other Web Processing Equipment can be done with the 
Model 654 . . . Easily installed with remote control of slitting pres- 
sures. 


Send for Literature 


JOHN DUSENBERY COMPANY, INC. 


275 GROVE AVENUE, VERONA, N. J. Tel. Verona 8-3915 





hor your 


information 


this vear to include Edwin Bret Hart, is 
given to a recipient who has advanced 
human nutrition by outstanding achieve- 
ments in the fields of research or tech- 


mi logy 


The Packaging Institute has issued a 
publication entitled “New Techniques tor 
the Packaging Engineer,” comprising the 
following three papers on the work of the 
packaging engineer: “Maintaining Proper 
Packaging Specifications,” by Clemens 
Koehler of Koehler & Worden; “Quality 
Control Enters the Packaging Depart- 
ment,” by A. F. Deuble of Johnson & 
Johnson; “Packaging Faces the Incentive 
System,” by S. G. Stearns of Merck & Co 
An introduction by C. M. Elliott of East- 
man Kodak Co. points out that thes 
three topics are challenges to the pack 
aging engineer today Copies are avail- 
thle at $1.25 per copy from the Packag- 
ing Institute, 342 Madison Ave., New 
York 17 


Monsanto Chemical Co.'s Plastics Div., 
Springfield, Mass., has published a new 
catalog on plastic stock boxes, designed 
to familiarize manufacturers with the va- 
riety and types of stock boxes available. 
One section of the catalog is devoted to 
the company’s Lustrex styrene plastic con- 
tainers and the other to Monsanto's Vue- 
pak acetate boxes. Copies of the booklet 
mav be obtained from Monsanto's Plas- 
tics Div. 


The evaluation of phosphate treatments 
of steel shipping containers to achieve 
better surface for application of exterior 
and interior coatings and interior cleanli- 
ness of containers was considered at a 
recent symposium sponsored by the Steel 
Shipping Containers Institute, Inc. The 
symposium was held at the Battelle Me- 
morial Institute in Columbus. 


The Champlain Co., Inc., has published 
a 78-page book entitled “Rotogravure,” 
dealing «vith commercial rotogravure 
printing, which uses the company’s roto- 
gravure press and delivery equipment to 
illustrate key points. The book describes 
ll of the many operations of press equip- 
ment, press procedure, etc. Copies are 
available free of charge on request to 
the Champlain Co., Inc., 88 Llewellyn 
Ave., Bloomfield, N. J 


Theme of the American Marketing Assn. 
National Conference, scheduled for June 
13-16 in Atlantic City, is “The Marketing 
Approach to Management Problems.” 
More than 500 marketing and market re- 
search people from industry and educa- 
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PACKAGE YOUR PRODUCTS WITH 


* 


mour 


at low 
production cost. 


Smooth, streamlined, light’ in 
weight yet strong... and avail- 


able in any length and diameter 


desired. . . 


x 


CLEVELAND CONTAINERS 
CAPTURE ATTENTION... 
HAVE HARD HITTING SALES APPEAL. 


Any product ... whether it be a sleek new style girdle, 
or any one of hundreds of other products . . . can be 
enhanced when packaged in a Cleveland Container, 
a a with an attractive, easily applied single or multi-color 


; : wrap or label. 
write the Cleveland Container plant 


oe vem. For added protection liners of aluminum foil, parch- 
ment, paraffin, glassine, etc., are available, depending 
on the product. 
Our long experience enables us to offer you expert 
advice on any packaging problem. 
Large production facilities ensure prompt deliveries 
from our conveniently located plants. 
WHY PAY MORE? . 


For good quality, call Cleveland! 





6201 BARBERTON AVE. CLEVELAND 2, OHIO 
e All-Fibre Cans © Combination Metal and Paper Cans 
© Spirally Wound Tubes and Cores for all Purposes 
* 7 * 
PLANTS AND SALES OFFICES: Cleveland, Chicago, Detroit, Memphis, Plymouth, Wisc., 
Ogdensburg, N. Y., Jomesburg, N. J, Los Angeles - ABRASIVE DIVISION ot Cleveland. 
SALES OFFICES: Grand Central Terminal Bidg., New York City; Washington 
Gas Light Bldg. Washington, 0. C; West Hartford, Conn; Rochester, N. Y. 


Cleveland Container Conado, itd: PLANTS AND SALES OFFICES: Toronto and 
Prescott, Ont. + SALES OFFICE: Montreal 














JUNE 1954 





Unbelievable savings in time, labor and 

materials are yours with the Campbell Wrapper. 
Automatic continuous feeds and deliveries 
combined with easy, simple operation permits 

one person to tend and operate several machines 
at one time in many cases. Then too, because 

no trays or stiffeners are required unless desired, 
you cut material costs from 25 to 50. With 

the Campbell Wrapper packaging production 
soars to new heights too, for it automatically 
crimps, heat or glue seals your products, in any 


type wrap material, at average speeds of 100 to 





300 units per minute! Wraps regular or irregular 
shaped products — single or multiple per unit 
with equal ease and speed. Simplified adjustments 
require minimum down-time for size change-over. 
Whatever your product—investigate now, how 


you can save with the Campbell Wrapper. 


FOR THE ARMED SERVICES 


We ore coutributing to the na 
tion's deferse program by pro 
viding ao ‘large port of our in- 
creased production facilities for 
building precision armaments 
Civilion orders are filled on a 
reasonable time basis only. 


R Pr Ek 


New ! 


Completely 
revised free 
booklet— 
Write for 
your copy. 


Monufocturers of Aniline and Gravure Presses, Folders, interfoiders 
lominotors, Woxers, Embossers, Sitters, Sheeters, Roll Winders, Pock 


eging Machines, Crepers ond Tissue Converting Units 


NEW YORK: 55 WEST 42 STREET 
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information 


tional institutes are expected to attend 
Results of a study made by the Ameri- 
can Marketing Assn. at the re quest of the 
U. S. Dept. of Commerce to determine 
the extent of use and importance of cen- 
sus data for marketing purposes by 
American business have been published 
in the association’s Journal of Marketing. 
Reprints are available at 50 cents a copy, 
and at 20 cents a copy for quantities of 
five or more, from the American Market- 
ing Assn., 1525 E. 53 St., Chicago 15. 


How the artist can cut re production costs 
with new art materials and techniques is 
explained in a new 32-page, four-color 
booklet published by Bourges, Inc. It de- 
scribes the company’s Bourges Process 
and illustrates its many uses from layout 
black-and-white, to all types of separa- 
tion copy in two, three and four colors 
Free copies may be had from Bourges, 
Inc., Dept. B8, 80 Fifth Ave., New York 
Ll. 


Permacel Tape Corp., New Brunswick, 
N. J., has recently published a 174-page 
reference manual on self-sticking tapes. 
The book starts with a historical review 
of the company’s Permacel and Texcel 
tape research and manufacturing facili- 
ties, describes and _ illustrates 10 basic 
uses under which most tapes can be 
classified. Full technic al data are fur- 
nished on the principal Permacel and 
Texcel tapes. Distribution of this loose- 
leaf manual, bound in a four-color hard 


cover, is limited to Permacel customers 


Next vear’s Materials Handling Exposi- 
tion, to be held the week of Mav 16, 
1955, at the Chicago International Am- 
phithe atre, will have as its theme “The 
Concept of Obsolescence.” According to 
Clapp & Poliak, Inc., exposition man- 
agers, the 1955 show will be the first to 
use the entire combined area of Chicago's 
International Amphitheatre and the new 
exhibition hall now under construction. 


Announcement has been made of the 
publication of Louis Cheskin’s “Cheskin 
Color Charts” and “Cheskin Color 
Wheel” ( The MacMillan Co., New York; 
$2.50). Mr. Cheskin, director of the Color 
Research Institute in Chicago, has had a 
major influence on color application in 
packaging of consumer products and in 
advertising with his use of the Cheskin 
Color System. The Cheskin Color Chart 
has a total of 300 different colors and a 
guide for using the charts and mixing the 
colors is included. The Cheskin Color 
Wheel is a tool for color planning which 
makes color harmony automatic 
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JHEFFIELD TUBES 


with McKESSON & ROBBINS’ TAWN...the brush is purely ornamental 


WIA Brushless Shave 


Yes, the brush is old... 
and purely ornamental. Popular Tawn 
Brushless Shave is new...and efficiently 
serves the comfort of modern men. 
Two such established firms as Sheffield 
Tube and McKesson & Robbins, Inc., 

’ 
are old hands at turning their experience 
into new packaging concepts that 
make pleasant music on the cash register! 
For collapsible tubes better designed 
to sell and protect, try Sheffield 


Process Tubes on your next order. 


THE SHEFFIELD TUBE corporation 


Factory and Home Office: New London, Connecticut + Sales Offices: New York + Chicago « Los Angeles 


1.0.0.0: On On04! 











U.S. patents digest 





This digest includes each month the more important patents of interest to those who are concerned with 
packaging materials. Copies of patents are available from the U. S. Patent Office, Washington, at 25 
cents each in currency, money order or certified check; postage stamps not accepted. Edited by H. A. Levey 


Trimming and Wrapping Machine, W. E. Gross, F. B. Hale and 
I. C. Brown (to the United States of America as represented by 
the Secretary of War U.S. 2,672,196, March 16. A machine 
for trimming and wrapping sheet material on a form, compris- 
ing a roller over which the material passes, knives on the ends 
of roller, cooperating rotary knives and means to draw the ma- 
terial over roller to rotate same 


Package, T. R. Baxter (to Continental Can Co., Inc., New York, 
N.Y U.S, 2,672,233, March 16. A non-rigid package compris- 
ing, in combination, a stack of individually folded cellulosic 
cleansing tissues, a relatively rigid panel member on the bottom 
of stack and a snug-fitting envelope of polyethylene completely 
enveloping said stack and panel 


Label-Applying Machine, S. B. Schwartz and J. Muller (to 
May Hosiery Mills, Nashville, Tenn.) U.S. 2,672,251, March 
16. Apparatus for applying labels having a thermoplastic coat- 
ing to arti les comprising a base, a trackway mounted on base, 
means on trackway for slidably receiving labels in a strip, feed- 
ing means for strip, drive means for feeding means and means 
adjacent exit end of trackway for detaching labels from strip. 


Paint Can, H. Sebell (to Reynolds Metals Co., Richmond, Va.). 
U.S. 2,672,256, March 16. A paint can having a can body, an 
annular collar element situated entirely within the can body at 
its upper end pe rmanently united to upper edge of can body. 


Apparatus for Filling Containers With Ice Cream and the Like, 
* C. Gross and F, C. Chytil (to Package Machinery Co., East 
Longmeadow, Mass.). U.S. 2,672,262, March 16. A filling ma- 
chine comprising a filling nozzle mounted for vertical recipro- 
cation whereby the lower end portion of said nozzle is adapted 
to move into and withdraw from carton disposed under nozzle. 


Thermoplastic Sealing of Bags With Vacuum Nozzles, C. S. 
Bower, Primos, Pa. (one-half to W. R. McLain, Philadelphia, 
Pa.). U.S. 2,672,268, March 16. In a heat-sealing machine, a 
pair of cooperating supports movable toward and away from 
one another; a palr of cooperating vacuum gripping Jaws, one 
on each support and one resiliently movable with respect to 
its support; a vacuum nozzle interposed between the vacuum 
gripping jaws and cooperating heat-sealing jaws, one on each 
support and one resiliently positioned with respect to its sup- 
port, the vacuum gripping jaws being positioned relatively in 
advance of the heat-sealing jaws so that with movement of the 
supports toward one another the vacuum gripping jaws will 
first engage, and further movement of the supports will auto- 
matically engage, the heat-sealing jaws with the work; heaters 
for the heat-sealing jaws 


Container Capping Machine, M. S. Resina, R. Resina (to Resina 
Automatic Machinery Co., Inc., Brooklyn, N.Y.). U.S. 2,672,- 
269, March 16. In a capping machine for use with containers 
and caps therefor, said machine having a relatively fixed frame, 
a container conveyor means and a reciprocating arn operated 
by a cam engageable with said arm, the improvement compris- 
ing means to align successive containers beneath said cap-clos- 
ing position. 


Apparatus and Method for Filling Containers With Products. 
W. Meck. Martin (to James Dole Engineering Co., San Fran- 
cisco, Calif.). U.S. 2,672,270, March 16. Apparatus for filling 
a product in containers having outwardly extending flanges at 
their open mouths and in which a line of adjacent containers 
is conveyed past a filler with flanges in overlapping relationship. 


Apparatus for Filling Ampoules, S. E. Harris and S. E. Engel (to 
Hoffmann-La Roche, Inc., Nutley, N.J.). U.S. 2,672,272 
March 16. A device for simultaneously filling a plurality of 
ampoules which comprises a pump, means for connecting said 
pump alternately to a source of supply of fluid and to a 
plurality of discharge means, a plate for carrying a plurality of 
ampoules and movable between an ampoule-loading position in 
which said ampoule s are loaded onto plate and an ampoule-fill- 
ing position 
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Carton, T. K. Smith, Chatham, N.J. U.S. 2,672,273, March 16, 
A carton having, in combination, front, rear and side outer 
yanels, each outer panel having a closure flap on its top and 
ved and at least a front inner panel, said front and both 
side outer panels being scored below the top thereof so as to 
provide, with the top closure flaps, a cover hinged on rear outer 
panel when pressed along the scoring. 


Container Closing Machine With Centering Device, H. B. 
Peterson and E. DeGear (to American Can Co., New York, 
N.Y.). U.S. 2,672,791, March 23. In a machine for attaching 
end members to tubular container bodies, the combination of 
a vertically movable liter pad having a supporting face for 
receiving and supporting a container body for attachment of 
an end member thereto. 


Combination Package, R. O. Tardiff (to Breyer Ice Cream Co., 
Philadelphia, Pa.). U.S. Re: 23,806 March 23. In combination, 
a rectangular carton having a top wall, a bottom wall, a pair of 
side walls and end walls, a tray snugly and telescopically dis- 
posed within said carton. 


Dispensing Carton, C. A. Ross (to Behr-Manning Corp., Troy, 

Y.). U.S. 2,672,979, March 23. A package of abrading 
disks which may be stored upon a shelf and from which the 
disks may be partially drawn out beyond the shelf edge with- 
out dropping ons the package for inspection or display while 
the ahaa remains upon the shelf. 


Container for Ampoules, E. W. Halbach (to Celluplastic Corp., 
a corporation of New Jersey). U.S. 2,672,980, March 23. A 
container for packaging ampoules of liquid medicine of the type 
which have a top neck portion and heckie below neck por- 
tion which comprising a casing with a top member which is an 
integral part of the casing, top member having a series of holes 
which receive the top neck portion of ampoules and provide a 
seat for the shoulder below said neck portion. 


Package of Stacked Receptacles, C. T. Colgren (to Sutherland 
Paper Co., Kalamazoo, Mich.). U.S. 2,672,981, March 23. A 
package comprising a stack of tapered nested receptacles, a 
wrapper of heat-sealable material wrapped around the stack, 
with Yongitudinal edges of the wrapper in overlapping relation. 


Fibre Container With Duplex Closure Member, R. E. J. Nord- 
quist (to American Can Co., New York, N.Y.). U.S. 2,673,021, 
March 23. A container for liquids comprising a tubular fibre 
body, a flange extending outwardly around an end of body, a 
relatively thick and substantially flat fibre end member sup- 
ported on flange with its peripheral edges substantially in align- 
ment and co-extensive with the periphery of flange and having 
its marginal edge portions adhesively secured to flange. 


Carton, L. E. Prossen (to Celanese Corp. of America, New York, 
N.Y.). U.S. 2,673,022, March 23. A carton for storing and 
shipping bulk material comprising a rectangular base and tour 
vertical outer walls attached to said base with a pair of cen- 
trally disposed intersecting vertical dividing walls dividing the 
carton into four rectangular compartments of equal size. 


Method and Apparatus for Making Bags, L. R. Hecker and 
M. P. Clark (to Continental Can Co., Inc., New York, N.Y.). 
U.S. 2,673,495, March 30. A method of forming flattened 
tubular bag blanks comprising: advancing a continuous web of 
sheet material; applying to one side of said web a series of 
bodies of adhesive in fluid or tacky condition, said bodies ex- 
tending substantially the full width of the web; applying vac- 
uum to opposite side of web in predetermined planes to guide 
said web into flattened tubular condition with fluid or tacky 


adhesive bodies inside the tube; severing consecutive bag blanks 
from said tube. 


Method of Forming Truncated Conical Paper Cups, W. E. 
Ambert and S. W. Ambert (to Lily-Tulip Cup Corp., a corpora- 
tion of Delaware). U.S. 2,673,496, March 30. The method of 
forming a spoon-serviceable bottom in a conical paper cup of 
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Now- Diamond Back Snake Tape 





for ALL DIRECTIONAL STRENGTH! 


Cuts Costs... Speeds Packaging 


Center-seam sealing 
with Snake Tape is 
© 30% stronger! 


¢ 24 faster! 
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‘ 
Now Sr.ake Tape is DIAMOND reinforced with tough 
rayon yarns for yreater strength in a// directions, It cuts 
sealing costs and speeds packaging wherever a strong 
closure is required. 


For example, center-seam sealing with Diamond-Back 
Snake Tape (photo) makes a stronger closure in 1/; the 
time! It's the fastest, sure way to seal cartons stronger. 
And you eliminate all damage claims due to tape failure. 


Accepted by industry! More and more shippers are using 
center seam sealing with Snake Tape to get packages 
there for less cost 


this may be an idea for you. Send 
now for test sample 


Rolls like this require tape with strength 
PLUS FLEXIBILITY! That's what you get 
in Angier's improved Diamond-Back Snake 
Tape. Send for sample. 


Heavy telescopic cartons stay closed when 
they re sealed with Diamond-Back Snake 
Tape. That's because Angier’s improved 
Snake Tape has great resistance to dou? 
tear as well as cross tear. It's waterproof 
and comes in five widths 


Dual rayon edge yarns 
for cross tear strength 


Diamond mesh rayon 
yarns for longitudinal 
and torque strength 


Free sample — Improved 
Diamond-Back Snake Tape 
Angier Corporation, Framingham 11, Mass. 


Protective Pape r Industria 
Building and Farm Needs Since 18 


Angier’s 
improved Diamond-Back Snake Tape 


Please send free test sample of 








These formed, clear transparent plastic 
dome packages, developed by PLASTIC 
ARTISANS for Warner-Hudnut “Reelshay 
Razor” refill cartridges, have been acclaimed 
as a unique new concept of merchandising. 
Kach dome cleverly conforms to the shape 
of the refill and is embossed with printed 
instructions for removing contents, Inser- 
tion of the cartridge and sealing of the 
package is a smooth. money-saving opera- 
tion since the domes are formed nine to a 
sheet and blanked-out after sealing. Each 
sealed container is pre-scored for effortless 
opening. 

This is just one example of the resource- 
fulness of PLASTIC ARTISANS ... we 
can create an equally effective plastic pack- 
age to protect and enhance your product. 
Your requirements; whether simple or 
involved, will be handled with individual. 
careful attention ... guaranteeing a success- 
ful, sales-getting package. 

Our expert staff is at your service 
ready to submit ideas to help you solve your 
packaging problems. 


PLASTIC ARTISANS 


INC. 
70 Westchester Avenue 
White Plains, New York 
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less than 60-deg. angle, comprising inverting an appreciable por- 
tion of the acute-angled conical paper side wall at the apexial 
end of the conical paper cup into an internally located extension. 


Striker Mechanism for Bag-Making Machines, A. J. Evers (to 
International Paper Co., New York, N.Y U.S. 2,673,610, 
Mar« h x0 In a bag-making machine whe rein Is proy ided a tube 
section including tube-forming plates terminating at a cut-off 
station, draw rolls for pulling the formed tube along the form- 
ing plates and pinch rolls positioned beyond the cut-off station 
for momentarily causing slack to appear in the bag tube each 
time an individual bag length is severed therefrom. 


Container, M. M. Barton (to Injection Molding Co., Kansas 
City, Mo.). U.S. 2,673,661, March 30. A container including 
a body member adapted to contain a liquid to be dispensed and 
having a resilient wall portion defining an open top and capable 
of being flexed inwardly to eject said liquid, a rigid stopper 
closing said open top. 


Shirt Package and Blank for Forming Same, N. H. Richman (to 
Scientific Packages, Inc., Denver, Col.). U.S. 2,673,667, March 
30. A blank for formation of a protective package for a collar- 
attached, laundered shirt, including a sheet of cardboard-like 
material divided by transverse, parallel fold lines into a sub- 
stantially rectangular shirt-mounting board, a collar-backing 
segment and a collar overlying panel, a tab cut from the central 
portion of said panel. 


Machine for Applying Sealing Bands to Bottles, W. B. Eddison 
(to Gisholt Machine Co., Madison, Wis.). U.S. 2,673,674, 
March 30. In a machine for applying seals of the tubular shrink- 
fit regenerated-cellulose type to bottle tops and the like, a seal- 
supporting member having a non-slip surface providing an 
opening station for a seal, a seal-opening finger having a non- 
slip working surface, means to support said member and said 
finger with the working surface of said finger disposed near the 
center of the non-slip surface. 


Fully Partioned Carrier With Reinforced Handle, W. A. Ringler 
(to The Gardner Board & Carton Co., Middletown, Ohio). 
U.S. 2,673,677, March 30. A fully partitioned paperboard bottle 
carrier formed from a one-piece blank cut and scored to provide 
a side wall, a bottom wall and a side wall in articulation in the 
order named, partial end-wall panels articulated to the ends of 
side walls, full-length longitudinal partition elements articulated 
to the partial end-wall panels at one end of carrier. 


Packing Case, W. B. Morton (to Wilbro Corp., New York. N.Y.), 
U.S. 2,673,678, March 30. A carton having corners at its con- 
nected walls, said corners and portions of the adjacent wall sec- 
tions being rigid angular cross-section and score lines adjacent 
the edges of said rigid angular sections to permit carton wall to 
bend with respect to the angular portion when carton is col- 
lapse d 


Collapsible Box, L. E. LaBombard, Nashua, N.H. US. 
2,673,679, March 30. A set-up box formed from sheet material 
comprising at least two outer side walls and two outer end 
walls, said parts being fastened to each other with hinge joints. 


Blade Magazine, V. R. Bailey (to The Gillette Co., a corporation 
of Delaware). U.S. 2,674,368, April 6. A razor-blade magazine 
comprising a hollow rectangular case, a slide movably mounted 
on one side of case, with longitudinally spaced stationary studs 
within case and having overhanging blade-engaging portions. 


Container, E. F. Schweich (to Lewin-Mathes Co., St. Louis, 
Mo.). U.S. 2,674,372, April 6. A carton blank adapted to be 
folded up to form a folding carton for flat inet objects, 
such as copper tubing and the like, which carton blank com- 
prises an octagonal main section having a centrally located 
rectangular aperture bounded by four inwardly extending, up- 
wardly bendable flaps. 


Shipping Carton, C. A. Ross (to Behr-Manning Corp., Troy, 
N.Y.).. U.S. 2,674,400, April 6. An octagonal carton compris- 
ing side walls of substantially equal size, each having end flaps 
hinged thereto at both top and bottom, said flaps being turned 
in forming a two-layer reinforced end for the carton, the com- 
bined length of an opposed pair of flaps being equal to the dis- 
tance between opposed side walls of carton. 


Machine for Preparing Paper Container Blanks, B. A. Witt- 
kuhns, H. G. D. Nutting and G. F. Hill (to National Paper Bot- 
tle Co., Inc., New York, N.Y.). U.S. 2,674,929, —_ 13. An 


improved machine for preparing and feeding paired container- 
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forming blanks to a container-body winding machine, having in 
combination, two adjacently arranged, synchronously operated 
machine divisions, each having mechanism for intermittently 
advancing successive sections of a related stock sheet to a 
cutting station 


Bottom Structure for Reinforced Carrier Receptacles, W. G 
Anderson, Jr. (to American Box Board Co., Grand Rapids, 
Mich U.S. 2,675,156, April 13. In a receptacle having ver- 
tical sides and ends, and a transverse horizontal metal member 
at and below the lower edge of each end secured to said re- 
ceptacle, the improvement comprising a detachable and replace- 
ubke bottom 


Retractable-Handle Bottle Carrier, W. E. Turner and T. W. 
Foster (one-half to Container Corp. of America and one-half 
to O. P. Andrews Co., Chattanooga, Tenn.). U.S. 2,675,157, 
April 13. In a bottle carrier, a one-piece paperboard container 
comprising side walls, an interior wall midway between side 
walls formed in two sections, each formed of two panels folded 
together along their upper edges, end walls connecting outer 
ends of panels to ends of side walls. 


Reinforced Partitioned Carrier, W. A. Ringler (to The Gardner 
Board & Carton Co., Middletown, Ohio). U.S. 2,675,158, April 
13. A paperboard bottle carrier comprising a bottom, side and 
end walls, a central horizontal partition structure lying be- 
tween the side walls and extending parallel thereto. 


Knock-Down Covered Carton, K. T. Buttery (to Sutherland 
Paper Co., Kalamazoo, Mich.). U.S. 2,675,160, April 13. A car- 
ton formed of an integral blank cut and scored to provide a 
bottom and front, rear and end walls hingedly connected to the 
bottom and corner flaps hingedly connected to the front and 
rear walls to be positioned on the inner sides of the end walls 
when carton is erected with a cover hingedly connected to up- 
per edge ot rear wall and a closure flap hingedly connected to 
swinging edge of cover. 


Collapsible Carton, K. T. Buttery (to Sutherland Paper Co., 
Kalamazoo, Mich.). U.S. 2,675,161, April 13. A_ collapsible 
carton formed of a cut and scored blank and comprising a bot- 
tom, side and end walls hingedly connected to the bottom, 
article-holder members hingedly connected to outer edges ot 
end walls and of a width exceeding that of the end walls with 
integral corner flaps hingedly connected to ends of end walls 
and holder members. 


Covered Carton or Container, K. T. Buttery (to Sutherland 
Paper Co., Kalamazoo, Mich.). U.S. 2,675,163, April 13. A 
container comprising a bottom and front, rear and end walls 
hingedly connected thereto, a cover hingedly connected to the 
top edge of the rear wall and having a closure flap on its 
swinging edge 


Knock-Down Covered Carton, RK. G. Haas (to Sutherland Paper 
Co., Kalamazoo, Mich.). U.S. 2,675,164, April 13. A carton 
formed of an integral blank and comprising front, rear and end 
walls hingedly connected to the bottom and a cover hingedly 
connected to the upper edge of the rear wall, cover having a 
closure Hap on its swinging edge 


Alternative Opening Carton, A. I. Roshkind, P. A. Stephenson, 
E. J. Rau and T. W. Foster (to Container Corp. of America, 
Chicago, III U.S. 2,675,165, April 13. A carton for packag- 
ing, storing and intermittent opening and closing to dispense a 
plurality of sheets of material such as stencil sheeting, compris- 
Ing a single piece of paperboard, cut, scored and tolded and 
secured to provide a parallelopiped self-sustaining container. 


Paperboard Container, J. W. Main (Container Corp. of America, 
Chicago, Ill U.S. 2,675,166, April 13. An open-top paper- 
board container substantially rectangular in plan and compris- 
ing side walls, end walls having nedestals extending above side 
walls and providing top end seating surfaces for the end por- 
tions of the bottom of a similar superjacent container. 


Combined Cover and Handle Structure for Paperboard Boxes, 
J. D. Clark (to The Hinde & Dauch Paper Co., Sandusky, Ohio). 
U.S. 2,675,168, April 13. A combined cover and handle for 
paperboard boxes having upright front, rear and end walls, 
comprising a lid hinged to the top edge of the rear wall and 
having a longitudinally extending centrally disposed slot, and a 
lock hinged to the top edge of front wall 


Cigarette Package and Method of Making Same, B. J. Tamarin 
to Pull-Packaging, Inc., a corporation of Pennsylvania). U.S. 
2,675,169, April 13. In the art of packaging, the steps which 
include forming a pouch with an open mouth and slits extend- 
ing inward from the edge of mouth, inserting rod-like articles 
in mouth, bonding a pull strip to a section of the outer surface 
only of pouch between slits and turning section of pouch and 
strip to form an end closure 
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Gravure printers desiring the finest 
packaging are specifying rotogravure 
cylinder etchings by ‘“‘Acme Gravure" 


We can meet the most exacting 
needs for cartons, labels, vinyls, 
gift wraps, box boards, etc. 


Let us produce a superior 
cylinder engraving for your 
difficult copy . . . and, assist you 

in planning if desired. 


Your inquiry will receive 
immediate attention. 











This Unusual Envelope 


showed Stanley Home Products 
how to cut packaging costs 
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Now all Stanley 
oto-Mops are 
quick-wrapped in 
SELF-SEAL dry seal 
ENVELOPES 


Insert mop head Seal with a touch 


Envelopes and closures especially tailored to What's your trouble spot? Where are your costs 


your individual requirements can solve a dozen too high? Self-Seal Envelopes that seal at a 
different packing, shipping and selling prob- touch without moisture or special equipment, 
lems. Our packaging experts have come up with : 
P linia aC é P may be the solution to your packaging needs. 
envelopes that serve as shipping containers... 


envelopes that replace costly hand wrapping of 
bulky or sharp-edged objects... envelope clo- 
sures that cut hours off a day’s packing schedule. 


Our packaging consultants would welcome a 
chance to study your particular problems — 


without expense or obligation to you. 


UNITED STATES ENVELOPE COMPANY « Springfield, Mass. 


World’s largest manufacturer of envelopes — 15 plants from coast to coast 


ask our packaging 
experts how you can save 
time and money! 


United States Envelope Company 
Dept. M-6 Springfield, Massachusetts 


Please send samples and full details of your ideas for packaging 


our 
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Oo SELECT the items you want 


(2) CIRCLE the corresponding numbers on the post card 


HELPFUL iilirons GREE 


There is valuable data- 


3) FILL IN the information requested 


worth dollars and cents to you — 
4) MAIL — no postage required 


EQUIPMENT 


LETTERING MACHINE. Bulletin describes a 
new machine which rapidly reproduces a 
wide range of hand Rttering and type 
matter, either positive or reverse, at low 
cost. Filmotype Corp. (F-451) 


STYRENE CONTAINERS. Booklet gives speci- 
fications, sizes, descriptions, and prices of 
39 different plastic containers, both 
capped and uncapped. Plastic Container 
Corp. (F-452) 


ELECTRONIC SEALING UNIT. Data on “Ther- 
matron” generators and presses for seal- 
ing a wide range of flexible and rigid 
plastic materials in all thicknesses. Radio 


Receptor Co., Inc. (F-453) 


FASTENING DEVICES FOR POLYETHYLENE 
AND VINYL CONTAINERS. Folder describes 
uses and applications of a plastic bag 
fastener that effects a watertight, airtight, 
leakproof seal that is easily opened. Flexi- 
grip, Inc. (F-454) 


FLEXIBLE GLUE. Folder gives information 
and applications of “Pliatex,” a flexible 
lue used to combine cloth to leather, 
eather to leather, leather to pa and 
similar materials, “Pliatex” may i am 
as an oil resistant coating over chipboard, 
cloth or leather. Swift & Company (F-455) 


CORRECTION AND VARIABLE SPEED TRANS- 
MISSIONS. Folder describes ratings, ca- 
pacities, and specifications of variable 
speed and correction transmissions for 
use on imprinting, bag, label-punching, 
embossing, and other machines. Machine 
O’Matic, Inc. (F-456) 


“DRUMPAK” CARTONS. Handy folder ex- 
plains how  knockdown-construction 
“Drumpak” cartons are tailored to the 
requirements of products needing protec- 
tive cartoning. Gaylord Container Corp. 

(F-457) 


INFORMATIVE LABELING. Booklet tells 
manufacturers and retailers how informa- 
tive labeling aids sales promotion, he'ps 
purchasers, overcomes price competition, 
and ties in with product adveitising. Den- 
nison Manufacturing Co. (F-458) 


STAPLING MACHINES. Brochure describes 
the operation and specifications of the 
International “Staple Knight” stapling 
machines which close corrugated or fiber 
cartons. Diagrams explain the operation 
of retractable anvil stapling head. Inter- 
national Staple & Machine Co. (F-459) 


PACKAGING DESIGNING. Brochure enu- 
merates oo taken in the preparation of 
a new package design. Lists many na- 
tionally known manufacturers utilizing 
the services of Norbert Jay. (F-460) 


n the literature and samples described below 


SUPPLIES 


GREASEPROOF WRAPPING. Bulletin on 
“Induwrap,” a Grade A greaseproof bar- 
rier that meets the requirements of 
Amendments 1 and 2 of JAN-B-121. 
Angier Corp. (F-461) 


CONTROLLED HUMIDIFICATION. Booklet 
contains descriptions and physical data 
on industrial and commercial humidifiers. 
Lists their features and their advantages 
for increased productivity. Walton Lab- 
oratories, Inc. (F-462) 


“CELLUSUEDE” FLOCK. Bulletin includes a 
description of Cocetiee “Cellusuede” 
flock fiber and its uses, plus data on ad- 
hesive selection and Ff of applica- 
tion. Also contains schematic drawings 
and reference chart of physical properties. 
Cellusuede Products, (F-463) 


TAPING TECHNIQUES. Manual tells how to 
apply gummed sealing tape proper 

what makes gummed sealing tape tick, 
may regulations, how to store sealing 
tape, and answers some unusual questions 
on this tape. The Gummed Industries 
Association, Inc. (F-464) 


PLASTIC FILMS FOR PACKAGING. Informa- 
tional brochure contains characteristics 
and application data on polyvinyl alcohol 
polyvinyl chloride, polyethylene, an 
te oe alcohol- polyethylene laminated 
Ims. Describes uses in packaging foods 

and other products. Reynolds Metals Co. 
(F-465) 


SHIPPING CASE SEALER. Folder explains the 
operation and advantages of a unique 
new case sealer which preheats the flaps 
of standard shipping cases before apply- 
ing glue and h olds the flaps ition 
until the glue sets. Chisholm-R iyder Co 

Inc, (F-466) 


Fill out and mail this card now 


MODERN 
Manufacturers’ Literature Service 


SERVICES 


SHAFTLESS PAPER ROLL UNWINDER. Folder 
illustrates and describes a new one-man 
operated surface unwinder, for handling 
rolls up to 42” in diameter and 84” wide 
that weigh as much as two tons. John 
Dusenbery Co., (F-467) 


MULTI-WALL SHIPPING SACK. Description 
of “Kraft-lok” valve-type gusseted bags, 
for packaging free-flowing granular or 
pulverized materials, in which an integral 
sleeve replaces standard inserts and 
sleeves, for cleaner filling and tighter 
closures. Kraft Bag Corp. (F-468) 


“POLY-SEAL” PLASTIC CLOSURES. Folder 
gives interesting information and descrip- 
tions of various types of “Poly-Seal” clo- 
sures, which feature sure-sealing polyeth- 
ylene liners, The Poly-Seal Corp. (F-469) 


CORRUGATED WRAPPERS. Folder shows five 
types of white single-face corrugated 
wrappers for use in protecting cosmetic 
pharmaceutical, ceramic and industrial 
products. The Hankins Container Co. 
F-470) 


AUTOMATIC CARTON BLANK STRIPPER. De- 
tails on the operation of a device for use 
with the Miehle Cutter and Creaser 
which automatically strips front, side and 
tail trim, and internal scrap from die cut 
carton blanks. Miehle Printing Press & 
Mfg. Co. (F-471) 


PRINTING AND BAG MAKING MACHINES. 
Folder outlines printing and converting 
machines such as the “H.H.H. Jet,” a 
multi-color flexographic press, the “Mata- 
dor” for producing flat and square paper 
bags at high speeds, and four multi-wall 
bag machines. H, H. Heinrich Co. 
(F-472) 
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ae HELPFUL LITERATURE 


There is valuable data 


n the literature and samples described below 


EQUIPMENT 


CONVEYORS FOR PACKAGE HANDLING. 
Series of twenty field reports tells how 
installation of Speedways Conveyors nave 
cut handling time and o} operating costs for 
diversified customers. Speedways Con- 
veyors, Inc. (F-473) 


HEAVY DUTY PLASTIC BAGS. Sample ~ £ a 
heavy duty polyethylene ba A | for apples. 
citrus fruits, potatoes and er Dp uce, 
plus a quick-closing, quick-opening met: 
seal, Durethene Corp. (F-474) 


FILLING MACHINES. Folder describes the 
application of the “Universal” Filler on 
~ different rang wed materials including 


gs, cosmetics, wders, i 
pot yg he flowing pa ge =| 
ray: Co. — 3 


PLASTIC TAPES. Bulletin lists specifications 
and applications of plastic tapes. Uses in- 
clude — coding and decorating, mask- 
ing and protection, bottle and 
electro-plating. Minnesota Mining & Mfg. 
Co. (F-476) 


CELLULOSE GUM FOR PAPERBOARD. Techni- 
cal bulletin describes the use of cellulose 
gum for gloss ink printing. This cellulose 
gum Ti ~ soluble cellulosic, possess- 

g fg inding properties for paper 
fibers. Hercules Powder Co. (F477) 


SHIPPING CONTAINER CHECK LIST. Handy 
folder lists the requirements a manufac- 
turer should seek when pe & shipping 
containers. Gives necessary ch 

insure proper packaging for the product. 
Stone tainer Corp. (F-478) 


Fill out and mail this card now 


-worth dollars and cent: 


fo you- 


4 eee 


SUPPLIES 


FILM AND FOIL CONVERTERS. Booklet on 
the applications of tr arent films and 
aluminum foils in multicolor printing, bag 
| gpm laminating and aes, ows 
uty, of this company for 
peacetime and wartime production. Do- 
un Co. 


(F-479) 
RADIANT HEAT PANELS. Data on “Chroma- 
lox” far- red radiant heat panels for 
the fring of inks, glue, paper 
varnishes, and silk-screening. Edwin L. 
Wiegand Co. (F-480) 


FLEXOGRAPHIC PRINTING. Latest issue of 


FOLDING MACHINE. Brochure illustrates 
and describes the operation of a machine 
wlan Sees Giese ile eines seneee oF 
sections, featuring a continu- 

ous f oe tonics ait vation af 
tock suitable for folding. Dexter Folder 


COLOR SPECIALTY PRESSES. Folder illustrates 
and describes various 
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3) FILL IN the information requested 
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SERVICES 


se SEALER. iylemmation ig hy 2 
eat com © or — 
sealing of or laminated barrier 


materials by —d ap lication of oom and 


eee td Tndustries. (F485) 


LABELING WITHOUT GLUE. Brochure covers 
of the “ 


VENTILATED FILM. Details on 
tages of using “ 


OS aaa 


bulletins on the value of using vacuum 
seal pry-off caps on foods packed in glass 
containers to eliminate oxidation. ite 
Cap Co, (F-490) 


PROTECTIVE CUSHIONING MATERIAL. Folder 
describes the different types of “Cellu- 
liner” cushions, their and 
special attributes. Also lists cost-reducing 


advantages of this uct. The Gilman 
Brothers Co. _ (F-491) 


PRINTIO TAPE FOR INDUSTRIAL USES. Felder 


e coding, package sealing and 
- aot advertising. York Tape 
Inc, (F-492) 





4 >. : get 
a 
a Na SIS M-J gives packages a safety margin of polyethylene coating 
7 for PROTECTION-PLUS. No weak spots. No dangerously low 


of your package! 


areas. You get PROTECTION-PLUS against package failure, 
product spoilage. 


M-J POLYETHYLENE 
LAMINATED PAPERS 
with PROTECTION-PLUS 











Do you use any of these types of packages? (a) Multi-wall bag; (b) single-ply bag; (c) pouch bag; (d) carton; 


(e) frozen food lockerwrap; (f) innerwrap or case-liner; (g) fiber drum; (h) chip-board container or tray; (i) over-wrap. 


If you use any of the packages pictured above, you can get See SSeS eee ORES 
all the advantages of M-J Polyethylene Laminated Paper... McLAURIN-JONES COMPANY 

by sending in the coupon. aay Wy re es 

And M-J Polyethylene Laminated Paper may enakle you to "“ ; di z ‘ td lik 
replace bulky, heavy and expensive containers, eliminate O We are wm ing a package we would like to 
return shipping costs, lower tare weights and reduce or entirely have you analyze. 

eliminate spoilage. () Please send us free samples and more infor- 
So, send us your package. Our technical experts will be glad aie oT ha J aaa Laminated Papers 
to analyze your package and honestly tell you whether M-J with PROTECTION- . 
can improve it. 


Why wait? Clip and mail the coupon today! 
McLAURIN-JONES COMPANY 


HEADQUARTERS: BROOKFIELD, MASSACHUSETTS 
Offices: New York, Chicago, Cincinnati, Los Angeles 
Mills: Brookfield and Ware, Mass., Grand Rapids, Mich., Homer, La, 


Company 
Street 


McLAURIN-JONES PAPERS 
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permanent 

polyethylene 

printability 
with the 


KREIDL PROCESS" 


@ easy to apply and inexpensive 

@ detailed “know-how” furnished 

@ complete treating machines 
available 


Difficulties 
tered in the printing, gluing and 


formerly encoun- 


decorating of polyethylene are 
now over for the users of the 
Kreid| Process. There are more 
than 40 companies in all parts of 
the world licensed by us, some of 
them the largest in their field. 

Printability is achieved by a 
patented heat treatment for film 
and tubing, bottles, pipes, coated 
paper and board, and extruded 
or molded articles. Once treated, 
at negligible cost, the polyethy- 
lene surface can be printed at any 
time and by any process. Com- 
mercial inks give a permanent 
print that withstands the Scotch- 
tape test Packers and _ retailers 
can easily imprint prices or other 
data. 

Water-based adhesives, labels 
and decals can be used on treated 
surfaces of coated paper, board 
and fabrics. 

Equipment for the  Kreidl 
Process is inexpensive and com- 
pact; it can be adapted to small 
or large scale operations. Detailed 
information on the process and 
ready-to-operate machines are 
available. 


For information write to 


THE KREIDL 
CHEMICO-PHYSICAL CO. 


81 East State Street, Columbus 15, Oh’o 
Engerthstrasse 169, Vienna 2, Austria 


* Service Mark Reg. 














The carry-carton spr ads out 


(This article continued from page 98) 
of their markets to warrant this spe 
cial production technique. 

Mother may not wish to buy Six 
jars or cans of chopped spinach at 
once. If spinach is combined with car- 
rots and beets, there may be too many 
mothers whose babies do not like car- 
rots and who would not buy any mul 
tiple-unit carton containing carrots. 

A similar problem confronts the 
soup packers. Among the most popu- 
lar soups are tomato and mushroom, 
because they are used so widely not 
only as soups, but as cooking aids. 
However, it is questionable whether 
shoppers would pick up carriers con- 
taining six cans of tomato soup. If 
three cans of mushroom were pack- 
aged with three cans of tomato, there 
might be too many shoppers passing 
up the multiple pack because they 
wouldn't want mushroom or vice 
versa. Six different varieties of soups 
in a carrier might not offer a sufficient 
quantity of each to serve the same 
kind at one meal to each member of 
the family, and setting up a mechan- 
ical system for collating that many 
kinds in a carrier might slow up pack- 
aging time so much as to make the 
carrier uneconomic from a production 
standpoint. 

These are only a few of the prob- 
lems that food packers are having to 
work out in connection with the trend 
to carrier packaging, but both store 
managers and packers are confident 
that these obstacles will be overcome 
with proper research as the trend to 
multiple packaging gains momentum 
and competition forces the issue. 

For specialties, there are many op- 
portunities to use the carrier as a con- 
venient and profitable merchandising 
device. For example, Strohmeyer & 
Arpe’s three-carrier unit for Martini 
olives, orange-flavored Manhattan 
cherries and Gibson onions is appar- 
ently meeting with considerable suc- 
cess. 

\ West Coast firm has been fea- 
turing together in a carrier a bottle of 
olive oil and a bottle of wine vinegar— 
the makings for a French dressing. 
The Flavoripe Co. has been using a 
carrier containing four different flavors 
of ice-cream toppings. In the South 
one firm has the makings of a chili 
con carne dinner in a carrier. 

Such multiple-unit packages can of- 
ten be assembled and packed by hand 
and thus do not involve the costly 


economic problem — of mechanical 
equipment. 

Wood's Bros. Coffee Co., Roanoke, 
Va., uses a corrugated carrier contain- 
ing two 1-lb., vacuum-packed tins of 
coffee, thereby boosting the unit of 
sale and preserving the freshness ad- 
vantage ol the one sealed package 
while the other is being consumed. 
This is a smart move for a company 
which formerly sold coffee in 3-Ib., 
vacuum-packed jars, which had _ the 
disadvantage of exposing all 3 Ibs. 
once the jar was opened. 

An interesting use of a six-can 
handy pack outside the consumer field 
has been developed by the Aerosols 
& Refrigerants (Easton Chemicals) 
Div. of American Potash & Chemical 
Corp. The carrier is used for the firm’s 
“Charg-a-Can” disposable refrigerant 
containers, used only by refrigeration 
service men. It not only facilitates 
storing of the product, but provides a 
convenient and easy -to-handle unit for 
the service man. Similar in construc- 
tion to the beverage carrier, it illus- 
trates once again how some of the best 
ideas in packaging come from totally 
unrelated products. 

The whole future of multiple-unit 
packaging and the use of carry-home 
cartons was well summed up, off the 
record, by one large prospective user. 

“Carrier packaging? We're all for 
it,” he said. “We haven't used a fac- 
tory-pack carrier simply because we 
haven't needed to incur the expense up 
to now to move all the products we 
can make. But if competition forces us 
to use carry-home cartons—and I’m 
fairly certain that it will—we'll be 
there with the best carton and han- 
dling system we can find.” 
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Nature waterproofed the duck and made him 
sea-worthy by means of an ingenious valve that supplies 
a constant protective coating of oil. . . 


another example of precision packaging for a purpose. 


For your own purposeful, individualized packaging 
needs you can rely on Cochran Foil . . . Whatever 
your field, whatever your problems, Cochran Foil 
offers technical perfection engineered for 


specialized service . . . 


... the feathers 


wy on a duck’s back 


the specialists 
SALES OFFICES: 


714 Wrigley Building in aluminum foil 
Chicago 11, Illinois 


238 West Wisconsin Ave. 
Milwaukee 3, Wisconsin 


= Cocktanron/company 


Cleveland 15, Ohio 








INCORPORATED 
813 N. Labrea Ave. LOUISVILLE 10, KENTUCKY 
Los Angeles 38, Cal. 


260 Kearny Street 
San Francisco 8, Cal. 
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First, we don’t waste your time in getting down 
to essentials. Our engineers talk your language, 
quickly understand your requirements and 
accurately interpret them in terms of package 
handling equipment. 

The next point of savings is in the price of the 
equipment itself. We have a broad and versatile 
line of standard models and long experience in 
adapting them to specific requirements. You get 
a “customized” installation at the lowest possible 
cost. 

Next, we save you time in realizing the 
benefits from Standard-Knapp equipment. We 
train your operators, get them to know and like 
the machines, provide them with easy-to-read 
operating instructions. 


EMPTY CAN 

PALLETIZING 

SYSTEM devised by 
Standard-Knapp speeds 
and simplifies delivery 
of empty cans to user, 
expedites introduction of 
cans into filling and 
processing lines. Another 
example of Standard 
Knapp pioneering in 
better packaging methods 


STANDARD - 


WHERE COSTS ARE HIGHEST--- 
STANDARD-KNAPP SAVES YOU MOST 


Then, you can count on a strategically located 
service organization for prompt and competent 
assistance in keeping Standard-Knapp equipment 
at full efficiency. 

To save most where it counts the most, call 
in Standard-Knapp — whether you need a com- 
plete line of packaging equipment or a single 
machine. 


CARTONING AT HIGH SPEED in huge volume on 
Standard-Knapp 180 Carton Inserter helps hold profit margin 
on new merchandising package for photographic film. 


50% SAVING in packaging costs of electric ranges has been 
realized through d velopment of giant automati- Standard-Knapp 
gluing and sealing machine for mammoth corrugated cartons. 


MORE EFFICIENT 
De MES ae ot Se ere 


KNAPP 


DIVISION OF EMHART MFG. CO. 


PORTLAND, CONNECTICUT 
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Te Make Bexos. 


2 GREASEPROOF 


smart Hoteelive Papo 


Increasing demand for boxes that can withstand penetration of fats, 


oils, or shortening content products poses a problem that can be 
edsily and economically overcome by Rhinelander Glassine and 
Greaseproof papers. Laminating with these functional papers will 
provide full protection against stain'ng while the density of these 
sheets will safeguard the product against contaminating odors or fla- 
vors. And it will handle well on your laminating equipment. Complete 


information and samples are available. Please state your application. 


tly Good 


RHINELANDER 


(plasvine , , . 
Paper Company - Rhinelander, Wisconsin 


Prikiprook 


. ~- 4 





Western Show plans 


All exhibit space for the 5th West- 
ern Packaging & Materials Handling 
Exposition, to be held in San Fran- 
cisco Aug. 17-19, has already been 
sold out and the exposition managers, 
Clapp & Poliak, are designing corri- 
dor areas for additional exhibits. 
None of the previous shows has 
been sold out at a date so far in ad- 
vance of the exposition. 

In conjunction with the exposition, 
a seminar will be conducted by a 
group of leaders of the packaging in- 
dustry. This will be in the nature of 
informal discussions probing into all 
aspects of packaging as thev affect 
the convenient containing of materi 
als and products in serving tomor 
rows scheme of living. A panel of 
men who will be in San Francisco for 
the exposition period will carry on 
the exploratory conversations. 

An innovation this year is the in 
auguration of high-level seminars for 
materials handling and packaging, to 
be held concurrently with the expo 
sition. The seminars will be moder- 
ated by Prof. Samuel Rubin, head of 
Transportation at the University of 
Southern California. A small group of 
men who have achieved reputations 
in the various phases of the materi- 
als-handling industry and who have 
the authority to determine policy in 
their firms will meet in closed ses 
sions, with the object of exploring be- 
yond the present routine methods 
and philosophies employed in_ this 
field. Subjects to be discussed will 
include materials-handling equipment 
policies and practices in a_ highly 
competitive economy, how to im- 
prove the utilization and productivity 
of materials-handling engineers, the 
establishment of self-regulation codes 
to forestall anticipated Government 
regulatory controls problems associ- 
ated with the mechanization and 
automation trends and human rela- 
tions, procurement and financing 
problems and_ policies, increased 
profit resulting from materials-han- 
dling operations, equipment standard- 
ization trends and industry  stand- 
ards, and the materials-handling 
engineer, 

It is expected that both of these 
projects will produce general reports 
of progress following the meetings. 
The seminars are scheduled for 
Wednesday, Aug. 18, and will be 
held at the San Francisco Civie audi 
torium, the building which will house 
the exposition. 


MODERN PACKAGING 





ORR AR ten BARRE 4 


= 


















































Attractive Gaylord Boxes 
Belong in Your Merchandising Plans 


All successful sales promotions have one big name and sales message in effective billboard 
feature in common: No selling opportunity is style, these boxes sell well all along your chan- 
ever overlooked! nels of distribution, 


Consider bright-printed Gaylord Boxes as a Learn how you can put Gaylord quality sales- 
selling opportunity . . . as a functional part of manship and protection to work. Call your 
your merchandising plans. Carrying your brand nearby Gaylord sales office. 


GAYLORD CONTAINER CORPORATION General Offices: ST. LOUIS, MISSOURI 


SALES OFFICES COAST-TO-COAST 


CORRUGATED AND SOLID FIBRE BOXES + FOLDING CARTONS + KRAFT PAPER AND SPECIALTIES +» KRAFT BAGS AND SACKS 
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heat seal-gummed © * 


paper - foil 


thermoplastic tie cut 


: 
; t 
Ld 


embossed - printed 


F * ‘ Me 


‘CAMEO*\ 


* The Mark 
MOI 


DIE AND LABEL COMPANY 
154 WEST 14th STREET, NEW YORK, WY. 





Package design 


Package design is the basis of a 
suit filed in United States District 
Court at Newark, N.J., by Shulton, 
Inc., against the Alfred D. McKelvy 
Co., charging trademark infringement 
and unfair competition by McKelvy 


in the marketing of its “Spiced Shave 
Lotion,” a new product introduced 
last fall. 


Shulton, the producer of “Old 


is issue in suit 

Spice After Shave Lotion,”’° 
lenges McKelvy’s use of the word 
“Spiced” in the product name; the 


chal- 


use of what it calls a nautical theme 
on the McKelvy cartons; the use of a 
type and color of pottery glass said 
to have been originated by Shulton 
and the use in bottle caps, lettering 
and advertising of a bright red color 
said to be the same as used by S!iul- 
ton. The complaint, which asks an in- 
junction and damages, charges that 
these alleged similarities are such as 
to cause purchasers to believe that 
the McKelvy lotion is the product of 
Shulton. 

The McKelvy company has stated 
that it will vigorously contend the 
statement asserts that the 
word “Seaforth” is the distinguishing 


suit, Its 


trademark of the product in ques- 
tion; that the word “Spiced” is used 
in a descriptive and not a trademark 
Shulton has dis- 
claimed the word “spice” in other 
trademark applications. McKelvy de- 
nies that there has been any imita- 


sense and _ that 


tion of the Shulton packaging, stating 
that a bottle of the same color as 
that used for the new lotion has been 
used for several years on another Mc- 
Kelvy product; that there is nothing 
distinctive about the color red in la- 
beling and that, in fact, the red cap 
on the Seaforth lotion helps to dis- 
tinguish it from the Shulton product, 
which has no red cap. The Seaforth 
carton design, which features a map 
of India, was adopted specifically to 
distinguish it from any other carton 
McKelvy says. 


* See ‘‘Shulton’s Old Spice for Men,” Pack 
aging’s Hall of Fame, Mopern’  PAcKaAcini 
Sept., 1953, p. 102 





Set-up box winners 


(This article continued from page 139) 
brown and black. Lid is hinged to 
base and opens at the side. A 
U-shaped cut through bottom of box 
can be pressed up to raise carbon- 
paper sheets for easy removal. Second 
award, Crompton-Schoettle, Inc., for 
Whiting Patterson Co.’s Guild type- 
writer-paper box. Mailing Boxes: First 
award, Walter P. Miller Co., Inc., for 
Ciba pharmaceutical mailer, manufac- 
tured for Ciba Pharmaceutical Prod- 
ucts, Inc. Simple, clean design and 
slim shape of this box provide a mod- 
ern, up-to-date vehicle for mailing 
samples of new products. In black and 


purple, effective reverse printing is 
used on the wrap. Thumb holes are 
punched for ease of opening and large 
sealing flaps extend from the lid, cov- 
ering the paper. Two honorable men- 
tions were presented in this category: 
Kiernan-Hughes Co., for Geigy Phar- 
maceuticals’ pharmaceutical mailer; 
and Walter P. Miller Co., Inc., for 
drug mailer for Burroughs Wellcome 
& Co., Inc. Miscellaneous: — First 
award, J. F. Friedel Paper Box Co., 
for candle display and vendor box, 
manufactured for Will & Baumer Can 
dle Co., Inc. A. self-service display 
used for dispensing blessed candles, 
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Kye-appeal 


Sparkling, clear Styron packaging 
puts flavors on display .. . creates 
new merchandising opportunities 


at the market 


Put your ice cream flavors on display and they'll make 
their own strong bid for impulse sales! In crystal clear 
containers made of Styron®, 
it tastes .. 


ice cream looks as good a: 
. commands preferred pos tion in product- 
moving display space in the retail store. 


means extra sales-appeal for ice cream in 


Styron plastic containers are engineered and designed for 
ice cream packaging in a wide variety of sizes. They’re 
lightweight . . . durable . . . won't peel or absorb butter- 
fat. And because of the low heat transfer properties of 
Styron, they help keep cold in . heat out. These 
sparkling Styron plastic containers have been evaluated 
by the Dow Product Evaluation Committee to assure you 
finest quality in material and workmanship . . . and they 
can be used on mechanical filling equipment. 

Make the most of this brand new packaging distinction 
for your ice cream. Let Dow put you in touch with 
molders who can help you give your ice cream the extra 
eye-appeal that clinches quick sales! THE DOW CHEMICAL 
company, Midland, Michigan, Plastics Sales, PL 457U. 


THE DOW CHEMICAL COMPANY, Plastics Sales, PL 457U, Midland, Michigan 


Please send me your Styron Rigid Container Catalog. 


Name———_. . a 





es 


City 


you can depend on DOW PLASTICS 
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Does YOUR wrapper 
put others in the shade? 


WRITE FOR 
SAMPLES—PRICES 


PYROXYLIN PRODUCTS, INC. 


PAOLI, PENNA. CHICAGO 32 WICHITA, KANSAS 





this box has a lid which is slit for in- 
serting money which drops onto a 
tray insert. Between the partitions 
and at the base are angular platform 
inserts which act as sliding boards to 
feed the gold-covered foil-wrapped 
candle boxes forward when the front 
package is removed. Second award, 
Sterling Box Co., for Papercraft 
Corp.’s Gift-Tie Ribbons box. 

Best Surface Design and Execution: 
First award, George H. Snyder, Inc., 
for cosmetics box manufactured for 
Helena Rubinstein, Inc. Flawless re- 
production of a masterful art design 
makes this box imposing for counter 
display. Wrap is blue and graceful 
artwork is on a label in matching blue 
with red and gold metallic inks. A 
platform, with tray inserts, is built 
into the base. Lid telescopes over 
open-front neck. 

Best Display Box: First award, 
Cambridge Paper Box Co., for clock 
display box manufactured for Norman 
Industries, Inc. This box, which also 
received honorable mention for Supe- 
riority of Construction, dramatizes by 
effective construction the idea, 
“There’s a Telechron electric clock for 
every room in the home.” A blueprint 
covering the surface of the inner box 
lid is raised in sections to expose 
clocks suitable for each room. In the 
carrying-case lid, the envelope force- 
fully briefs the sales message. 

Superiority of Construction: First 
award, W. C. Ritchie & Co., for per- 
fume display box manufactured for 
Lucien Lelong, Inc. Outstanding con- 
struction features permit compact 
packaging, safe shipping and easy, at- 
tractive display. Construction centers 
around a three-tier pedestal to which 
is glued a foil-covered board backdrop 
with hinged trays attached. Trays, 
partitioned to create shelves for win- 
dow-box inserts, close in around the 
pedestal and the unit slips into a shell 
which protects in shipping and _be- 
comes a gift container. Second award, 
Dennison Mfg. Co., for Jacques Kreis- 
ler Mfg. Cw.’s watch-bracelets boxes. 

Best Transparent Box: First award, 
W. C. Ritchie & Co., for acetate and 
paperboard camera box, manufac- 
tured for Eastman Kodak Co. A 
heavy-gauge acetate inner box cover 
serves a purpose and adds beauty to 
this package. Contents can be dis- 
played, yet protected from dust and 
unnecessary handling. Rigidity of the 
acetate and distinguishing “angular 
inner lid suggest precise engineering 


associated with fine cameras. 
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Fie 
NOW » packaging accuracy at high speed 


‘ 
a ete 


STOKESWRAP cea 


®) 


with 
NET WEIGHT SCALES 


STOKESWRAP with Net Weight Scales TTT 
brings you automatic packaging plus yr rere i ‘occa oo i 
accuracy and high speed. Up to 60 pty a . 


\ =" } ‘ 

packages can be filled per minute through \ ae NS —_. 
the use of multiple scales 1 ~ , : 
u . H 

‘oe bE ad 

" om toe! _ = 


— 


A special vibrating device feeds the bulk 
of the product from hopper into the 
weighing bucket. The exact weight is then 
accurately measured by dribble feed 
SCALES WILL NOT DUMP UNLESS PROPER 
WEIGHT IS REACHED. The scale range 

is One Ounce to one pound 


The STOKESWRAP forms, fills, and 
heat seals using any approved film, paper 
or foil; plain or printed. Package 

limits range from a maximum of 5! 
wide and 122” Jong to a minimum 

of 'i6” wide and 1” long 








For accurate 





packaging of free flowing 


and mixed materials not suitable 
for volume filling 


Write for 
the complete 


STOKESWRAP 
Your present STOKESWRAP can he equipped story. 
with these specially designed Net Weight Sc ales 


STOKES ©€ SMITH CO. 


4904-E SUMMERDALE AVE., PHILADELPHIA 24, PA. 


Pacific Coast: SIMPLEX PACKAGING MACHINERY, INC 534 23rd AVE OAKLAND 6, CALIF 
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“what a Sflerence 


AVERY 


LABELS woée.. 


they're pressure-sensitive! 











«ee can’t beat ’em for advertising and informative labeling 
=on the PRODUCT, PACKAGE or POINT OF SALE!” 


Make your products talk! Even when there’s no salesman around, Avery Kum-Kleen Labels work 
for you—at the point of sale! With fingertip ease they're laid on the product or package to point 


% 


> (OEP NATURAL) ~ 
* 


SPECIFICALLY SPEAKING... 


Few firms have as efficient production lines as Max 
Factor Hollywood! One, for example, easily handles 
more than 25,000 plastic containers in 6 hours. 
And only two labeling stations, each equipped with 
one Avery electric dispenser, handle this job quickly 
and « asily. 

Yes, Max Factor uses Avery Labels by the millions each 
month...and for a good reason: Avery Kum-Kleen 
permits extra high-speed labeling of their quality cos- 
metic products, plus an attractive appearance worthy 
of the legendary name—Max Factor Hollywood! Avery 
Labels can help you, too...whether you use 30 or 
30,000 labels a day. Try ’em—they are different! 


AVERY ADHESIVE LABEL CORP., Custom Div. 127 


117 Liberty Street, New York 6 ¢ 608 S. Dearborn Street, Chicago 5 
1616S. California Ave., Monrovia, Calif. © Offices in other principal cities 


L 


Please send case histories CT Have the Avery Label 
Jand free samples man call 


Name 
Company 
Address 

Our Business Is 


PERE REE EEE REG 


out sales features and advantages —informa- 
tion and instructions. They tell your cus- 
tomer what he’s buying...why he should 
buy...and how to use it! 


@ For advertising and merchandising work, 
Avery Pressure-Sensitive Labels put your mes- 
sage right where you want it—on the package, 
product or on any clean, smooth display surface. 
@ Avery Kum-Kleen Labels are on in an 
instant—with no moistening or waste motion. 
They stick tight and won't dry out, curl or pop 
off...they stay neat and attractive through 
rough handling—yet they're easily removed, 
when necessary, without soaking or scraping! 
@ Available in any size, shape or color... 
they're individually die cut on sheets or in rolls 
for automatic labeling at production-line speeds. 
Patented Avery Dispensers, in either manual 
or electric models, can save you real time 
and money—write now for more information 
and free samples of Avery Pressure-Sensitive 


Labeling—do it today! 
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Swilt pre-packages chickens 


Swift & Co. is reported to be the 
first major packer to enter the field 
of centrally tray-packed poultry. The 
company is now offering its nationally 
distributed brand of “Tender Grown” 
Premium chickens freshly cut up, pan 
ready and pre-packaged in Pliofilm. 

In this centralized packaging op- 
eration, Swift uses a 120-HM_ Plio- 


film overwrap, which has a relatively 
high gas diffusion rate and a con- 
trolled 


These characteristics of the material 


moisture transmission rate. 


are said to eliminate off-odor build- 


up and to reduce shrinkage of the 
meat. 

Typical of Swift & Co.'s central- 
ized poultry pre-packaging operation 
is its Jasper, Ind., dairy and poultry 
plant. 

There the chickens, after 


dressed and inspected, are cooled to 


being 


a proper keeping temperature. The 
poultry is removed from cooling tanks 
just prior to being cut up. Each cut- 
up chicken is arranged for best mer- 
chandising appearance in a tray, then 
weighed. A paper label carrying the 
Swift Premium trade identity and 
marked with weight is placed on top. 
Sheet Pliofilm, pre-cut from rolls, is 
used for the overwrap. Packaging is 
accomplished on a heat-sealing, spe- 
cial tuck-type, semi-automatic wrap- 
ping machine. Individual packages 
are placed in crates of 12 or 24, 
packed in crushed ice and shipped to 
distributors the same day. At no time 
is the poultry frozen during this op 
eration. Chickens that are killed one 
day are ready for sale the following 
day at retail 
miles away. 


outlets hundreds of 


Crenits: Pliofilm, Goodyear Tire & Rub- 
ber Co., Akron, Ohio. Packaging ma- 
chine, Pack-Rite Machines, 407 E. Mich- 
igan St., Milwaukee 1, Wis. 





Tovs and games 


This article continued from page 109) 


package—small parts of the toy being 
wrapped individually or in proper 
groups in film envelopes, usually heat 
sealed. The formed, 


filled and sealed unit pack is firmly 


automatically 


established in food, drug, chemical 
and hardware packaging, but is only 
now making inroads into toy packag 
ing. Any number of toys, and particu 
larly games and hobbies, have small 
parts which if lost or improperly as- 
sembled may destroy the value of the 
entire unit. The sealed packet mini- 
mizes this possibility and contributes 
to a clean and ordérly arrangement 
inside the carton. ‘ 

Individual cellophane bags hold 
the plastic parts necessary for making 
four “Famous Ships of History,” a 
product of Pyro Plastics Corp., Pyro 
Park, Union, N.J. In this case, the 
bags, which are placed inside four in- 
dividual trays inside a two-piece, set- 
up box, are not sealed, though many 
toy manufacturers today have heat- 
sealing equipment. 
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A de luxe example of assembly of 
components is the package created 
for the Dy-Dee doll by the Effanbee 
Doll Corp., New York. The objectives 
were to attain full visibility for the 
doll, her wardrobe and all her small 
accessories, yet protect from loss and 
soilage; to prevent the merchandise 
from shifting in the package and to 
give a quality appearance, 

The main container, a hinged suit- 
case of wood frame construction with 
containerboard covering, is usually 
opened in the store for display pur- 
poses. To show the many parts of the 
ensemble to the best advantage, the 
interior is made up of three parts, 
each of which is covered with cello- 
phane. Stapled to the inside top lid 
is a platform containing the doll’s 
bubble bath, instruction booklet, milk 
bottle, spoon and other items. Nest- 
ing into the bottom half of the suit- 
case is a tray containing the doll’s 
clothes and below it a cradled board, 
stapled to the side of the container, 

(Turn to page 114) 











«folding cartons 
Let Chaspec help your sales 
grow too!..For fresher merchan- 
dising displays and packages 


of distinction, call on us today! 


MANUFACTURING COMPANY 


Greenwich, Connecticut 








New MANHASSET Flexographic Presses score on both counts 


Model shown: *‘APS'' #336 


...1954 models deliver volume production and precision quality 


If you're looking for a better, faster way to print, tint or coat any kind 
of paper stock — from lightest tissue to 45-pt. board — the new MANHASSET 
“APS” is the press you need. A multi-color flexographic press that assures 
clean, in-register impressions at speeds up to 600-fpm, the MANHASSET 
“APS” is specially designed to permit quick changeover from one job to 
the next. It is 


For complete information 
write — wire — phone 





operating and running register controls 


trols and includes many other new, 


60° diameter 


rotary shear slitter 


precision-made with heavy-duty solid frames 
automatic constant tension con- 
up-to-the-minute design features 


The MANHASSET FLEXOGRAPHIC PRESS is available in various sizes to 


print up to 6 colors handle mill rolls from ‘ to 72” wide and up to 


It is furnished with center-core rewinder and gear-driven 
also, if required, sheeter and stacker, perforator, etc. 


simplified 


WAN VANS Ea 


MACHINE CO. 


Mineola, New York 








Lynch packaging is keyed to 
operating economy, The de- 

« sign objectives of Lynch engi- 
neering constantly stress 
money-saving speed, less 

waste and reduction of needed 

manpower. The rigid Lynch 
standards of manufacture and 
materials assure you savings 
in maintenance. 


ANDERSON, 


The Lynch Model RS 
wraps cookie or cracker sandwiches faster 


Now . . round or square cookie or cracker sandwiches 
can be v'rapped in more attractive, faster-selling 
packages at new higher speeds and with greater economy. 
The Lynch Model RS precision-wraps up to 100 multiple- 
unit packages per minute—yet cuts scrap loss 

to a degree never before achieved. 

Learn how the RS, with its many new design features, can 
give you steady, profitable production in your plant. 


Write to Dept. M for full details 


Branches: New York @ Toledo @ Chicago @ San Francisco @ Los Angeles 


Atlanta @ Dallas @ Toronto—Export Dept.: 13 East 40th St., New York 16, N. Y. 
Cables: ARLAB 
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LOOK what 


you can do 
with it! 


When you think of saving... 


— Think of TAPE! 


JOINING 


FASTEN AND HOLD wrappers and 
labels to irregular or adhesive-re- 
sistant objects. Here, ‘“‘“Scotch” Brand 
Cellophane Tape is used to hold foil 
wrappers on stick cologne. 


& ¥ ——) 

SEAL BOXES efficiently with “Scotch’”’ 
Brand Cellophane Tape and “‘Scotch”’ 
Brand Box Sealer. ‘Tandem sealers 
apply strips of tape to each end of 
box as it passes between rollers. 


JOIN PACKAGES for special ‘‘com- 
bination deal’’ sales with “Scotch” 
Brand Cellophane Tape and “Scotch” 
Brand Combination Package Sealer. 
Machine handles 4 " to 1” tape widths; 
turns out up to 75 deals a minute. 


Famous “Scotch” Brand Cellophane Tape is a 
time-saving, money-saving tool all over the plant! Remem- 
ber, it’s crystal clear and sticks at a touch—tighter than ever 
before. Use it for holding, joining, protecting—any of a 
thousand different jobs. Tape does it faster, better, cheaper! 
For more information, write on your letterhead to Dept. 


MP-64, 








TT 


CELLOPHANE TAPE... ONE OF 


I 

I 

| 

| 

PRESSURE- REG. U.S. PAT. OFF | 
(ssn T 
300": S$COTEH 
for industry, trademarked..- BRAND 
I 

| 

| 


APPLY AND PROTECT labels easily 
and quickly with “Scotch” Brand 
Cellophane Tape. Here, 6” tape holds 
The term “Scotch” and the plaid design are registered trademarks of Minnesota Mining and Manufacturing sabets hee bottles; prema  anagaaay 
Company, St. Poul 6, Minnesota. General Export: 122 E. 42nd St., New York 17, KLY. in Conede: Londen, smudging, alteration, or smearing. 
Ontario, Canada, 
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Pack 
Anything 


CHICAGO, \LL: 


SUPERIOR CUSHIONING 


PADS & BLANKETS 
and save money, too! 


PROTEX pads and blankets give you the maximum interior 
cushioning protection obtainable and fit virtually any prod- 
uct or assortment you can name! The cost is substantially 
lower than most other forms of interior cushioning and take 
only a fraction of the time to pack. Avail yourself of this 
important money-saving clean method of packing. The pro- 
tection your products get is superb...resists all forms of 
shock and protects the finish of the product as well. Ease of 
packing, availability of ample supplies of packing material 
on hours notice are important too... you don’t have to order 
for in advance of production or store supplies all out of 
proportion to their rate of consumption. 


Conselt us— Present your packing problems to us for complete package 


engineering design and service by experts. We will show you 
how te improve package performance and save money too! 


WRITE, WIRE, OR PHONE US 


AMERICAN EXCELSIOR CORPORATION 


1000 N. Halsted S?., Chicago 22, lilinois 





(This article continued from page 211) 
and containing the doll, soap, brush, 
wash cloth and additional clothes. 


Miniatures and machinery 


The trend to usa.of miniature sam 
ples of actual branded packages as 
parts of toy sets, prev iously described 
in these pages,® has exposed some 
toy manufacturers to a batch of pack 
aging problems unprecedented for 
them. These miniature brands in- 
clude everything from detergents to 
shoe polish, cake mixes to permanent 
waves. Companies like Pillsbury and 
Toni have joined toy manufacturers 
in the program with the thought that 
the child will come to know and want 
their brands as she grows to matur- 
ity. Kay Stanley, Inc., Chicago, in 
packaging a Pillsbury cake-mix set, 
has set up a whole automatic produc- 
tion line for automatically filling and 
sealing cartons and cellophane bags 
with cake-mix ingredients. Some 
manufacturers, however, like Johnson 
& Johnson prefer to put up their own. 

Automatic production lines are few 
and far between in toy packaging. 
Even companies as large as Ideal Toy, 
which last year did a sales volume of 
$23,000,000 on 2,000 products and 
has as many as 250 persons working 
exclusively on packaging, is with- 
out automatic packaging equipment. 
However, the company does have a 
network of conveyor belts for their 
assembly work. 

Mechanization has been slow in 
coming to the toy field not only be 
cause of lack of product standardiza- 
tion, but because so much of the 
packaging is seasonal. Expensive au- 
tomatic packaging machinery can 
seldom be utilized sufficiently or 
steadily enough to justify the cost. 
Less-formidable equipment like hop- 
pers and bag sealers for packaging 
small components is frequently used. 

A portent of the type of mechani 
zation that may eventually overtake 
toy packaging, however, is seen at 
the plant of Collector's Kits, Inc., 
Closter, N.J., where the packaging of 
a plastic kit for building fire engines 
grew from semi-automatic to automa- 
tic stages. At first the company pack- 
aged the plastic parts in cellophane 
bags, opened by air blowers, filled 
from hoppers and heat sealed by 
hand. Filling difficulties led the com- 
pany to search for something better. 

The production line was finally 


See “Get ‘em Young,” Mopern Pacx- 
AGING, Nov., 1953, p. 91 
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- MULTE 





MULTIPLE WRAPPING 


MACHINES BY SCANDIA 


HIGH SPEED WRAPPING 
AUTOMATIC INTAKE 
EASY OPENING TAPE 
CONTINUOUS OPERATING 
ALL ROTARY MOTION 


A = 
SCANDIA &&& 
Manuf turers of Beller Packaging ‘Machine 


¢ 500 BELLEVILLE TURNPIKE + NORTH ARLINGTON, N. J. « 
330 SOUTH WELLS ST., CHICAGO 6, ILL. 





BUNDLING - BANDING - MULTIPLE WRAPPING - STAMPING - HIGH SPEED WRAPPING 


MANUFACTURED UNDER BRONANODER PATENT Ss 
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lo KEEP Wess tight and neat, and to 
eliminate pesky wrinkles which inter- 
rupt processing and cut into produc- 
number ot 


tion an increasing 


convertors and printers are using 

Progressive Anti-Wrinkle Slat Ex- 

panders 
You can 


employ these efficient 


Make Your Cellophane Printing and Converting 
Faster, Easier, Trouble-Free 


laminators, bag makers, wrappers and 
other packaging machines which use 
cellophane and plastic films. 


Since Progressive Slat Expanders 
come in all widths, are easy to install, 
and occupy almost no space at all, it 
is simple to integrate them with your 


mechanized by adopting a telescop- 
ing set-up box with the bottom shell 
overwrapped in 300 MS-1 cellophane. 
As it is now done, the bottom shells 
of the boxes are filled on a conveyo1 
belt which carries them to a machine 
where they are automatically over- 
wrapped with cellophane and heat 
sealed. The new method has made it 
possible to add more parts to the 
model and still increase the packag- 
ing speed over the former method. 


Packaging cost 

The subject of packaging cost in 19 
different product fields was explored 
recently by MopERN PACKAGING in a 
pilot survey. The report indicated 
that the cost of toy packaging repre- 
sents, as a broad average, 9.1% of the 
manufacturer's selling price. The fig- 
ure was among the lowest in the list 
of 19 because it is expressed as a 
percentage of a relatively high-cost 
product. 


units on printing presses, coaters, present equipment. 





In connection with research for the 
present article, individual toy and 
game manufacturers reported a range 
of cost figures anywhere from 2 to 3% 
of the selling price, up to 10%. No 
matter how much the percentage fig- 
ure may be, the consensus is that toy 


isk for complete details and prices. 
Certain sizes in stock. 


orward products company 


167-169 East 31st St. Paterson 4, N. J. 


New England Sales Rep.: Barrett & Breen Co., 50 Congress St., Boston 9, Mass. 








manufacturers are spending more 





money on packaging today, looking 
upon it as an advertising and mer- 
chandising investment that pays off. 

There was never a better time for 





the toy manufacturer who is pre- 
pared to make most of his opportuni- 
ties with a progressive outlook on 
packaging. He no longer can make 
any compromises with packaging, be- 


cause he’s part of a big industry full 


Did you ever see 
Cardboard talking 7 


of stiff competition in a world in 


which consumers are increasingly 


packaging conscious. 


®*See “What Does Packaging Cost?” Mop 
ERN PackaGinc, March, 1954, p. 125 


Weli, we do it EVERY day... 
transforming Cardboard, through 





Plastic films— 


merchandising Know-how and timp ; . 
(This article continued from page 151) 


technical ingenuity into thousands ing the work described in this paper. 


They wish to thank Prof. Karl Kam- 
mermeyer of the University of Towa, 
who conducted the permeability tests 


of persuasive salesmen for your 
product. 


and also supplied most of the infor- 
mation on porosity. Manufacturers of 
polyethylene and film extruders also 
were significant contributors to this 
development. Among the firms sup- 
plying samples in large numbers and 
also ideas for the program, the fol- 
lowing deserve special mention: 
Union Carbide’s Bakelite Co.; the Du 


Enjoy greater progite 
and dependability 


ty BROOKS & PORTER inc. 


304 HUDSON STREET © NEW YORK 13, N. Y. 


DESIGNERS AND MANUFACTURERS OF DISPLAYS AND FOLDING BOXES 
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CLUB 


Pipe AND CiGagerrs TOpacco 
inner Kenseal Pouch 
keeps tobacco FRESH 


FOR 
FRESHNESS... 


USE FILM MADE FROM “BAKELITE” POLYETHYLENE 


Show helps sell foods like candy. Pack them in “see- ert, it’s unharmed by contact with most chemicals. 

through” film made from BAKELITE Polyethylene. It’s soft You can get all these features for your package by spec- 

and flexible, yet strong enough to withstand handling by ifying film made from Bake.ire Polyethylene. To learn 

shoppers. Its aging properties mean lasting good looks. more about its packaging applications, write Dept. XN-55. 
Freshness of product is especially important in tobacco Data courtesy Continental Can Co., Shellmar-Betner Flexible 

packaging. Laminated to foil’s inner side, film made from Packaging Nivision, Mount Vernon, Ohio 

BakeELITE Polyethylene forms a strong heat-seal on high- 

speed machinery. The foil-film combination keeps mois- 

ture in, air out. The tobacco-pouch package stands up BAKELITE 


under repeated folding by the user. Ve oe 
Film made from Bakewire Polyethylene is virtually 

odorless and tasteless, so food is safe. Colorless, and re- 

sistant to discoloration, it always looks clean. Highly in- 


BAKELITE COMPANY,A Division of Union Carbide and Carbon Corporation T7¥@ 30 East 42nd Street, New York 17, N. Y. 


JUNE 1954 217 








INEXPENSIVE 


G 


< 
a 
=z 
ly 
Qa. 
Qa 
=z 
lu 
> 
ly 
o 
uy 
— 
a | 
Oc 
me 
( Y 
U 
<= 
e 


M-PACKAGING: HYGIENIC 


M 


Cartoning Machines 


Fully-automatic, for packaging various products 


in folding cartons. Closure by gluing, or inser 


tion of the end flaps on both sides 


(Manu‘actured in West Germany) 


INDUSTRIE-WERKE KARLSRUHE 
Aktiengesellschaft/KARLSRUHE 


ee _ 


/POTDEVIN OM 

| SOLVE 
YOUR SPECIAL eLuiNe 
© COATING PROBiEM 





If your problem is high 


Hundreds of machines agend cnating of point, ver 
available that were = Poroevin's sixry’ yeors. of 
designed for special in- Suan ao Gaile ae 
dustry applications. 


you solve it . . . guvaran- 
let us know your problem. 


teeing initial low cost and 
top efficiency. Illustrated is 
We'll be happy to submit 
recommendation. 


just one of hundreds of spe- 
cial machines. It laminates 
rolls of materials up to 20” 
wide at speeds up to 50 
feet per minute. 

= ny 


. POTDEVIN 


244 North Street . 


MACHINE CO. 
Teterboro, N. J. 


Designers and manufacturers of equipment for Bag Making 
a ee ee a eee ee ee 











CLAREMONT FLOCK 


creates a POUND | of allure!’ 


Cleremont Flock...the plush that sells! 
Available (18 brilliant colors) from paper 
suppliers, affixed to sheets and boxboard. 
Can be printed, stamped, scored, die-cut. 
Imagination, alone, limits its uses! Write 
for color chart and data. 


CLAREMONT WASTE MANUFACTURING COMPANY 


The Count rer of FLOCK 


CLAREMONT NEW HAMPSHIRE 
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Pont Polychemicals and Film Depart 
ments; the Imperial Chemical Indus- 
tries, Ltd.'s Plastics Division; Plax 
Corp. and Visking Corp. 
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Aluminum promotion 


Conditioning the public to alumi- 
num packaging has been the princi- 
pal aim of the Reynolds Wrap sales 
campaign, according to David P. 
Reynolds, vice president, general 
sales, Reynolds Metals Co. He told 
members of the Sales Executive Club 
of New York and the American Mar- 
keting Assn. at their recent joint 
luncheon meeting that the greatly ex- 
panded aluminum supply after World 
War II necessitated getting out and 
selling. 

To make the consuming public 
aluminum conscious, Mr. Reynolds 
stated, “we selected Reynolds Wrap 
to be our champion . . . The launch- 
ing of Reynolds Wrap was the largest 
mass sampling campaign in metal’s 
history.” Success of the campaign is 
revealed by the results of surveys, one 
conducted when Reynolds Wrap was 
first marketed and another last year. 
The early one revealed “only 8% of 
the people knew what aluminum foil 
packaging was and only 3% knew that 
it protected the product better. Last 
years survey showed that 92% pre- 
ferred foil packaging and 71% knew 
it protects better . 

The Reynolds Wray Aluminum 
Packaging Seal, developed to enable 
the company’s packaging customers 
to benefit from Reynolds Wrap popu- 
larity, was adopted for more than 100 
nationally advertised products within 
eight months, Mr. Reynolds added. 
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STOP 


horse-and-buggy 
wrapping... 


Paper Bags 
and cut your 


PA packing and 


shipping costs! 


It’s a safe bet that you can save time and labor—the most 
costly factors in your packaging operation—by converting to 
special paper bags made by Bemis. There is almost no limit 
to the kinds, shapes and sizes of products you can economi- 
cally package in Bemis Paper Bags. The products shown here 
only suggest the possibilities. 


Ask for the Bemis Paper Specialty Man to help work 
out your problem. 


7 ae ee eo ee 


BEMIS BRO. BAG CO., Paper Specialty Plant 
1054 South Vandeventer, St. Louis, Mo. 


Could you suggest a more economical packaye that 
would be suitable for our product? 

We manufacture 

Nome 

Firm Name 


Bemis 


Paper Specialty Plants 
1054 South Vandeventer 
St. Louis, Mo. 
Albion, New York 


Street 
City 


Zone State 
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PRINTING 


LABEL INFORMATION 


ON CARTRIDGE 


ENCLOSED FUSES 


Working closely with Underwriters’ Laboratories, Inc. and with lead- 
ing fuse manufacturers, Markem has developed a method which 
makes possible for the first time the printing of label information 
directly on cartridge enclosed fuses at production rates. Markem’s 
direct ink imprints cannot “fall off’? and are unaffected by moisture 
or ordinary chemical atmospheres. Paper label inventory and wastage 
problems are eliminated. Print is larger and color coding and identi- 
fication are simplified. Fuse manufacturers anticipate better labeling 
at higher production rates and with lower costs. The Markem Method 
—Markem Machine, Markem type and ink and the special recording 
die roll for use when UL Manifest is required—as well as the imprint 
itself meet with UL approval. 


] 


MARKS THEM ALL 


CA N M A » K E M rep labels directly on cartridge enclosed fuses 


is but an example of how Markem solves industry’s 
HELP YOU? marking problems. Markem has been providing 
Preece with production techniques and equip- 
mhent to identify, decorate or designate its products, parts and pack- 
ages since 1911. Markem also provides technically trained men who 
are available in your area to assure continued satisfaction with Markem 
methods and equipment. 
When you have a marking problem, tell us about it and send a sample 
of the item to be marked. Perhaps a complete Markem method has 
already been developed to solve your problem. If not, Markem will 
work out a penstion! solution. 


Markem Machine Company, Keene 1, N. H., U.S.A. 











Win Welch awards 

The coveted Charles §. Welch 
Memorial awards tor the most out- 
standing cosmetic packages ol the 
year were presented recently at the an- 
nual meeting of the Toilet Goods 
Assn. in New York to Velo-Derma, 
Ltd., a division of Charles of the 
Ritz, Inc., for its treatment line, in the 
category over $1, and to The Mennen 
Co., for its men’s line, in the cate- 
gory under $1. 

Velo-Derma won the approval of 
the judges for its gray and white 


streamlined flacons and jars for its 
line of four products. The new pack- 
ages are a modernized interpretation 
of the old line so that their original 
identity is retained. Gray and white 
were chosen as the color scheme for 
their neutrality and unique appeal for 
display on the counter and dressing 
table. A clear-view section on the bot 
tom of the bottles gives an interesting 
two-tone effect while acting as a con- 
venient device for checking the con- 
tents. 

The new award-winning Mennen 
packages feature simplicity and maxi- 
mum impact for self-service selling. 
Theme of the new packages aims at 
(1) continuing the strong and long- 
used Mennen logotype, the green and 
white stripe in a modern eye-catching 
over-all design; (2) adding brightness 
and life to retail shelf displays through 
increasing white space, product use 
illustrations and red to highlight sales 
points. In addition, a modern version 
of old-style type face is used to tie-in 
with Mennen’s 75-year history as a 
pioneer in the drug and toiletries in- 
dustry. 

The panel of judges consisted of 
Catherine Finerty, Charm magazine; 
Stanley Swabach, Abraham & Straus; 
Mrs. Martha Wood, National Beauty 
& Barber Mfrs. Assn. Bro.ze plaques 
were presented by Joseph Keho, 
chairman of the Charles §. Welch 
Award Committee, to Richard Salo- 
mon of Velo-Derma, Ltd., and W. C 
Mennen, Sr., of The Mennen Co. 
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Lermer Plastic Containers 
handy, handsome re-usable 
protection for your products 


Package ycur products in the containers that your customers 
and prospects want. Package in Lermer Plastic Vials because 
they offer the ultimate in eye appeal and protection and 
because they give your customers durable, long-lasting con- 
tainers in which to retain your products. After the contents 
have been consumed, the containers are re-used for other 
purposes, and your name remains with your customers as a 
reminder for additional purchases. You have proved that you 
use the finest package available, and the cost to you is no 
more than ordinary packaging. 


CONSIDER THESE UNEXCELLED ADVAN- 
TAGES OF LERMER PLASTIC CONTAINERS. 


@ They Are Shatterproof, 
Assuring Customer 
Good-Will 


@ Available Clear or 
Opaque, in a Host of 
Bright, Lustrous Colors 

@75% Lighter Than @ Can be Printed or Deco- 
Glass, Saving You rated during Manufac- 
Money in Packing and ture 
Shipping @ Always Uniform for 

@ Not Affected by Alco- Easy Labeling, Filling 
hols, Alkalis, Weak and Capping 
Acids @ Available with Metal or 

@ Tasteless and Odorless Plastic Closures 





) 
ermer 
OLASTICS, inc. 


PIONEERS AND PACESETTERS IN PLASTIC PACKAGING 


502 SOUTH AVENUE, GARWOOD, NEW JERSEY 
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CCD] constant Tension 


From Start To Finish 
In Winding Roll-Fed Material 


wt 


New HOBBS 
“ALQUIST” 
WINDER 


Never Before Anything 
So Efficient + Simple + Versatile 


This is your chance to obtain a higher quality of 
wound material than ever before—and to save substantially 
On operating and maintenance costs at the same time. 

You've never seen anything like the Hobbs “Alquist” 
Winder. It’s in a class by itself. No other winding device 
can match it for simplicity, efficiency and flexibility. 
OPERATES ON A.C. Here is a squirrel cage three-phase A.C. 
motor, flange mounted to a gear reducer. You connect it 
directly to your rewind shaft. It is entirely independent of 
the main machine drive. You plug it into your present 
three-phase power outlet — no transformers or converters 
to bother with. Then you set a knob to the desired tension 
and walk away. 

AUTOMATICALLY SENSES TORQUE From the start to the 
very finish of your rewind operation, the “Alquist” con- 
stantly and accurately maintains the desired tension — pro- 
tects even the most delicate materials from stretching, 
breaking or contracting. Automatically the “Alquist” senses 
the increase in torque as the roll diameter builds up and it 
slows down the speed of the shaft in direct proportion. 
Constant tension can be maintained in a roll build-up of as 
high as 10 to 1. 

ECONOMICAL, FLEXIBLE Power utilization of the “Alquist” 

is as high as 80%, approximately four times greater than 
other types of winders. Maintenance is as slight as with 
any normal A.C, motor — there are no brushes or tubes. 
The “Alquist” is compact, saves you floor space. It is clean, 
there are no belts to slip and stir up dirt. It is flexible — 
connect it directly to the rewind shaft, or remotely by chain 
and sprockets. And it needs no supervision, saves you labor 
costs. 

PROVED IN PACKAGING USE The “Alquist” Winder already 
has been field-tested and proved in many packaging opera- 
tions. You can buy an “Alquist” to handle materials of any 
type or weight and to meet any production requirement. 

Find out for yourself just why the Hobbs “Alquist” 
Winder can make such a big difference — how it can give 
you increased production through positive quality control. 
Mail coupon Gelow for free information. No obligation. 





STE MANUFACTURING CO. 
HH OBBS 27 Salisbury St., Worcester 5, Mass. 


ast. 1002) Send full information on new Hobbs “ Alquist’’ Winder. 
Name Title 
Company 


Street 





City 











Set up 
boxes 


faster than ever 


Up to 150 per minute 





Inman Duplex Automatic 
Setting Up Machine 





This machine is used for setting up conventional glue lap 
boxes and covers from died out blanks, up to 150 pieces 
per minute. A dual production line sets up two pieces at a 
time, for example—one box and one cover, or two boxes, o1 
two covers. Construction is simple and sturdy. 


SPECIFICATIONS 


Depth 34” to 4'2” 

Maximum Length 12” 

Maximum Width ? 

Largest Blank a a 

Machine Speed Up to 75 per minute 
Production Up to 150 pieces per minute 
Floor Space 51” wide x 110” long 
Weight 5200 pounds 

Horsepower 2 


Inexpensive tools for extra sizes available. Equipped with 
rotary gluers and completely adjustable forming well. One 
operator. If sizes beyond those specified are required, they 
can be accommodated by changes in design. Price and 
delivery on request. 


Inman Manufacturing Company, Inc. 


Amsterdam, New York 





GATISFACTION GUARANTEED 
and YOUR MONEY BAcK 


Faster, neater bagging... at 
lower cost... pays you 
many times the price of this 
easy-to-use bagger. Blower 
opens bag; your operator 
fills and removes it in one 
swift motion. Adjustable for 
bags from 2.4 to 5 inches 
wide and 54 to 7'4 inches 
high. Glad to quote for other 
sizes or cellophane. 





TRIAL OFFER 


Use this bagger a full week. 
Be 100% satisfied or return 
it for refund. 


Just send samples of your 
bags and ask for Bulletin 6-29 








ANDERSON BROS. MFG. CO. 
ROCKFORD, ILLINOIS 





Package for 
WHITTEMORE 


Designed by 
MAURICE KURHAN 


Velour Label by 
NASHUA CORP. 


Confainer by 
MIDDLESEX 


This rolled edge 

container is an 

example of Middlesex 
production, combining 
efficiency, sturdy 

construction and low cost. 

A package adaptable to 
many uses, the rolled 

edge type is finding increased 
favor, particularly in the 
cosmetic field. Write for facts. 


MIDDLESEX PAPER .TUBE CO., Ine. 
345 CHELMSFORD ST., LOWELL, MASS. 
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More ‘sell’ for less 
This article continued from page 131) 
that the 


have a 


and trimmings themselves 
household uses. 


a quick look 


a good sales 


number of 
\ salesperson may take 
at the pac kage 
talk ready. 


for herself the many 


and have 
Or the shopper may see 
advantages right 
on the package. A window insert on 
the front side of the package lets her 
see the product. Without those illus- 
trations and the window, it would be 
impossible to sell the Shelf Kushions 
in a closed package and without a 


package no store would be willing 
to handle them, 


ally impossible 


as it would be virtu- 
to stack o1 display 
them neatly. 

Wooster 
of the 
its packaging in winning several top 
first 


House 


Rubber Co. is very proud 
y | 


recognition it has received for 


including 
Household 


wares division of the 


packaging awards, 


place in the and 
recent Variety 
Store Merchandiser competition, plus 
the grand prize “Best Pack 
age of 1953,” in that competition. But 
more important to the firm is the sales 


effectiveness of the labeling and pack 


award, 


aging that has helped the business to 
a little that 20 
ago exhibited a few products 
in a Chicago hotel to 
one of the largest in point of 


grow trom company 
years 
on a ecard table 
sales 
house- 


and Atlantic 


represented at the national 
wares shows in Chicago 


City today. 


Crepits: Labels, Craftsman Press, 
Ohio; Holsing Lithograph Co., Canton, 
Ohio; A. L. Garber Co., Ashland, Ohio 
Labeling machine, Potdevin Machine Co., 
242 North St., Teterboro, N. J. Cartons, 
United Board & Carton Corp., 2 Park 
Ave., New York 16, and Great Lakes Box 
Co., 7275 Wentworth St., Cleveland 
Designs, Canton Art Service, Canton, 
Ohio, and Pittsburgh Ad-Art Co., 600 
Grant St., Pittsburgh, Pa. 


Akron, 





lear-strip cases 

lhis article continued from page 122) 
ting of the 
virtually 


located in 
any desired position on the 


liner may be 
containet opens up Many new design 
and functional possibilities. For exam- 
ple, if the opener is placed in the 
middle of the box, opening automati- 
cally divides it two 


into carry-out 


containers of equal size—an arrange 
ment which makes split shipments 
possible without troublesome unpack 
ing. Placing the opener near the bot- 
tom of the box produces a carry-out 
box plus a handy tray for building 
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artitions for 
Pre-assembled 
partitions 
made to your exact 
specifications 
for faster packing 
at lower cost! 


rotective 


WRITE, PHONE or WIRE 
for QUOTATIONS on 
YOUR REQUIREMENTS 


ackaging 


pet er partition corp. 


Manufacturers of Cardboard Partitions 


19-21 HEYWARD ST. ,,,"*"""::, BROOKLYN II, N. Y. 


angle 5-4033 





Automatic Production-Line Package Imprinter 
Saves Cost of Labelling... 

Eliminates Big Inventories 

of Preprinted Packages 


If you make more than one product —or your product comes in different colors, 
sizes, flavors, etc.—the Gottscho Markoprinter "M” machine (formerly Markocoder “3M”) 
may save you thousands of dollars in packaging costs. The Markoprinter “M” is a fully 
automatic packaging-line imprinting machine that enables you to use a partially-printed 
or completely blank common package for dozens of different products — eliminates need 
of labels and labelling or of large quantities of preprinted packages for each product in 
the line. With the Markoprinter “M” machine you print names, numbers, code-dates, 
other identification data on one or more blank panels of cartons, boxes, canisters, etc. 

automatically ...as part of the packaging operation. The net result: 
inventories. .lower labor costs... lcwer unit package costs 


line less loss from obsolescence... simpler inventory control. 
ADOLPH GOTTSCHO, INC. 


Hick Hillside 5, N. J. 


In Canada: RICHARDSON AGENCIES LTD., Toronto & Montreal 


lower package 
.less down-time on the 


For complete details... write-wire-phone... today 








...A HAYSSEN _, 
WRAPS THEM ALL 


...at lowest cost KS 


...adds sales 


Scores of industries have solved their packaging problems with 
Hayssen Automatic Wrapping Machines, and at a substantial saving 
in machine costs. The Hayssen is easily and quickly adjusted to 
wrap practically any size or shape of product, using all types of 
wrapping material from heat-sealing cellophane to aluminum foil. 


A Hayssen gives you a neat, tight, uniform 
package... wraps up to 45 a minute with 
one operator. 





WRAPS ALMOST 
ANY SIZE OR 
SHAPE 
Apples, Peaches, 
Plums, Apricots, 
Cherries, Grapes, 
Onions, Salad 
Mix, Pears, 
Mushrooms, etc. 


Backed by 43 years of successful wrap- 
ping machine experience, the Hayssen is 
compact, simple and rugged, has a minimum 
of moving parts and a record for long life 
with low maintenance cost. 











WRITE for further information. 
Tell us your wrapping problem. 
We have the answer. 


WYd ILM mee. company 


Dept. MP-6, SHEBOYGAN, WISCONSIN 


IT Pays To WRAP THE HAYSSEN Way 


Since 1910, One of the World's Largest Manufacturers of Wrapping Machines 


for: PAPER * TEXTILES * BAKED GOODS + VEGETABLES * FROZEN FOODS 


CANDY «+ ICE CREAM «+ DAIRY © MEATS « IRREGULAR SHAPES 





store displays; in this instance, the 
copy on the tray can become an 
integral part of the sales copy 

Variations are endless. The essential 
point is that with these new-type 
containers, the location of the open- 
ing device and the design and print- 
ing of the box must be closely inte- 
grated for maximum results. Thus, in 
designing a shipping carton, it is now 
more important than ever for the ar- 
tist or box supplier to know just how 
it is to be used all the way through 
to the retail outlet, so that the open- 
ing device and surface design may 
be properly correlated. Nor can he 
lose sight of the fact—as shown 
plainly on boxes illustrated in this ar 
ticle—that prominent attention must 
be called to the location of the open- 
ing device, along with a warning not 
to use knives or opening wedges on 
the container. The use of easy-open 
ing containers presents a huge educa 
tional problem in acquainting store 
personnel with their proper handling, 
which must be accomplished via ex- 
ample as well as through information 
on the boxes themselves if it is to be 
successfully solved. 


Sources oF supPpLy (keyed to numbers in 
parentheses in text): (1) Downing Box 
Co., Milwaukee, Wis. (2) Minnesota Min 
ing & Mfg Co., St. Paul, Minn. (3) H. G 
Weber & Co., Inc., Kiel, Wis. (4) Con- 
tainer Laboratories, Inc., 45 E. 22 St., 
New York 10. (5) Downing Box Co., Mil- 
waukee; Hinde & Dauch Paper Co., San- 
dusky, Ohio; International Paper Co., 
220 E. 42 St., New York 17, and Waldorf 
Paper Products Co., 2250 Wabash Ave., 
St. Paul 4, Minn. (6) Eddy Paper Corp., 
919 N. Michigan Ave., Chicago 11; Con- 
tainer Corp. of America, 38 S$. Dearborn 
St., Chicago 3; International Paper Co.; 
Ohio Boxboard Co., Rittman, Ohio; Rob- 
ert Gair Co., Inc., 155 E. 44 St., Neu 
York 17; Atlanta Paper Co., 950 W. 
Marietta St., Atlanta 2, Ga.; Waldorf 
Paper Products Co.; Hinde & Dauch, and 
Ft. Wayne Corrugated Paper Co., 130 E. 
Douglas Ave., Ft. Wayne 1, Ind. (7) 
Eddy Paper Corp. (8) Container Corp. 
of America. (9) Container Corp. of 
America and Ball Bros. (10) “Open-Eze” 
carton by The Flintkote Co., 30 Rocke- 
feller Plaza, New York 20 

Among other box makers known to be 
supplying tear-strip « orrugate¢c containers 
are: Cornell Paperboard Products Co., 
1714 E. Thomas Ave., Milwaukee 1; At- 
las-Boxmakers, Inc., 5025 W. 65 St., Chi 
cago 38; Gaylord Coniainer Corp., 111 
N. Fourth St., St. Louis 2; Corrugated 
Container Corp., Columbus, Ohio; Ameri 
can Boxboard Co., Grand Rapids, Mich 
and Kieckhefer Container Co., P. O. Box 
710, Camden 1,N. J. 
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New AMSCO HI-SPEED 
JAW BAG SEALING/LABELING MACHINE 


features single handscrew adjustment for instantaneous changeover 
from one label size to another. 


Exclusive Features: 


v Positive label feed. Quick simple 
changeover. 


¥¢ ONE machine labels and seals ALL 
heat sealable bag materials. (Cello- 
phane, Polyethylene, Pliofilm, Sa- 
ran, etc.) using low-cost casein 
label stock. 


.-.Plus non-heat sealable bag 
materials using Thermoplastic 
label stock (Glassine, Kraft, 

Foil, etc.) 


¥ Positive hole punching and 
code dating. 


¢ Wide range of label sizes, 
shapes and materials. 








Write Dept. MP-6 for literature 


. ae 1 a 
im, at te TE 


SCO PACKAGING MACHINERY, INC. tone istano cry tw. y 





Reprints of articles, features and advertise- 
ments that appear in this magazine cost so 
little that you should really consider using 
them. Many companies make it a practice 
to have stories which have a bearing on 
their business reprinted for distribution to 


: = , itera TUBES & 
their sales staff, customers, prospects, CORES 


stockholders or to other interested groups. oe 


make profitable Use of GIFT BOXES CYLINDRICAL PACKAGES 


REPRINTS|| <7. Gs 


FOLDING 
BOXES 









































If, at any time, there is or has been something 7 
, ; - = MHI I 
in Modern Packaging which you can use in re- Ta 
print form, in quantities of 100 copie. or more, + FIBRE CANS 
: - ; with METAL ENDS PRINTED CARTONS 
write and quotztions wii! be furrished promptly. 


INDUSTRIAL MAGAZINE SERVICE Mallery 
An Affiliate of Breskin Publications 


575 Madison Avenue New York 22, N. Y. PAP E R PAC KAG E Ss . I N c. 


ST. PAUL 3, MINN. © PHONE US «¢ CApital 6-8804 
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CLASSIFIED ADVERTISEMENTS 


Modern Packaging reserves the right to accept, reject or censor classified copy. 
EMPLOYMENT + BUSINESS OPPORTUNITIES * EQUIPMENT (used or resale only) 








MACHINERY AND 
EQUIPMENT FOR SALE 





FOR SALE: 2—Brightwood Box Machines with 
collapsers; Std. Knapp Self-Adjusting Gluer 
Sealer & Ce ». Units P matic Seale Packag- 
ing line, late type; Capem Capper; 7— 
Vacuum & Gravity Fillers, S/S fitted; Stokes 

Aute. Tube Fillers & Closers. Only a 

. Send us your inquiries. Consolidated 
Products Co. Ine., 61 Garden Street, Hoboken, 
N. J. HO 3-4425 N. Y. Tel.: BA 7-0600. 


FOR SALE: 1—complete Niagara Packaging Ma- 
chine, Model 200 factory rebuilt to Turret 
Filler Type. 1—Reoto Model C, cellophane bag 
machine. Pr right and in good condition. 
Box 781, Modern Packaging. 
SIMPLEX CELLOPHANE BAG MAKING MA.- 
CHINE: In good operating condition. With or 
without labeling attachment. Imm iately avail- 
able at less than 1/3 of replacement price. Box 
784, Modern Packaging. 

FOR SALE: Immediate delivery, one Model PF- 
100 Brown Bag Filling Machine with m r for 
filling and sealing 1 3/4” by 2 7/16” open end 
safety fold envelope packets. Excellent 

tion. Purchased 1951. 
pany, Sugar Land, Texas. 


Imperial Sugar 


FOR SALE: M R M Model A-47 I niversal Semi- 
Automatic Straightline i2 spout 

Filler, Stainless Steel throughout, Tygon tu 
Motor LIOV, 60cyl. 1 phase, Filler less 

year old, used less than 2 weeks. Priced 
quick sale at 8850 crated, F © B Pontiac. 
J. J. Farrell, 467 S. Saginaw, Pontiac, Michigan. 


FOR SALE __immediate delivery, one slightly 
used Model “AS” Stokeswrap tie Pack- 
aging Machine for fo . & and heat 
sealing packages, making 2-inch width finished 
packet, cellophane or pouch paper, adjustable 
to length. Has p egistry attac nt and 
necessary motors. Can be bought right. Imperial 
Sugar Company. Sugar Land, Texas. 


FOR SALE: Stokes & Smith Neverstop Packag- 
ing Machine, Model 601-A. About five years old. 
Used infrequently. Excellent appearance and 
condition. Present rate approximately 190 ecar- 
to per mi Capable of speeds up to 300 
cartons per minute. If interested, write to Box 
787. Modern Packaging. 


FOR SALE: Cameron 50” rewinder and slitter, 
in exeellent condition, complete with 10 h.p. 
A.C. G.E. motor and 10 slitter knives and hold- 
ers, extra mill roll and rewind shafts. Also Air 
Vac control automatic rb guide included. 
Priced at only $3250 complete. Box 788, 
Modern Packaging. 


FOR SALE: Potdevin F & S Bag Machine Model 
101 range, with or without Potdevin 

aniline rebuilt printer like new. 72” 

Sliter & Rewinder; N.J. 86 MX Pony 

rites; Stan and Universal Brig 
Thomson aten 26 x 38 and Seybold 4 Post 
“4 x 24 Die Cutters; 32” Ruther- 
ford “All e Coaters™ International 
Model “B" Folding Box Gluer: Stokes & Smith 
Box Wrappers & Gluers. Also many Set-Up, 
Folding and Corrugated Box Machines. Box 792, 
Modern Packaging. 


SIMPLEX BAG MACHINE: With crimping de- 
viee & Electric Eye. $250.00 F.O.B. Baltimore. 
For quick cash sale. Austin Packaging Co., Inc., 
2930 Washington Bivd., Baltimore 3, Md. 


FOR SALE: 1 10” Precise Engineering 6 color 
gravure press; 1 6” Chambon Letterpress 4 color 
with die-head; 1-17" Chambon Coffee Bag 
Press—4 color letterpress; 1-26” Champlain 
Gravure—5 colors; 1-48" Heinrich 3 color ani- 
line press; 1-52” John Waldron Reverse roll 
coater; 1-80” Creper-Waxer; 1-PB Lynch Wrap- 
O-Matice; 1-50" Cameron 40-4B Bandage Gauze 
Slitter; 2 Lynch Morpac series E Packaging 
Machines; 1 Miller Model Ma- 
chine. Behrens Sales Company. Second 


New York 10, N. Y. Tel. MU 6-6950. 





MACHINERY AND 
EQUPIMENT WANTED 


WANTED: Pneumatic Seale Packaging wx 
Capper. Labeller, Cellophane Wrapper. P. 
Box 1351, Church St. Static n, New York 8, NY. 
WANTED: In good con 

55° width Model C.C. 
2814 Fullerton Ave.. 





ar 
Chicage 47. Ul. 


WANTED: Sack (Satchel Bottom) Bag Machine 
and also Garment Bag Machine. both with 
printer if available. Quote make, condition, 
age and price. Box 785, Modern Packaging. 


HELP WANTED 














GREATLY REDUCED FOR QUICK SALE 
Capem 1 and 4-Head Rotary Cappers. Pfaud- 
ler King Stainless Steel Rotary Filler. Oliver 
T99E Wrapper. Stokes and Smith A and B 
Tranmswraps. Stokes and Smith G1, G2 and 
HG88 Powder Fillers. Triangle Elec-Tri-Pak 
AS, G2C, A6OCA and Whiz Fillers. Filler 4, 
6, 10-Head Piston Fillers. Knapp 429 and 

A i 
| Redington 
Jones Cartoning Units. Package 
Machinery Co. DF, FA2, FA Wrappers. Hays- 
sen 3-7, 7-11, 11-18 Automatic Cellophane 
Wrappers. Hudson Sharp Campbell Auto. 
nee Wrapper. This is only a partial 
i us your requirements. 
» Standard Equipment Company 
318-322 Lafayette Stre 
New York 12, N. Y. 








HELP WANTED 


We are interested in several aggressive ex- 
perienced converter salesmen. We have a 
complete line of printed cellophane and 
polyethylene both in bags and roll stock. 
Salary, expenses and bonus to producer. All 
replies held in strictest confidence. 


The Munson Bag Company 
1366 W. 117th Street 
Cleveland 7, Ohio 











CHEMIST, B. S.: Opportunity in Packaging Con- 
trol Division of Food Mfr. in New York City. 
on testing adhesives, waxed paper, cello- 
paperboard, completed 

v Laboratory. 

ned. Five day—32'. . week. Lib- 

eral benefits. One year’s experience in packaging 
desirable. Box 782. Modern Packaging. 


PACKAGING CHEMIST, B. S.: Two to five years 
experience in laboretery evaluation of flexible 
packaging materials for food products. Knowl- 
» of printing inks helpful. Position available 
in Packaging Research Section of modern food 
cts on paperboard, coatings. 

Located New York City, liberal 

hr., five day week. Box 783, 

n Packaging. 


HELP WANTED: We are looking for an intel- 
igent, alert young man for a package develop- 
and evaluation laboratory operated in 

ection with the technical sales function of 

a prominent flexible packaging producer. Some 
field work is also involved. Please reply. giving 
and experience details, and photo- 

. if practical. Box 790, Modern Packaging 


COMMISSION SALESMEN: To handle top qual- 
itv line of printed and die cut aluminum foil 
labels competitively pric Leedpak, 294 Sth 
Ave.. N.Y. 1, 
SALES REPRESEN TATIV E: Eastern converter 
s requires represen- 
tation in Midwest and New England territories 
for patent pending bags being used in Super 
Markets. ¢ basis; mot required to 
earry our ¢ . . ean be carried as a 
side line. Modern Packaging. 


SALESMEN: An established engineering, design 
and manufacturing organization in the packag- 
ing and special machinery field desires repre- 
ation. Avail yourself of this opportunity to 
your ir ne under our liberal com- 
mission plan. For full particulars, write to: 
F. R. Schmitt & Son, 193-10 99th Avenue, 
Hollis 23, New York. 





SITUATIONS WANTED 





PLANT MANAGER—Industrial Engineer: Age 
36, with three years experience as Plant Man- 
ager, eight years as Industrial Engineer with 
large midwest paper & plastic companies. 
Experi per and plastic film assem- 
bly operat ling heat sealing, 
and packaging plus a. embossing. 
ing, tting and . Desire 
i on res 

. know-how and Seaman. Box 789, aren 

Packaging. 


SALES AND “SERVIC E ENG INEFR: Several years 
service and installation exper 
packaging, wrapping and label- 
the food and hard indus- 
sales ability te handle 
nel without supervision 
» favorable contacts in the South- 
Central and Western States. Willing to 
travel in the above area. Box 791, Modern 
Packaging. 
SALES REPRESENTATIVE: With 15 
perience in packaging field desires c¢ 
with progressive mfg. in this or rela 
Residence Cincinnati, O. Complete 
nished. Box 793, Modern F 
PACKAGING ENGInEER—Chemical 
degree. Age 31. Presently employed. 
ied experience with one employer—large 
packaging for retail trade. Heavy on 
yen e oo nt—predicting trade performance— 
trouble shooting. Broad knowledge of packag- 
ing materials—particularly ‘+r and = paper- 
board—coatings and laminat . Desire 
istrative or technical position, with packaging 
firm or packaging material manufacturer. Mid- 
west location. Box 794, Modern Packaging. 
SELLING DESIGN: < with an excellent 
background is now available for a responsible 
position or a responsible client. In either case 
he can contribute the following. a diago 
approach e« pd with a fresh outlook. superior 
i necessary to visually sell products, 
of the selling factors in packaging. 
for the problem ir ved and the 
end result. Box 795, Modern Packaging. 





MISCELLANEOUS 





PLASTIC SCRAP: Cellulose Acetate and rigid 
vinyl sheet scrap in any quantity. Also Polysty- 
rene, Acetate. Butyrate molded rejects, scraps 
and excess mo z powder inventories. Box 
779, Modern P kaging. 


DESIRE TO PURCH ASE: Celanese film P904 
formulation. 88 to 200 gauge. Full or partial 
rolls, surplus stock. Also Plexiglas sheets. Com- 
mercial one & Supply Corp., 630 Broad- 
way, N. Y. C. GR 7-5000. 





ARE YOU A CONVERTER: And would you like 
a permanent connection with a mill in the 
middlewest, established for several years, mak- 
ing the highest grades of coated and uncoated 
boxboard? If so, please write at once to Box 
786, Modern Packaging. 





PLASTIC SCRAP AND REJECTS IN ANY FORM: 
Cellulose Acetate. Butyrate, Polystyrene. Vinyl. 
Polyethylene, ete. We pay top prices for clear. 
colored and printed scrap in any quantity. Box 
780, Modern Packaging. 
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Among the 


GREAT 


Nationally Famous 
SHAVING 
CREAMS 


that now use 


Preo- O 


® The new Pres-O Spray Valve, fully approved, is 
now available for all types of products that can be 
aerosol dispensed. 


Why not add this important extra selling advan- 
tage to your product? Our engineers are ready to 
work with you. 





CANADIAN 
PACKAGING SERVICE 


EXPERIENCE PLUS MODERN 
HIGH SPEED AUTOMATIC 
PACKAGING MACHINES 





For all types of packaging 


“Write or call” 


SUNWAY PRODUCTS 


Contract Packaging Division 
131 SIMCOE ST. TORONTO 1, CANADA 
Phone EMpire 6-3850 
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Oh\ ASIN 
EL... go 


Ready” 


MERCHANDISING 
SHIPPING, CAUTIO 
SIN ROLLS, SINGLE 


DIE-CUT, EMBOSS 
Ask for FREE IDEA BOOK 


Ever Ready 22écl Corp. 


363 CORTLANDT STREET + BELLEVILLE 9 NEW JERSEY 
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Acme Gravure Services, Inc. .... 

Acme Steel Company 

Allied Chemical & Dye Corpora- 
tion, Semet-Solvay Petrochemi- 
cal Division 

Aluminum Foils, Ine. 

Aluminum Rolling Mills Limited . 

American Can Company 

American Excelsior Corp. 

American Viscose Corporation, 
Sylvania Division 

Amsco Packaging Machinery, Inc. 3 

Anchor Hocking Glass Corp. 

Anderson Bros. Mfg. Co. 

Angier Corporation 

Anorgana G.M.B.H. 

Arenco Machine Co., Ine. 

Armour and Company 

Armstrong Cork Company, Glass 
and Closure Division 

Atlantic Gummed Paper Corp. . . . 

Avery Adhesive Label Corp 

Avery Paper Company, The 


Bakelite Company, A Division of 
Union Carbide and Carbon Cor- 
poration 51 

Bartelt Engineering Company 

Beck Engraving Company, The 

Bemis Bro. Bag Co. ........... 

Bensing Bros. and Deeney Sales 
Company 

Brooks & Porter Inc. 

Brown Company 

Burt, F, N., Company Ine. 


. 


Cameo Die and Label Company . . 
Cargo Packers Special Products 
Co. 
Celanese Corporation of America, 
Plastics Division 
Cellu-Craft Products Corp. 
Celluplastic Corporation 
Champlain Company, Inc. ..... 
Chaspec Mfg. Company, The .. . . 
Chester Packaging Products Corp. 
Claremont Waste Mfg. Company . 
Claremould Plastics Co, 
Classified 
Cleveland Container Co., The 
Clybourn Machine Corporation . . 
Cochran Foil Company, Ine. ... . 
Continental Can Company . 166, 167 
Shellmar-Betner Flexible Pack- 
aging Division *k Cover 
Cottrell, C. B., & Sons Co. 
Cromwell Paper Company 162 
Crown Cork & Seal Co., Inc. 20 
Crystal Tube Corporation 


Dale, John, Limited 
Dewey and Almy Chemical Co. 
Dixie Wax Paper Company 
Dobeckmun Company 
Dow Chemical Company, The .. . 
du Pont de Nemours, E. I. & Co., 
(Ine.) Cel-O-Seal Section .... 
Fabrics Dept. 
Film Dept. 
Polychemicals Dept. .. 
Dusenbery, John, Company, Inc., 188 


Ever Ready Label Corp. 


Fibreboard Products Ine. 

Filmoty pe 

Fisher’s Foils Limited 

Flexible Packaging Limited 
Forward Products Company ... . 


228 


Gair, Robert, Company, Inc. 
Gardner Board and Carton Co., 

T 89 
Gaylord Container Corporation . . "205 
Geveke & Company, Inc. 47, 60 
Goodrich, B. F., Chemical Co., 

Geon Division 
Goodyear Tire & Rubber Co., The, 

Pliofilm Dept. 19 
Gottscho, Adolph, Inc. ........ 223 


Halley Rotopress Corporation ... 
Hamersley Mfg. Co., The 

Hayssen Mfg. Company 
Hazel-Atlas Glass Company 
Heekin Can Co., The 

Hesser, Fr., Co., Ltd. 

Hinde & Dauch 

Hobbs Manufacturing Co. ...... 
Hudson Pulp & Paper Corp. 
Hudson-Sharp Machine Co. 


Industrie-Werke Karlsruhe 

Inman Manufacturing Co., Ine. . . 

Inta-Roto Engraving Corp. ..... 

Interchemical Corporation, Print- 
ing Ink Division 76, 

International Staple & Machine 
Company 

Irvington Varnish & Insulator, 
Division of Minnesota Mining 
& Mfg. Co. 


Ivers-Lee Co. 


Johnston Foil Manufacturing Co. 
Jones & Laughlin Steel Corp. ... 


Kaiser Aluminum & Chemical 
Sales, I 

Kalamazoo Vegetable Parchment 
Company 

Kidder Press Company, Inc. .... 

Knowlton, M. D., Company 

Kreidl Chemico-Physical Co., The 


Lembo Machine Works, Inc. .... 
Lermer Plastics, Inc. 

Loesch Machinenfabrik G.M.B. i. 
Lowe Paper Company 

Lynch Corporation 


Manhasset Machine Co. 

Marathon Corporation 

Markem Machine Company 

McLaurin-Jones Company 

Middlesex Paper Tube Co., Ine. . . 

Milprint Inc. 

Minnesota Mining & Mfg. Co. .. 
Irvington Varnish & Insulator 

Division 

Monsanto Chemical Co., Plastics 
Division 

Mosstype Corporation 

Mullery Paper Packages, Inc. . . . 


Nashua Corporation 
National Can Corp. 


National Equipment Corporation 170 
National Starch Products Ine. 

Inside Front Cover 
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Niemand Bros. Inc. 


Oil Equipment Laboratories, Inc. 227 
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Package Machinery Company .-. . 146 
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Scientific Filter Co. ..........-.- 
Sealright Co., Inc. 
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Vichek Tooi Co., The 


Wheaton Plastics Company 
Williamson and Company, Ine. . . 
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These "Sunshine Butter Macaroons” 
attractively displayed in Crystal Tube packages 
. and 


the transparent cellophane bag helps keep them 


have that ''fresh-from-the-oven'" appeal . . 


that way! These glistening cookie packages are 
typ 


uct to it 


sl of the way Crystal Tube shows your prod- 
best advantage — to make customers 


buy-conscious of your trademark. This dual em- 


phasis sparks up sale . and profits! There's no 


obligation for 


ideas or suggestions when you call 


for Crystal Tube's friendly, reliable service. Why 


not write us today. 


( J 
making things CrysTal clear! 


4 ee 
“ame CORPORAT 
6625 W. DIVERSEY AVE\, CHICAGO! 3 

Phone NAtional 2-4600 

Sales Offices in Principal Cities 
Cellophane Tubes, Pouches, Bags and Envelopes -Polyethylene Bags 

plain and printed. Also printed roll stock and sheets in 

Cellophane, Polyethylene, Acetate and Foil, Pliofilm, 
Utility Rolls, Holiday Bands 
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engraved rolls 


—FOR 
CONSISTENTLY 
cTele]») 


COVERAGE GLUES 


WAXES 

PLASTICS 

LACQUERS 

HOT MELTS 
ADHESIVES 
FLEXOGRAPHIC INKS 


if it flows, EVENFLO 
can apply it better! 


The answer to your problems involving the appli- 
cation of fluids. Evenflo engraved rolls apply your 
ink or coatings in the correct amount, continuously 
and automatically. No time-consuming adjust- 
ments are required and materials are conserved 
because of fewer rejects due to faulty application. 
Evenflo Engraved Rolls can improve your press- 
work and step up the efficiency of your coating 
operations by assuring uniform coverage. 


Write for new Data Sheet describing Evenflo 
Engraving Patterns and their applications 
The new Evenflo Data Sheet is a complete guide to 
the use of engraved applicator rolls. Fully illus- 
trated and includes tables of sizes. Flexographic 
printers, paper coaters and specialty makers will 


find it helpful. Call or write Pamarco for your 
Evenflo Guide, today! 


MANUFACTURED BY 
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PAMARCO "rman 


PAPER MACHINERY & RESEARCH © INC 


14 OAK STREET sd ROSELLE, NEW JERSEY 
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“14.6 repeat sales 


per customer each year 


with our Dixie Cup Home Dispenser’ 


made of 


UEPAK 


and 


Sf HI-TEST 88 
( 





Dixie Cup Home Dispenser 
Vuepak 
Acetate 
Brooklyn, 
New York. Super-tough cap 


cylinder is made of 
cellulose acetate by 


Box Corporation, 


and base is molded of Lustrex 
Hi-Test 88 styrene by Modern 
Molders, Inc., Kenilworth, N.J 


9 


Mr. Ralph N. Isaac 
Home Products Sales Manage! 
Dixie Cup Company 


“Our Dixie Cup Home Dispenser — made of fwo 
Monsanto plastics, colorful Lustrex and transparent 
V uepak —moves merchandise in volume off the world’s 
most competitive retail shelves, in super-markets and 
syndicate stores,” says Mr. Isaac. “Store managers are 
anxious to sell Dixie Cup Dispensers in this attractive 
package because every dispenser so!d means an average 
sale of 14.6 Refill packages of 50 5-o0z. ‘Kitchen Size’ 
Dixie Cups each year.” 


Dixie Cup’s designers feel that these new dispensers 
enhance the appearance and saleability of their merchan- 
dise. And Dixie Cup’s production department reports 
substantial savings in packaging and shipping costs. 

Lustrex Hi-Test 88, an exceptionally strong and tough 
new rubber-modified styrene plastic, is light-in-weight, 
yet resilient and flexible enough to stand rough shipping 
conditions (also cutting breakage and returns). 

Refill packages of Vuepak need no outside wrapper 

.. can be cartoned easily. Vuepak doesn’t dish in ship- 
ment or belly at the sides on retail shelves. Dispensers 
are shipped ready for retail display. 


Why not join the hundreds of 
blue-chip companies who 
package in Monsanto plastics? 
Mail coupon below today . . . 
we'll send information on how 
you can add the power of sight 
: (9) to your sales with plastics. 
SERVING INDUSTRY... WHICH SERVES MANKIND Vuepak: Reg. U.S. Pat. Off 


MONSANTO 


MONSANTO CHEMICAL COMPANY, Plastics Division, 
Room 4103, Sptingfield 2. Mass 


Please send me your new packaging report, and information 


on Lustrex and Vuepak 


Name & Title 
Company 


Citv. Zone, State 
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Flex-Vac pull-tab Shaps opeh 
new Philip Morris pack! 


Standard Packaging’s Flex-Vac Division worked 
with Philip Morris & Co., Ltd., in slicing nearly six 
seconds off the time it takes you to open a pack of 
their cigarettes. 


One of the important steps in developing the world’s 
fastest opening pack was the creation of Standard 
Packaging’s specially coated film used as the pull-tab. It 
took more than a year of research to develop a film that 


STANDARD PACKAGING CORPORATION 
FLEX-VAC DIVISION 


could be firmly sealed to both cellophane and foil in the 
split second allowed by the high-speed machinery used in 
cigarette packaging. 

If your program for package improvement is stalled, 
chances are we can help you get it back into high gear. 
No one makes a wider range of tested packaging mate- 
rials — available in roll stock or pouches, printed or plain, 
engineered to specific requirements. v.48 


LEVAC 


General Sales Offices: 629 Grove Street, Jersey City, N.J. 
Sales and Service Offices in Atlanta, Chicago, Los Angeles, New York ® 





if it can be sprinkled... 


CONTINENTAL E CAN COMPANY 
 SHELLMAR-BETNER 


FLEXIBLE PACKAGING DIVISION 
2930 NORTH ASHLAND AVE., CHICAGO 13, ILLINOIS 





New products have moved to fame and old products 
have taken on bright new glamor, when they’re 
dressed in a Tailor-Made Millsplastic bottle. Made 
of polyethylene, these eye. catching bottles are 
available in almost any color or style,\in standard 
sizes (2,3, 4, 6, 8 ounces) or custom-molded to your 
design. The smooth surface of a Millsplastic bottle 
takes your printed message beautifully. And its even 
wall thickness means a light touch will dispense the 
contents. Call in your Continental man now... let 
him help you glamorize your product. 





